Marketing and Management of Innovations ISSN 2227-6718 (on-line)
Issue 1, 2020 ISSN 2218-4511 (print)

http://doi.org/10/21272/mmi.2020.1-08 JEL Classification: C12, C30, 015, J20, J29

Muhammad Sajjad,

Ph.D., COMSATS University Islamabaa, Pakistan
Anam Riaz,

COMSATS University Islamabaa, Pakistan
Orangzab,

Ph.D., COMSATS University Islamabaa, Pakistan
Muhammad Chani,

Ph.D., COMSATS University Islamabaa, Pakistan
Rai Hussain,

University of Okara, Pakistan

INNOVATIONS IN HUMAN RESOURCES MANAGEMENT: MEDIATING ROLE OF INTRINSIC
MOTIVATION

Abstract. 7his stuay determines the impact of loneliness on creativity through a powerful and essential mediator of
Intrinsic motivation. The ability fo motivate oneself lead's fowards the accomplishment of tasks and creative work. In recent
years, workplace loneliness has become a more critical issue in both academic and practical debates. So, this study
highlighted the significant cause of creativity which could help the organization fo handle the problem of loneliness. The
stuay assumes that when isolation at the workplace is high, employees are less approachable towards their tasks. So,
their performance and creativity reduced. Because loneliness leads fo stress, depression and anger, it reduces the
creative skills of employees. To enhance creativity, lonely employees must be motivated fo minimise their adverse
oufcomes. So, the research question arises. Does intrinsic motivation (IM) intervene in between the workplace loneliness
(WL) and employees’ creativity? This study is also significant because employees and employers’ relations are the
backbone of their respective organizations and directly affect the performance and growth of their respective
organizations. A data collection survey method was held on employees of Banking Sector currently working in Vehari
district of Pakistan. Sample space was the employees of Pakistani banks working on officer grades. There is a fotal of
124 bank branches in Vehari District of Pakistan. In these 124 branches, a fotal of 726 employees were working on
managerial positions which were targeted for data collection. Simple random sampling technique was employed fo collect
the information from the respondents. Simple random sampling fechniques were used fo avoid from the busyness and
unaesirable unknown effects from the target population. Data were obtained from 400 banking officers. For data collection,
validated and adapted questionnaires were used. Each variable of the survey was measured through a Likert scale of &
points. For statistics evaluation, the stafistical tools such as reliability of data, collinearity of data, the association of
variable'’s, mediation and Regression were fested. For data reliability and validation, Stafistical Package for Social
Sciences (SPSS) was used while to measure the direct, indirect or mediation effect was measured through smart pis 3.
Smart PLS3 is a landmark in latent variable modelling. It combines state of the art methods with an easy to use and in-
built graphical user interface. Structural Equation Modeling (SEM) is utilized to quantify the power of essential philosophies
with spotfed data. Resulfs showed Workplace Loneliness has a definite and meaningful relationshijp with employee's
creativity. Resulfs also supported the intervening role of Intrinsic mofivation (IM) between the relationshijp Workplace
Loneliness (WL) on Employees’ creativity (EC). The study provides significant implications in literature and for
practitioners who are interested in measuring the profound effect of loneliness on creativity. Hypotheses are fested
through mediation and for mediation analysis through the most commonly used approach of baron and Kenny. From
resulfs, it is stated that workplace loneliness is predicting the intrinsic motivation and creativity. Intrinsic motivation is the
mediator in the current study, which partially infermediates the relation of WL and EC. So, it can be stated that employees
can only be creative and able fo utilize their cognition abilifies for creafivity when they are socially isolated from other
works. The findings authenticate all hypotheses and their corresponaence between the workplace loneliness, creativity
and intrinsic moftivation. In a nutshell, intrinsic mofivation is the crucial element for creativity because when employees
are internally satisfied with their work, they become energized and motivated and perform their work in a creative way.
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loneliness.
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Introduction. Workplace loneliness is a hurting feeling stimulated due to the deficiency in the

relationships in the environment of the workplace (Kos et al., 2014). Negativity in relationships at work and
the incapability to correct this disparity can lead to feelings of workplace loneliness (Stoica et al., 2014)
Loneliness at workplace lead towards poor organizational performance. The study of isolation at the
workplace is critical because according to societal psychology and neuropsychological point of view
loneliness is a sentiment that imitates a vital but also short-term humanoid motivational states, like
appetite, thirstiness or discomfort. The obsolete commencement of loneliness results in sadness,
nervousness or poor societal skills (Cacioppo and Patrick, 2008). To maintain the best relationship at the
workplace for better performance is very important, and it is possible only with the help of loneliness
investigation thoroughly.
Employee creativity is essential due to the altering situation and prospects of technological advancement
at the macro level. Creativity discusses the expansion of beneficial ideas about product and service
processes. It plays a significant role in organizational success to achieve modest advantages (Amabile,
1983). At work, Individual factors like emotional experiences are the interpreter of creativity (James et al.,
2004) sometimes negative emotions also inhibit the creativity at the workplace (To et al., 2015). Workplace
loneliness is such a significant issue which attracted much attention in recent years, which have a
destructive effect on employees wellbeing and performance (Ayazlar and Guzel, 2014).

Motivation and creativity are considered complementary since the researches consider them as
essential factors within the organization and for the advancement of organizational outcomes (Oriol et al.,
2016). Self-determination hypothesis has been recognized by (Deci and Ryan, 2008) among extrinsic and
intrinsic motivated people. As employed, Intrinsic motivation connects positively with organizational
engagement (Ryan and Deci, 2009), corporate fulfilment (Lavigne et al., 2007) intrinsic interest (Vallerand
et al., 2008), and delight (Gonzalez et al., 2012). Intrinsically motivated workers try to be more creative
and to obtain information better, since they get busier in their tasks and ultimately given more time, space
and zeal to their activities at the workplace (Garcia, 2016).

When loneliness at the workplace is high, employees are less approachable towards their tasks. So,
their performance and creativity reduced. Because isolation leads towards stress, depression and anger
that reduces the creative skills of employees, to enhance creativity, lonely employees must be motivated
to minimise their adverse outcomes. So, the research question arises: Does intrinsic motivation (IM)
intervene in between the workplace loneliness (WL) and employees' creativity?

This study determines the impact of loneliness on creativity through a powerful and essential mediator
of intrinsic motivation. The ability to motivate oneself lead towards the accomplishment of tasks and
creative work. So, this study highlighted the significant cause of creativity which could help the organization
to handle the problem of loneliness. The study also determines the relationship of isolation and its effect
on creativity in a collectivist culture like Pakistan. In this particular region, there are hardly few studies on
loneliness. This study is also significant because employees and employers relations are the backbone of
their respective organizations and directly affect the performance and growth of their organization (Howell
and Hall-Merenda, 1999). In the current study, employee's creativity considered as a reliant variable and
its relation is determined with workplace loneliness through the intermediating effect of intrinsic motivation.
The subsequent conceptual framework is formed along with supported hypotheses are given below.

The factors which lead an employee toward loneliness at the workplace are related to emotional and
social issues. Individuals emphasize their emotions when they estimate an objective related to their
circumstances (Schwarz, 1990). Gallo et al. (2019) considered innovative management tools for small and
medium enterprises and concluded that TQM enhances competitiveness.

During the assessment information about evaluator's capabilities, the evidence around the situation is
also required. In the result of evaluator information, negative emotions evaluate negative thoughts when
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judgments are made. At that time, employees who feel loneliness at workplace evaluate negative aspects
from their evaluation which are low self-esteem and low self-efficacy (Woo et al., 2012).

Workplace
Loneliness

Creativity

H1

Figure 1. Direct Relationship between IV and DV
Source: Proposed Relationship (Researchers Own Compilation).

Workplace Creativi
Loneliness reativity
H4
H2 Intrinsic H3
Motivation

Figure 2. Indirect Relationship between IV and DV in the presence of Mediator
Source: Proposed Relationship (Researchers Own Compilation)

As per self-efficacy theory, due to little self-efficacy employees give lesser effort toward their creative
tasks and fear of failure to perform creative activities increased (Tierney and Farmer, 2002). So, creativity
decreased due to loneliness. From the above, it is hypothesized that:

H1: Workplace loneliness has a direct relationship with creativity.

Intrinsic motivation shapes to the point where an individual is self-determined and involved in or
concerned with a task and deepened in that task in such a way to accomplish it at any stake (Utman,
1997). Intrinsic motivation has the most important and powerful influence on employees creativity
(Eisenberger and Cameron, 1998). Other researches also find that IM is the point to which a worker is
interested in completing the tasks at workplace and is enthused to involve in it for the sake of tasks
itself (Paramitha and Indarti, 2014). Intrinsic motivation is considered as a primary motivational feature.
Researchers also find that intrinsic motivation and creativity has a positive relationship in them (Grant and
Berry, 2011). For creativity, it is necessary that employee should be interested in specific problems and
find ways to solve these problems. Motivation supports to govern the consideration of employees and give
solution to the experiential difficulties of innovative jobs (Woodman et al., 1993). So when they are
intrinsically motivated than they become extra enthusiastic toward their work which increases their creative
skills (Shalley et al., 2004).

Consequently, workplace loneliness can be related to intrinsic motivation and intrinsic motivation can
be connected to employees” creativity. From the above, it can be stated that:

H2: Workplace loneliness has a positive impact on intrinsic motivation.

H3: Intrinsic motivation has a positive impact on employees' creativity.

In addition to the direct relation between WL and EC, this study focuses on the mediating or intervening
role of intrinsic motivation. According to the conservation of resource theory employees who are in lack of
relations get into a situation of stress and become less motivated towards the completion of activities. By
following this logic, it is expected that workplace loneliness is negatively related to IM. Second intrinsic
motivation can have a positive influence on employee creativity. If employees are ready to take the risk of
completing a difficult task, they become more creative. By following the high level of intrinsic motivation,
employees are more confident with the available resources. In this condition, employees make more
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efforts. Intrinsic motivation encourages employees toward creative activities. If the employees are less
motivated, they are less innovative and afraid to take creative actions. (Zhao et al., 2014). After observing
the above arguments, this study suggested that WL first blocks the development of intrinsic motivation
and then diminishes their creativity. So, it can be said that IM intervenes in the relationship between
workplace loneliness and employees’ creativity and is stated as

H4: Intrinsic motivation (IM) mediates the association between workplace loneliness (WL) and
employees' creativity.

Methodology and Research Methods. Simple random sampling technique has been used for the
study by employing the self-administered questionnaires. It is a quantitative, time-lagged and hypo-
deductive research. Data were collected from employees of the banking sector, Vehari, Pakistan.
Respondents were contacted at their workplaces within their working hours while the anonymity of the
participants was maintained.

There are 124 banks in District Vehari, Pakistan which includes four branches of Bank Al Habib with

36 officers level employees, National Bank of Pakistan (NBP) has ten offices with 54 officers, United Bank
Limited (UBL) has 140 employees at officers' level, and 27 branches, Habib Bank Limited (HBL) has 18
offices with 49 officers. Muslim Commercial Bank (MCB) has 28 chapters and 140 officers working in it.
Zarai Taragiati Bank (ZTBL) consists of 8 sections with 82 officers, Bank of Punjab (BoP) has three
branches with 21 officers. Allied Bank Limited (ABL) has 13 offices with 91 employees at officers' level.
Fysal Bank has two branches with 24 officers. Askari Bank has three branches with 28 officers, 03 chapters
of Meezan bank with 21 employees while Soneri bank has five offices with 40 employees.
The total number of employees at officer ranks which are employed in the Banking Sector of Vehari District
is 726. The purpose of selecting this area of the population is that research in this aspect has never been
conducted in Vehari District. Moreover, there is a large number of banks in this district, and organizational
quitting is the foremost issue of banks, so we have selected the Banking Sector. The sample size of 400
was selected (Sajjad et al., 2019) with a random selection of respondents is used to avoid bias and other
undesirable effects. It is the most suitable selection technique when the population is known.

The items of all the variables, i.e. workplace loneliness, intrinsic motivation and creativity have been
measured through Likert-scale ranging from 1 to 5 points where one is being «Strongly Disagree» to 5
being «Strongly Agree». All the variables of this study have been adopted from well authenticated and
valid sources. The detail of the adapted instruments with no. of items and verified source is given below
in table 1.

Table 1. Instrument Basis, No. of ltems and Reliabilities

Variable Source No. of Items | Reliability
Workplace Loneliness (V) (Wright et al., 2006) 9 0.829
Intrinsic Motivation (Med) (Tremblay et al., 2009). 4 0.910
Employees Creativity (DV) | (George and Zhou, 2001) 13 0.852

Source: Wright et al., 2006, Tremblay et al., 2009, George and Zhou, 2001

Results. To analyze the collected data from the questionnaires, IBM SPSS (Statistical Package for
the Social Sciences) was used. Data has been analyzed for investigating the coefficient of correlation,
multicollinearity analysis, multiple regression and mediation analysis. Correlation analysis is used to
estimate how the independent variable relates to the dependent variable. Regression analysis is used to
scrutinize how much variation is in the independent variable. Mediation analysis was conducted as per
(Preacher and Hayes, 2008) mediation analysis method. Smart PLS 3 (partial least square) is used for
SEM analysis. It is a method of structural equation modelling. The significant component of PLS is its
capacity to create certainty lapses for parameter evaluation and bootstrapped universal error (Bymne,
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1994). Smart PLS3 is a landmark in latent variable modelling. It combines state of the art methods with
an easy to use and in-built graphical user interface.

Structural Equation Modeling (SEM) is utilized to quantify the power of essential philosophies with

spotted data (Lei and Wu, 2007). Arithmetically, it is the rearrangement of the Linear Modeling program,
and these methods are also known as multiple linear regression modelling or identified as analysis of
variance with variability. SEM is the more significant functions of GLM as compare to others. It also studies
unintended interactions between the latent variables, which are stated by regular procedures. SEM is also
used for a single surveyor for time series data analysis besides experimental and non-experimental data.
Apart from this, Lei and Wu (2007) stated that the valuation of the underlying concept could be measured
through factor analysis. In general, SEM contains an assessment of two different models. The first model
is known as the measurement Model, while the second one is known as the path model. In the same
sequence, the study has measured both the measurement and path models.
The primary purpose of SEM refers to examine either the assumed model or to determine the gathered
data for estimation. This consistency is evaluated via model fit. To determine either theorized relations are
tolerable or not the degree of model fit is used. There are some fundamental rules to analyze the proposed
research model. First of all, we have to check the internal uniformity and dependability of the construct.
For this purpose, we used smart PLS. Smart PLS-algorithm is utilized to check the reliability and validity
of the observed variables. We assess the simple security from Cronbach alpha and composite reliability
after running PLS-algorithm. Rendering to (Hair et al., 2014; Nunnally and Bernstein, 1994), if the
calculated value of alpha and composite reliabilities are more significant than 0.70, it shows the internal
consistency and reliability of that construct is high. The results show that there is high reliability because
the value of composite reliabilities for all constructs is more significant than 0.70. The convergent validity
(CV) is the degree in which calculated value is positively associated with the substitute measure of the
similar concept. In table 2, there is a column of Average Variance Extracted (AVE) which shows the
common calculated variance of the constructs and the indicators of the construct (Hair et al., 2014).

Table 2. Reliability Analysis

Cronbach Alpha | Rho-A | Composite reliability Average Variance Extracted (AVE)
WL 0.822 0.829 0.864 0.417
CR 0.907 0.910 0.921 0.484
M 0.833 0.852 0.889 0.667

Source: Compilations from Field Data

To find out the absence of correlation between the measures of one construct to other construct
discriminant validity is used (Ringle et al., 2010). Simply DV shows that there is no correlation between the
measures of the construct. For this purpose, two approaches are used, which are first to find out the cross-
loading, and other is to find out the Farnell and larker criterion. For example, in cross-loadings, an external
item loading on the related concept must be more significant as compared to all of its loadings for other
constructs (Hair Jr et al., 2016). In table 3, the values of cross-loadings are showed.

Table 3. Farnell and larker criterion

CR IM WL
CR 0.689
IM 0.654 0.817
WL 0.396 0.340 0.646

Source: Compilations from Field Data
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There are some bold values which are higher than the association with other constructs. So, we conclude
that the results are satisfactory and meet the criterion of discriminant validity.

For the examination of discriminant validity second approach is to meet the Farnell and larker criterion.
According to the (Fornell and Larcker, 1981) criterion, each constructs square root (which is Average variance
extracted AVE) should be associated to bivariate correlations concerning all different variables (Gregoire and
Fisher, 2006). When the square root value of the constructs are more significant than other constructs present
in particular row and column, it is called discriminant validity (Hair Jr et al., 2016). In table 3 below, which
exhibits the values of Fornell and Larker criterion demonstrate that the square root of workplace loneliness
which is 0.646 is higher than other constructs intrinsic motivation which is 0.340 and creativity which is 0.396.
The results are satisfactory and according to the criterion.

Hetrotrait-Monotrait (HTMT) ratio is the third method used to examine the discriminant validity of the
constructs. This criterion is used to create the discriminant validity among construct (Henseler et al., 2015).
If the calculated answer of HTMT is less than 0.8, it is considered as satisfactory and up to the mark. In
table 4, the values of HTMT are shown. These values are less than 0.8; hence it is proved that there is
discriminant validity between constructs.

Table 4. Hetrotrait-Monotrait Ratio

CR IM WL
CR
IM 0.734
WL 0.452 0.400

Source: Compilations from Field Data

Before testing of hypothesis, finding the collinearity between the constructs is the essential task. For
the collinearity analysis tolerance value and VIF value is used. If the value of VIF is five or less than 5, it
explains that the issue of collinearity does not exist. On the other side, if the tolerance value is higher than
0.20, it also proves no collinearity issue. In Table 5 below values of VIF and tolerance values are given
tolerance values for all constructs are more significant than 0.20 and VIF values for all variables are less
than five, then, it is proved that the collinearity issue does not exist.

Table 5. Assessment of Collinearity

Collinearity Statistics

Model Tolerance VIF
Intrinsic motivation .925 1.081
Workplace loneliness 925 1.081

Source: Compilations from Field Data

When we find that there is no problem of collinearity than we can go for the testing of the hypothesis.
For this purpose, bootstrapping is also used because bootstrapping delivers the values of T, P and path
coefficients of the variables according to the model. In the current model, we notice the Influence of WL
on EC with the intervening role of Intrinsic Motivation. This relationship is proved to be significant. In Table
6, the results of hypotheses are given, which shows T-values are more significant than 1.96 and P-values
are less than 0.5 while the significance is 0.000 for all hypotheses. So, based on the results, it is concluded
that all hypotheses of the study are supported.

Hypotheses are tested through mediation and for mediation analysis most commonly used approach
is baron and Kenny approach. Rendering to (Baron and Kenny, 1986) process of four steps is used. In the
first step, the impact of predictor or changing the variable on the dependent variable has to be checked
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without a mediator. In the current situation, the independent variable is workplace loneliness, and the
dependent variable is creativity.

Table 6. Hypotheses Testing

Hypothesis | Path coefficient | Standard Deviation T-Value P-Value Decision
IM->CR 0.588 0.039 14.989 0.000 Supported
WL ->CR 0.196 0.043 4.561 0.000 Supported
WL->IM 0.340 0.047 7.192 0.000 Supported

Source: Compilations from Field Data

So, Table 7 shows the effect of WL on EC without the impact of the mediator. If the t values are higher
than 1.96, it indicates that the relationship is significant. In the current scenario, which is shown in table 7,
T-value is more than 1.96, which is 9.320 and P-value is 0.000. So, we conclude that the association of
the independent and dependent variable is significant by rendering that our first condition is fulfilled.

Table 7. Measurement of Direct Relationship
Original Sample | Sample Mean Standard Deviation T-Value P-value
WL ->CR 0.409 0.421 0.044 9.320 0.000
Source: Compilations from Field Data

After authentication of independent and dependent variables which have a significant relationship, the
next step is to testify the relationship of independent and dependent variable relationship in the presence
of the mediator. If the strength of direct relationship changes after inclusion of mediator, it shows that the
intervening variable has successfully mediated the relationship of the independent and dependent
variable. In the current research, table 8, indicates the relation of workplace loneliness, intrinsic motivation
and creativity. T-value for this relationship is 6.229, which is also greater than 1.96, so we conclude that
this relationship is also significant.

Table 8. Measurement of Indirect Relationship
Original Sample Sample Mean Standard Deviation T-Value | P-Value
WL->IM->CR 0.200 0.204 0.032 6.229 0.000
Source: Compilations from Field Data

When the effect of the mediator is confirmed, the next step is to check the size of its mediation, either its
impact is full or partial. To find out the degree of mediation is also necessary. For finding the degree of
mediation method of variance accounted for (VAF) is used. Finding an independent and dependent
relationship is used. VAF is calculated as under:

VAF=Indirect Impact/ Total Impact

Indirect Impact = coefficient of predictor for mediating variable*mediation coefficient for the main variable
under observation

Indirect effect= (0.340%0.588) = 0.200, Direct effect= 0.409

Total effect can be calculated by summing up the direct and indirect effect

Here the Total effect is equal to 0.409+0.200 = 0.609

VAF=0.200/0.609 = 0.32 Or VAF= 32%

For conclusion, if the value of VAF is between 20% to 80%, it indicates that there is partial mediation of
intrinsic mediation between workplace loneliness and creativity.

Figure 3 shows the direct relationship between WL and EC. There is a positive and significant relationship
between the observed variable. The value of this relationship is 0.409, which shows a positive and powerful
direct correlation in between the workplace loneliness and creativity. The results are sufficient to run the
mediation test for further analysis.
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Figure 3. Direct Relationship without Mediation
Source: Compilations from Field Data
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Figure 4. Structural Model in the Presence of Mediation
Source: Compilations from Field Data

Figure 4 above shows the effect of mediation i-e, the impact of IM between the WL and EC. Figure 4 and
the results of VAF shows that the intrinsic motivation successfully mediates the relationship between WL and
EC. Itis further stated that the effect of mediation is partial. The cooperative and mutual impact of the predictor
on EC is denoted by R2. Value of R2 in the direct model is 0.167. It shows that 16.0 % change in the
workplace loneliness is ascertained and described by creativity. In the indirect model value of R2 is raised to
0.462. It indicates that workplace loneliness and intrinsic motivation reciprocally defined and explain 46.2%
alteration in creativity.

Conclusion. Purpose of the current study was to observe the influence of workplace loneliness (WL) on
employees' creativity (EC) with the intervening role of intrinsic motivation (IM) in banks of District Vehari,
Pakistan. From results, it is stated that workplace loneliness is predicting the inherent motivation and
creativity. Intrinsic motivation is the mediator in the current study, which partially intermediates the relation of
WL and EC. The results of this study authenticate all hypotheses and their correspondence between the
workplace loneliness, creativity and intrinsic motivation.

Initially, it is indicated that WL has an optimistic impact on employees' creativity. WL can be expanded
with the assumption that lonely employees are more creative, but banking employees face a lot of public
dealings and routine tasks. Their busy schedules make them less creative. According to the present scenario,
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they are just able to do everyday tasks and have to fulfil their assigned targets on time, and there is no room
for creativity. Our study result showed that if bank employees have ample time apart from routine tasks and
public dealings than they can be indulged in creativity. So, our results showed that bank employees could
only be creative and able to utilize their cognition abilities for creativity when they are socially isolated from
other works. Effects of the current study have reinforced the association between WL and EC. Researchers
discovered that WL is wholly correlated with employee creativity. Result of the existing research also
supported the relationship between intrinsic motivation and creativity. Outcomes of the current study,
however, maintained the correlation of mediator in between the IM and EC. It is declared that there is a
significant positive relationship exist between these variables. It is stated that when employees are intrinsically
motivated, then they are more creative towards their task completion. They pay more attention to find out
better ways of doing tasks and more focused on the overall quality of their work. Intrinsic motivation has a
positive effect on creativity which also supported by (Steele et al., 2017). Conclusively, by including the
intermediating variable, we originated that IM intervenes the connection of WL and employee's creativity.
Result of this study shows that these two variables are positively associated with each other and has a
significant impact with each other which also fulfils the fourth state of (Baron and Kenny, 1986). In the end, it
is also proved that intrinsic motivation also plays a positive and significant relationship in the anticipated
model. Intrinsic motivation is the central mediating instrument through which individual and relative factors
affect creativity (Shalley et al., 2004). Thus, the administrators in the banking system should concentrate on
human resource management and assist their staff in handling them gently and releasing the burden of work
and giving time for likeness, self-discovery and spiritual elevation that will ultimately enhance the creativity of
the employees (McKinney, 2006). Presents research come up with a new model, added it in the present
literature and develops the new paths in the domain of management. The results showed that WL has
positively anticipated the intrinsic motivation and creativity, and IM forecasts EC. In the end, IM intervenes
the relation of WL and EC. More precisely loving and pleasant environment is essential for employees'
creativity, which will improve through intrinsic motivation. Opinions of employees should be given the
importance which motivates them to perform their work with solid devotion and results in the extraordinary
performance of the employees (Wille et al., 2016). In a nutshell, intrinsic motivation is the crucial element for
creativity because when employees are internally satisfied with their work, they become energized and
motivated and creatively perform their job.

Author Contributions: Conceptualization, M. S., A. R.; methodology, O., A.R.; software, M. S.,
M. C.; validation, I. H., O.; formal analysis, M. C., O., M. S.; investigation, A. R.; resources, |. H., A.R,;
data curation, A. R., |. H.; writing — original draft preparation, M. S., A. R.; writing — review and editing,
M. S., M. C.; Supervision, M. S.
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IHHOBaLlii B ynpaBniHHi NOACLKUMI pecypcami: nocepeaHULibKa porib BHYTPIlLHLOI MOTUBALLi

Y crarTi npoararnizosaHo BB BiAYYTTS CAMOTHOCTI T8 BHY TPILLIHBOI MOTUBALYIT DALJIBHVIKIB HA PIBEHS X KDEATUBHOCTI. ABTopamu
383HAYEHO, 1O CaMOMOTUBALIA CIIDHSIE TGBULYEHHIO DOLYKTUBHOCTI T4 KDEATUBHOCTI rpaLiBHuKIB. Y CTaTTi HArOMOWEHO, LYo
BHYTPILIHS MOTUBALJIS MDALJIBHIKE BUCTYIIAE MELIATOPOM MIX MIOr0 KDEATUBHICTIO Ta BIAYYTTSM CAMOTHOCTI. B OCHOBY CTATTI OKII46HO
1I0TE3Y, 1O BUCOKM DIBEHD BIAYYTTA CAMOTHOCTI Ha POOOYOMY MICl) MPU3BOLMTS [0 SHIKEHHS MDOAYKTUBHOCTI paLyl. Y cBot Yepry,
BIJ4yTTS CaAMOTHOCTI TOPOLKYE CTPEC, AEMPECIHO T THIB, LYO € QaKTOPAMU SHIKEHHS KDEATUBHUX 34IOHOCTEN fpaLjisHyKis. ABTopammn
383HAYEHO, LLJO MABHLLEHHS PIBHS TBOPYOCTI MPALIIBHUKIB MOXITHBE 38 PaXYHOK MOCHITAHHS HOT0 BHYTDILIHEOI MOTUBALIT. BuXiAHI faHH
19 [OCITIKEHHS CQOPMOBAHO Ha OCHOBI PE3YITbTATIB OrnTyBakHs 400 npaLjiBHykia OaHKIBCLKMX BiaAINeHs parioHy Bexapi [TakvcTaty.
AHari3 pe3ysibTartie aHKeTyBaHHs 34IMICHEHO 3 BUKOPUCTAHHSM 5-Tv barbHOI Lkamm JlaikepTa. PiseHs HaAIMHOCTI, KoHEapHOCT Ta
KOIHTErpaLii BUZHAYEHNX TADAMETPIB SLITCHEHO 3 BUKOPHCTAHHSIM METOLIB CTATUCTUYHOIO aHA3Y. 3 METOK 3a0e3reyeHHs HagitHocTi
74 4OCTOBPHOCTI EMITDUYHIUX PE3YITBTATIB, ABTOPAMY BUKOPUCTAHO POrpame 3abesneyerks SPSS. OLiHoBaKHs Mpsmoro, Herpsmoro
78 I10CEPEAHMLIBKOIO BIIBIB BUSHAYEHNX NEPAMETDIB Ha PE3yIIbTYIOYM MOKAsHUK 34IMCHEHO 3 BukopncTarHsm Smart PLS3, fare
DOIPamHe 3306316HEHHS [O30NITO SLITCHUTH MOLEITIOBAHHS TIATEHTHUX 3MIHHUX. ABTOPaMY 33HAYEHO, LYYO CHCTEMY CTDYKTYDHUX
PIBHSIHb BUKOPHCTAHO 1151 KIIbKICHOIO OLYIHIOBAHHS CHITN BIVTUBY SMIHHNX Ha PE3YIIbTYIOYM MOKASHHUK. LIS NEPEBIDKY [eHEParIbHOI
[10TE3N LYOLO MOCEPEAHNMLYLKOI POST BHYTPILLIHBOI MOTHBALYIT MDALIBHIKIB BAKOPHUCTAHO MigXi bapora Ta Kewwi, Otpumari pesyrtamm
LOCIT[KCHHSI 3CBIFYMI, LYO BIFYHYTTS CAMOTHOCTI Ha POBOYOMY MICL)i MAE CTATUCTUYHO SHAYY LI BITVB HA KDEATUBHICTS MPALIBHUKIB.
ABTOpaMY BCTAHOBJIEHO, LYO BHYTPILIHS MOTUBALYIS BJITDAE MI0CEPEAHNMLEKY PO/Tb Y BIAEMOIBASKY MIX BIFYYTTAM CAMOTHOCTI Ha
PobOYOMY MICYi Ta KDEATUBHICTHO MPALIBHIKIB. BU3HAYEHO, LYO MDALIBHIKY NPOSIBIISIOTE KDEATUBHICTS, SKLYO BOHN MaKOThb BLAOCTA/Tb
yacy, HeroBa3aHoro I3 PYTUHHIMK T4 [I0CAL0BUMY 38BAAHHIMA. Y 3BA3KY 3 M Y CTATTI BUCYHYTO Ta EMITPHYHO MTATBEDIKEHO
[10TE3Y, LYO MPaLIBHIKY DOSBIIIOTH TBOPYICTb T BUKOPHCTOBYIOTH BIIACHI KOTHITHBHI 34I6HOCTI 38 YMOBY [3011608aHOCTI B BUKOHAHHS
WX onepaTuBHux cripas. [lon YoMy BHYTDILLHS MOTUBALIS BACTYIIAE KITHOHOBIM @aKTODOM y MPOSBITEHHI KDEATUBHOCTI Ha poboyomy
MICLYi; aa)Ke 3a£0BONeHI MpaLiBHk € BiflbLL EHEDITIHIMI Ta MOTUBOBAHMMY, ABTODaMY HAFONIOLLIEHO, LLO PE3YITbTATH JOCIKCHHS
MarOTh MPAKTHYHE Ta TEOPETUYHE SHAYEHHS] JUTA MPOBEAECHHS] MOLATTBLUNX JOCIKEHD 3 O3HAYEHOI TPOBIIEMATIKY.

Kntoyosi criosa: TBOPYICTb NPaLYiBHUKIB, BHYTPILUHS MOTUBALLS, NOCEPEAHNLIbKII aHani3, MOLEMoBaHHS CTPYKTYPOBAHMUX PIBHSHb,
CaMOTHICTb Ha poBoyoMy MicL.
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