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Current development trends are characterized by the inclination of many 

countries to promote environmentally-friendly development strategies that will meet 

the goals of sustainable development, solve the global environmental problems, 

developed the green competitiveness of regions and the business sector as a whole. 

At the same time, a significant number of countries that support the green strategies, 

in trying to solve global and regional environmental problems, are making 

significant strides. For example, in the United States, the Green New Deal was put 

forward and the Climate and Energy Security Act was adopted to improve national 

environmental competitiveness by investing in clean energy [1]. The Japanese 

government has pushed for innovation, hoping to reduce greenhouse gas emissions 

while trying to improve the country's environmental competitiveness through a low 

carbon model [2]. 

Ensuring a company's green competitiveness is largely dependent on the 

key determinants that are proposed to be classified by the following criteria. 

1. Environment. On this basis we distinguish internal and external 

determinants. 

The internal determinants of green competitiveness are: 

- legal form of ownership of the enterprise; 

- enterprise management and management system (environmental 

management); 

- production and technological potential of the enterprise; 

- implementation of environmental innovations; 

- resource, energy and material intensity of production; 

- the level of anthropogenic impact of the enterprise on the environment; 

- intellectual potential, which determines the personnel of the enterprise, its 

level of professionalism and environmental awareness [3]. 

The external factors of green competitiveness include: 

- competitive environment of the company; 

- a system of state support for eco-innovation and resource conservation 

[4]; 

- the level of diffusion of innovations and environmental innovations in 

society; 

- the level of financial infrastructure development; 

- environmental culture of society and consumers; 

- environmental pollution, availability (depletion) of natural resources. 

2. In terms of time dimension: 



- Strategic ones that will determine the company's long-term environmental 

policy for green growth [5]; 

 - Tactical frameworks within which a system of economic, organizational 

and motivational tools to form or enhance a company's green competitiveness is 

formed; 

- operational, reflecting the clear phased implementation of the planned 

activities in the short term. 

3. On the objective principle: technological; production; managerial, labor-

related, organizational. 

4. According to the mechanism of influence [6]: 

- direct action factors: consumers of eco-products and services; suppliers; 

competitive environment, market infrastructure; 

- Indirect factors: socio-economic, political, environmental and cultural 

environment, international cooperation and interaction, integration into the 

international economic space. 

5. The content of the following types of determinants of green 

competitiveness: economic; social; technological; political; legal; environmental; 

ethno-cultural. 

6. In terms of content of impact: 

- hard factors, which include all the above factors, whose effect on ensuring 

and shaping green competitiveness is clear and understandable; 

- Soft factors that are not always sensible and quantifiable, but which are 

crucial and sometimes crucial in the process of becoming green companies and 

shaping consumers' environmental awareness. These may include: information on 

environmental products and services; knowledge, qualification and managerial 

talent of company management, systems of motivation, level of environmental 

culture of society. 

Identifying the main factors for shaping and enhancing green competitiveness 

is an important management task as it forms the key areas for implementing 

appropriate economic or marketing policies. 

It should be noted that at the same time as economic and technological 

development, the fulfillment by countries of the goals and objectives of the concept 

of sustainable development, the presence and scaling of anthropogenic load on the 

environment, both globally and globally are spreading [7]. Climate change, 

environmental pollution, resource crises are global environmental issues that 

determine the country's development strategy. 

The study of key scientific developments allowed to draw the following 

conclusions from the topic of green competitiveness: 

1. The concept of "green competitiveness" is new enough for the domestic 

scientific space. 



2. International experience in scientific field in the relevant field has the 

scientific achievements of foreign authors since the end of 1990. 

3. The vast majority of research is focused on macroeconomic categories, ie 

green competitiveness is more viewed in the context of the functioning of the 

national economy and regional development. 

4. The key categories considered in conjunction with the topic of green 

competitiveness are the concepts of sustainable development, green growth, green 

innovation, green economy and more. 

5. From the point of view of an individual enterprise, the definition of green 

competitiveness is fragmentary, the authors do not systematically and 

comprehensively identify all its main components and determinants. 
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