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Internet marketing, also referred to as web marketing, online
marketing, Internet advertising, or eMarketing, is the marketing of products
or services over the Internet.

The Internet has brought many unique benefits to marketing, one of
which being lower costs for the distribution of information and media to a
global audience. The interactive nature of Internet marketing, both in terms
of providing instant response and eliciting responses, is a unique quality of
the medium. Internet marketing is sometimes considered to have a broader
scope because it refers to digital media such as the Internet, e-mail, and
wireless media; however, Internet marketing also includes management of
digital customer data and electronic customer relationship management
ECRM) systems.

Internet marketing ties together creative and technical aspects of
the Internet, including design, development, advertising, and sales. Internet
marketing does not simply entail building or promoting a website, nor does
it mean placing a banner ad on another website. Effective Internet
marketing requires a comprehensive strategy that synergizes a given
company's business model and sales goals with its website function and
appearance, focusing on its target market through proper choice of
advertising type, media, and design.

Internet marketing as of 2007 is growing faster than other types of
media. Internet marketing requires customers to use newer technologies
rather than traditional media. Low-speed Internet connections are another
barrier: If companies build large or overly-complicated websites,
individuals connected to the Internet via dial-up connections or mobile
devices may experience significant delays in content delivery.

From the buyer's perspective, the inability of shoppers to touch,
smell, taste or "try on" tangible goods before making an online purchase
can be limiting. However, there is an industry standard for e-commerce
vendors to reassure customers by having liberal return policies as well as
providing in-store pick-up services.

_ Internet marketing has had a large impact on several previously
retail-oriented industries including music, film, pharmaceuticals, banking,
flea markets, as well as the advertising industry itself. Internet marketing is
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qow overtaking radio marketing in terms of market share. In the music
industry, many consumers have been purchasing and downloading music
‘e.g., MP3 files) over the Internet for several years in addition to
purchasing compact discs.

The number of banks offering the ability to perform banking tasks
online has also increased. Online banking is believed to appeal to
customers because it is more convenient than visiting bank branches.

Internet auctions have gained popularity. Unique items that could
only previously be found at flea markets are being sold on eBay.
Specialized e-stores sell items ranging from antiques to movie props. As
'he premier online reselling platform, eBay is often used as a price-basis for
specialized items. Buyers and sellers often look at prices on the website
nefore going to flea markets; the price shown on eBay often becomes the
item's selling price. It is increasingly common for flea market vendors to
place a targeted advertisement on the Internet for each item they are selling
online, all while running their business out of their homes.

The effect on the advertising industry itself has been profound. In
just a few years, online advertising has grown to be worth tens of billions of
dollars annually.
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