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recognition and spreading the information about the danger of inactivity.
The next stepis raising the awareness and stimulating the dialog concerningthe most
critical issues in order to understand the scope and priorities. After that,
some practical steps should be done. Actually, a lot of countries try to change the
situation regardless of the level of their economic development (e.g. countries that
implement restrictions, taxes or just ban the plastic include Bangladesh, China, India,
Germany, Australia, USA).

Important to remember that sustainable development concerns not only
environmental aspects of human life, the social dimension is also very important.
The equality, access to education, health and wellbeing are also the integral part of
this concept. There are numerical scientific reports proofs that owvercoming
inequality and providing the access to healthcare will accelerate the economic
growth. Moreower, the implementing of the sustainable development goals in
company policy and management is one of the preconditions of economic success
in the modern world. International management could not ignore challenges and
opportunities of newsustainable approach to economic development that is actually
based on more effective usage of resources and need to rethink the traditional
management practices.

THE INFLUENCE OF CULTURAL TOURISM
ON THE SUSTAINABLE DEVELOPMENT OF MUNICIPALITIES
OF THE SILESIAN VOIVODESHIP

Wojtuszek Basia, Wrobel Ewa, Targanska Kamila, students
Akademia Techniczno-Humanistycznaw Bielsku-Biafej (Poland)

Culture in all its forms is the greatest wealth of mankind. Based on
cultural traditions we should organize and plan strategic goals of local and
regional development. Modern economic progress should be subordinated
to the rules of sustainable development and as a result it should be directed at
protect and support local and regional revitalization of cultural heritage,
which in the most cases is economic’s base of the municipalities’ existence.
Breaking activities of supporting tradition and culture’s places can have a lot
negative effects.

Appropriate regional policy and rational spatial planning create a chance to
develop educational tourism in areas with rich cultural heritage. Nowadays cultural
tourism is becoming more and more popular, i.e. visiting interesting places and
towns that are popularly believed to have large cultural potential. In this presentation
we try to show objective methods of studying cultural heritage and assessing its role
in the economic development of the region. We also try to draw people’s attention
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to the specific and valuable postindustrial cultural landscape of the Voivodeship
which has significant economic aspect [1].

1 Pytel S., Rola turystyki kulturowej w rozwoju gmin wojewodztwa $laskiego, w: Krajobraz a
turystyka nr 14/2010, s.273-282.

POJIb HIMEYYMHU B EKOHOMIYHOMY PO3BUTKY YKPAIHU*

Jomamenko M./I., now., F'natenko K.B., ctynenrka rp. ME-61aun
Cymcwkutl Oeparcagruti yHisepcumem (Yxpaina)

[poaykiiisi HIMEIBKOTO BUPOOHHIITBA BXKE JABHO MIAKOPIIA CBIT 3aBISKH
3araJbHOBIIOMOMY BUCOKOMY DiBHIO SIKOCTI, a cama Hime4yunHa npociaBuiace sk
mepiia cepell €BPONEHCHKHX JepikaB 3a PIBHEM PO3BHTKY. 3a OCTaHHI POKU
HiMeyurHa BU3HAETHCS OJTHIM 3 HAHOIIBIINX €KCTIOPTEPiB BUCOKOTEXHOJIOTUHIX
ToBapiB y cBiTi. To fke X 3Ha4eHHI MalOTh CTOCYHKH 3 DelrepaTuBHOIO
Pecny6uikoro Himewunna 1u1st po3BHUTKY YKpaiHCHKO1 €KOHOMIKH?

Hespaxaroun Ha Te, 1m0 OINBIIICTh MiXHAPOJHUX OpraHizalil, Takux sK
Mixnaponanii Bamoranii ®onn, CeiToBmii baHk Ta iHIII HE TNPOPOKYIOTH
YKpAiHChKIN ©KOHOMIII IIBUIKOTO MiJHOMY HAWOMDKYMMH pOKaMu, OibIIICTh
HIMEIBKHMX KOMIIAHIN 3a/IMIIAIOTHCS HA YKpaiHChKOMY puHKY [1].

Bapro 3ayBaxkury, 1o nounsatouu 32010 p. [lenerarist HiMepkoro 0i3Hecy
B YKpaiHi Oepe akTHBHY y4acTb Y PO3BUTKY EKOHOMIK 000X KpaiH. OCTaHHIM 4acom
HimeuunHa € 0JHIM 3 OCHOBHUX 1HBECTOPIB B YKPAiHCbKY €KOHOMIKY.

Haiibinpiiie HIMEIBKUX 1HBECTHINN 3a/isiHO B OyiBeNbHIN ramy3i, JETKii
MPOMUCJIOBOCTI Ta BUPOOHMIITBI €JIEKTPOTEXHIKM B YKpaiHi. Beimka kismbkicts
KoMIaHiit 3 HiMeuurHu BXke MatoTh CBOT MiANPHEMCTBA HAa TEPEHAX HAIIOI JEPKaBH
1 akTUBHO iX po3BmBatoTh. Haiidimpim Bimomumu cepen Hux € «Klingspor Ykpaiaa»
(BupoOusic abpasuBHi iHcTpyMeHTH), «Picard YkpaiHa» (BUPOOHHMK IIKipSHHX
BHp00OiB HiMeTHKO1 sikoCTi ), «Henkel Bautechnik Ykpaina» (BupoOHUK OymiBeIhHIX
MarepiaiiB), ¢imis HiMelpkoi kommanii Bosch — «Bosch Ukraine» (BupoOHuK
eJIeKTpOoTeXHIYHO1 npoaykii), kommanisi BADER B YkpaiHi (cremiamizyeTbest Ha
BUPOOHHIITBI aBTOMOOIIBHIX Y0XITiB, 30Kpema it Audi ta Volkswagen) ta 6araro
1HIKX. 3aBISKU pOOOTI X MiAMPUEMCTB 301IBINYETHCA KiJIbKiCTh HOBHX POOOYHX
Micllb, B YKpaiHi 3’SBISIIOTHCS OUNBII CydacHI TEXHOJOTii, yKpaiHCBKI TOBapu
CTalOTh CIPOMOYKHUMH JUIl BHXOJY Ha MIKHAPOIHI PHUHKH, IO 3HAYHUM YHHOM
BIUIMBAE Ha PO3BUTOK YKPaiHCHKOT EKOHOMIKH [2].

"Po6oTa BHKOHyBanacss 3a paxyHok OromkeTHMX komrtis MOH VkpaiHu, HaJaHMX Ha BUKOHAHHS
HayKoBo-focmimHoi pobotn Ne 53.15.01-01.15/17.3® «MeTogonorisi  (pOpMYBaHHS MEXaHi3M Yy
IHHOBAaLIHHOTO PO3BUTKY HAI[IOHAIBHOI EKOHOMIKM Ha OCHOBI aJIbTEPHATUBHOI €HEPTETHKI.
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