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WHAT FACTORS AFFECT DEMAND IN UKRAINE?
P. Kucherenko — Sumy State University, group E-61
N.V.Maliovana — Sumy State University, English Language
Adviser

One of the most important building blocks of economic
analysis is the concept of demand. It is the ability and willingness to
buy specific quantities of a good/service at alternative prices in a
given time period.

A demand exists only if someone is willing and able to pay
for a good/service — that is, exchange money for a good or a service
in the marketplace.
o] i A demand curve is a graphical

l' illustration of a demand
schedule. Each point on the
curve refers to a specific
quantity that will be demanded
at a given price. [1]

Economists speak of a

. movement along demand curve
- as a change in quantity
demand. Such a movement
S - + represents buyers’ reaction to a

@ R < change in the price of the

good/service in question, other things being equal. The degree to
which price changes affect demand will depend upon the elasticity of
demand for a particular item.

What factors affect demand in Ukraine?

Answering this question is not an easy thing, first of all it must be
considered the kind of a product or a service a consumer wants to
buy or use, but some key factors are obvious, such as:

1. The total number of customers in Ukraine and their
own income. As real income rises, Ukrainian people buy more of
some goods (which economists call normal goods) and less of what
are called inferior goods (transport).
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2. The needs of Ukrainian consumers in a
product/service.

3. Ukrainian consumer expectations (for income, price,
tastes). If people expect the price of a good to rise relative to the
prices of the goods or expect the opportunity cost of acquiring the
good to increase in some other way, they will step up their rate of
purchase before the change takes place.

4. Tastes (desire for this or that good). Sometimes these
changes happen rapidly, i.e. in such areas as popular music, clothing,
styles and fast food. The demand curves for these goods/services
shift often.

5. Other goods (their availability and price). Another
influence on demand is the price of substitutes.

6. Capacity market.

7. Climatic conditions. [2]
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IMPROVEMENT OF THE MECHANISM OF REAL ESTATE
MARKET DEVELOPMENT IN UKRAINE.
Shershnev E., group Em-62
EL Adviser O.R. Gladchenko

Transition period in Ukraine is characterized by active real estate
market formation, which reflects all the problems of the economy
and uneven development of its separate segments, incomplete legal
framework and low purchasing power of citizens and low investment
potential entities.

Real estate is one of the main types of market, which with the
market of goods and services and capital market economic
mechanism determines the characteristics of modern economy.
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