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small groups and give them a short poem with fa-

miliar vocabulary. After the students have read 

through the poem invite them to present its mean-

ing in the form of key words taken from the text 

and linked by some graphic device. Then ask them 

to explain to one another how and why they pro-

duced their diagrams 

Vocabulary enrichment and retrieval should be 

woven into the lesson fabric as an important and 

purposeful activity. By encouraging the students 

to play with words, the teacher can help them to 

increase their interest in words in relation to con-

cepts and in association with other words, and to 

refine their appreciation for nuances of meaning. 

While learning vocabulary students recognize meta-

phorical language use and get to know how words 

collocate. They also realize what stylistic and topi-

cal contexts words and expressions occur in. They 

get to know about word formation that means 

knowing how words are written, spoken and how 

they can change their form. Just as words change 

according to their grammatical meaning, the use of 

certain words can trigger the use of certain gram-

matical patterns. So knowing what a word means 

is far more than just understanding its meaning. It 

becomes integrated into general English language 

skills. 
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the lack of material. 

But at the present time owing to the de-

mands of a social order the task of teaching stu-

dents - future specialists in the sphere of banking 

communication with foreign 

partners is sharply set as it 

has been never before 

Speaking a foreign 

language, especially En-

glish, became an inalienable 

component of professional 

activity of the specialists 

who solve the professional 

tasks in English. So, the ob-

ject of mis Investigation is the process of teaching 

students - future specialist in the sphere of banking 

- oral business direct and indirect communication 

in English on the phone 

The specific character of economic higher 

institutions is that their students acquire knowledge 

in business and commerce professionally which in 

its turn defines the degree of their knowledge in 

the given sphere of activity. It is expedient to get 

down to forming practical knowledge and skills in 

business communication in English or any other for-

eign language at the I - 4 years of study It is sup-

posed that to this time students of economic higher 

institutions master practically all the skills neces-

sary for successful realization of foreign language 

communication indifferent registers (official, inof-

ficial), can modify their speech taking into consid-

eration extralingual factors of a communicative situ-

ation. 

As far as the informational basis is con-

cerned the availability of which is necessary for 

successful mastering Business English, it is formed 

lectures on economy and articles from periodical 

press in native and foreign languages. 

At the initial stage of an economic higher 

institution it would be better to aim at the non-pro-

fessional spheres of communication - social, cul-

tural - with a gradual transfer to the purely profes-

sional subject. So, the partial preparation of the stu-

dents who study banking for 

communication in the profes-

sional sphere may be realized 

the integrated introduction of 

the general economy vocabu-

lary into the educational pro-

cess which is used in non-pro-

fessional spheres of commu-

nication, for instance, bank 

bankruptcy, exchange office, 

department, to change, to control, to check, e t c . ' . 

The course of teaching students - econo-

mists, Business English may be organized accord-

ing to the subject principle and comprise the fol-

lowing topics: 

1. Effective Face to Face Speaking; 

2. Letters, Telexes, Telegrams, Faxes, 

Teletexts, E-mail, Memos 

3. Making Phone Calls and Taking Mes 

sages 

4. Writing Reports, an Agenda and Minute 

minutes 

5. Company Organ ization 

6 Applying for a Job 

7. Marketing Strategy. Prices. Profits. 

Taxes; 

8. Export/Import Operations; 

9. Terms of Delivery. Documentation. 

Agents After-sales Service 

10. Methods of Payment 

11. Banking Systems 

12. Bank Operations 

13 Dealings in Securities, Commodities 

and Currencies 

14. Stock Exchanges, Commodity Exchanges, Fi 

A communicative need is under-
stood as socially stipulated ne-
cessity of this or that activity re-
flected in the consciousness 
which demands using language 
for its realization. 



nancial Exchanges 

15 Going through the Customs. 

The chapters devoted to the topics I -4 also 

comprise the recommendations on organizing the 

students' activity in acquiring oral and written kinds 

of speech activity in the situations of business com-

munication. 

The topics of the chapters 5-15 let students 

get acquainted with more important realities of 

modern foreign and native market economy and 

with the means of their interpretation from English 

into Ukrainian and vice versa. 

The organization of students' activity in 

mastering Business English forsees using different 

forms and methods of work. While teaching oral 

business direct communication in English and indi-

rect one on the phone in the sphere of banking, it is 

necessary to solve some tasks among which there 

is a definition of communicative needs, spheres of 

activity, kinds of typical communicative situations 

of direct and indirect communication, as well as 

nomenclature of communicative roles of the spe-

cialists and communicative intention. 

The definition of communicative needs is 

the key sign which characterizes professionally 

oriented teaching. A communicative need is un-

derstood as socially stipulated necessity of this or 

that activity reflected in the consciousness which 

demands using language for its realization. 

The communicative intentions provide the 

motivated stage of the communicative act and con-

cretize its content. For successful forming of prac-

tical knowledge and skills of oral Business English 

communication in any higher economic institution 

is expediently to narrow the set of communicative 

intentions to the most typical and sufficient ones 

for teaching communication. The communicative 

intentions get clear and full concretization in con-

crete typical communicative situations which are 

to be designed in the process of study. 

The concretization of needs in communi-

cation with foreign partners presumes the defini-

tion of typical communicative situations and inten-

tions. 

In the generalized understanding the com-

plex of communicative intentions which are con-

cretized by communicative situations may be pre-

sented as informing, urging to expressing as well 

as keeping speech etiquette. 

For development of the speech communi-

cative skills in Business English students are sug-

gested to fulfil a set of problematical communica-

tive tasks and tasks within role-play. 

A role-play with a communicative aim 

whose degree of adaptation to the reality may vary 

according to the level of students' speech training 

is effective means of perfecting the skills of using 

terminological vocabulary and activization of oral 

Business English communicative skills. The con-

tent of the role-play may vary according to the sub-

ject aim of a lesson. These may be business con-

versations on the phone, press-conferences, meet-

ings of the members of the Board, interviews when 

applying for a job, etc. While studying the topics, 

7-15 the role-plays may be presented as negotia-

tions when one of the partners does not speak En-

glish and must have an interpreter 

It is necessary to consider while teaching 

Business English that the specific feature of busi-

ness communication is a great number of eco-

nomic terms. So it is expedient to explain the defi-

nition of many terms. 

The most widespread sphere of commu-

nication of the specialists in the sphere of banking 

is professional. A solution of professional tasks 

takes place during the official conversation which 

is of an individual or of a group character. The most 

preferable subjects to discuss in typical situations 



of direct and indirect business communication on 

the phone are usually as follows: a presentation of 

the bank, currency exchange, operations with credit 

cards, opening and closing the accounts, setting cor-

respondent relations, giving a credit, investments, 

participation in joint projects, etc. People who work 

in the professional sphere ofbanking are presented 

in the following roles: a teller (or a cashier), an 

accountant of the currency operations department, 

an accountant of the investment department, an 

accountant of the check department, a consultant,a 

manager, an expert, a counsellor, a partner, a rep-

resentative of a hank, etc. So, everything mentioned 

above may be used in role-plays based on the real-

ity with a communicative aim. 

It is necessary to mention that the pecu-

liarity of oral professional communication of people 

working in the sphere ofbanking is that in the pro-

cess of their professional activity they have to com-

municate with their colleagues (i.e. specialists who 

are presented in the same roles) as well as with 

their clients (i.e. non-specialists) and vary their 

speech behaviour depending on an addressee. 

While communicating with a colleague a specialist 

uses official business speech style with a full set of 

general economic and special bank terms and con-

structions; but contacts with clients (non-special-

ists) limit the use of the whole spectrum of the bank 

terminology which is stipulated not only by the dif-

ference of conception and volume of services con-

nected with them because of disparity between 

banking policy of different countries but also by 

the common level of understanding the meaning of 

special terms by non-specialists. 

So. we can see that the effective teaching students 

of any higher economic institutions- future 

specialists in the sphere ofbanking - oral business 

direct and indirect communication on the phone may 

be achieved by means of proper organization of 

the students activity during a lesson, by using 

different forms and methods of work including role-

play 


