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DECLINING TREND IN THE WILLINGNESS OF YOUNG PEOPLE TO GO INTO BUSINESS

The general research problem here involves the fall in the numbers of full-time entrepreneurs in Czech Republic
which has been ongoing since 2011 and has not yet stopped. The article focuses on the willingness of the young
generation to go into business. The purpose of the study is to compare the attitudes of the young generation to doing
business in 2013 and 2017 which means the research has been repeated. The attitudes of potential start-up
entrepreneurs significantly reflect the quality of business environment and social climate in the country. The goal was
to monitor the main motivations and the barriers to starting business after the passage of four years. The research
has repeatedly demonstrated that, apart from having a good idea, the dominant motivation for starting own business
is expectation of higher earnings. However, the results of the undertaken analysis also point to the fact that, even
though the long-term negative perception of the entrepreneurial environment has not worsened in any way, the
numbers of those who do not frust themselves or their own ideas has increased rapidly. Fear of stress and
responsibility associated with being in business has also increased. Availability of information on doing business was
also investigated. Finally, the author grounds that the current trend when young people prefer being employed to
managing own business themselves for a number of reasons is indicative of a potential entrepreneurial crisis in Czech
Republic. To date, there has been practically no useful overview of the specific attitudes of young people in doing
business in Czech environment and of how this has developed over time. This study used the sample of 606 students,
some of whom were considering going into business after graduating, while others had ruled this out entirely. The
study also worked with the results of the similar research undertaken four years ago on the sample of 776 respondents
so that to compare the development of the attitudes of the young generation to start own business. The study findings
can be used to formulate entrepreneurship strategies to improve the business environment as well as the educational
system, which would be more helpful in understanding how business is done and in strengthening the impact on
natural creativity of young people, as this is an extremely important way of increasing added value in economy as a
whole.

Keywords: entrepreneurship, young business, barriers to starting business, motivation to start a business,
Czech Republic.

Introduction. The role of the entrepreneur and especially that of self-employed individuals changes
over time in every economy. |deally, this involves an evolutionary process in the social perception of this
group. This evolution was however interrupted for a number of decades in the countries behind the Iron
Curtain, including Czech Republic. And despite the fact that this country has been having market economy
for the last quarter century, including free entrepreneurship, the social climate continues to reflect the
elements of negative perception of entrepreneurial activities to a certain extent. There can be no doubt
that the socialist history has contributed to such an attitude, but the same did the somewhat uncoordinated
period of business development during the post-revolutionary 1990s. As Breckova and Havlicek (2015)
stated, the market was starving in the 1990s and it accepted practically anything, so doing business was
relatively easy and had quick results, even despite the lack of a solid legal framework. Entrepreneurship
was synonymous with economic success and high expectations of financial surpluses. However, the role
of SME (small and medium-sized enterprises) segment and particularly that of microenterprises began to
change with market saturation and rapid increase in competition from abroad (particularly after Czech
Republic's accession to the EU in 2004), lower availability of financial resources and the introduction of a
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more solid legal framework. While small and mid-sized enterprises have begun to search for their place at
the market often by means of clear profiling and specialisations with the use of the advantages provided
by their size (such as quick decision-making processes and flexible changes in profiling etc.) in comparison
with large, multinational players, the role of micro-enterprises and entrepreneurship has become more
focused on sustainability of regions and their serviceability.

Statistical figures indicate an above-average number of the self-employed in Czech Republic (in
comparison with the EU) (the number of entrepreneurs is about 220 out of 1,000 people according to the
official national statistics), however, these figures are misleading. There are currently 981,355 registered
self-employed individuals in Czech Republic, of which only 577,818 were full-time self-employed, while
the remaining 403,537 are those who have a trade licence for occasional additional earnings (Breckova &
Havlicek, 2015).

The fundamental research problem does not, however, concern the overall number of self-employed
individuals, but the constant fall in the number of fulltime self-employed entrepreneurs which has been
ongoing since 2011 and has not been able to be halted. As the Report on SME Development (MIT, 2017)
states, “The fall in the numbers of self-employed individuals engaged in business fulltime caused a
significant change in the overall number of self-employed businesspeople in 2011-2014. At the end of
2011, the Czech Social Security Administration recorded almost 650 thousand such people, but there
were only 586 thousand by the end of 2014. Their numbers, therefore, fell by around 10% in 2011-2014".
The statistical figures up to 2016 indicate an even further drop (to the aforementioned 577,818).

The thing which can be considered to be especially alarming is the substantially reduced willingness
of the young generation to go into business and be in business for themselves. They prefer classic
employment. This is a fundamental area which has only been partially dealt with in academic terms. For
this reason, research, which was repeated in 2013 and 2017, has been dedicated to this area in the Czech
environment and its results have been set out in this article.

The goal is to present the results of the research which map out the current status of the willingness
of the young generation to go into business in the overall context of the Czech entrepreneurial
environment, including the social climate. The research has mapped out in detail the motivation and the
perceived barriers to starting up a business because they provide the basis for the fundamental
implications for the various entrepreneurial associations which provide targeted business assistance.
These conclusions are of great importance for policy-makers, who are majority stakeholders with regard
to the state of the legislation, the education system and the entrepreneurial environment as a whole.

The information presented in this article is especially new due to the fact that there has not yet been
a practically applicable overview of the specific attitudes of young people to entrepreneurship in the Czech
environment with regard to what motivates them and on the contrary what specific fears or barriers they
associate with starting up a business in the Czech Republic. Thanks to the repeated research with a four-
year timeline, it is also possible to monitor the development of these factors over time, which has not yet
been mapped out in the Czech Republic and currently displays certain understandable limitations. In the
research, the author has also focussed, amongst other things, on how informed young people are with
regard to going into business, what role educational institutions play in their willingness to go into business
and what awareness there is of the possible support for entrepreneurship. Given the increasing preference
for employment over entrepreneurship, the author has also investigated the perceived advantages of
employment and also discusses in the article the connection with the students’ current life priorities. Even
though this area only constitutes a small part of the article, it still provides interesting findings.

The literature review. The theme of entrepreneurship has generally been the subject of an
investigation by a wide range of authors of scientific articles. However, the majority of them concern
investigations into multinationals or SME (small and medium-sized enterprises). A much smaller section
is devoted to small-scale business (entrepreneurship) (for example, Majumdar & Varadarajan, 2013, Bakar
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etal., 2015). “Young entrepreneurship” is a relatively marginal consideration in the literature in this context
(for example, Hamburg, 2014, Bfeckova & Havlitek, 2015; Cera et al., 2018). GERA (the Global
Entrepreneurship Research Association) regularly carries out very good research into this area and its
Global Report 2016/17 has also been discussed in this article.

Entrepreneurship is often associated with economic development, whereby economic development
suggests activities that facilitate the improvement of the country and society’s standard of living (Bakar et
al.,, 2015, p. 88). Despite this, it cannot be said that the social climate in the Czech Republic indicates any
prestige for entrepreneurship: “The image of entrepreneurs remains very bad and less than half our
population considers successful entrepreneurs to have a high status.” (the Report on SME Development,
2014, p. 59). In its latest report (2016/17), GERA (2017) investigated societal values concerning
entrepreneurship. Entrepreneurs are highly visible in North America, with three-quarters of adults believing
that there is a high level of positive media attention for entrepreneurship. A similar proportion believes that
entrepreneurs have a high status in society. By contrast, Europe has the lowest belief in entrepreneurship
as a good career (58%) and the lowest media publicity for this activity (55%)” (GERA, 2017).

The motivation to go into business very often involves an idea, a good business plan, which is very
important for the economy of every country. In 2013, Majumdar & Varadarajan (p. 279) stated that
“entrepreneurship and innovative business behaviour have also been associated with creativity and
creative novelty is often translated into idea development in the business context (Ward, 2004, as cited in
Majumdar & Varadarajan, 2013, p. 279), new product innovations (Amabile, 1996, as cited in Majumdar &
Varadarajan, 2013, p. 279) and adapting or improving existing innovations (Majumdar & Varadarajan,
2013, p. 279)". Young people very often play an important role in these areas, as they can be seen to be
those who are not yet subject to very many works and procedural stereotypes, without which it would
understandably be difficult to run practically any business. Jeraj & Mari¢ (2013) and Krpalek, & Krpalkova
Krelova (2016) support this claim, when they say that entrepreneurs have their own lifestyle and look at
everyday things in a different way to non-entrepreneurs.

The potential crisis in entrepreneurship indicates the current trend where young people prefer
employment over being in business for a variety of reasons. The dominant reasons include the perceived
greater ease of employment over entrepreneurship, but also the low awareness of entrepreneurship and
the insufficient incorporation of work experience into schools. In her paper, Hamburg (2014) argues that
European SMEs face a large number of pressures. Hamburg (2014) believes that more entrepreneurs,
more innovation and more growth are necessary and that this could particularly be realized by supporting
young people. She adds that many European countries have the improvement of education for
entrepreneurship on their agenda, but only isolated initiatives exist. The vocational and/or higher education
in almost all European countries do not offer a realistic understanding of the world of work.

The material and methods. As has been mentioned in the introduction to this article, the Czech
Republic reports an above-average number of entrepreneurs per thousand inhabitants in comparison with
the EU (the European Union) (approximately 220 according to official national statistics, 2016). The stated
figure is, however, somewhat misleading when viewed more closely. The Czech Republic currently (as of
the end of 2016, the last available statistical information at the time of writing the article) has records of
981,355 self-employed people, of whom only 577.818 are self-employed fulltime. The remainder is part-
time self-employed, i.e. usually people who are employed and have a trade licence only for occasional
additional earnings. The number of these “part-time” self-employed businesspeople is even slowly rising.

The key thing is, however, the continuous fall in the numbers of the fulltime self-employed which has
been ongoing since 2011 and has not been able to be stopped. At the end of 2011, there were almost 650
thousand such entrepreneurs in the Czech Republic (MIT, 2017), but this number had fallen to just 577,818
in 2016, which represents a drop of more than 11% in a five-year period. Such a drop must be interpreted
as an indication that it is not worth going into business in the Czech Republic or that the entrepreneurial

Marketing and Management of Innovations, 2018, Issue 3 111
http://mmi.fem.sumdu.edu.ua/en



P. Breckova. Declining Trend in the Willingness of Young People to Go into Business

environment in the country is not overly favourable to entrepreneurs.

The research also repeatedly focused on the question of the falling willingness of the younger
generation to go into business. It would appear that school leavers give significant preference to classic
employment relations, which is an area which has so far only been partially dealt with in academic terms.
The question of life values or priorities, which could be associated with the given preference, have also
been investigated here.

The presented research was undertaken on a sample of 606 students in the Czech Republic, from
which a group of students who did not a priori reject entrepreneurship (n = 401) and a group of students
who rejected entrepreneurship (n = 205) were selected. The data collection took place in July and August
2017 and the main research method was online collection using the “populace.cz” panel supplemented
with in-depth interviews. The respondents answered questions contained in the structured questionnaire
which took 10 minutes, whereby a structured scenario lasting 30 minutes was used during the subsequent
in-depth interviews. The data was collected by the reputable Ipsos agency and the results were verified
by the Czech Statistical Office. All the questions and the results of the research (AMSP, 2017), including
the graphs, are available from the website of the Association of Small and Medium-Sized Enterprises and
Crafts of the Czech Republic. AMSP CR (the Association of Small and Medium-Sized Enterprises and
Crafts of the Czech Republic), www.amsp.cz, is an influential non-profit, non-governmental representative
of companies in this segment which regularly maps out the business environment, undertakes analyses
and consults on new legislation which impacts on small and medium-sized businesses. The author of this
article has been involved in the Board of Directors of the AMSP CR since 2008 and actively participates
in its market surveys.

As in the case of the research undertaken four years ago (AMSP, 2013), the investigated areas
concerned questions as to why the respondents want/do not want to go into business, what puts them off
(barriers) or on the contrary what motivates them, if their answer is positive. Part of the research was also
aimed at ascertaining the social perception of the current Czech entrepreneurial environment, i.e. how
friendly it is to entrepreneurs who are starting out. Last, but not least, the research focussed on the
perceived advantages arising from employment, because that is the direction which most school leavers
are heading in these days.

The results and the discussion. The research among young people with regard to their willingness
to enter into business after the completion of their education included 776 students or recent graduates
(in2013) and a further 606 respondents (students) in 2017, whereby some of them had already had certain
entrepreneurial experiences (either from their own business activities or those of a family member).
Despite the fact that certain differences occurred in the stated period of four years (between the repetitions
of the research), the fundamental findings remained unchanged. This strengthens the implications for the
involved parties for fast and effective measures to be adopted, if small (entrepreneurial) business is to
fulfil its fundamental role in the country’s economy, i.e. to provide ideas with the potential for high added
value, to create a stable segment of the population which is independent of the state or employers, i.e. is
capable of supporting itself through its own gainful activities, and as a segment which is critical for the
services and social infrastructure in the regions.

The motivation to start up a business. The research has repeatedly shown that the dominant
motivation to start up a business includes a good idea (60%), but mainly the expectation of a potential
higher income (74%). Experience of entrepreneurship in the family is also important; wherever family
members are involved in business, the young people have a greater tendency to enter into their own
entrepreneurship (49%) than in the case of respondents where any such family experience is absent
(10%). The flexibility of working hours appears to be attractive to undecided individuals (56%) or those not
interested in entrepreneurship, while those interested in entrepreneurship do not see this as a benefit (only
12% of those who want to go into business or have had some entrepreneurial experience see it as an
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advantage).

Independence from the decision-making of others showed itself to be an important criterion for young
people, including in comparison with the previous research, where it only fell negligibly. Unlike the research
was undertaken in 2013, however, motivation such as “the opportunity to make full use of my ability and
potential” fell substantially (by 16 percentage points) and now (in 2017) was only at 39%. This can be
interpreted in a number of ways, for example by the fact that young people also see significant
opportunities for self-realisation when working for somebody else (i.e. as an employee). In any case, it
would be a good idea to carry out additional research into reasons which have led to the aforementioned
result.

An interesting finding within the framework of the motivating factors involves the option of achieving a
prestigious standing and of being a role model for others. 35% of the young respondents see
entrepreneurship in this way and a similar result was also achieved during the research four years ago
(39%). This does not entirely correspond to the generally perceived image of entrepreneurs in the Czech
Republic. On the other hand, a somewhat surprising finding may lie in the fact that young people very
seldom have their own entrepreneurial role model. 42% of them answered the question “Do you have an
entrepreneurial role model? Can you think of a personality/company/start-up which you would like to take
inspiration from?” by stating that they did not know. Those who knew usually gave classic international
names such as Steve Jobs (5%) or Elon Musk (1%), but role models from their close environs (5% of
respondents mentioned a family company or a company run by acquaintances) or local role models (2%
of respondents saw the current Prime Minister of the Czech Republic as an entrepreneurial role model)
were more common.

In the case of individuals who are currently not involved in business, but are not against doing so, 7%
of them have a business plan. More than half (52%) do, however, have a certain idea, while the rest (41%)
currently have no business plan. However, the research unequivocally shows that an idea and confidence
in one’s own abilities are generally crucial for starting up one’s own business. This has also been partially
documented in the study by GERA (2017), which states: Potential entrepreneurs see good opportunities
for starting a business and believe that they have the necessary skills, knowledge and experience to start
a business. However, perceiving a good opportunity and having the skills to pursue it will not necessarily
lead to the intent to start a business. Individuals will assess the opportunity, costs and the risks and
rewards of starting a business versus other employment preferences and options if these are available. In
addition, the environment in which potential, intentional and active entrepreneurs exist needs to be
sufficiently enabling and supportive. The entrepreneurial environment in the Czech Republic is not,
however, perceived as being overly supportive.

Information about entrepreneurship. Only 12% of the respondents who have a positive attitude
towards entrepreneurship (i.e. want to start their own business in the future) have the feeling that
information on entrepreneurship is easily available. Most, however, are missing information on how to
even start, how to deal with the administration, how to find finance or investors and how to address new
customers. Information on how to start in business and how to deal with all the administration is, however,
regularly available, albeit that it is true that it is not completely concentrated in one place. In a time of
advanced technology, it should be possible for the state to provide information in a more sophisticated
manner. Despite this, it is necessary to perceive the fact that entrepreneurship is to a significant extent
about the ability to find and gain information. If young people consider the acquisition of information to be
a barrier to starting up their own business, they have only a small chance of being successful over the
long term in a real company.

Information for entrepreneurship is mainly acquired from the family and friends, provided they have
such experience. However, the internet also plays a significant role. The finding that students are generally
given very few opportunities associated with entrepreneurship at school is also worth mentioning. Most of
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the information which schools provide students with is of an overly general (non-specific) nature. Regular
information on entrepreneurship should, however, be a regular part of most subjects. This involves
information on business competition in the studied field, the business situation in the region and the
entrepreneurial options in the given field of study.

Moreover, more than half the students think that they do not have enough contact during their studies
with people from work experience (57%). At the same time, however, the respondents stated that they
have the option of training their skills in actual work experience which their school arranges for them (53%).
This therefore generally involves a long-term problem in our education system which is not able to apply
knowledge in practice, while pupils are also lacking tangible examples.

The most sought-after information involves tips on how to acquire sufficient finances to start up a
business. However, practical advice on how to establish a company and how to address new customers
and shared experience and advice from successful entrepreneurs are also appreciated. Young people are
also aware of how important the area of self-presentation, the ability to negotiate correctly with people and
communication with customers is for entrepreneurship (including when searching for investors).

The research has shown that it would be of interest to starting entrepreneurs to have all the important
information clearly arranged in a single place and to have online access to it. The absence of such a
support format for entrepreneurship would appear to be highly poignant over the long term. A similar
platform in the form of a check-list for individual craftspeople exists, for example, in Great Britain, where it
is possible to find a brief and clear list of all the legislative requirements from the individual authorities with
regard to the given professions. If they have been checked, then the self-employed individual’s legal
obligations towards the state have therefore automatically been met. This is a significantly complicated
matter under Czech conditions due to the frequent changes in the legislation and directives, the
uncoordinated approach of the individual authorities towards entrepreneurs and the absolute
inconsistency of the information. The in-depth interviews (including with those who had had some
experience of their own entrepreneurship), which were part of the undertaken research, substantiated this
problem with answers such as: “/ expected that the official at the Trade Licensing Authority would be able
to give me more advice. She was unable to tell me, if | had to go to any other offices or whether | had
already done everything”. Despite this, some business associations (for example, the Association of SME
and Entrepreneurs, www.amsp.cz) are endeavouring to stand in for the state in this area and to provide
this service (a check-list) for some professions despite the aforementioned complications. However, this
currently involves an initiative in its initial phases.

Barriers to starting up a business. The realised research provided the by no means surprising
finding that starting up a business is complicated by bureaucracy and insufficient finances. According to
the annual tax payment study conducted by PricewaterhouseCoopers (PwC, 2015), the Czech Republic
is ranked 119t for simplicity of paying taxes (out of 189 researched countries). The survey indicated that
a medium-sized Czech company spends an average of 413 hours processing the agenda and preparing
documents which are only related to tax collection, i.e. not taking into consideration any other legislative
requirements and communication with the authorities. The stated number of hours admittedly cannot be
fully applied to self-employed individuals, who employ other employees for example, but the legislative
requirements do impact on small businesses much more heavily than on medium-sized or large
companies. They do not have an administrative apparatus and the entrepreneur, therefore, has to keep
up with all the legislative changes and to integrate them in his company alone which is not overly easy
given the frequency and scope of the changes in the requirements. Breckova and Havlicek (2015) state
that “despite Czech governments having declared the priority of reducing the administrative burden,
particularly for small enterprises, no such reduction has actually happened. On the contrary, new
measures are enshrined in legislation every year, which entrepreneurs must devote attention to,
implement and respect. The positive message from the 2017 research is, however, that young people do
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not see so many administrative barriers in the market as they did four years ago. Despite that, however,
the fact that 19% of them who are worried by bureaucracy is a warning signal.

The research has shown that young people do not perceive the current climate in the Czech Republic
as being overly positive for starting up a business. 21% of them see the situation positively, which,
surprisingly, is significantly more than in 2013, when the figure was just 10%. Even though the number of
people who see a decent chance for entrepreneurship has doubled in the last 4 years, there are still 60%
who do not see the conditions as being positive (research answers were: “The current climate is somewhat
unfavourable to business start-ups: 48%, It is decidedly unfavourable: 12%"). This is apparently a
consequence of the long-lasting awareness and discussion of entrepreneurship in the sense of sanctions,
frequent changes and growing bureaucracy.

However, we consider the findings from the research which are of a social dimension to be alarming.
The number of people who do not believe in themselves or their ideas has grown (46%), while this was
ten percentage points less four years ago. Concerns about stress and a large amount of responsibility
associated with entrepreneurship are also increasing (41% of respondents, while it was 35% in 2013). It
is possible to speculate that these reasons are behind the increasing preference for employment over
going into business for oneself.

The preference for employment over going into business for oneself. The research has provided
the finding that the greatest attraction offered by employment is job security and a fixed income. The rapid
rise in this tendency is startling: whereas this was attractive to two-thirds of respondents four years ago,
the figure in 2017 was 82% of those considering entering employment after school. However, this growth
may have been partially influenced by the fact that there are currently insufficient numbers of employees
and employers are therefore offering higher wages and a number of other benefits. However, the
respondents also see employment after school as a way of easily acquiring experience and contacts
(52%).

The numbers of those who admit that being employed is significantly more comfortable than doing
business have also increased (an increase from 34% to the current 42%). They especially appreciate the
fact that their employer resolves any operational and administrative matters for them. The nascent trend
of the reduced desire for success in the younger generation and less willingness to do a lot to achieve it
is quite alarming (Breckova and Havlicek, 2015).

Slightly fewer respondents than four years ago (20%) prefer employment relationships due to the
prospect of working for a prestigious company, which is established and easily recognisable in the market.
This understandably conflicts with the philosophy of start-ups.

The current values of the current young generation, which the researchers also looked into, need not
have a direct link with the preference for employment. It is, however, clear that young people are aware of
the difficulties associated with going into business in the sense of the time and responsibility, whereby the
ascertained values need not necessarily correspond with that, especially at the beginning of doing
business. The young generation’s five most important life values especially include having a satisfied
family (82%), being financially secured (69%) and taking care of their health (67%). These values were
further followed by values such as “having an interesting job”, “having the feeling that | have achieved
something”, but also “not being burdened by things which are stressful (43%)". However, the appreciable
nominal values also included “having a lot of friends” and “having more certainties in life than risks”.
However, this not so surprising in the context of some of the social characteristics of generation Y which
is no longer willing to sacrifice work and the achievement of job success as, for example, the generation
of their parents was.

Conclusion. The research undertaken in 2017 on a sample of 606 students has provided a number
of interesting findings. Many of them have accented the urgency as a consequence of a zero or negative
shift in the period of 4 years when the research was undertaken for the first time. The respondents in the
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research were students who both reject and endorse going into business and to a lesser extent also those
who also have a certain small amount of experience of entrepreneurship.

The initial thesis for this article is the long-term and continually falling number of self-employed
individuals in the Czech Republic, who see their main livelihood in going into business for themselves. A
partial segment and area of research presented in this article is the mapping out of the willingness of the
young generation to commence their own business activities. The research into this topic originally took
place in 2013 and it has now (in 2017) been repeated in order to enable an investigation into any eventual
shifts in the perception of entrepreneurship among the young generation. The primary focus was on the
area associated with the motivation to enter into entrepreneurship, the perceived barriers, the availability
of information about starting up a business and the perception of the social climate as it relates to
entrepreneurial activities. In this context, the research focussed on the growing tendency to prefer
employment over going into business for oneself, which points to sociological limitations and opens up
room for other research in the wider context of social changes, intergenerational values and economic
cycles.

If we accept the idea expressed, for example, by the author Bakar et al. (2015, p. 88), who says ‘it is
possible to state that entrepreneurship has a vital role in the economy, as well as in the growth of the
economy. Other social aspects of entrepreneurship could also be found, for example”, it will be necessary
to generally strengthen the positive image of entrepreneurial activities in the Czech Republic using specific
steps. If the state is supposed to be interested in creative people and as such in strengthening added
value (as tools for surviving in contemporary Europe) and in the realisation of ideas which have a chance
of succeeding economically, it is vitally important to concentrate on resolving the fundamental findings
arising from the completed research which has been presented in this article. Many of the implications are
apparent from the four-year repetition of the research with significant urgency. They include:

— Support for entrepreneurship, including changes with a positive impact on the social perception
(prestige) of entrepreneurship. Despite the fact that the young generation in the research did not perceive
entrepreneurship as being problematic, the general social image of entrepreneurs is at a very low level
(MIT, 2015). At the same time, however, the number of those who admit that being employed is
significantly more comfortable than doing business is on the rise. They also reject the stress associated
with the responsibility in entrepreneurship. It is necessary to motivate them more, show them positive
stories and present tangible examples.

— Reduce the bureaucracy in entrepreneurship. The administrative burden falls on self-employed
people to a greater degree than on medium-sized and large enterprises, which have an apparatus to deal
with the scope of the administration and the frequent legislative changes. The research showed that those
respondents, who have some small entrepreneurial experience, perceive bureaucracy distinctly
negatively.

— Centralise the information on entrepreneurship. Even though it can be claimed to a certain extent
that a person who is able to penetrate the market and undertake his or her own entrepreneurial activities
must be able to find information and work with it, the reality of the Czech entrepreneurial environment is
such that there are real fragmentation and incompleteness of information in conjunction with frequent
incompetence at the authorities. An example which stands for everybody can be that of a respondent in
the in-depth interview from this research, whom, after completing an act required by the given authority
for the commencement of entrepreneurial activities, the official was unable to advise as to whether or not
the self-employed individual was required to visit any other authorities. For example, the British online
checklists for individual craftspeople, which contain a full list of the state’s requirements which the self-
employed individual has to meet to start doing business and which show the individual that no further
authorities or institutions need to be visited, can be a source of inspiration.

— Imbue the education system with information about entrepreneurship, as well as support for an
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entrepreneurial spirit within the framework of education from primary school age. This optimally requires
a change in the education system in the Czech Republic, which in many aspects has reached the point
where it requires reform. This involves support for creativity at the expense of rote learning, the ability to
make practical use of acquired knowledge, support for an individual’s strengths rather than averaging out,
all of which is directly and indirectly associated with the latter approach to the willingness sand courage to
go into business.

— Reinforce the contact between schools and work experience. This is yet another area which is
perceived by all of society as a weak link in the economy. It is only been marginally captured in this
research, although it has been apparent from the answers of the respondents. This confirms the urgency
of a needed solution.

Acknowledgement. This academic text has been affiliated to the internal research project with
institutional support — University of Finance and Administration, Prague, CZ (grant 7773 — Topical trends
in financial markets development).

Amabile, T. M. (1997). Entrepreneurial creativity through motivational synergy. The Journal of Creative Behavior, 31(1), 18-26,
http://dx.doi.org/10.1002/j.2162-6057.1997.tb00778.x

AMSP CR (2013) survey with the title “Podnikani mladych — Young Business” available at http://amsp.cz/21-pruzkum-amsp-cr-
podnikani-mladych-young-business/

AMSP CR (2017) survey with the title “Postoj mladych k podnikéani” (Attitude of Young to Entrepreneurship) available at
http://amsp.cz/uploads/dokumenty_2017/TZ/Vysledky_pruzkumu_Young_Business_komplet_TK.pdf. The author of this article was
directly involved in this research.

Bakar, R., Islam, M.A. & Lee, J. (2015). Entrepreneurship Education: Experiences in Selected Countries. International Education
Studies; Vol. 8, No. 1.

Breckova, P., & Havlicek, K. (2015). Youth Entrepreneurship and Changes in Business Environment: Case of the Czech
Republic (chapter 8). In: A.S. Gubik & K. Wach (Eds.). Institutional Aspects of Entrepreneurship. Miskolc: University of Miskolc, pp.
111-129.

Gera, G., Cepel, M., Zakutna, S., & Rozsa, Z. (2018). Gender differences in perception of the university education quality as
applied to entrepreneurial intention. Journal of International Studies, 11(3), 147-160. doi:10.14254/2071-8330.2018/11-3/13

Global Entrepreneurship Research Association (GERA) (2017). Global Entrepreneurship Monitor 2016: Global Report 2016/17.
Retrieved from http://www.gemconsortium.org/report/49812

Hamburg, 1. (2014). Improving Young Entrepreneurship Education and Knowledge Management in SMEs by Mentors. World
Journal of Education Vol. 4, No. 5; 2014.

Jeraj, M. & Maric, M. (2013). Relation between Entrepreneurial Curiosity and Entrepreneurial Selfefficacy: a Multi-Country
Empirical Validation. Organizacija, Volume 46, Number 6.

Krpalek, P., Krpalkova Krelova, K. (2016), Possibilities for Developing Business Potential in Economic Education. Examples of
Implementation in Slovakia and the Czech Republic, Economics and Sociology, Vol. 9, No 4, pp. 119-133. DOI:10.14254/2071-
789X.2016/9-4/7

Majumdar, S. & Varadarajan, D. (2013). Students’ attitude towards entrepreneurship: does gender matter in the UAE? Foresight,
Vol. 15, No. 4, pp. 278-293.

Ministry of Industry and Trade (2014). Report on the development of small and medium enterprises (SME) and their support in
2013 (Zprava o vyvoji malého a stfedniho podnikani a jeho podpore v roce 2013). Annual brochure of Ministry of Industry and Trade,
published 2014.

Ministry of Industry and Trade (2017). Report on the development of small and medium enterprises (SME) and their support in
2016 (Zprava o vyvoji malého a stfedniho podnikani a jeho podpore v roce 2016). Annual brochure of Ministry of Industry and Trade,
published 2017. Available at https:/www.mpo.cz/cz/podnikani/male-a-stredni-podnikani/studie-a-strategicke-dokumenty/zprava-o-
vyvoji-maleho-a-stredniho-podnikani-a-jeho-podpore-v-roce-2016--232792/

PwC (2015). Paying Taxes 2014: The global picture. A comparison of tax systems in 189 economies worldwide, available from
http://www.pwc.com/gx/en/paying-taxes/assets/pwc-payingtaxes-2014.pdf

Ward, T. B. (2004). Cognition, creativity, and entrepreneurship. Journal of Business Venturing, 19(2), 173-188, http://dx.doi.
org/10.1016/S0883-9026(03)00005-3

I1. Bpekoea, Ph.D., YHiepcuteT thiHaHcia Ta ynpaeniHHs (Mpara, Yecbka Pecnybnika).
PepykuinHi TeHaeHLUii y po3BUTKY MONOAIXKHOIO NiANPUEMHMLITBA
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00 3an04amKy8aHHs 81aCHOI Cnpasu Cymmeso 3MeHwWwunacs, Hamomicmb 36inbuwiunacs 3auikasnexicme y npaueeawimysaqHi no
Hatmy. OcHogow Onis nepesipku uiei 2inome3u cmanu 0sa Coyiono2iyHUX onumysaHHsi, nposedeHi 3a donomozolo Memody
kozopmHoeo docniOxeHHsi ceped cmydeHmig Yecobkoi Pecnybniku. Bubipka cmaHosuna 606 cmydeHmie abo HeujodasHix
sunyckHukig y 2017 poui ma 776 — y 2013 poui. Bubipka gkmtoyasna sik cmydeHmig, siki po3ensdanu MoXIIugicmb 3anoyamKyeaHHs
81acHo20 bi3Hecy nicris 3aeepuwieHHs HagyaHHs, mak i mux, xmo eidmosuscs 8id malibymHboeo nidnpuemHuymea. OCHOBHOK
memoto OocnidxeHHs: € 8cmaHosnerHs basosux demepmiHanm, sKi copmysanu doseompusanuii mpeHO nadiHHsa KinbKkocmi
camo3atHamux ocib y Yecbkili Pecnybniyi, wio mpusae 3 2011 poky i Hapasi He 3a8epuiuscs, 8idCMexeHHs1 0CHO8HUX Momugis ma
bap'epie Monodi Ans po3sumky nidnpueMHUYbKOi akmusHocmi. Pe3ynbmamu OocnidxeHHs nokasanu, wo, okpim eapHoi idei,
OomiHyro4or Momusayieto Onis 3ano4YamkygaHHs enacHo2o bisHecy € ouikysaHHs 3binbweHHs 0oxodis. [Mpome pe3ynbmamu
nposedeHo20 aHanisy xka3yomb Ha me, Wo, xoya 00820CMPOKOBE He2amugHe CnpuliHAMmMS nidnpPUEMHULbKO20 cepedosulya He
noaipwunocs, Kinbkicms mux, Xmo He dosipsie cgoim cunam abo enacHum idesm, 3HayHo 3binbwusnacs. Mocunuscs i cmpax neped
cmpecomM ma gidnogidanbHicmio, nog'asaHuMu 3 8e0eHHsM bisHecy. Ha ocHosi npogedeHo20 docrioxeHHs asmop cmeepoXye, Wo
icHyto4a mendeHyisi, konu mMonodi modu eiddarome nepegazy HaliMaHili npaui 3amicme camo3aliHgmocmi 3 pady NpuYUH, c8id4ume
npo nomewuiliHy Kpusy nidnpuemHuybkoi dianbHocmi 8 Yecbkili Pecnybniyi. Pesymsmamu docrioxenHs Moxyme 6ymu
sukopucmani 0n1s (hopmMy8aHHs cmpameeili nidnpueMHUYmMea 3 Memoro nokpaweHHs bisHec-cepedosuwa, a makox cucmemu
ocsimu, wo 00380/1UMb NOKpaWUMU po3yMiHHA Mo2o, Ak 8edembCA Bi3HEC, a MakoX 3MiyHUMU 8niiug Ha meopyicme Moo,
OCKifbKU ye Had3suyaliHo saxnusull wisx 36inbweHHs 0o0aHoi 8apmocmi 8 eKOHOMIU 8 yinomy.

Kntoyosi croa: nignpueMHULTBO; Monoauii GisHec; nepeLukoan Ans noyatky bisHecy; MoTuBaLyis Ans noyatky isHecy, Yexis.
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