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The main aim of the research is to reveal gaps and problems of the tourism education, to evaluate the level of
students’ satisfaction with educational process results and technologies in Armenia. The methodical instruments of
the study include statistic methods and SWOT-analysis. The research is formed by the following structural and logical
scheme: the first part observes the investigation of the educational process organizational mechanism and analyzes
educational programs in tourism industry at higher educational institutions and at the vocational educational
institutions in Armenia, the second part demonstrates the results of the inquiry among students, graduates and
workers of the tourism industry regarding their expectations and attitude to the study, the third part systematizes
complaints and students’ proposals, which can be considered in future with purpose to improve the educational
process. The respondents’ selection consists of 100 persons, 30% of which are graduates, 70% - students. 47% of
participants mention that they do not work and 53% of respondents work. 55% of participants have an employment
experience in the tourism industry, 45% - not in the tourism industry. During the study most participants (47%) evaluate
the obtained knowledge as mostly theoretical with some little practical orientation, 27% — as theoretical, 19% point out
that theoretical and practical parts are the same, but only 7% of respondents suppose that the obtained knowledge
and skills are those, which are adapted to the practice. In order to evaluate the satisfaction level of the educational
process results, the system of criteria is proposed in the article. They define the respondents’ subjective acceptance
regarding the efficiency of the obtained theoretical knowledge and practical skills to be competitive at the national and
international markets, to find work, to claim for high salary etc. The cross table method defines the satisfaction level
of the educational process by every factor, which determines it. The Pearson criterion calculation enables to confirm
the statistic value of the obtained results. Next stage of the study is the respondents’ inquiry regarding the significance
level of the relevant disciplines for the professional identity in the tourism industry. The results of this study forms a
base to correct the structure of the curriculums according to the labour market demands in the tourism industry. The
carried out inquiry shows that tourism education in Armenia has many other problems: scientific investigations in this
industry are mostly theoretical, a few number of trainings and individual lessons, inefficient organization of the practical
training and internships, lack of lecturers-experts, absence of an ability to master modern specific software goods,
which are used in the tourism industry etc. The study empirically confirms and theoretically proves that new methods
of teaching in the tourism industry are obligatory requirements to satisfy the labour market needs, and students are
primary consumers of the educational service, who aware their rights as consumers’ rights and put higher demands
to the education quality. The research shows that students highly evaluate and prefer the interactive methods of study.
The results of the study may be useful for educational institutions (in the context of educational programs
improvement), for representatives of tourism business (for the sake of cooperation development with educational
institutions while specialists’ training) and for students.

Key words: tourism, education, speciality, skills, satisfaction, Armenia.

Introduction. Tourism education has a significant role in the promotion of tourism industry, as skilled
labor force with professional background is the main asset as a human capital. Nowadays, labor market
needs professional specialists, so one of the most important issues of tourism development is ensuring
correspondence between tourism education and labour market. It is necessary to ensure practical
education in universities in order the students to learn practical, useful subjects, gain all the crucial
competences for being competitive in labour market.
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The purpose of the research was to find out the main problems that are now available in tourism
education organization system and evaluate the satisfaction of students with their education in Armenia.

The organization of education is crucial, as the students must have all the necessary subjects,
theoretical background, practical skills. Nowadays, being flexible, having strategic mind, analytical skills,
leadership, organizing, planning, decision making, time management skills, as well as having professional
background, are required by the labour market. Thus, the education system must provide all the decisive
competences for students. The education system must meet the needs and requirements of tourism
industry. Besides, tourism development requires highly skilled specialists in that sphere, who will carry out
research, process and implement policy.

Thus, the above-mentioned issues are of high importance, that is why the rationale and the logic of
the research were to investigate the gaps in tourism education organization and evaluate the opinions and
satisfaction of students and graduates. Students may feel satisfaction or dissatisfaction during studying,
and sometimes they may evaluate it only after graduating, when they compare their knowledge with the
requirements of labor market. So, this research aims at exploring the above-mentioned issues and make
some suggestions to improve tourism education in Armenia.

Tourism has a significant impact on world economy. International tourist arrivals reached 1,235 million
in 2016. The direct contribution of Travel & Tourism to GDP was USD 2,306.0bn (3.1% of total GDP) in
2016 in the world, while the total contribution of Travel & Tourism to GDP was USD 7,613.3bn (10.2% of
GDP) in 2016. In 2016 Travel & Tourism directly supported 108,741,000 jobs (3.6% of total employment),
and the total contribution of Travel & Tourism to employment, including jobs indirectly supported by
industry, was 9.6% of total employment (292,220,000 jobs) (Travel & Tourism Economic Impact, World
2017).

Literature review. The definition adopted by the United Nations in 1954 states that "Tourism is an
active rest influencing on the health recovery and physical development of a human body, and is related
to traveling outside of the permanent place of residence" (Bogolyubov, 2005).

Tourism education began as a development of technical/vocational schools in Europe, which
organized training in core competencies such as hospitality, hotel management and related business skills
(Morgan, 2004). Interest and demand from the public and private sectors impelled rapid growth of tourism
studies and the establishment of departments of travel and tourism at higher education institutions in
addition to technical schools (Butler, 1999).

In order to meet the needs of tourism industry, Business Enterprises for Sustainable Travel think tank
developed a set of curriculum modules to teach students the relevance among principles of sustainable
tourism and specific management techniques, and how to apply such knowledge. These modules teach
students “to identify, understand and address how current and future sustainability issues might impact
their operation and their stakeholders” (Jurowski, 2002).

Tourism is a person-to-person activity, which quality depends on the education and motivation of its
employees (Sola, 2002). Education is the key to develop human capital, therefore, tourism education is
crucial for improving employees’ abilities and promoting the industry. Tourism education not only raises
personnel quality, but also promotes sustainable tourism development.

Tourism education has to balance three imperatives: the need to promote individual development, the
need to advance knowledge, and the need to be practical and relevant to industry (Riley et al., 2002). On
the one hand, tourism industry development depends on the quality of labor force, and on the other hand,
tourism education has a crucial role in meeting the needs of knowledge required by the industry to develop
human capital.

The recent studies show that the academic performance of students have been improved by active
learning technique (learning by doing) (Green & Sammons, 2014). Another advance may be considered
the organization of online learning, which enables to expand the distance and geography of learning.
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Tourism researchers state the benefits of online learning compared to face to face learning (Annaraud &
Singh, 2017). Besides, the organization of internships is very crucial for students as future specialists.
Internships are considered to be one of the most effective models of experiential learning in tourism and
hospitality education (Yiu & Law, 2012). Together with active learning, online learning and experiential
learning, the use of virtual field trips (Patiar, Ma, Kensbock & Cox, 2017) in educational process is
developing. Thus, in the world of global changes tourism education and industry also changes, and the
new techniques in tourism education are imperative requirements of labor market needs.

According to Atay and Yildrim (2010) the education is like a service produced by the universities. Thus,
the students, paying a tuition fee or not, may be considered to be its customers. Sander, Stevenson, King,
and Coates (2000) mention that the current climate in higher education suggests that students could be
seen as primary customers, who are becoming increasingly aware of their customer rights.

Students’ expectations of teaching and learning depend on the institutional culture and the mode of
study (Stevenson & Sander, 1998). Sander et al. (2000) found that students were taught by formal lectures,
but they actually preferred more interactive lectures and group-based activities. Furthermore, in terms of
whom students rated as good teachers, those with good teaching skills and approachable attitudes were
preferred over teachers who were knowledgeable and well organized.

Methodology. For the analysis we have investigated the educational programs in higher and
vocational educational institutions in Armenia. Besides, a survey was conducted among the students,
graduates and employees of tourism sphere to find out their opinion on the problems of organizing tourism
education and their offers. The main results were analyzed using cross-tabulations with chi square, phi,
Cramer’s V and contingency coefficient analyses. The main results were resumed in SWOT matrix.

Discussion and findings. In 2017 1.494.779 tourists visited Armenia, which is 18.7% more than last
year (Social-economic situation in the RA in January-December, 2017). In Armenia in 2016 Travel &
Tourism directly supported 38,500 jobs (3.3% of total employment) and the total contribution of Travel &
Tourism to employment was 12.5% of total employment (143,500 jobs) (Travel & Tourism Economic
Impact, Armenia 2017).

According to the Travel & Tourism Competitiveness Report 2017, Armenia was the 45th with human
resources and labor market index, with the primary education enroliment rate (net %) subindex was the
59t with the secondary education enrollment rate (gross %) subindex was the 79%, with the extent of staff
training subindex was the 107%, with the degree of customer orientation was the 524, with the hiring and
firing practices subindex was the 19, with the ease of finding skilled employees subindex was the 123
(The Travel&Tourism Competitiveness Report, 2017).

Analysis of tourism educational programs in higher and vocational educational institutions in Armenia.
In Armenia tourism specialists are being prepared in the following educational institutions (bachelor’s
degree) (Decision of the Government No 434-N of April 20, 2017):

Yerevan State University, "Service" specialization;

Yerevan State University ljevan branch, "Tourism" specialization;

Armenian State University of Economics, "Tourism", "Service" specializations;
Armenian National University of Architecture and Construction, "Tourism" specialization;
Yerevan State Linguistic University after V. Bryusov, "Service" specialization;

M. Nalbandyan State University of Shirak, "Service" specialization;

H. Tumanyan State University of Vanadzor, "Service" specialization;

Gavar State University, "Service" specialization;

European Educational Regional Academy, "Service" specialization;

10 Armenian Institute of Tourism (the branch of the Russian International Academy of Tourism),
“Tourism Management" specialization (Armenian Institute of Tourism);

11. Yerevan branch of the Russian State University of Tourism and Service, "Tourism" specialization
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(Yerevan branch of the Russian State University of Tourism and Service).

With the Masters' degree qualification, Tourism Specialists are preparing in (Decree of the
Government of the RA of April 20, 2017, N 435 - N):

1. YSU and YSU ljevan branch, "Service" specialization;

2. Yerevan State Linguistic University after Bryusov, "Service" specialization;

3. Public Administration Academy of the RA, "Tourism Management" specialization;

4. Armenian State University of Economics, "Tourism Management" specialization;

5. International Scientific-Educational Center of the National Academy of Sciences of the Republic
of Armenia, "Tourism management" specialization (International Scientific-Educational Center of the
National Academy of Sciences of the RA).

It should be noted that currently there are not state educational criteria for higher educational
institutions for the mentioned specialties, but descriptions of specialties are at the stage of development
where minimum requirements and end-results should be established. This means that now each university
is free to define its one requirements and end-results for their specialties, and as they don’t make it public,
in order other universities not to take and copy that, it was impossible to analyze it.

In vocational educational institutions, tourism specialists are being prepared in the following fields:
Yerevan State Humanitarian College, "Organization of Tourism services with the Advanced Study of
Foreign Languages" specialization, which gives the qualification of a manager of tourism services
(Yerevan State Humanitarian College); Yerevan-Greece State College of Tourism, Service and Food
Industry, "Tourism" and "Service organization in Hotel and Tourism Complexes" specializations, which
give qualifications of a tourism service provider specialist and hotel and tourist complex manager.

For the purpose of the analysis, the requirements for the professions prepared by the vocational
educational institutions in the field of tourism have been analyzed.

Under the main educational programs of the three above mentioned specialties, a graduate should:

1) Have professional activities in the field of theoretical and practical knowledge required to formulate
the necessary capacity for their professional role in this field;

2) ability to communicate with colleagues and managers, to present professional and general
questions, to clarify them while performing their professional duties;

3) have the ability to propose professional and alternative solutions to the problems that arise in
certain situations;

4) the ability to combine and integrate the facts and information necessary for solving professional
problems and demonstrate civic consciousness;

5) have the skills to carry out the functions of professional activity in accordance with the established
norms;

6) to demonstrate the ability to evaluate the professional needs of the employee and the staff and to
make suggestions on their settlement;

7) have the ability to continually improve professional skills and ability to self-training;

8) the ability to display, access and use the professional and general information;

9) have the skills of organizing the employees' work or coordinating their partnerships (in case of
authority);

10) ability to apply elements of strategic approach while demonstrating current professional issues.

The general humanitarian, social-economical and natural sciences subjects that are defined by the
curriculum of these three specialties are: Fundamentals of the Armenian Language and Speech Culture
(72 hours), Fundamentals of Political Science and Sociology (54 hours), Fundamentals of Economics (54
hours), Principles of Law (36 hours), History (54 hours), Russian Language (72 hours), Foreign Language
(72 hours), Physical Education (110 hours), Landscape Studies and Ecology Basics (36 hours), Civil
Defense and Emergency Situations Issues (18 hours). Modules of the key learning skills of these
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specialties are: Communication (36 hours), Security and first aid (36 hours); General skills of working
activity (54 hours). Now let's look at the peculiarities of each profession.

The specialist in the field of "Organization of Tourism services with the Advanced Study of Foreign
Language" (Order of the Minister of Education and Science of the Republic of Armenia N 410-N, 2015)
carries out the following activities: service provision manager, organizer, with specialized foreign language
skills; head of sales of tourism products, organizer, with specialized foreign language skills; organizer of
hotel services with a specialized foreign language ability; head of touristic group, with specialized foreign
language skills; guides, accompanying, with specialized foreign language skills; foreign language
documentation and communication specialist, in services sphere (translator).

Modules of general professional and special professional capacities of the "Organization of Tourism
services with the Advanced Study of Foreign Language” are:

1. Communication in a foreign language - 1 (90 hours);

2. Communication in a foreign language - 2 (90 hours);

3. Geography (72 hours);

4. Computer operator and professional activity (108 hours);

5. Professional communication in a foreign language - 1 (150 hours);

6. Professional communication in a foreign language - 2 (150 hours);

7. Professional communication in a foreign language - 3 (150 hours);

8. Organization of service maintenance in a foreign language (72 hours);

9. Practical translation of the professional material of the service sector (72 hours);

10. Professional Armenian language in historical-architectural and cultural spheres (68 hours);

11. Professional Armenian language in the field of tourism services (68 hours);

12. Professional Armenian language in hotel services organization (54 hours)

13. Professional Armenian language in events and other services organizations (54 hours);

14. Basis for Organization of Services and Legal Regulation (54 hours);

15. Applied economics and business skills (68 hours);

16. Marketing skills (54 hours);

17. General Management Skills (72 hours);

18. Business Communication Skills (36 hours);

19. Management Skills, Psychology and Service Ethics (36 hours)

20. Conflict, Change and Stress Management (36 hours);

21. Recognition of tourism and tourism services (72 hours);

22. International Tourism Regulation (42 hours);

23. Tourism resources (150 hours);

24. Travel organizations and their services (72 hours);

25. Travel Organization (90 hours);

26. Organization of basic services in hotels (72 hours);

27. Catering services (36 hours);

28. Transportation services in tourism (36 hours).

The specialist in "Tourism" profession carries out the following occupations: organizer of tourism
production of tourism service and/ or package design and development, specialized tourism organizations
or their subdivisions; sales organizer of specialized organizations providing tourism services or their
subdivisions. Modules of general professional and special professional capacities of the "Tourism"
specialty are:

1. Computer Operator Skills (72 hours);

2. Professional communication in a foreign language (90 hours);

3. Applied economics and business skills (90 hours);
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4. Marketing skills (72 hours);

5. General Management Capacity (72 hours);

6. Business Communication Skills (68 hours);

7. Conflict, change and stress management (72 hours);

8. Recognition of tourism and tourism services (90 hours);

9. International tourism regulations (68 hours);

10. Tourism resources (72 hours);

11. Types and classification of hotels, tourist complexes and rooms (72 hours);

12. Catering services (72 hours);

13. Transportation services in tourism (72 hours);

14. Development of tour package (120 hours);

15. Tour package presentation to relevant agents, improvement and sale of tour package (72 hours)
(Order of the Minister of Education and Science of the Republic of Armenia N 411-N, 2015).

The specialist in the specialty "Service organization in Hotel and Tourism Complexes” (Order of the
Minister of Education and Science of the Republic of Armenia N 1166-N, 2016) carries out the following
occupations: manager of the main services’ at hotel facilities; supplementary services’ manager at hotel
facilities; service manager in tourist complexes; manager of business and cultural events, celebrations
and ceremonies at hotels and tourist complexes; event tourism manager at hotels and tourist complexes.
Modules of general professional and special professional capacities of the "Organization of Service in
Hotels and Tourism Complexes" are:

Computer Operator (72 hours);

MS POWERPOINT (36 hours);

Data Bank MICROSOFT ACCESS (36 hours);

Professional communication in a foreign language -1 (180 hours);
Professional communication in a foreign language -2 (180 hours);
Professional communication in a foreign language -3 (108 hours);
Applied economics and business skills (120 hours);

The tourism industry (36 hours);

. Marketing skills (108 hours);

10. General Management skills (108 hours);

11. Staff management (108 hours);

12. Management Skills, Psychology and Hospitality Ethics (90 hours);

13. Business Communication Skills (72 hours);

14. Conflict, change and stress management in hotels and tourism complexes (72 hours);

15. Accounting skills (36 hours);

16. Recognition of national, cultural and religious features (36 hours);

17. Recognition of hotels and tourist complexes (140 hours);

18. Organization of basic services in hotel complexes (200 hours);

19. Organization of additional services in hotels and tourist complexes (108 hours);

20. Organization of support services in hotels and tourist complexes (72 hours);

21. Organization and maintenance of events (MICE) in hotels and tourist complexes (180 hours).

Getting acquainted with the main peculiarities of the above mentioned three specialties in the state
educational standards, we may say that they all provide subjects essential for basic development as well
as the main professional subjects related to practical knowledge of economics, management, marketing
and tourism.

It should also be noted that the statistical data about the number of applicants, students and graduates
in tourism specialties of vocational and higher educational institutions is not calculated and published
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separately. There is not any information on how many graduates have found professional work as well.

Analysis of students’ and graduates’ opinions. As mentioned in the method, we have conducted a
survey by questionnaire among the students, graduates and employees of tourism sphere to find out their
degree of satisfaction with education, their complaints and suggestions. 100 people participated in the
survey. The survey was made by focus groups, mainly students/graduates of the following educational
institutions: Armenian State University of Economics, Public Administration Academy of the RA, Armenian
State Pedagogical University after Kh. Abovyan, Yerevan State University, Yerevan State Linguistic
University after V. Bryusov, Armenian National University of Architecture and Construction, European
Educational Regional Academy, Armenian-Russian University, Armenian Institute of Tourism, Yerevan
State Humanitarian College. 30% of the participants were graduates, 70% were students. 47% of
participants noted that they did not work and 53% were working. 55% of the participants worked in tourism
sphere, 45% not in tourism sphere. The nature of the work of the workers was mainly guides, inbound tour
manager, outbound tour manager, sales manager, financial manager, marketing manager, administrator
at the hotel, consultant, airline sales specialist, etc. Most of the participants (47%) assessed their
education as mainly theoretical with some practical work, 27% mentioned being mostly theoretical, 19%
mentioned that theoretical and practical parts were equal, and 7% mentioned mostly practical. The
participants assessed their satisfaction with education as follows (Table 1).

Table 1 - Satisfaction with education

Cumulative
Frequency FPercent “alid Percent Percent

Valid not satisfied 2 2.0 2.0 2.0
not satisfied at all 20 20.0 20.0 22.0
satisfied 25 25.0 25.0 47.0
somehow satisfied 40 40.0 40.0 a7v.0
very satisfied 13 13.0 13.0 100.0
Total 100 100.0 100.0

The respondents evaluated the main factors that impact on their satisfaction with the education:
Theoretical knowledge; Practical knowledge and skills; Be competitive in the labor market based on the
knowledge gained; The possibility of rapid self-establishment in the labor market based on the education
received; The opportunity to find a highly rewarded job in the labor market based on the knowledge gained;
Finding an international job.

The cross-tabulation and testings between satisfaction and the main factors show, that satisfied and
very satisfied people mainly indicated practical knowledge and skills, somehow satisfied people mentioned
practical knowledge and skills, being competitive in the labor market and the opportunity to find a highly
rewarded job (Table 2, 3, 4).

Table 2 — Chi-Square testing

Asymp. Sidg.
Value df (2-sided)
Pearson Chi-Square 17.341°% 20 B3
Likelihood Ratio 20.892 20 404
M ofvalid Cases 100

a. 24 cells (80.0%) have expected countless than 5. The
minimum expected countis .14,
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Table 3 - Phi, Cramer’s V and Contingency Coefficient testing

Value Approx. Sig.
Mominal by Mominal  Phi 416 631
Cramer'sV 208 B3N
Contingency Coefficient 384 B3N
M ofvalid Cases 100

Table 4 - Cross-tabulation between the factors and satisfaction with the education

Factors
Be The The
competitive in Finding an Practical opportunityta | possibility of Theoretical
1he internatio knowledge a fi ra knowledge Total

Satisfaction  not satisfied Count 0 0 1 1 0 0 2
Expected Count 4 Al T 3 2 3 20

% within Satisfaction 0.0% 0.0% 50.0% 50.0% 0.0% 0.0% 100.0%

% within Factors 0.0% 0.0% 2.8% 59% 0.0% 0.0% 2.0%

% of Total 0.0% 0.0% 1.0% 1.0% 0.0% 0.0% 20%

not satisfied at all Count 3 0 6 5 3 3 20
Expected Count 36 14 7.2 34 1.8 26 200

% within Satisfaction 15.0% 0.0% 30.0% 25.0% 15.0% 16.0% 100.0%

% within Factors 16.7% 0.0% 16.7% 29.4% 33.3% 23.1% 20.0%

% of Total 3.0% 0.0% 6.0% 5.0% 3.0% 3.0% 20.0%

satisfied Count g 3 10 2 1 4 25
Expected Count 45 18 9.0 43 23 33 250

% within Satisfaction 20.0% 12.0% 40.0% 8.0% 4.0% 16.0% 100.0%

% within Factors 27.8% 42.9% 27.8% 11.8% 1M11% 30.8% 25.0%

% of Total 5.0% 3.0% 10.0% 2.0% 1.0% 4.0% 25.0%

somehaw satisfied  Count ] 3 13 g 2 4 40
Expected Count 7.2 28 144 6.8 36 52 400

% within Satisfaction 22.5% 7.5% 325% 22.5% 5.0% 10.0% | 100.0%

% within Factors 50.0% 42.9% 36.1% 52.9% 222% 30.8% 40.0%

% of Total 9.0% 3.0% 13.0% 9.0% 20% 4.0% 40.0%

very satisfied Count 1 1 [i} 0 3 2 13
Expected Count 23 9 a7 22 1.2 17 13.0

% within Satisfaction T.7% T.7% 46.2% 0.0% 231% 16.4% 100.0%

% within Factors 5.6% 14.3% 16.7% 0.0% 333% 15.4% 13.0%

% of Total 1.0% 1.0% 6.0% 0.0% 3.0% 2.0% 13.0%

Total Count 18 7 36 17 ] 13 100
Expected Count 18.0 7.0 36.0 17.0 9.0 130 100.0

% within Satisfaction 18.0% 7.0% 36.0% 17.0% 6.0% 13.0% 100.0%

% within Factors 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

% of Total 168.0% 7.0% 36.0% 17.0% 9.0% 13.0% 100.0%

Thus, the testing analyses show that the value of significance is 0.631, which means that there is a
significant association between and satisfaction and several factors.

The participants assessed the following subjects according to their significance level to become a
tourism specialist in the following way (Table 5).

Table 5 — Subjects that are important to become a good specialist

Subjects not 'Z;‘; 7," ant not important ig&gﬁg important imgzgan ¢

1 2 3 4 5 6
History of tourism 2 12 28 26 15
Tourism Industry 3 5 21 28 21
Tourism Management 2 1 6 28 48
Tourism Strategic Management 2 2 10 30 36
Tourism Marketing 1 - 4 33 49
Tour-operating 2 - 8 35 40
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Table 5

1 2 3 4 5 6
Electronic Tourism 2 13 33 34
Management of Tourism Resources 2 - 7 33 39
Sustainable Tourism 2 2 9 29 39
Manggement of Human Resources in 2 2 14 29 36
Tourism
Tourism Economics 3 4 15 30 30
Tourism Geography 2 - 14 35 34
Tourism Policy and Legal Regulation 3 4 15 34 22
Tourist Psychology and Behavior Analysis 2 3 11 33 36
Business Communication in Tourism 2 2 10 34 34
Management of Tourism Destinations 2 4 14 26 32
Development of Tourism Infrastructures 2 1 8 28 42
Management of Investments in Tourism 2 - 9 31 38
Development of Tourism Product 1 1 6 32 44
Business tourism organization 2 1 10 28 33
Management of Hospitality Industry 2 1 10 33 37
Organization of Food Services 2 1 18 28 36
Management of Transport Infrastructures 2 1 18 27 35
Event Management 2 1 17 32 32
Tourism Industry Research Methodology 3 7 17 32 18
Tourism, Culture and Society 2 3 14 33 33
Tourism planning and development 2 1 9 35 37
Tourism Statistics 2 6 17 34 19
Scientific Tourism 2 4 23 37 13
!nternat|ona| regulations  of tourism 2 4 21 28 28
industry

From the main subjects the participants have studied the following:
History of tourism — 55% of the participants;

Tourism Industry — 40% of the participants;

Tourism Management — 57% of the participants;

Tourism Strategic Management — 27% of the participants;
Tourism Marketing — 52% of the participants;

Tour-operating — 55% of the participants;

Electronic Tourism — 9% of the participants;

Management of Tourism Resources — 47% of the participants;
Sustainable Tourism — 37% of the participants;

10. Management of Human Resources in Tourism — 30% of the participants;
11. Tourism Economics - 44% of the participants;

12. Tourism Geography — 59% of the participants;

13. Tourism Policy and Legal Regulation — 27% of the participants;
14. Tourist Psychology and Behavior Analysis — 33% of the participants;
15. Business Communication in Tourism — 34% of the participants;
16. Management of Tourism Destinations — 23% of the participants;
17. Development of Tourism Infrastructures — 29% of the participants;
18. Management of Investments in Tourism — 13% of the participants;
19. Development of Tourism Product — 34% of the participants;

20. Business tourism organization — 20% of the participants;

21. Management of Hospitality Industry — 48% of the participants;
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22. Organization of Food Services — 48% of the participants;

23. Management of Transport Infrastructures - 43% of the participants;

24. Event Management — 30% of the participants;

25. Tourism Industry Research Methodology — 17% of the participants;

26. Tourism, Culture and Society — 39% of the participants;

27. Tourism planning and development — 26% of the participants;

28. Tourism Statistics — 22% of the participants;

29. Scientific Tourism -15% of the participants;

30. International regulations of tourism industry -19% of the participants.

Besides, the following subjects were also mentioned: Homeland Studies and Tourism, Guides, Event
Tourism, Sport and Health Tourism, World Cultural Heritage and Tourism Resources, Armenian
Architecture, Theory of Tourism Organizations, Sociology of Tourism, Hospitality Management,
Cartography. The participants also mentioned the most important skills that they have received during
educational process:

— Communication skills - 69% of the participants;

— Negotiation skills — 39% of the participants;

— Management skills — 47% of the participants;

— Leadership skills — 30% of the participants;

— Time management skills — 27% of the participants;

— Team-working skills — 59% of the participants;

— Initiatives — 36% of the participants;

— Creativity — 44% of the participants;

— Strategic mindset — 27% of the participants;

— Analytical skills — 50% of the participants;

— Decision making skills — 47% of the participants;

— Flexible thinking and behavior — 46% of the participants;

— Organizational skills — 50% of the participants;

— Purposefulness — 36% of the participants;

— Stress resistance - 36% of the participants;

— Sense of responsibility — 42% of the participants;

—  Working ethics — 60% of the participants;

— Research skills - 33% of the participants;

— Knowledge of foreign languages — 73% of the participants;

— Professional knowledge — 78% of the participants;

— Computer skills (including touristic computer programs, AMADEUS, GABRIEL, etc.) — 24% of the
participants;

Participants from the Armenian Tourism Institute also mentioned that practical trainings were
organized for them in travel agencies, hotels of different classes, and in other organizations of service
sector.

Participants mentioned the following complaints about organization of education:

1. Excessive theoretical training, lack of practical subjects which knowledge can be used in practice
in future;

2. Lack of practical training, practical knowledge and skills gained in practice, the education is mostly
theoretical, and the practice is minimal due to very badly organized practices;

3. There are few professional subjects;

4. There is almost no literature in Armenian;
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5. There are many gaps in the formulation of a specialist for the labor market;

6. Short time of experience, irresponsible attitude to the student, no assistance or suggestions;

7. Practice is not enough, the materials are very old, the lecturers are not developed, the lessons are
not interesting, students want professional fresh and deep knowledge, as the lecturers do not follow the
news, do not talk on these topics, the exams are very stressful;

8. It would be good if the subjects were really related to tourism;

9. Not high level of foreign language learning;

10. The main problem is the absence of the link between labor market and education;

11. The same specialist always teaches several subjects in the same way;

12. Lack of tourist software, the aforementioned computer programs are not taught at the university,
whereas with the 4-year tuition fee (2,400,000 AMD) could be provided and taught even only the Amadeus
program.

The participants mentioned the following suggestions to improve the organization of tourism
education:

1. Start studying tourism subjects from elementary school;

2. Use the full potential of Armenia's tourism, focus on the powerful potential of regions, which is
almost not used;

3. To make education more practical, to organize internships not only for the study of natural and
historical-architectural objects, but also for the purpose of gaining work experience in travel agencies;

4. Fullimplementation of the above-mentioned skills;

5. Focus more on professional subjects and allow the acquired knowledge to be used more in the
business environment;

6. Besides paying attention to the theoretical part, also the acquisition of professional skills and
experience;

7. Teaching through interactive methods, paying more attention to practical training, increasing
practical work;

8. Organize free excursions, in order to know Armenia better during the years of learning;

9. Tourist software programs at the University, highlight the development of computer skills; Include
at least one Amadeus, Gabriel or similar program;

10. Specialized, in-depth training of foreign languages;

11. Instead of day-to-day practices, it is desirable that every future specialist should feel himself as a
specialist or worker in tourism industry for 2-3 days;

12. To organize the practice through short-term activities so that the student can better understand
the theory, have experience;

13. Review the gaps in education, add relevant lessons, combine theory with practice, include more
specialized subjects;

14. Let internships become a means of getting acquainted with the nature of work in a traveling
organization and finding a job in the future;

15. Give great importance to geography, strategic planning and tourism statistics;

16. Involve specialists who have success and practice in tourism in the field of education;

17. It would be good to divide the learning process into 30% theoretical and 70% practical parts, as
the theoretical part is often transformed into memorizing and later forgotten;

18. It would be desirable to pay close attention to tourism development issues in Armenia;

19. To strengthen the cooperation with the private sector, to invite the best guides as a guest speaker,
who can share their experiences and offer practical solutions for different situations, introduce the students
to the touristic activity of the main service providers but not only in theoretical and specific visits.
Implementation of personnel distribution throughout the Republic so that tourism can develop on a nation-
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wide basis, not focus on several places. It is important that guides know foreign languages, teach them
how to deal with a foreigner, develop ethics in every field.
20. Obtain practical knowledge appropriate to the employer's requirements and to replenish libraries

with new literature;

21. Practical experience abroad.
Thus, based on above mentioned analysis, we may resume the main results in SWOT matrix (Table 6).

Table 6 — SWOT analysis of tourism education and labor market issues

labor market in education

Strengths Weaknesses Opportunities Threats
. .. . | The absence of state
Tourism  specialties in . . . .
. . educational  requirements for | Increasing the level of | Low income level
higher and vocational . e . . ; )
T tourism specialties for higher | more practical studies of population
educational institutions . L
educational institutions
The absence of statistics of the Aoplving more interactive
The existence of big number of stu(.jents,.graduates mZFt)h)gdg of learning
. . 2| and employers in tourism Migration of
tourism —industry in Including specialists from | population
Armenia Mostly theoretical studies in g sp pop

Institutions and lack of practice

process

Conclusion. The conducted research lets us draw some conclusions.

— Studies in Universities and colleges are mostly theoretical, with little practical work;

— The specialists of the sphere are not properly included in educational process;

— Aswe have seen in the educational programs and survey results of students, there are no subjects
of AMADEUS, GABRIEL, and many people learn them in private courses (as for higher educational
institutions, these subjects are studied only in few places);

— The number of applicants, students and graduates in the respective specialties of vocational and
higher educational institutions is not calculated and published separately. There is not also any information
on how many graduates have found professional work;

— Studies in universities and colleges are mostly theoretical, students are dissatisfied with the lack
of practical training, advanced training of professional subjects, organization of internships,
professionalism of teaching specialists, lack of professional literature in Armenian;

— The cross-tabulation and other testing analyses showed that the main factors that influence on the
satisfaction of students with their education were: practical knowledge and skills, being competitive in the
labor market and the opportunity to find a highly rewarded job.

Thus, we may make some suggestions for improving the organization of educational process. At first
the educational programs and subjects should arise from the needs of labor market. The proficient
specialists from the sphere are likely to be included in educational process as trainers and lecturers.
Besides, the education must be more practical, interactive methods should be used in order to strengthen
the theoretical knowledge via practical work, and the practice of students must be organized in proper way
in tourism organizations. Tourism subjects should be included also in elementary school programs. The
statistics of the sphere also should be improved, in order to have data about the number of students and
graduates of tourism specialties, which will allow increasing the effectiveness of research in the field.

Admission places for Master's degree for 2017/2018 academic year, with full-time, state-funded tuition fees, Decree of the
Govermnment of the RA of April 20, 2017, N 435 -N

Admission places for Bachelor's degree for 2017/2018 academic year, with full-time, state-funded tuition fees and a partial
deduction of tuition fees (paid) by the state, Appendix N 1 of the Decision of the Government of the Republic of Armenia No 434-N
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Axkademis depxasHoeo ynpasniHHs Pecnybniku Bipmenis (EpegaH, Bipmeis).

IHHOBAL|iHI pilueHHs ANA YAOCKOHANEHHSI CUCTEMU OCBITU B rany3i TypusMy Ta MiABMILEHHA PiBHS 3a/J0BONEHOCTI
CTyAeHTIB OCBITHIM npouiecom y Bipmenii

OcHosHolo Memoto QOCHIOKEHHS € euUsiBMIEHHS npozanud ma npobrieM oceimu 8 2ary3i mypusmy, OUiHIOBaHHS pigHs
3adogoneHocmi cmydeHmig BipmeHii pesynbmamamu ma mexHonozismu oceimuboeo npoyecy. MemodudHumu iHempymeHmamu
docnidxeHHs cmanu cmamucmuyHi memodu ma SWOT-aHani3. [ocnidxeHHs nobydogaHo 3a HaCMynHOK CMPYKMYPHO-TO2IYHOK0
cxemolo: 8 nepwiti YyacmuHi docrioxeHo MexaHi3Mu opaaHi3auii HagyanbHO20 npoyecy ma 30iLiCHEHO aHati3 0C8iMmHiX npozpam 8
2anysi mypusmy y 3aknadax euwoi ma npogeciliHo-mexHiyHoi ocgimu BipmeHii, 8 Opyeili yacmuHi npodeMOHCMpPosaHo
pesynbmamu onumysaHHsi ceped cmydeHmig, 8UnyCKHUKI8 ma npauigHuKie cchepu mypusmy wo0o ix odikysaHb ma cnpuliHsmms
HasyaHH$, 8 Mpemiti yacmuHi cucmemMamu308aHo ckapau ma npono3uyjii cmydeHmig, siki MOXymb bymu epaxosaHi 8 MalibymHeomy
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3 Memolo NOKpaWeHHs HagyanbHo2o npouecy. Bubipka pecnonOeHmis cknana 100 ocib, 3 skux 30% — eunyckHuku, 70% -
cmydeHmu. 47% yyacHuKig 3a3Haqusiu, Wo 80HU He NPauolomb 8 NOMoyHUl MomeHm, a 53% pecnoHdeHmis npautoroms. 55%
y4acHukis mMatoms Aocsi0 npauesnawmysarHs y ccoepi mypusmy, 45% - He @ mypucmuyHil cgpepi. binbwicme ydacHukis (47%)
OouiHUNU ompuMaHi Nid Yac oceimu 3HaHHs SIK NEPEBaXHO MEOPEMUYHI 3 HE3HAYHUM NPAKMUYHUM CnpsmysaHHsM, 27% — K cymo
meopemuyHi, 19% 3a3Hayunu, Wo meopemuyHi ma Npakmuy4Hi YacmuHuU € 00HaKosuMu, ma nuwe 7% pecnoHOeHmig e8axatomb
OMPUMaHi 3HaHHA ma Hasuyku maxumu, siki adanmosari 00 npakmuku. [ins ouiHoaHHs pigHs 3adogoneHocmi pesynmamamu
0C8iMHB020 Npouecy & cmammi 3anponoHOBaHO cucmemMy Kpumepiis, fKi 8u3Hayarmb Cyb6'ekmusHe cnpulHamms
pecnoHOeHmamu docmamHoCmi  OMPUMaHUX MEOPemUYHUX 3HaHb ma NPakMUYHUX Hagudyok Ons moeo, wob 6bymu
KOHKYPEHMOCNPOMOXHUM Ha HauioHanbHOMy ma MiXHapoOHOMy PUHKY npaui, weudko 3Halimu pobomy, npemeHOygamu Ha
8UCOKUL piseHb onnamu npaui mowo. 3a donomozoto Memody Kpoc-mabynsuii BU3Ha4eHo pigeHb 3a0080IeHOCMI pe3ynbmamamu
0C8IMHB020 NPOUECY 3@ KOXHUM (hakmopom, wo U020 su3Hayae. PospaxyHok kpumepito [lipcoHa Oo3gonus nidmeepdumu
cmamucmuy4Hy 3Haqywicme ompumaHux pe3ynbmamig. HacmynHum emanom A0CTiOXeHHs cmano onumysaHHs pecnoHdeHmie
wodo pigHA 3Ha4ywoCmi KOHKDEMHUX HagyanbHux oOucyunnid O npocheciliHoeo CaMOSU3HAYEHHs & 2any3i mypusmy.
Pesynbmamu nposedeH020 aHanisy cehopmysanu niorpyHms 0ns KopueysaHHs CmpyKmypuU HagyarbHUX nnawig nid peanbHi sumoau
PUHKY npaui mypucmuyHoi 2any3i. [posedeHe onumysaHHs 3aceidyuno, wo mypucmuyHa ocsima 8 Bipmenii Mae yumarno iHwux
npobnem: Haykosi po3pobku 8 yili eanysi nepesaxHo MeopemuyHi, He3Ha4YHa Kifbkicmb mpeHiHeis ma iHOusidyanpHUX 3aHsiMb,
HeeghekmueHa opeaHizauisi npakmuyHoi nideomosku ma cmaxysaHb, 0bMarb 8uknadaqig-npakmukie, 8iocymHicms MoxXnusocmi
onaHysamu cy4acHi cneyucbidHi npoapamHi npodykmu, sIKi UKOPUCMOBYIOMLCS 8 MypucmuyHitl iHAycmpii mowo. JocmioxeHHs
emnipuyHo nidmeepoxye i meopemu4Ho dogodums, W0 HO8i MEMOOUKU 8UKnadaHHs 8 2aiy3i mypusmy € 0608 ‘A3K08UMU 8UMO2aMU
cyyacHocmi 0n1si 3adogorieHHst nompeb puHKy npauj, a cmydeHmu € NepeUHHUMU Cnoxusa4amu 0CsimHix nocrnye, siki ece binbue
yceidommniorome c80i npasa sk cnoxusavis i gucysawms ece binbwi gumoau Ao skocmi oceimu. JocniOxeHHs nokasaino, wo
cmyOeHmu 8UCOKO UiHytomb ma Halalomb nepegazy iHmepakmueHUM Memodam Hag4aHHs. Pe3ynbmamu 00CTTIOKeHHS MOXYymb
6ymu kopucHumu 01151 Hag4arbHUX 3akadig (8 KOHMeKkcmi 600CKOHaNEHHs 0C8IMHixX npo2pam), 015 npedcmasHUKiI8 Mmypucmu4YHo20
6i3Hecy (3a0n1s po3gUMKY chisnpayi 3 Hag4anbHUMU 3aknadamu npu nideomosyi ghaxiguig) ma dns cmydeHmig.
Knto4oBi criosa: Typuam, OCBiTa, CneLianbHICTb, HaBIYKK, 3a40BONEHICTb, BipmeHis.
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