decades. Results received in practice are so amazing that some
specialists call it revolution in house building.

Intelligent building is not a dream yet, it is pleasant reality!!! Let’s
look around ourselves: at the houses we live in, at the nature
surrounded us, -humanity has made too much harm our environment.

It 1s time to correct mistakes. Why won’t we start with ecological
building?

JIIHIBICTUYHA IIPUPOJA ®PA3EOQJIOITYHUX
OJIUHUILD 3 HYMEPAJIBHUM KOMIIOHEHTOM
(HA MATEPIAJII AHTJIIMCBKOI MOBH)
Homn. — Buki. Caszonosa H.€.

Y crarm posrnsmaroThes ¢pazeonoriuni ogmpuni (®O) 3
HyMepaJlbHUM KOMIIOHEHTOM Y JIEKCUKOTpa(pidHOMY aClEKTi.

Cepen @O 31ayHe Miclle MOCIial0Th OAMHMII 3 HyMEpaTbHIM
KOMIIOHEHTOM — YHCJIIBHUKOM. BHBYeHHS nboro o6’exry smBise
3HaYHHH  OHTOJIOTIYHHA Ta THOCEONOTiYHMH  iHTepec, 60
JUHrBICTHYHMHE aHami3s @O(4) cupuse He TITBKH TIHMOOKOMY
PO3YyMIHHIO [PUPOJM IHX CKJIAAHHX OIHHHI(b, IPONECY iXHBOI
JICKCHKANIM3allll, CYTHOCTI KOMIIOHEHTIB, iX B3aEMOil IpU

JIeCeMaHTH3allll, aje i aHani3 eBommonii Kareropii misHaHHS, 30KpemMa
— KaTeropii KUIBKOCTI.

@O 3 HyMepaNbHUM KOMIIOHEHTOM MO)KHA PO3ILUIHTH Ha TpH
KJIacH.

1) @O 3 YHCITIBHHKAMH [EPUIOro JECATKY;

2) PO3WICHOBaHI OAMHHII 31 3HAYHO MOTU(IKOBAHUM
3HAYCHHSIM,

3) YMCIIIBHOTO IMEHHHKOBOIO THMY (THCSYa, MiIbHOH i

T.IL.), PIAKO BXXHUBaHi.

@O mepuoro IecATKy CiyXarb UIs ONMCY SBHII] Ta MPOIIECIB
3a KUIBKICHOIO O3HAKOIO:

three day working week — rpunennuii poOOYHiA THXX/IEHD.

OcobmuBy rpyny ckmapaiote ®O(y) 3 IOPAAKOBHM
uncmBHukoM:  first food - mepmmii  HoBOpiummit ricte. Ha
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gTeHCH(iKaIiio KiTBKICHOI CTOPOHM 4acTO BKa3yiOTh CloBa THITY
nly, but: the last but one — nepegocranuiii; one and only —equHUH,
HIKQJIbHUH,

YuciBHAK ONe CIY)XUTh JUIA O3HAYEHHS LUTICHOI €/IHOCTI:
ne and only, one and the same — Toif camuii. B 1poMy 3HaYeHHI
IMCTIBHUAK ONe 3yCTPIYacThCA:

1) micng HaBMINOrO CTYNEHS IPHKMETHHKIB;

2) micias HEO3HAYCHOTO AapTHKIA, [0 Ma€ 3HAYCHHA

OpPUKMETHHKA “€MHUNA ;

3) micis BKa3iBHOTo 3aiiMEHHMKA B OJHHHI,

4) micns HEO3HAYEHWX 3aMEHHHMKIB any, some Ta

3alepevHoro 3aiMeHHHKA no.

Jpyruit kiac @O(4¥) 9YKIamaroTh PO3WIEHOBaHI OJIAHHI 31
sHagH0 MOAM(DIKOBAaHMM 3HAYEHHAM HYyMEpajbHOrO KOMIIOHEHTA.
Cepen Hux BuUALIAOTECE PO(Y) 31 3HAYCHHAM “nexinpka”: When
three know it, all know it — KoM TPOE 3HAIOTS I1e, BCi 3HAIOTH I1e.

UpcniBHAKHA TpeThoro Kiacy y @O(4) Bka3yroTh Ha 3HAYCHHS
pesukoro wmcna. Jlo mporo miaknacy Hamexars ®O(4) 31 3HAUCHHAM
nepeGinpmenHo BeNMKOi Kimpkocti: to have fifty things to tell
somebody —MaTu OaraTo HOBHH.

OxpeMy rpyity yTBoproroTs PO(9), mo CIIIBBIIHOCATHCS 3
TOHSTTSMH MaJIoi KiIpKocTi: one in a thousand — OAWH Ha THCATY;
within a hundred miles — Heanexo, 67H3BKO.

dO(4) 3aaTHI BKa3zyBaTH Ha npubmM3Hi YncnoBi Mexi: hard
on (20, 30) years — nanexo 3a 20; to be past (10, 20) — 3a mecars,
JBAISTh...

Jns BUpaXeHHs PI3HOTO CTYIICHS IMHOBIPHOCT1 BXHBaIOTHCSA
®O(4) 3 YMCTIBHUKAMHU PI3HHX TOPSA/IKiB, 3HA4EHHA iX 00YMOBJICHO
3HAYHOIO MIpOIO TMO3MI[EI0 ENEMEHTIB: six to one, twenty to one,
thousand to one. B Taxkux BHIaAKax CIOCTEPIra€ThCsA CIAYyrOo9a
JaKOHOMIpHICTH — 4YHM OUIbIIE  CMHCJIOB2 pi3HMLS  MIDK
4MCITiBHUKAMH, THM MeHIIE iMOBIPHICT 3raflaHoro sSBHIIA. DO(v)
LOTO THIY BiZipi3HAIOTCS BiA CIOBOCHOIYHCHDL, KOHCTATYIOHHX
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KIJIbKICHI BIJIHOCHHHM, JIE TOYHO OINHCYETBCA KUIBKICHA CTOPOHA
ABHIIIA.

DEFINITION OF PUBLIC RELATIONS
Student: M. G. Toshchev JT-62
EL Advisor: V.E. Pronjaeva

The term Public Relations was first coined by the US President
Thomas Jefferson. He used the term during his address to Congress
in 1807.

One of the earliest definitions of PR was coined by Edward
Bernays. According to him, "Public Relations is a management
function which tabulates public attitudes, defines the policies,
procedures and interest of an organization followed by executing a
program of action to earn public understanding and acceptance. "

According to two American PR professionals Scott M. Cutlips
and Allen H. Center, "PR is a planned effort to influence opinion
through good character and responsible performance based upon
mutual satisfactory two-way communication”. Public relations is the
art and science of managing communication between an organization
and its key constituents to build, manage, and sustain its positive
image.

Public relations is the process of aligning the perceptions of
targeted audiences (or publics) with the current realities and
reasonable prospects of another entity. Public relations is about
building public relationships. Public relations is the strategic art and
science of connecting your story to the audiences that matter most,
1e.: key constituents, target audiences, thought leaders, and decision

makers. Public relations is business advocacy among all publics.
Public relations involves:

Evaluation of public attitudes and opinions.

Formulation and implementation of an organization's procedures and
policy regarding communication with its publics.

Coordination of communications programs.

Developing rapport and good-will through a two way communication
process.
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