Ministry of Education and Science of Ukraine
Sumy State University
Oleg Balatskyi Academic and Research Institute
of Finance, Economics and Management

SOCIO-ECONOMIC CHALLENGES

Proceedings
of the International Scientific and Practical Conference

(Sumy, November 3—4, 2020)

| SocioEcoNoMIC
CHALLENGES

Sumy
Sumy State University
2020



330.3:005(063)
S62

Editor-in-Chief
Prof., Dr. Vasilyeva Tetyana, Director of Oleg Balatskyi Academic and
Research Institute of Finance, Economics and Management, Sumy State

University

Editorial Board:
Prof., Dr. Dyakonova Iryna, Sumy State University, Ukraine;
Prof., Dr. Kuzmenko Olha, Sumy State University, Ukraine;
As. Prof., Dr. Lyulyov Oleksiy, Sumy State University, Ukraine;
As. Prof., Dr. Shvindina Hanna, Sumy State University, Ukraine;
As. Prof., Dr. Shkarupa Olena, Sumy State University, Ukraine;
As. Prof., PhD. Bhola Khan, Yobe State University, Nigeria;
As. Prof., PhD. Dipra Jha, School of Hospitality Business Management,
Washington State University

Approved by the Academic Council of Sumy State University
(protocol Ne 5, 12 November 2020)

Socio-Economic Challenges : Proceedings of the International

S62  Scientific and Practical Conference, Sumy, November 3-4, 2020 /

edited by Prof.,, Dr. Vasilyeva Tetyana. — Sumy : Sumy State
University, 2020. - 511 p.

Proceedings of the International Scientific and Practical Conference "Socio-Economic
Challenges" are devoted to finding a systemic solution to multidisciplinary problems in the
field of modern development, management, administration of various systems, corporate
social responsibility, innovation management in various fields of environmental

management.
For scientists, scientists, students, graduate students, representatives of business
and public organizations and higher education institutions and a wide range of readers.

330.3:005(063)

© Sumy State University, 2020



Tetiana Vasylieva,
Iryna Didenko,
Viadyslav Smiianov,
Soldatenko Darina

Tetyana Vasilyeva,
Serhiy Lieonov,
Nataliia Letunovska

Yuriy Petrushenko,
Natalia Zemliak,
Sofia Petrenko

Serhiy Lyeonov,
Aleksy Kwilinski,
Denys Pudryk,
Shaforost Yuliya

Iryna Dehtyarova,
Leonid Melnyk,
Oleksandr Kubatko,

Oleksandr Kubatko,
Iryna Sotnyk,
Alona Olondar

Oleksandra
Karintseva,
Oleksii
Goncharenko,
Mariia
Mpyslovskaya,
Oksana Hrinevich

TABLE OF CONTENTS

INFLUENCING THE
COMMUNITY HEALTH INTO THE
DIFFERENTIATION OF REGIONS OF
UKRAINE FOR BECOMING ILL ON COVID 19

FACTORS OF

THE ECONOMIC IMPACT OF COVID-19:

FORECASTING FOR UKRAINIAN REGIONS

THE IMPACT OF
MIGRATION

EDUCATION ON

INTERNATIONAL MIGRATION AND
DEMOGRAPHIC CHANGE: BIBLIOMETRIC
ANALYZING  AMONG RESEARCHERS
USING SCOPUS AND GOOGLE SCHOLAR

SOCIO-ECONOMIC EFFECTS OF
DISRUPTIVE TECHNOLOGIES

ESTIMATION OF THE CORONAVIRUS CRISIS
IMPACT ON THE ENERGY AND ECONOMIC
SECURITY OF THE NATIONAL ECONOMY

ASSESSMENT OF CONSEQUENCES OF THE
VIRTUAL REALITY ECO-TOURS
ADVANCING IN THE CONTEXT OF
SUSTAINABLE DEVELOPMENT AND THE
COVID-19 PANDEMIC

13

18

23

27

34

42

50



Viktor Sabadash,
Oleksandra
Karintseva, Mykola
Kharchenko,
Viktoriia Sabadash

Shaparenko S.

Bilan A.
Ancibor T.
Vorobyouv 1.

Bondarenko Alla,
Piven V.S.

Maksym Kirilenko,
MU Jianming

Leonid Taraniuk,
Hongzhou Qiu,
Karina Taraniuk,
Serafima Shakhova,
Samuel Bot

Vitaliia Koibichuk,
Serhii Drozd

Iryna D ’yakonova,
Leonid Taraniuk,
Yuri Petrushenko,
Anastasiya Shebeda

ACCESS AND RESOURCE ALLOCATION IN
THE GLOBAL ECONOMY: CHALLENGES OF
POST-INDUSTRIAL SOCIETY

SOCIO-ECONOMIC PRECONDITIONS FOR
THE DEVELOPMENT OF ENERGY
NETWORKS

BLOGGER IS A MODERN PROFESSION
OPENING YOUR OWN

SALON AS A BUSINESS
OPENING YOUR OWN FARM-STYLE CAFE

HAIRDRESSING

ADVANTAGES AND DRAWBACKS OF SALES

PROMOTION OF GOODS

PROBLEMS OF IMPLEMENTATION OF
INDUSTRY 4.0 IN UKRAINE

ANALYSIS ON  APPLICATION  AND

CONTRIBUTION OF INTERNET OF THINGS
TO LOGISTICS ENTERPRISES IN THE
CONTEXT OF GLOBALIZATION

PREDICTIVE ANALYSIS OF TRENDS IN THE
TOURISM INDUSTRY IN TERMS OF EU
COUNTRIES

FORMAL AND INFORMAL APPROACHES TO
RELATIONS CENTRAL BANK OF THE
COUNTIES WITH THEIR GOVERNMENT

61

69

77

84

92

100

106

114

118

125



Bhola Khan

Olha Kuzmenko,
Tatiana Dotsenko

Ponomarenko Thor,
MU Jianming

Kateryna Zaiika,
Oksana Zamora,
Iryna D ’yakonova

Olexii
Karpishchenko,
Tetiana Illiashenko,
Kostiantyn
1lliashenko,
Olexandr Tovstukha

Tetyana Vasilyeva,
Kuzmenko Olha,
Kashcha M.
Basanets Sofiia
Olena Boiko

Svitlana Ivanytska,
Zatona Kateryna

Oleksandr Zaitsev

THE IMPACT OF THE SECOND NATIONAL
FADAMA DEVELOPMENT PROJECT ON
POVERTY REDUCTION IN THE GEIDAM
LOCAL GOVERNMENT OF YOBE STATE,
NIGERIA

FRONTIER ANALYSIS OF THE BANKS’
FINANCIAL MONITORING EFFICIENCY
CONCERNING ASSESSING THE RISKS OF
MONEY LAUNDERING

FUTURE LOGISTIC’S TECHNOLOGOIES IN
CONTEXT OF INDUSTRY 4.0

INTERNATIONAL ECONOMIC TRENDS
DURING PANDEMICS: FROM PLAGUE TO
CORONAVIRUS

DIGITIZATION OF THE HOUSING SERVICES
AS A TOOL FOR ENSURING SUSTAINABLE
DEVELOPMENT OF SETTLEMENTS

ECONOMIC AND MATHEMATICAL
MODELING REASONS FOR
DIFFERENTIATED  DEVELOPMENT  OF

PANDEMIC IN UKRAINE

TAXATION IN LIFE INSURANCE SYSTEM

PECULIARITIES OF THE ORGANIZATION OF
PAYMENT AT THE ENTERPRISE

INTERACTION OF FINANCIAL
DEVELOPMENT AND REAL ECONOMY

129

134

138

145

150

154

158

163

167



Olha Kuzmenko,
Tetyana Vasilyeva
Yana Harbar,
Aleksy Kwilinski
Viktoriia Radko

Serhii Mynenko,
Vitaliia Koibichuk

Chortok Yuliia,
Nechyporenko
Roman,
Yaskevich
Anastasiya

Iryna Marekha,

Tetiana Makarenko

Serhii Lyeonov,
Serhii Mynenko,
Olha Kuzmenko,
Oleksii Lyulyov,
Kateryna Hrek

Olena
Bilotserkivska,
Viktoriia
Shcherbachenko

Olena Pavlenko,
Thor Maksymenko,
Oleksii Shkulipa

Olha Kuzmenko,
Volodymyr
Ovcharenko

OPTIMIZATION OF THE SYSTEM AND
MECHANISM OF REGULATION OF
FINANCIAL MONITORING OF INSURANCE
COMPANIES

THE BLOCKCHAIN TECHNOLOGIES IN
PUBLIC ADMINISTRATION

SMART TRANSPORT AND LOGISTICS
ENVIRONMENT

WORLD MODELS FOR ASSESING THE
EFFECTIVENESS OF ENVIRONMENTAL
TAXES

THE RISK OF MONEY LAUNDERING:
OVERVIEW THROUGH THE OPERATIONS OF
INSURANCE COMPANIES

BRAIN DRAIN FROM UKRAINE: HOW TO
SLOW DOWN AND BREAK THIS TENDENCY
IN THE CONTEXT OF KNOWLEDGE
ECONOMY

INFLUENCE OF BUSINESS PROCESSES ON
REGIONAL INFRASTRUCTURE

METHODS REVIEW FOR ASSESSING THE
INVESTMENT ATTRACTIVENESS OF
INNOVATIVE BANK TECHNOLOGIES

172

176

184

189

193

199

204

209


https://fin.fem.sumdu.edu.ua/en/dep/teaching-staff/403-vasileva-2.html

Anastasiia
Yurchenko,
Viktoriia
Shcherbachenko

Dymchenko Olena,
Rudachenko Olha

Bozhenko Victoria,
Petrova Ksenia

Viadyslav Shapoval,
Mariia Troian

Halyna Mishenina,
Daria Pavlenko

Ved Prakash

Tetiana Kurbatova,
Valeriia Vialkova

Ahniia Havrylina

Pokhylko S.,
Eremenko A.

Pavlo Hrytsenko,
Yevhen Kovalenko,
Viadyslav Popov

ACTUAL PROBLEMS OF THE ECONOMY
AND SOCIETY GREENING

STATE REGULATION OF SOCIO-ECONOMIC
DEVELOPMENT OF REGIONS

MODELING THE TRANSMISSION OF
SYSTEMIC FINANCIAL RISK TO THE
DEVELOPMENT OF THE ECONOMY'S REAL
SECTOR

THE IMPACT OF GLOBALIZATION
COMMUNICATION

ON

AGILE METHODOLOGY OF THE PUBLIC
ADMINISTRATION  SYSTEM IN THE
CONTEXT OF DIGITAL TRANSFORMATION
OF UKRAINE

MEASUREMENT OF POVERTY AND SOCIO-
ECONOMIC REQUIREMENTS OF BPL IN
INDIA

ANALYSIS OF INTERNATIONAL
CONFLICTS: ANALYTICAL ELEMENTS AND
TOOLS

FEATURES OF NON-TRADITIONAL TYPES
OF INVESTMENT

USING SOCIAL MEDIA PLATFORMS TO
CREATE AND DEVELOP  BUSINESS
PROJECTS

INNOVATIVE ACTIVITY AS A BASIS FOR
SUSTAINABLE ECONOMIC GROWTH

214

219

223

227

232

237

243

246

249

254



Leonid Melnyk,
Olena Matsenko,
Viadyslav Piven
Harchenko D.

Hanna Yarovenko,
Olena Kolotilina

Inessa Yarova
Denys Smolennikov,
Daria Pavlenko

Oleksandr
Khadartsev

Hanna Yarovenko,
Victoria Kovach

Tatiana Shcherbyna

Viktoriia Kubatko,
Diana Bilous

Nataliia Letunovska

Anna Rosokhata,
Anna Chykalova

Korobets Olena,

SOCIO-ECONOMIC ASPECTS OF GREEN
ENERGY DEVELOPMENT: THE
EXPERIENCE OF THE EU AND UKRAINE

ECONOMIC SECURITY AND THE FIGHT
AGAINST CORRUPTION

DEVELOPMENT OF METHODOLOGY FOR
ASSESSING THE RISKS OF SOCIO-
ECONOMIC AND POLITICAL GROWTH OF
UKRAINE

ENVIRONMENTAL ASPECTS OF
INTERNATIONAL TRADE RELATIONS

STAKEHOLDER APPROACH TO PROJECT
MANAGEMENT

MODERN ENTREPRENEURSHIP ON THE
PROJECT MANAGEMENT PRINCIPLES

GLOBAL TENDENCIES FOR THE IT USE IN
MANAGEMENT INFORMATION SYSTEMS

DIGITAL MARKETING AND
INTERNATIONALIZATION OF UKRAINIAN
BUSINESSES

THE FIGHT AGAINST CORRUPTION AS ONE
OF THE TOOLS OF THE NATIONAL
ECONOMY DE-SHADOWING

CHALLENGES FOR THE
COMPONENTS OF A REGION
CONTEXT OF GLOBALIZATION

HEALTH
IN THE

MARKETING ACTIVITIES FEATURES FOR
DIFFERENT CLASSIFICATION TYPES OF
BUSINESS STRUCTURES

MANAGEMENT OF ENVIRONMENTAL

264

273

285

289

293

297

300

304

308

312

317

322



Yaroslav
Reshetnyatk,
Yura Yula

Yana Us,

Tetyana Pimonenko,
Oleksii Lyulyov,
Yuriy Bilan, Yulia
Shaforost

Maryna Saienko,
Tetyana Pimonenko,
Oleksii Lyulyov,
Yuriy Bilan,
Svetlana
Kostornova

Ziabina Yevheniia,
Tetyana Pimonenko,
Oleksii Lyulyov
Yurii  Bilan, Yana
Us, Volodimir
Nesterenko,

Huseynadze K.R.

Olena Ivakhnenko

Artem Artyukhov

Nadiia Artyukhova

Khomenko L.M.

RISKS AT THE COMPANY: THE MARKETING
DETERMINANTS

THE GREEN-FEMININE STEREOTYPES AS A
BARRIER ON THE WAY OF GREEN BRAND
DEVELOPMENT

NEW TRENDS IN MARKETING FOR SMALL
AND MEDIUM ENTERPRISES

EFFICIENCY OF UKRAINIAN ENERGY
POLICY IN THE FRAMEWORK OF
CIRCULAR AND CARBON-FREE ECONOMY

PROSPECTS OF TOURISM DEVELOPMENT

EFFICIENT AGRO-LAND USE IN THE
CONDITIONS OF GLOBAL CLIMATE
CHANGE

QUALITY OF EDUCATION AND SDGS:
SOCIO-ECONOMIC ASPECT

KNOWLEDGE MARKETING AS A TOOL FOR
SOCIO-ECONOMIC GROWTH:
THEORETICAL AND APPLIED BASE

SOME ELEMENTS OF MARKETING
ACTIVITIES IN BLOOD SERVICE
COMPANIES: CONTENT STRATEGY OF THE
SITE

327

333

337

342

348

351

355

360


https://cyberleninka.ru/article/n/prospects-of-digital-tourism-development

Shkarupa O.V,,
Mayboroda T M.,
Kalchenko Y.

Oleh Dudchenko

Yevhen Mishenin

Yuriy Derev'yanko,
Olha Lukash

Vita Hordiienko,
Tetiana Semenenko,
Violeta Tretynyk

Oleksii Zakharkin,
Volodymyr
Novikov,

Dmytro Yemelianov

Liudmyla
Zakharkina,
Yevhenii

Okhrimchuk

Oleksii
Liudmyla
Zakharkina

Zakharkin,

Ivan Shkarupa

SCALING ECO-INNOVATIONS BASED ON
SOCIO-ECONOMIC  EFFECTS IN THE
"ENTERPRISE-REGION-STATE" SYSTEM

SOCIAL AND ECOLOGICAL
RESPONSIBILITY AS ASYSTEMIC ELEMENT
FOR AGRICULTURAL SUSTAINABILITY

ORGANIZATIONAL AND ECONOMIC
MECHANISMS FOR ENVIRONMENTALLY
SAFE AGRICULTURAL LAND USE

EVALUATION ON THE BASIS OF MODERN
INDICATORS

INTEREST RATE AND ECONOMIC GROWTH
IN UKRAINE

COMPARATIVE  ANALYSIS OF THE
CONCEPTS OF VALUE ORIENTED
ENTERPRISE MANAGEMENT

INTERNET OF THINKS IN LOGISTICS

THE USE OF INDICATORS OF FINANCIAL

CONDITION TO DETERMINE THE
ENTERPRISE'S INVESTMENT
ATTRACTIVENESS

FACTORS  AND INSTRUMENTS OF
MANAGING THE EFFICIENCY OF

ENTREPRENEURIAL ACTIVITY IN MODERN
TRANSFORMING CONDITIONS

365

371

380

389

398

402

407

411

417

10



Inna Tiutiunyk,
Andrii Zolkover,
Sergij Lyeonov,
Aleksy Kwilinski,
Alina Vysochyna,
Kostronova
Svetlana

Larysa Hrytsenko,
Oleksandra
Tverezovska

Hanna Shvindina

Yuliia Humenna,
Semen Tymoshenko

Yuliia Shkodkina,
Yuliia Humenna,
Oleksandra
Tverezovska

Thor Kobushko
Iana Kobushko

Nataliia Kotenko

Nataliia Antoniuk,
Iryna Plikus,
Alona Myronova

Iryna Plikus,
Nataliia Antoniuk

THE INNOVATIVE FINANCIAL
TECHNOLOGIES AND ITS IMPACT ON
SHADOW TRANSACTIONS

EVALUATION OF PUBLIC-PRIVATE
PARTNERSHIP PROJECTS" RISKS

COOPETITION MODEL OF INTERACTIONS
FOR INSTITUTIONS IN A SPHERE OF
EDUCATION

MERITS AND CHALLENGES OF DIGITAL
ECONOMY IN DEVELOPING COUNTRIES

OBSTACLES TO START-UP
IMPLEMENTATION IN THE MODERN
CONDITIONS OF ECONOMIC
DEVELOPMENT

CREATING MOTIVATION FOR EMPLOYEES
THROUGH KPIS SYSTEM

THE IMPACT OF INTERGOVERNMENTAL
FISCAL POLICY ON LOCAL SUSTAINABLE
DEVELOPMENT

INDICATORS OF FINANCIAL SYSTEM
SECURITY

THE INFLUENCE OF DIGITALIZATION ON
TRANSFORMATION PROCESSES ON THE
LABOR MARKET

422

426

430

436

440

445

451

456

460

11



Oleksandr Zaitsev,
Dmitro Nikitin

Svitlana Kolosok,
luliia
Myroshnychenko,
Yuliia Matvieieva,
Denis Hryhorenko

Opanasiuk Yuliia,
Taraniuk Karina,
Maryn Matvii
Viktoriia Shkola

Semenog A.
Mykhalova A.

Veronika Barvinok,
Anna Vorontsova,
Julia Sergienko

Kateryna Hrek,
Iryna Didenko

Burnakova Valeriia

Olena Shkarupa,
Anastasija Turchyn,
Kateryna Viasenko

THE MECHANISM OF FINANCIAL
RECOVERY OF THE ENTERPRISE SHOULD
INCLUDE THE CASH AMOUNT OF THE
LOAN AS PRODUCTION COSTS

INVESTMENT MANAGEMENT FOR SMART
GRID PROJECTS: A CROSS-COUNTRY
ASSESSMENT

TRANSITION TO GREEN ECONOMY: BASIC
PRINCIPLES AND PROBLEMS

ADVANCED DEVELOPMENT
INTELLECTUAL CAPITAL:
INFLUENTIAL ASSESSMENT

AND
AN

THEORETICAL ESSENCE OF TRUST IN

FINANCIAL SERVICES

INTERNATIONAL MIGRATION AND THE
COVID-19 PANDEMIC: LITERATURE
REVIEW

STUDY OF POSSIBILITIES OF THE BPW
PACKAGE. DIFFERENCE ON CREATION OF
DFD DIAGRAMS AND IDFO DIAGRAMS:
DESCRIBE THE PROCESS OF LOGISTICS AT
THE ENTERPRISE

SUSTAINABLE DEVELOPMENT STRATEGY
FOR TOBACCO INDUSTRY

FORMATION OF A POSITIVE IMAGE OF
WOMEN LEADERS IN PUBLIC
ADMINISTRATION

466

470

475

482

488

494

497

502

506

12



THE IMPACT OF GLOBALIZATION ON COMMUNICATION

Vladyslav Shapoval, student,
Sumy State University, Ukraine
Mariia Troian., PhD, As.Prof.,
Sumy State University, Ukraine

Globalization has impacted different aspects of human lives starting with
business, governments, education, and so on. It had an influence on communication
too. The way we interact with each other is completely different than it was even
twenty years ago. The rise of technologies, invention of social media contributed to
this too as they made happen communication faster and easier. However, there are
some other negative consequences that appeared in communication due to
Globalization as well. In this article, positive and negative impact on communication
will be discussed and summarized. First, it should be addressed the concept of
Globalization and communication, and how they are linked to each other.
Globalization is a compound term that refers to different aspects of our life.
Globalization is, according to the Cambridge Dictionary, "the development of closer
economic, cultural, and political relations among all the countries of the world as a
result of travel and communication becoming easy" [1]. Consequently, one of the
indicators, that is included and has a direct influence on Globalization, is
communication. Now the definition of communication will be scrutinized. In the
website Thoughtco.com states, "Communication is the process of sending and
receiving messages through verbal or nonverbal means, including speech, or oral
communication; writing and graphical representations (such as infographics, maps,
and charts); and signs, signals, and behavior" [2]. Putting the definition simpler, it
is a creation and exchange of means between mediums. There can be a lot of them
such as governments and intergovernmental organizations, business and
transnational corporations, NGOs and Charity Foundations, and even more simple
occasions like people with different backgrounds. In our era, this exchange of verbal,
nonverbal, or written means is essential as it can build up transparent and
accountable relations between, for example, a national government and an
intergovernmental organization. The best exemplar is the relations between the
European Union and Ukraine. They signed the Association, and the Ukrainian
government is needed to prove and present all completed obligations by using Social
Media or governmental sites to be transparent and communicate the completion well
with its partners. On the other hand, it can turn out as a negative factor. Another
example can be a bad influence by Social Media on young generations and creation
of a new addiction as trends become almost the same everywhere and they are
wanted to be followed like getting more likes or followers. So now let go deeper and
analyze the impact of Globalization on communication closer. First, it should be said
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Globalization has a direct influence on the way individuals consume information and
news. With the rise of Facebook, Instagram, YouTube, Twitter, and other Social
Media, it has become easier to post and reach a particular audience. Many News
Media like BBC, CNN, the New Your Times have launched their official pages on
listed media above. It gives an opportunity for their readers to follow them and get
informed easier. In the survey made by the Pew Research Center, it states that around
four-in-ten American adults receive their news from Facebook. In percentage, it
would be 43%. It allows to see that it is almost half of all responders. In the gender
comparison, women are more likely to use Facebook and a news platform than men
(61% vs. 39%) [3].

As information gets to the public quicker and follows by an enormous
number of reposts, ill-minded people can use this feature and turn as a tool to share
fake news and disinform people. For instance, a research team of Princeton
University tracked Americans during the elections in 2016 and they realized that
Facebook to be the referrer site for untrustworthy news sources over 15% of the time.
By contrast, Facebook referred users to authoritative news sites only 6% of the time
[4]. Moreover, such examples of spreading fake news across the world are a lot as
there are 2.7 billion active users [5] on the platform, and global-concerned
information like about the COVID-19 or new negotiations with North Korea can be
reposted by million people on their accounts. If one share fake news and a lot of
users would start to do the same, it can lead to massive disinformation. Therefore, it
should be various tools to prevent such scenarios as Media Literacy for example.
Furthermore, Globalization by impacting communication has created a favorable
position for companies to enter the world market as entities were able to reach people
across the globe and persuade them to buy/use their products or services. Before,
they would utilize TV or national newspapers. However, those approaches would be
too local and narrow. It would require investing more money to generate a different
message to other cultures and countries and use very specific means to communicate
it. Yet, it is still used but now companies have a main focus on audience in Social
Media with kind of the same message but with an adaptation to local realities. To
illustrate, there is an example of McDonald's who has opened 36,000 locations in
more than 100 countries around the world [6]. It led to the creation of a trustful image
that now can be easily recognized in any place. The slogan of the company "I'm
Lovin' It" has become famous worldwide and has been translated into other
languages as well. Moreover, they try to reach a different audience. Thus, they use
various platforms to communicate it. For the young generation, Instagram, would be
the best place as well as creating an app to give an opportunity to become a part of
the community and show how they value every customer by giving coupons or
discounts. For adults and seniors, they would still use TV or cities' billboards to
attract attention and advertise their service. Yet, the US market represents half of the
total revenue of the company. As for 2018, it had $7.7 billion generated by the US
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stores and $7.6 billion internationally [7]. However, Globalization helped to
establish a good communication within nations and doubled its revenue.

On the other hand, such an opportunity was available not for all entities. In
fact, only big ones or who smelled a chance and first-jumped-in have received the
most benefits. Nevertheless, local businesses were and still behind them. From the
communication perspective, they do not really have enough resources to compete
with international or national gains as their brands are not recognizable and trustful
enough for public. According to the SmallBusiness.com, "Consumers generally buy
off-brands for price benefits" [8]. It is said that there are a lot of reasons why clients
choose well-known companies such as confidence in experience, social acceptance,
and fitting in, customer loyalty to brands [8], and many others. Therefore, to have a
solid name brand, local companies should invest more resources and establish better
communication with their customers and prospective ones too as it is essential to
attract not only by providing products but also by building up reliable Public
Relations that involves communication.

Hence, Globalization has a direct impact on communication which has
turned out to be a main factor and driver that shaped modern communication and
brought negative as well as positive consequences like people to get more news from
Social Media but fake news are spread too or opportunities for International Business
but not for local ones. In the article, it is shown that communication and
Globalization are correlated terms as they have a direct influence and shape each
other. By only understanding both of them, we can predict the future development
of humanity and their impact.
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