ADVERTISEMENT

Svetlana Chernikh, student MK-42,
O.R. Gladchenko, EL adviser

Advertising is a form of communication that typically attempts to
persuade potential customers to purchase or to consume more of a
particular brand of product or service. Many advertisements are designed to
generate increased consumption of those products and services through the
creation and reinforcement of "brand image" and "brand loyalty". For these
purposes, advertisements sometimes embed their persuasive message with
factual information. Every major medium is used to deliver these messages,
including television, radio, cinema, magazines, newspapers, video games,
the Internet and billboards. Advertising is often placed by an advertising
agency on behalf of a company or other organization

Advertisements are seen on the seats of shopping carts, on the walls
of an airport walkway, on the sides of buses, and are heard in telephone
hold messages and in-store public address systems. Advertisements are
often placed anywhere an audience can easily or frequently access visual,
audio and printed information.

Organizations that frequently spend large sums of money on
advertising that sells what is not, strictly speaking, a product or service
include political parties, interest groups, religious organizations, and
military recruiters. Non-profit organizations are not typical advertising
clients.

Advertising spending has increased dramatically in recent years. In
2006, spending on advertising has been estimated at $155 billion in the
United States and $385 billion worldwide, and the latter to exceed $500
billion by 2010.

While advertising can be seen as necessary for economic growth, it is
not without social costs. Unsolicited Commercial Email and other forms of
spam have become so prevalent as to have become a major nuisance to
users of these services.

Types of advertising:

Media

Commercial advertising media can include wall paintings, billboards,
street furniture components, printed flyers and rack cards, radio, cinema
and television ads, web banners, mobile telephone screens, shopping carts,
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web popups, skywriting, bus stop benches, human directional, magazines,
newspapers, town criers, sides of buses or airplanes ("logojets"), in-flight
advertisements on seatback tray tables or overhead storage bins, taxicab
doors, roof mounts and passenger screens, musical stage shows, subway
platforms and trains, elastic bands on disposable diapers, stickers on apples
in supermarkets, shopping cart handles, the opening section of streaming
audio and video, posters, and the backs of event tickets and supermarket
receipts. Any place an "identified" sponsor pays to deliver their message
through a medium is advertising.

Covert advertising

Covert advertising is when a product or brand is embedded in
entertainment and media. For example, in a film, the main character can use
an item or other of a definite brand. For example of advertising in film is in
I, Robot, where main character played by Will Smith mentions his
Converse shoes several times, calling them "classics," because the film is
set far in the future. I, Robot and Spaceballs also showcase futuristic cars
with the Audi and Mercedes-Benz logos clearly displayed on the front of
the vehicles.

New media and advertising approaches

Other media are overtaking television because of a shift towards
consumer's usage of the internet as well as devices such as TiVo.

Advertising on the World Wide Web is a recent phenomenon. Prices
of Web-based advertising space are dependent on the "relevance" of the
surrounding web content and the traffic that the website receives.

E-mail advertising is another recent phenomenon. Unsolicited bulk
E-mail advertising is known as "spam".

As the mobile phone became a new mass media in 1998 when the
first paid downloadable content appeared on mobile phones in Finland, it
was only a matter of time until mobile advertising followed, also first
launched in Finland in 2000. By 2007 the value of mobile advertising had
reached 2.2 billion dollars.

A new form of advertising that is growing rapidly is Social network
advertising. It i1s Online Advertising with a focus on social networking

. sites. This is a relatively immature market, but it has shown a lot of promise
as advertisers are able to take advantage of the demographic information
the user has provided to the social networking site.
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