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JlanHas craThs IIOCBAIIEHA COLMAIBHO-TMHTBUCTHYECKMM acleKTaM IIOTOJHEHHS CJIOBapHOTO CcOCTaBa
AHIJIMICKOTO $3bIKa HOBBIMH JIGKCHYECKHMH €IUHUIAMH, KOTOpPBIE OTPaKalOT BO3PACTHYIO IU(QEpeHINAIIIO
AHTJIOSI3BIYHOTO 0OIIECTBA.

Cpenu comManbHBIX (PAaKTOPOB, OKa3bIBAIOIIMX 3aMETHOE BIMSHHE HAa WHHOBAIMOHHBIC IPOIECCHl B JICKCHKO-
CEeMaHTUYECKOW CHCTeME aHIJIMHACKOTO s3bIKa, MOKHO BBIICNUTH BO3pacTHylo muddepeHmmanmo Hocurenei
AHTJIMHCKOTO SI3bIKA.

Morostoe TIOKOJICHHE BCer/a HAXOMWTCS B ILIEHTPE BHUMAHUWS JIIO00TO OOIIecTBa, YTO OOYCIaBIMBAETCS €ro
«ITOTEHINAIIFHOI» POJIBI0 M U3BEYHO CYIIECTBYIOIIEH MPoOIeMOit «OTIOB H AeTei». st Oonee netansHOH HOMUHALINI
1 XapaKTEPUCTUKU MOJIOABIX JIFO/Ie BO3HUKAET BCE OOJIBIIEe YMCTIO HEOTOTU3MOB.

Hanbomee o0mmM HanMeHOBaHHEM MONOAEKH B KOHIE XX BeKa BBICTYNAIO CIOBO twentysomething (20-
something), 0003HavYaroONIEe MOJIOABIX JIO/EH, KOTOPEIM B 90-x romax XX cronerust ObUI0O HEMHOTHM OoJiee BaaLaTh
net: Today 20-somethings are often lumped together by the media as the slacker generation X (U.S. News and World Report, Nov.4,
1999). B TO ’xe BpeMms ONpeneNEéHHBIM CHMBOJIOM JTOTO ITOKOJIEHHS SBJLSUICS aKpOHHM yuppie (young urban
professional), mMOckoIbKY B Te BpeMEHAa Ha TIEPBBIA IUIAH BBIJBUTAJINCH TaKWe IEHHOCTH, KaK 4YeCTOMOOMe,
MIPeANPUUMYNBOCTB, TIPOecCHOHAIN3M, a JaHHBIH HEOJOTH3M Kak pa3 M o0o3HadaeT Takoro denoseka. CiioBo yuppie
BO3HMKJIO U3 CIleHra. EMy mnpenpekann Henonaroe CyIIeCTBOBaHME, TaK KaK CJIOBO SIBISETCS JOCTaTOYHO
HeOsaro3By4Hoi abOpeBuarypoil. HecMoTpst Ha mpezicka3aHusi, OHO BBIAEPIKaJI0 HCIBITAHHE BPEMEHEM, KOHKYPEHIIIO
¢ ONM3KMMHU TIO 3HA4YCHHWIO cloBaMu yumpie (young upwardly mobile professional person) u yap (young aspiring
professional) ¥ BOIIIIO B IEKCUKO-CEMaHTHUECKYIO CHCTEMY aHTTTMICKOTO SI3BIKA.

PacripoctpaHeHHBIM 0003HaYEHHEM BCETO HOBOT'O MOKOJIEHHUS MOJIOABIX Jrofed B 90-x rogax XX Beka CTAHOBHUTCS
HeonormM Generation X, KOTOPBI NOAYEPKUBAET CBOEH CEMaHTHKOW, YTO MOJIO/OE MOKOJEHHE B Tia3ax CTAPIIMX
SBISIETCS HEemoHATHRIM. Kak m3BecTHO, cama OykBa X 00o3HauyaeT 4TO-TMOO HEM3BECTHOE, HEM3BENAHHOE: Marketers
know them and love them as Generation Y or the Echo Boom, a cohort that is more than 50 percent larger than the 45 million strong
Generation X (The New York Times, Sept. 22, 1999). [IpencraButeny JaHHOTO TTOKOJICHUS MONYYIUTH HanMeHoBaHrne Gen
Xer, mwu Xer.

C nmpyroii CTOpOHBI, 3TO MOKOJIeHNEe 00o3Hadaer HeonorusM Nexus Generation. CIIoOBO nexus 0003HA4YaeT CBS3b.
IToxonenne Nexus Generation SBISETCS CBS3YIOIIMM 3BCHOM MEXIY CTapIIUM IIOKOJIEHHEM M Oojee IOHBIMH
MIPEACTABUTENIMH aHTIIOS3BIYHOTO 00IIIecTBa, pomquBmmMucs B 80-x rogax XX Beka.

Jsi HOMWHAIH MOIOIBIX JTFOJEH, KoTopble pommwmnck B 80-x romax XX cromerwst (BCien 3a ITOKOJICHUEM,
Ha3bpiBaeMbIM Generation X), obpa3oBanocs HoBoe cioBo Generation Y. bykBa Y B aHrnmiickom ajndasute cienyer 3a
OykBOit X, IMEHHO TakuM 00pa30M U MOIpa3aeIeHbl TOKOJIICHHUS BO BPEMEHHOW COOTHECEHHOCTH.

Jpyroe Ha3BaHUE MOJOIEKH, MPEACTaBUTENH KoTopod pomunuck B 80-x romax XX cromerusi, — Echo Boom
generation. Ilo maaHEIM memMorpadoB B 3TO BpeMs HaOmromancs emeé onuH OyM poXKIaeMOCTH, TOIOOHBI TOMY, YTO
otMmedancs mocie Bropoit mupoBoii BoiiHbl. Heomormsm Echo Boom generation ob603HauaeT NeTeil - mpeacTaBUTeNcit
MOKOJICHUS «030u0ymepoB» (baby-boomers), moaen, KOTOpBIE POIMINCH TTocie Bropoit MupoBoii BoitHEL. HoBOE ci10BO
Bull Market Babies ymotpebmisiercs ans HOMHHAIIMM MOJIOABIX IFOJCH, pomuBmmxcs mocie 1982 roma, KoTopsie
SBISTFOTCSL IETbMH TIpeficTaBuTeNell ¢uHaHcoBoi amutel. CroBo bull (ObIK) B JaHHOM ciydae 00O3HAdaeT IHiIepa,
UTPAIOIIEro Ha MOBBIIICHUE Kypca aKuii Ha (OHIOBOM OHpKe.

Oto xe mokonenue (Generation Y u Echo Boom generation) o4eHp 4acTo cTaio oOo3HadaTbesi cnoBamu PC
Generation (koMIbloTepHoe mnokoneHue), Net Generation, N-Gen (cereBoe mokonenue), GenerationD (uudposoe
MOKOJICHHUE), TaK KaK B 310Xy OYPHOTO pocTa 3IIEKTPOHHBIX CPEACTB MaCCOBOM KOMMYHHUKAIMH MTOSBIISICTCS HOBBIN THIT
MOJIOAEKHM, KOTOpash MMEeT HOBBIA THIT MBIIUICHUS, BIAaJeeT KAUYECTBEHHO HOBBHIMH 3HAHWSAMH W YMEHHSMH B
pe3yapTaTe TECHOTO COTPYTHHYECTBA C MHPOM KOMITBIOTEPOB, KOTOPBIM CTAHOBUTCS HEOTHEMIIEMOW YaCTHIO STOTO
«ITEKTPOHHOTO TIOKOJICHHS.

OmHUM U3 TIOCIIEAHUX 0003HAYEHUH MOJIONEKH, TIPEACTABUTEIN KOTOPOH POAMINCH Ha pyOEeKe CTONCTHH, SBISETCS
cioBocoueTanue millenial generation.

Coobbrtust 11 cenrsops 2001 roma moTpsicnn aMepUKaHCKYIO HAIIWEO, BHECITH CBOM KOPPEKTHBBHI B MUPOBOCTIPUSATHE
MOJIOJIBIX aMEPUKAHIIEB W HAIUTH HEMOCPEICTBEHHOE OTPa’KeHHE B aHTTMICKOM si3bIKe. [IOKOJIEHHEe MOIIOABIX JIOACH,
KOTOpbIE Ha MOMEHT TParmdeCKWX COOBITHHA SBILSUINCH YICHHKAMH CPEIHUX KON W BBICHIMX YYeOHBIX 3aBEICHHH,
nonyunino HomuHatmto Generation 9-11( TakoB OPSIOK cIeI0BaHUA QP Mpr 0003HAYCHUN YHCIIa U MECSIa B JaTax
B aMEPUKAHCKOM BapHaHTE aHIVIMHACKOTO fA3BIKA): After the deadliest attack on American soil in the history of the republic, the
generation that previously seemed directionless and without a fitting title now had one — Generation 9-11 (The Marquette Tribune,
November 16, 2001).

Jis obo3HAYEeHHsT POMEXYTOYHOTO TOKOJEHUs, @ MMEHHO JUIS HOMHMHAIMM MOJOABIX JIONeH Oosee 3penoro
BO3pAcTa, KOTOPHIE €IIE CIUIIKOM MOJIOJBI, YTOOBI HA3BIBATHCS «CPETHUM HOKOJICHHEMY, HO YK€ HE SIBIISTIOTCS I0HBIMH,
B AHIJIMICKOM SI3BIKE 00pa30Bajicsi HEOJIOTH3M middle youth (from the late 20s to the early 40s): I cheerfully admit that I am
well into my middle youth (The San Francisco Chronicle, Jan.2,2001).

CrenyromumM IOKOJICHHEM, KOTOPOe IMOIYYHIO TOJIMHOMHUHAIIMOHHOE OTPAKEHHWE B AHIVIMMCKOM SI3BIKE, SIBJISICTCS
TIOKOJICHNE JIIO/IEH CpPEeIHEro M CTapllero BO3pacra, KOTOphIe B HBIHEIIHEE BpeMsi HaxomsiTcs y BiactH. Hambomee
00IIMM HaMMEHOBAHHEM 3TOTO TOKOJIEHUS, MPEICTaBUTEIN KOTOPOTO POIMINCH BO BpeMsi OyMa pOXKAaeMOCTH I10CIe



Bropoii MupoBoi#l BOWHBI, sBIsieTCsl cioBocoderanue baby-boom generation. IlpencraBuTenn 3TOr0 IOKOJCHUS
monyuri obo3Hauerue babyboomer. CioBo boomer (COKpamEHHBIA BapuaHT OT baby-boomer) SBISETCA JOCTATOYHO
TIOMYJISIPHOW OCHOBOW Isi 0Opa3oBaHWS HOBBIX CJIOB: post-boomer (4enoBek, pomusmmiics B 60-70-e rompr XX
cronerus), after-boomer (denoBek, pomupmmiics B 70-¢ romet XX cronerust), Echo boomer (MOIOIOW YENOBEK,
pomutenu KoToporo pommmuchk B 40-50-e romsr XX cronerust), grandboomer (IpeACTaBUTENb MTOKOICHUS «OYMEPOBY,
HUMEIOINI BHYKOB), White collar boomer (4enoBek CpeJHEro BO3pacTa, 3aHUMAIOMIMICS YMCTBEHHBIM TPYIIOM):
Bourbon, Scotch and Brandy have not caught on among boomers and post-boomers .

K Hagamy HOBOTO CTONETHS TaK Ha3BIBAEMOEC «COHIBUYEBOC TMOKOICHUEY (sandwich generation ) moctapeno. OHu
YK€ IMEIOT BHYKOB, HO BMECTE C TeM Ha WX TONCUYCHUH OCTAIOTCS JCTH U COOCTBEHHBIC poauTenu. i1 onpeaeneHus
ATOT0 TIOKOJIEHHs 00pa3oBaiics HeonorusM club-sandwich generation. CnoBo club-sandwich obo3nadaer OyrepOpon co
MHOTUMHU MpocioikaMu. VIMEHHO B Takoll CHUTyallUH HaxOJSITCS MHOTHE MPEACTaBUTEIU CpPEJHEr0 BO3pacra B
aHTTIOS3BIYHOM OOINECTBE Ha COBPEMEHHOM 3Talle, KOTJa UM TMPUXOIUTCS 3a00TUTHCS O HECKOJBKUX IOKOJICHHSX B
CBOEIl ceMbe OAHOBPEMEHHO. We talk a lot about the sandwich generation, but there are a lot of us in what I call the triple-decker
or club-sandwich generation: These are folks dealing not only with aging parents but also helping to raise their grandchildren, the
fourth generation of their family (The Spokesman Review, September 14, 2002).

Jl1st GONBIIMHCTBA TIPEACTAaBUTEIICH CPETHETO MTOKOJICHUS B aMEPUKAHCKOM OOIIECTBE CTANIO MOJHBIM UMHUTHPOBATH
CTpEMJICHHE K BEYHOM MOJIOAOCTH, NPUHUMATh Y4acTHE€ B MOJIOAEKHOM KylbType. B 3TOH CBSI3M BO3HUK
cnenuaeckuil HeoIoTu3M kidult, 06003HAYAIOIIHNI B3pOCIOTO YEI0OBEKa, MMUTHPYIOIIETO MOJIOAEKHBINA CTIIIh KU3HH:
1t’s micro-scooters and Wheatus CDs ago — go for the “adultscents” or “kidults” — those whose clothes, activities and interests are
exactly the same as those of youth culture (Irish News, Aug. 10, 2001).

B xauecTBe cHHOHMMa HEOJIOTH3MY kidult BRICTYIaeT, B KaKOH-TO Mepe, U CIOBO adultscent, KoTopoe 0O03HaYaeT
YeloBeKa CPEIHEr0 BO3pacTa, PUBEPKCHIIA MONONEKHOW KynbTyphl. Heonormsm adultscent co3maH Ha OCHOBE CIIOBA
adolescent TyTéM CIOXKEHUS MOP(PEMHU3HPOBAHHONW YaCTH CJIOBAa Scent C TOTHO3HAYHBIM CIIOBOM adult: What's the
dictionary definition of someone 35 to 45 years old, who hangs onto the trappings of youth culture? An “adultscent” which the
prestigious Oxford English Dictionary is considering including in its new edition (Knight Ridder News Service, January 31, 1998).

Ha 6a3ze cnoBa adolescence 6p110 00pa3zoBaHo HOBOE clI0BO middlescence, kKoTopoe 0003HaYaeT MATEKHBII BO3pacT
CpEIHEro NOKOJIEHUs: Welcome to Middlescence. It’s adolescence the second time around (U.S. News & World Report, June 9,
1995).

Hambonee pacmpocTpaHEHHBIM 00pa3HBIM Ha3BaHHEM IPEACTABUTENCH CTapIIero IMOKOJICHHS MOXKHO CUHTATh
CIIOKHOE CYIIECTBUTEIEHOE grey (gray) hair, co3maHHOE IMyTEM METOHUMHUYECKOTO IMEPEHOCA: ...and a tech company’s
investors breathe a sigh of relief when a “gray hair” (or a “no-hair”) CEO is in charge (The Boston Globe, Nov.12, 2001). C stum
MOHSATUEM CBS3aH WU pAI JPYrMX HHHOBaUWU. Tak, NMPEeACTaBUTENM CTapLIEro MOKOJIEHHS, KOTOPBIX HAaHUMAIOT Ha
PYKOBOJISIINE HOJKHOCTH MOJIOIBIC (PUPMBI, TTONYIVIIN B aHTTIUICKOM SI3BIKE HOMUHAIIMIO gray matter: Remember it was
computer people who coined the term”gray matter "— older employees who are hired specifically because of their years in order to
add credibility to the enterprise (The New York Post, Oct. 4, 1998).

[lomryTHO OTMETHM, YTO B CBSI3M C YBEIWMYCHHEM MPOMOJDKUTEIBHOCTH JKU3HA B AHTIIOSN3BITHOM OOIIECTBE,
yIydiieHneM e€ YpOBHS JIOASAM CTaJl0 CBOMCTBEHHO BCTYINATh B Opak B MOXHIOM Bo3pacTe. Takuwx Iojeld craim
Ha3EIBATh elderweds: And what do” elderweds”, as they are called think about such relationships themselves? (Sacramento Bee,
Sept.26, 1999). IIpumeuaTenbHbIM sBIsieTCsl (PaKT KOHBEPCUU clIoBa elder u ynoTpeOneHne ero B Ka4ecTBe Ijarona fo
elder (memuThCs MYAPOCTHIO W 3HAHUAMHE C MOJOAEXKDBIO): Thus we affirm the success of eldering or “saging”, not aging.
Although we admire and love our young, significant wisidom lies with our elders (Sun-Sentinel, Apr.7, 1995).

[IparMamuHTBUCTHYECKUM TIapaMETPOM, BIUSIONIAM Ha BOSHUKHOBCHHE HEOIOTU3MOB U 00O3HAYEHUS CTapIIIEro
MOKOJICHUS], SIBJISIETCSl TOJIMTUYECKAasi KOPPEKTHOCTh, PE3YJAbTATOM KOTOPOM MOXHO CUYUTaTh OXBAaT SIBICHUEM
AB(heMU3aIH HOBBIX CEMAaHTHUYECKUX MoJeil.Cpend HEOoNIOrn3MOB 3BPEMHUCTHYCCKOTO XapakTepa s HOMHHAIIUH
Mpe/ICTaBUTENIEN CTaplield BO3PACTHOM KAaTErOpUM MOXHO BBIIEIUTH CIEAYIOLWIMI Psif CIOB: golden ager, golden oldie,
senior citizen, september people, chronologically disadvantaged: The two monikers that the Europeans liked best were “senior
citizen”. Time, perhaps, to try something new, fresh and positive from America- the “chronololigally disadvantaged” (The
Economist, Jan.27, 1996). Ilo amamormm co CJIOBOM sSenior citizen o00pa30BajCsS HEOIOTU3M Senior moment,
o0o03Hauaromuii 3a0bIBUNBOCTH, KOTOpAs MPHCYINA JIOASIM CTapIIero Bo3pacra: He apologizes when he forgets a date or a
name, asking for forgiveness for experiencing “a senior moment” (The Washington Post,Jan.8, 1999). Cpenau aibTepHATHBHBIX
HOMHWHAIIAN CII0Ba 0/d TS TIONOKUATETFHOIO OMHMCAaHUS BO3pacTa YeloBeKa o0pa30Bajoch HOBOe CIOBO ageful: Old?
Deaf? Snapped the voice. “Ageful, we prefer. I'm ageful myself and this is a hearing-assisted telephone so if you would speak slowly
and loudly” (The Guardian, June4, 1999).

Takum 00pa3oM, U3NOKEHHBI MaTepuall MOATBEPIKIACT, YTO PSJ COIUATBHBIX (DAKTOPOB MOBIUSUIT M TIPOJOIDKACT
BIIMSTH Ha OoJiee NETaIM3UpPOBAHHYIO BO3PACTHYIO AuddepeHnrayio HOCUTENeH aHTTHHCKOTO SI3bIKa, a BO3pacTHAs
muddepeHIHaIs, B CBOIO OdYepelb, SBISCTCS OMHUM W3 COIMANBHBIX ()aKTOPOB, OKA3bIBAIOIIMM 3HAYUTEIHEHOE
BJIMSIHUE HA MHHOBALIMOHHBIE MPOLIECCHI B CIOBAPHOM COCTABE COBPEMEHHOIO AHITIMHCKOTO si3blka. IlosBisercst BCE
OoIpIice YUCIIO HOBBIX CIIOB, KOTOPBIC OTPAKAIOT PA3NUYHBIC MTOKOJCHUS W WX TPENCTaBUTEICH B aHTIIOS3BIYHOM
ofmiecTBe Ha KaXIOM JTale ero pa3BUTHI. B pe3yneTate aTTpakiil CHHOHHMOB HAONIOHAeTCS SBJICHHE
MOJMHOMHHAITY JUIT 00O3HAYEHUS MPEICTABUTEICH MOJOAOTO MOKOJICHUS, YTO OOYCIOBJICHO €ro «IOTCHIIMAIhHON
POJIBIO», ¥ IOKOJIEHUSI CTAapIIEro, HaXOJSIIEroCs y pyJs BIAacTH. B JaHHOM cTaThbe WLIIOCTPUPYETCS POIb KOHKPETHBIX
CONMANBHBIX ()aKTOPOB HAa MHHOBAIIMOHHBIC TPOIECCHl B JIEKCHKO-CEMAHTUYECKOM CHCTEME aHTIIMICKOTO S3bIKA.
Hammame cpeny HEONOTM3MOB aHTIUICKOTO sI3BIKA OOJBIIOTO KOJMMYECTBA HOBBIX CJIOB, O0O3HAYAIOIINX DPa3IIMYHBIC
MTOKOJICHHUS B aHTJIOSN3BIYHOM OOIIeCTBE, emé pa3 MOATBEPKIALT TOT (aKT, YTO IMEHHO B COLUANBHOU cdepe Hanbomee
aKTUBHO TIPOUCXOMAT TPOIECCHl OOHOBJICHHS WM OOOTAIICHUS CIOBAapHOTO COCTaBa, 3apOXKIAIOTCS OIpeIeIEHHBIC
TEHACHLUH Pa3BUTHA JIEKCUKO-CEMAHTUUECKONW CUCTEMBI aHITIMIICKOTrO A3bIKa.
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