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CUSTOMER ATTITUDE TO THE LOCAL CURRENCY IMPLEMENTATION

Abstract. Carrying local currencies into practice in limited geographical regions has become a major obstacle to
overcome due to awareness and trust of potential users. In this context, the purpose of this research is to explore and
examine how trust and knowledge of potential users about local currencies differ between their genders and working
experiences. In line with this target, the researchers gained data from 413 workers in Cieszyn Silesia region by using
questionnaire surveys. Chi-Square and Z-score tests were calculated by SPSS statistical software to get statistically
significant differences between the determining variables. The analyses corroborated nonexistence of statistically
significant differences between genders and work experiences in the local currency knowledge of potential users.
Most of the respondents in the analyzed region were aware of local currencies. Publicity and prevalence of local
currencies and mutual interactions between employees might be the reasons for the similarities in the knowledge of
potential users. Furthermore, this study confirms that trust of workers differs regarding their gender and work
experience. Comparing to men and more experienced potential users, the propensity of women and less experienced
employees to trust local currencies is higher. The reasons for these differences in gender and work experiences might
stem from the education levels, perceptions, adoptions, instincts and interests of potential users regarding these
currencies. These results can be mounting evidence to consider for institutions, organizations, governments and
practitioners when implementing local currencies to increase the competitiveness of less developed regions. This
study is only limited to a region, and the respondents are only employees. Other limitations are that this research
examines two obstacles of the implementations of local currencies and two characteristics of respondents, namely,
age and work experience.

Keywords: awareness, Cieszyn Silesia region, community currency, digital currency, gender, local currency,
trust, work experience.

Introduction. Community currencies have become a catchy phenomenon during the last years due
to their economic, social and environmental benefits, especially for local businesses and citizens.
Developments in the online technologies and networks have also enabled those currencies to circulate
via virtually in digital format. Cryptocurrencies are well-known examples of digital currencies, particularly
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after the existence of Bitcoin. However, Bitcoin and other examples of cryptocurrencies such as Litecoin
are not centralized digital currencies. Different from these currencies, this research will not only focus on
paper-based local currencies but also will consider local digital currencies that process and are only limited
in a geographical area as most of the community currencies circulate both virtually and paper-based.

This study presents one of the most frequently used classifications of CCs. In this classification, CCs
are divided to four major types as service credits, mutual exchange systems, barter markets and local
currencies (Michel and Hudon, 2015; Gimenez and Tamajon, 2019; Seyfang and Longhurst, 2013). But
as stated before, local currencies (paper-based and digital) will be the main focus of this study.

The major goal of those currencies to play a complemental role for national currencies, enhance
economic activities, encourage enterprises in locally (Michel and Hudon, 2015; Seyfang and Longhurst,
2013; Civelek et al., 2019), support local citizens to purchase or sell goods and services by creating
networks with other people in a bounded region (Kim et al., 2016; Seyfang, 2005). Local currencies are
completely different from national currencies because the currency that is processed by communities is
not managed by the power of any national or federal authority (Blanc, 2011). The examples for famous
community currencies are Regiogeld (Germany), Community Banks (Brazil), Ithaca Hours (USA) (Michel
and Hudon, 2015; Seyfang and Longhurst, 2013) and Bristol Pounds (UK) (Ali et al., 2014).

When it comes to the Czech Republic, the first initiative regarding community currencies was
attempted in 1999 (Frankova et al., 2014; Jelinek et al, 2012). Then some pilot studies and projects
practised in some cities such as Hradec Kralove (Valek, 2012), Brmo (RozLETSe, a pilot study by Frankova
et al., 2014), CeskeBudejovice (acorn), Prague (chechtaky), Bro (letnicky) Jindrichovice pod Smrkem
and Litomysl (Jelinek et al, 2012). Different from these practices, in this study, the authors analyzed
research that based on potential users of a local currency in Cieszyn Silesia region of the Czech Republic.
Purchasing power (Collom, 2007; Colacelli and Blackburn, 2009) and income (Wheatley et al., 2011;
Collom, 2007; Ying, 2004) of people in communities increase by these currencies. This fact also increases
local consumption (Bonanno, 2018; Josavac, 2017) and makes positive contributions on country’s
economic conditions (Colacelli and Blackburn, 2009). On the other hand, some factors of local currencies
influence potential or existing users’ tendencies and create difficulties in the implementation of these
currencies and their wide usage. Perceived trustworthiness has seen as a big obstacle in the adoption of
users by some studies (Shahzad et al., 2018; Carter et al., 2016) especially in case of lack of trust in
financial institutions at all (Buriak et al., 2019). Lack of awareness of individuals is another constraint in
the implementation of these currencies (Shahzad et al., 2018; Michel and Hudon, 2015). Therefore, this
research will consider both of those barriers.

Moreover, the influences of local currencies on male and female users have also examined by some
other studies (Seyfang, 2005; Walker, 2009). But these studies mostly focus on the advantages of these
currencies for genders. Therefore, analyzing gender differences in the implementation barriers of local
currencies might create value addition for the academic literature. On the other hand, studies in the
literature mostly focus on previous users experience of community currencies (Gimenez and Tamajon,
2019; Gregory and Gregory, 2009) or administrative staff experience to manage those currencies
(Sobiecki, 2018). When it comes to the users working experience and differences in their awareness and
perceived trustfulness, there is not any study in the literature. In this regard, this study will be unique and
will differ from other studies. The place of employment is the most significant place for learning of many
workers by interacting with their colleagues (Paloniemi, 2006; Stacho et al., 2019). For instance, users
can share their experiences in local currencies with their colleagues and friends and their perceived
trustworthiness and this given information might affect their friends’ willingness to use those currencies
and might impact their motivations (Bonanno, 2018; Pena de Carrillo et al., 2018). In this regard, the
workplace of potential users and their work experience in this workplaces might be an important factor to
find differences among potential users’ perceived trustworthiness and their awareness of those currencies.
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For the reasons mentioned above, this current research aims to explore differences between gender and
working experience of potential users of local currencies regarding the most common constraints of usage
and implementation of these currencies.

Thus, this study will try to find the answers to the following questions «Do potential users’ awareness
and trust regarding local currencies differ between more-less experienced and female-male potential
users?». To find differences between selected characteristics, the researchers applied Chi-Square,
Pearson and Z-score statistics. Finding differences between genders and work experience of potential
might draw practitioners, academicians and policymakers attention when implementing community
currency activities.

The other sections of this research will be provided as follows. Theoretical Background section will
elucidate the background of this research. The purpose, the data, applied statistics and research methods
of the study will be explained in section 3. The results from the analyses, the potential practical and
theoretical evidence of the findings and some policy implementations regarding the results will be outlined
in section 4. In conclusion, the researchers will sum up the study briefly and present the highlights of the
current research.

Literature Review. Community currencies provide advantages not only for individuals but also for
enterprises and governments. For instance, while they increase job opportunities and improve the abilities
of people, businesses gain benefits from them by increasing their sales potential, income and trading
activities. Due to increasing income and revenues of individuals and firms, governments can get more tax
yield. Business environment also carries high importance to implement community and local currencies.
That is because many regulations are set by governments in the business environment to influence
business operations, investment climate (Khan et al., 2019) and external financing of enterprises
(Kljucnikov et al., 2019) and differences in economic conditions of firms are substantial factors in the
business environment (Onuferova and Cabinova, 2018).

Moreover, since technology and digitalization transform conventional trading activities, they also
influence the activities of local citizens and businesses by providing new chances to gain more income
(Nwaiwu, 2018). In this regard, using local digital currencies also offer benefits to its users. These
currencies also enhance social networks (Della Peruta and Torre, 2015; Bonanno, 2018; Sanz, 2016) and
cooperative behaviours of its users (Colacelli and Blackburn, 2009). For these reasons, they also provide
benefits for social development (Michel and Hudon, 2015). These social and economic improvements also
make regions to be more competitive (Ginevicius, 2019).

Although local currencies provide benefits mentioned above for individuals and businesses, lack of
awareness of society about meaning and usage of these currencies still creates one of the major obstacles
for these currencies to put them into practices (Gregory & Gregory, 2009; Brenes, 2011; Sobiecki, 2018).
Some potential users even do not have any information whether these currencies are in existence in some
communities. The reason for this obstacle stem from the publicity of those currencies (Williams et al.,
2001).

Therefore, awareness about those currencies carries high importance in implementation and usage of
local currencies. After being aware of its technologies, functioning and advantages, adaption and
implementation of those currencies become easier (Sobiecki, 2018) because societies can change their
decisions and they become more likely to use these currencies (Michel and Hudon, 2015; Sobiecki, 2018).
Another main obstacle that influences the implementation of these currencies is a lack of trust of potential
users (Williams et al., 2001; Marshall and O’'Neill, 2018). When exchanging or making transactions with
these currencies via paper-based and online or digital platforms, local people do not feel comfortable, and
they might distrust these currencies. Therefore, it is one of the most significant factors that each CCs
system needs to assure when making currencies applicable (Pena de Carrillo et al., 2018). Trust also has
effects on adoption (Pena de Carrillo et al., 2018; Shahzad et al., 2018) and the satisfaction of users to
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local currencies (Pena de Carrillo et al., 2018). Shahzad et al. (2018) analyze the perceived trust of Bitcoin
users and find a positive relationship between perceived trust and users’ willing to apply Bitcoin.

The work experience might be a significant factor to consider, to find the differences in trust and
awareness of potential users about local currencies. That is because by being more experienced, people
can develop their personalities, learning, gaining experience and abilities by interacting with their
colleagues (Paloniemi, 2006) and increasing the strength of their relations with other workers (Gimenez
and Tamajon, 2019). So more experienced employees also become more experienced in teamwork,
information interchange, creating more networks and getting more information from each other (Pena de
Carrillo et al., 2018). Eventually, this experience has a positive impact on the overall social and economic
development of the local community and state (Bilan et al., 2020). By investigating Spanish community
currency users, Carnero et al. (2015) verify that most of the users are more than 35 years old. When
employees get older, they become more experienced due to the positive relationship among both work
experience and age (Ng and Feldman, 2009). By experiencing more changes, new trends and other
activities in working life and also having more knowledge in those processes, more experienced workers’
perceived trustworthiness for a new trend such as local currencies might also be more positive. Zeffane
(2018) also confirmed the positive influence of work experience on the propensity to trust.

Regarding gender differences in local currencies, Gomez and Helmsing (2008) state that local
currencies have positive impacts on the autonomy of women, make them to gain abilities and to set up
new enterprises. In this regard, local currencies motivate women to be more active socially and empower
their roles in communities by providing special opportunities that only women can benefit (Gomez and
Helmsing, 2008). Moreover, women can minimize gender inequality and have same conditions with men
(Seyfang, 2005).

Therefore, local currencies are effective ways to cope with gender discrimination, that is one of the
major problems of communities (Walker, 2009). Women users also perceive that the community
currencies encourage them to gain more money (Seyfang, 2005), be more productive (Walker, 2009;
Seyfang, 2005) so their income, economic power, financial and living conditions get better (Walker, 2009).
By investigating the perception of potential women users Seyfang (2001), Williams et al. (2001) and
Gomez and Helmsing (2008) find that women have more willingness to participate in community currency
implementations. Similarly, Carnero et al. (2015), Collom (2007) and Lasker et al. (2011) indicate that
most of the users of a community currency are women. For these reasons, women potential users also
might have more knowledge about local currencies, and their reliability to these currencies might be more
than their male counterparts. Moreover, some studies investigate the acceptance of the potential users in
the usage of e-services and highlight that the perceived trust of males is lower than females (Liebana-
Cabanillas et al., 2018; Yeh et al., 2012).

Methodology and research methods. This paper aims to explore and analyze the perception of
potential users about major implementation barriers of local and digital local currencies regarding their
gender and work experience. In line with selected purpose, six survey questions were selected to measure
the knowledge and trust of the respondents, to determine gender and work experience of the respondents.
The substantiations of the mentioned researches in the literature review section (e.g. Zeffane, 2018;
Liebana-Cabanillas et al., 2018; Yeh et al., 2012) make this study to hypothesize the following statements:

H1. There is a statistically significant difference between the local and digital currency awareness of
potential users regarding their work experiences. The study assumes that more experienced respondents
will be more informed about local currencies than their less experienced counterparts.

H2. A statistically significant difference exists between the trust of respondents to paper and local
digital currencies regarding their work experience. The research supposes that more experienced potential
users will be more likely to state that they trust or would trust local currencies in comparison with less
experienced respondents.
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H3. There is a statistically significant difference between the local and digital currency knowledge of
respondents regarding their gender. The study expects that potential female users will be more aware of
the terms «local currency and digital currency» comparing to male respondents.

H4. A statistically significant difference exists between the reliability of respondents to paper and local
digital currencies regarding their gender. The research presumes that women potential users will be more
prone to trust or would rather trust local currencies than men respondents.

The survey question related to gender was directed to the respondents with two subcategories as man
and woman. Moreover, to measure work experience of the potential users, the number of years that the
respondents have been working for same company were asked with three choices. (less than 5 years, 5
to 10 years, and 10 years and more). However, work experience was recategorized to two categories for
analyses purposes (less than 10 years and 10 and more years).

The following questions evaluated the obstacle regarding knowledge of potential users about local and
digital currencies: Do you know the term local (community) currency? (Yes, No); Do you know the term
digital currency? (Yes, No). When it comes to determining another implementation barrier that is the trust
of potential users, the researchers have selected two following questions from the questionnaire: «Would
you trust a DIGITAL local currency that is secured by a trusted entity (bank, state, significant large private
enterprise) and whose exchange rate is firmly tied to the Czech koruna?» (Yes, Almost yes, Don’t know,
No) and «Would you trust a PAPER local currency that is secured by a trusted entity (bank, state,
significant large private enterprise) and whose exchange rate is firmly tied to the Czech koruna?» (Yes,
Almost yes, Don't know, No). The respondents are employees who work in one of the regions of the Czech
Republic, namely, Cieszyn Silesia.

Chi-Square and Pearson’s statistics were employed and evaluated at 5% confidence level to find the
differences between male-female, and less-more experienced workers. P values that are higher than this
selected level of significance induce this research to reject the null hypotheses that suppose the fact that
there are not any significant differences between the gender and experience of the potential user regarding
their knowledge and trust of local and digital currencies.

Otherwise, the alternative hypotheses that assume the existence of differences among these
examined variables of the respondents will be supported. Furthermore, the Z-score test was performed to
find whether statistically significant differences exist in individual responses based on gender and
experience. The research met with the requirements of the Z-score, such as the normal distribution of
selected variables and P values from this distribution were considered by the researchers. For measuring
the hypotheses, the calculations of this research were carried out by using SPSS Statistical Software
Version 23.

For collecting the data that was examined by this research, a questionnaire survey was employed.
This survey purposed to find out the perception of workers regarding the implementation of a local currency
in Cieszyn Silesia. The research team selected a large regional producer with 5000 employees in all usual
employee categories — workers, administrative staff, middle management, top management. After that,
the researchers selected a sample of 500 employees, that clearly represented the whole data set
according to gender, age, work experience, place of residence and marital status and distributed the
questionnaires. 413 employees fulfilled the questionnaire survey that also included questions regarding
the perception of these respondents about local currencies and its publicity. Moreover, the details about
the characteristics of the survey respondents are presented below in Table 1.

Table 1. The characteristics of potential users

Variables % of respondents No. of respondents
Gender Men 86.7% 358
Women 13.3% 55
80 Marketing and Management of Innovations, 2020, Issue 4
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Age Less than 50 years 59.3% 245
50 and more 40.7% 168
Work experience Less than 10 years 22.7% 94
More than 10 years 77.3% 319
Marital Status Single 16.7% 69
Married 66.8% 276
Divorced 16.5% 68
Administrative 15% 62
Manager 6.3% 26
Job position Working product. 66.4% 274
Leader in manufac. 8.7% 36
Other positions 3.6% 15
Trinec 49.4% 204
Jablunkov 9.4% 39
Place of residence Bystrici 7.0% 29
Vendryne 4.8% 20
CeskyTeSin 4.4% 18
Other regions 24.9% 103
Total 100% 413

Sources: developed by the authors.

Results. Table 2 depicts the results regarding differences in gender and experience of potential users
about awareness of local currency. As specified, the following question was directed to respondents to
evaluate their awareness «Do you know the term local (community) currency?». 52.8% of male, 54.5%
female, 51.1% less experienced and 53.6% more experienced respondents are aware of this term, while
other potential users do not know it.

Table 2. The knowledge of potential users regarding local currency

Do you know the term local (community) Gender Experience (years)
currency? Male Female 10 and less More than 10
Yes 189 30 48 171

(52.8%) (54.5%) (51.1%) (53.6%)
No 169 25 46 148
(47.2%) (45.5%) (48.9%) (46.4%)
Total number of respondents 358 55 94 319
P-values from Chi-Square 0,808 0,664
P values from Z-score 0,8103 0,6672

Sources: developed by the authors.

When it comes to P values from Chi-Square test and Z-score regarding gender (x2=0,808, z=0,8103),
it can be clarified that a statistically significant difference between male and female respondents does not
exist regarding their awareness of local currency. Similarly, P values from both tests Chi-Square and Z-
score for experience (x2=0,664, z = 0,6672) also confirm the nonexistence of a statistically significant
difference between more experienced and less experienced potential users. That is because both p values
from Chi-Square and Z-score tests are higher than 5% confidence level. To conclude, it can be inferred
that knowledge of potential users about local currencies do not differ regarding their gender and work
experience.

Table 3illustrated the findings of this research regarding the respondents’ knowledge of the term digital
currency by focusing on their gender and work experience. For measuring potential users’ knowledge, the
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following question was asked: «Do you know the term digital currency?». In comparison with local
currency, potential users are more informed about the term of digital currency in each gender and
experience categories. 65.1% of men and 67.3% of women, 73.4% less experienced and 63% of more
experienced potential users know digital currency (the percentages for the term of local currency were as
follows, respectively: 52.8%, 54.5%, 51.1%, 53.6%).

Corresponding to differences between male and female respondents, p-values from the Chi-Square
test and Z-score (x2=0,751, z = 0,7489) are not significant at 5% level of significance. The P values
regarding experience are not significant (x2=0,664, z = 0,6672) at the selected confidence level too. Those
statistically insignificant results substantiate the fact that there are not any significant differences between
awareness of female and male respondents and also less experienced and more experienced potential
users regarding digital currencies.

Table 3. The knowledge of potential users regarding digital currency

Gender Experience (years)
Do you know the term digital currency? Male Female 10andless  More than 10
Yes 233 37 69 201
(65.1%) (67.3%) (73.4%) (63%)
No 125 18 25 118
(34.9%) (32.7%) (26.6%) (37%)
Total number of respondents 358 55 94 319
P-values from Chi-Square 0,751 0,063
P values from Z-score 0,7489 0,0628

Sources: developed by the authors.

Since this research does not find any significant differences between gender and experience of
potential users regarding their knowledge about both terms, local and digital currencies, the research fails
to support H1 and H3 hypotheses that are set up as the existence of significant differences between
selected variables. In this regard, this research finds similar results with Shahzad et al. (2018). This is
because Shahzad et al. (2018) do not find any significant relationship between gender and awareness of
adigital currency’s users. On the other hand, the results of this study contradict with the findings of Seyfang
(2001), Williams et al. (2001), Gomez and Helmsing (2008), Carnero et al. (2015), Collom (2007) and
Lasker et al. (2011) because these studies advocate the differences between male and female users of
community currencies. Based on the results of experience and knowledge of the stated terms, this
research also opposes to the findings of Carnero et al. (2015) and Bohr and Bashir (2014) to some extent.
These researchers boost differences between the age of community currency users. Although it has a
positive correlation with age, experience of potential users does not differ in this research regarding local
and digital currency knowledge. This fact is the point that this research disproves the results of Carnero et
al. (2015) and Bohr and Bashir (2014).

The similarities in the responses of men-women and less-more experienced potential users might
stem from the publicity and prevalence of those currencies in the Czech Republic. As already illustrated
in Table 2 and Table 3, more than half of the survey participants in all analyzed categories confirmed that
they knew these terms. Since many community currency implementations have been taken part in the
Czech Republic, the potential users might have been informed about them, and they might have been
familiar with these terms. Another reason for similarities among potential users might stem from the
effective interaction between the employees. People in working life are more likely to communicate and
interact with their colleagues and share some information (Paloniemi, 2006). Having more informed people
regarding CCs in a company also has impacts on influencing other workers’ perception of CCs (Gregory
and Gregory, 2009). For these reasons, the employees who know both terms might have informed their
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colleagues about these terms by communicating with them. This fact might present good evidence of why
the respondents in all examined categories in this research have similar replies regarding their knowledge
of these currencies.

Moreover, to indicate whether differences exist between gender and experience categories regarding
trust of potential users for a paper-based local currency, Table 4 is presented below. According to these
results, the percentages of respondents who trust a local paper currency differ from 13.5% to 17% in all
gender and experience categories. Moreover, 20.1% of male 36.4% female, 31.9% of less experienced
and 19.4% more experienced respondents would rather trust this currency.

On the other hand, more than one-third of male and more experienced respondents do not trust a
paper currency, while one-fifth of female and less than one-fifth of less experienced potential users state
that they do not trust this currency. Furthermore, the percentages of users who are not decided to trust a
paper local currency vary from 27.9% to 36.2% in both gender and experience classifications. When
running Chi-Square and Z-score tests, the answers of «Yes and Rather yes» and «No and | do not know»
were combined. According to the results of these tests, P values are significant regarding gender
(x2=0,017, z=0,00001) and experience (x2=0,004, z = 0,00466) at 5% confidence level. Therefore, it can
be contended that there are differences between male and female and also less and more experienced
respondents, and these differences are statistically significant. In comparison with men, women trust and
would trust more to a paper currency. Moreover, more experienced users’ trust to a local currency is lower
than less experienced potential users.

Table 4. The trust of potential users regarding a local paper currency
Would you trust a PAPER local currency that Gender Experience (years)
is secured by a trusted entity (bank, state,
significant large private enterprise) and 10 and
whose exchange rate is firmly tied to the Male Female less
Czech koruna?

More than 10

Vs 51 8 16 23
(14.2%)  (145%)  (17%)  (13.5%)
72 20 30 62
Rather yes (20.1%)  (36.4%) (31.9%)  (19.4%)
N 128 1 14 125
(35.8%)  (20%)  (14.9%)  (39.2%)
107 16 34 89
| do not know (29.9%)  (291%) (36.2%)  (27.9%)
Total number of respondents 358 55 94 319
P-values from Chi-Square 0,017 0,004
P values from Z-score 0,00001 0,00466

Sources: developed by the authors.

Table 5 demonstrates the dissimilarities between gender and experience of potential users regarding
their trust to a local digital currency. In line with the previously mentioned fact, the following responses
«Yes and Rather yes» and «No and | do not know» were joined together. The p-values from the Chi-
Square and Z-scores for gender (x2=0,0006, z = 0,00068) and experience (x2=0,0001, z = 0,00001) in
Table 5 validate that statistically significant differences exist between men and women and also less
experienced and more experienced potential users’ trust to a local digital currency at 5% significant level.
The percentage of male respondents who trust and would trust a local digital currency is 29.6%, while this
percentage for women potential users is 42.7%. Concerning experience, more than half of less
experienced respondents declare that they will trust or would trust a digital currency. In contrast, only
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26.3% of more experienced users agree with their less experienced counterparts. However, 73.7% of
more experienced respondents do not trust or do not know whether they will trust or not to this digital
currency. The percentage of less experienced potential users for this fact is 45.7%. The percentages of
male and female respondents who answered «No and | do not know» options in the questionnaires are
70.4% and 47.3% respectively.

Table 5. The trust of potential users regarding a local digital currency

Would you trust a DIGITAL local currency that Gender Experience (years)

is secured by a trusted entity (bank, state,

significant large private enterprise) and whose 10 and

exchange rate is firmly tied to the Czech Male Female less More than 10

koruna?

Yes 39 7 14 32
(10.9%) (12.7%)  (14.9%) (10%)

Rather yes 67 22 37 52
(18.7%) (40%)  (39.4%) (16.3%)

No 134 11 19 126
(37.4%) (20%)  (20.2%) (39.5%)

118 15 24 109

| do not know (33%) (27.3%)  (255%)  (34.2%)

Total number of respondents 358 55 94 319

P-values from Chi-Square 0,0006 0,0001

P values from Z-score 0,00068 0,00001

Sources: developed by the authors.

To sum up, the trust of potential users to local currencies (a paper and a digital) differ regarding their
gender and work experience. Therefore, this research supports H4 hypothesis that supposes the existence
of significant differences between gender and trust of potential users regarding local currencies. Moreover,
it confirms that compared to male respondents, women potential users trust and would trust more to these
currencies. In this line with this result, this research champions the studies that find differences between
genders and better performance of women participants in comparison to men in the usage of community
currencies (Seyfang, 2001; Gomez and Helmsing, 2008; Liebana-Cabanillas et al., 2018; Yeh et al., 2012;
Carnero et al., 2015, Collom, 2007; Lasker et al., 2011). On the other hand, this result objects to the
findings of Shazad et al. (2018) that find no differences between male or female users in their reliability of
currencies. Similarly, this result of this study opposes to the finding of Jacob et al. (2003) and Wheatley et
al. (2011) that contend men perform in this indicator than women.

Concerning experience and trust to local currencies, although a statistically significant difference exists
between less and more experienced users, less experienced employees trust or would trust more than
more experienced respondents. This fact makes this research to not to support H2 hypothesis that
assumes the significant difference but supposes more experienced would trust more than less
experienced employees. In line with this finding, this study disproves the result of Zeffane (2018) that
enlightens positive impacts of work experience on tendency of trust. But Bohr and Bashir (2014) bear out
that most of the digital currency users are young, and as mentioned previously in this research, less
experience is positively correlated with younger ages. At this point, this research shows similarities with
Bohr and Bashir (2014) since one of the results of this study reveals that less experienced employees
trust or would trust more than more experienced potential users.

Concerning the reasons for the differences between gender and experience categories, the research
provides some convincing pieces of evidence. The reason why female respondents trust or would trust to
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local currencies more than potential male users might be related with positive perception and higher
adoption of women employees to these currencies. By having these attitudes, women respondents in this
research might have had a more positive perspective about local currencies to trust them. Moreover, the
education level of the female respondents might be another evidence why women trust more than men.
That is because of the positive relationship between trust and education has been confirmed by some
studies (Budak and Rajh, 2018; Charron and Rothstein, 2016). Moreover, some other researches also
elucidate that more educated individuals are more prone to use community currencies (Carnero et al.,
2015; Jacob et al., 2003).

In a similar vein, the existence of highly educated and less experienced potential users in this research
might be the reason why they trust or would trust to local currencies more than more experienced
respondents. Another reason why less experienced employees trust more to local currencies might be
related to their interest to use new technologies and inventions. As less experienced individuals are usually
young, their adaption to new currency systems creates fewer issues than older-more experienced people.
That is because subjective norms influence less experienced users more and they trust more to new tools
comparing to more experienced people (Liebana-Cabanillas et al., 2018). The investigated potential users
in this current research might have highly impacted by their instincts. In this regard, this fact might explain
why their propensity to trust these currencies is higher in comparison to more experienced employees.

Although awareness has been one of the major obstacles in usage and implementation of local
currencies, majority of the potential users that are investigated for this research are informed about these
currencies. On the other hand, the trust of the male and more experienced respondents in this research
to local currencies is also prominent constraint to practice as this problem stated by other studies. For this
reason, to increase trustfulness of local currencies and to decrease the concerns about their safety issues
the practitioners might create a campaign or a promotion that aims to gain the trust of more experienced
and male potential users. These campaigns and promotions might be put into practice by using media and
advertising channels. Local events can be created to bring both potential users and practitioners together
to make them interact with each other.

These practitioners that usually are non-governmental institutions or civil organizations should also
behave as a guide to explain all details about the currencies to improve the trust of potential users. In this
regard, some courses might be provided by the practitioners and the benefits in the usage of these
currencies, the usage methods and exchange abilities of them with national currencies might be taught to
potential users. Related to local digital currencies, applying blockchain technology can also generate
advantages because this technology enables more visible and transparent transactions that can improve
reliability. Moreover, getting supports from the governments to carry high importance because the
government can secure the processes, can guarantee the exchange of these currencies with national
currencies and can solve potential tax issues and these activities of the governments can increase the
trustworthiness of these currencies. Those stated practices can not only improve the trustworthiness of
local currencies but also increase awareness of them among potential users and make potential users
participate in these actions.

Conclusions. Local currencies play crucial roles in the development of local economies, social
relations of local people and finding effective solutions for local environmental issues. Although local
currencies have positive influences on economic, social and environmental factors, implementing these
currencies to a restricted geographical region is a challenging activity for its practitioners especially, to
gain the trust of potential users and create awareness among them. By focusing on these obstacles, this
research aims to discover differences between gender and work experience of potential users. To the best
of the authors’ knowledge, there are no studies in the literature investigating these characteristics of
potential local currency users and determining differences in their trust and knowledge about these
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currencies. For these reasons, practitioners, governments, non-governmental organizations and financial
institutions can gain benefits from the results of this sole research.

In parallel with the specified purpose, the researchers use data from 413 employees that have been
working in Cieszyn Silesia region. To collect the data, the authors applied a questionnaire survey that
consisted of questions regarding the characteristics and the perceptions of potential users about local
currencies. To find statistically significant differences between selected variables, Chi-Square, Pearson
statistics and Z-score tests performed in SPSS Statistical Software. The results from the analyzes
substantiate that there are no statistically significant differences between local currency awareness of
potential users regarding their gender and work experience. The reasons why this research confirms
nonexistence of statistically significant differences in the local currency knowledge of the respondents
might be related with promotion and common examples of these currencies in the market and mutual
communications between the potential users.

Conceming differences between trust of the respondents, statistically significant differences exist in
both gender and experience categories. In comparison with female respondents, male employees are less
prone to trust local currencies. The reason for the difference between genders might be due to education,
perception and adoption of women potential users to local currencies. Moreover, less experienced
potential users are more likely to trust local currencies than their more experienced counterparts.
Education, instincts and being interested in novel technologies might be the potential pieces of evidence
for the differences between work experiences of the respondents.

For minimizing the concerns of more experienced and male potential users about the security of local
currencies, advertisements and events can be created, and media tools might be applied to show how the
processes and usage of local currencies are secured. A guidance role should be played by practitioners
in these activities and in some courses to tell every detail about the usage and benefits of the currencies.
These activities also enable potential users to be more informed about local currencies and improve their
awareness. Using a safer technology such as blockchain especially in digital currencies and gaining the
governments’ supports and encouragements might also be substantial actions to take for practitioners to
increase the reliability of these currencies. Applying these solutions can ease the usage of these
currencies and increase the number of participants.

Except forits’ created values for the academic literature, this research has some limitations. This study
is only limited to a region, and the respondents are only employees. Other limitations are that this research
examines two obstacles of the implementations of local currencies and two characteristics of respondents,
namely, age and work experience. Moreover, the perceptions of potential users only gained for local
(paper based-digital) currencies. For these reasons, further studies might consider more regions from
various countries and their local currencies to compare and find national and international differences
between them. The data of further researches can include unemployed people, and these studies can
investigate other characteristics of respondents such as their age, marital status and education levels.
Other types of community currencies should be taken into consideration to discover potential dissimilarities
among users of various currency types. By considering these facts, the researchers can do more
comprehensive researches with wider perspectives.
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CraBneHHs cnoxuBayviB 40 BNPOBaKeHHs MiCLIeBOi BanioTh

Y ecmammi euceimneHo ocobnugocmi ma npobnemu 8npogadKeHHs Micuesux eamom y obpaHux 2eozpaciyHuX pecioHax.
Asmopamu 3a3HayeHo, Wo nidsuLeHHs pigHa obisHaHocmi ma dosipu ceped nomeHuiliHUX Kopucmysauig cnpusie nonynspusayii
micyesux gamom. [0/108HO Memor Q0CITIOKEHHS! € BU3HaYeHHsI eidMiHHOCcmel Mix 008ipOI0 Ma 3HaHHAMU NOMEHUiLHUX
Kopucmyeauig npo micuesi eanomu e 3anexHocmi eid 2eHOepHo20 ghakmopy ma doceidy pobomu. JemepmiHogaHy 8ubipky daHux
ChopMOBaHO Ha OCHOBI pe3ysibmamie onumyeaHHsi 413 pecnoHOeHmig, siki npauytoromb 8 YewuHi Cinesbkozo pezioHy.
Memodonozito docnideHHs 3acHosaHO Ha cmamucmuyHoMy mecmi Xi-kgadpam ma cmaHOapmu3oeanili Z-ouiHyi. Y xodi
npakmuyHoi peanisaujii 00cnioXeHHs 3acmocogaHo npozpamHe 3abeneyeHHss SPSS Ons 8U3HaYeHHs CMamucmu4YHO 3Hayywol
Pi3HUYi MiX 8U3HayalbHUMU 3MiHHUMU. 3a pe3ynbmamamu 6CMaHOBNEHO 8i0CYMHiCMb CMamuCmuyHO 3Hayywjoeo 8niugy
2eHOepHO20 ¢hakmopy ma doceidy pobomu Ha pigeHb 3HaHb nOmMeHUiliHUX Kopucmysayig npo micuesi eamomu. o moeo,
6inbwicmb pecnoHOeHmie NpPoOeMOHCMpy8asu 8LCOKUL pigeHb 0cgiyeHocmi @ 0ocidxysaHoMy numakHi. Aemopamu npunyweHo,
WO peknama ma nowupeHicmb MicUesux 8aom, a makox micHa 83aemodis Mix cnigpobimHukamu 0bymoesToomb 8UCOKUL pigeHb
o6i3HaHocmi homeHyiliHUX Kopucmysadig npo micuesi eamomu. OKpiM Ub020, ompumaHi pe3ynsmamu AocnioxeHHs 3aceidyusnu,
wo eeHdepHull hakmop ma Aocsi0 pobomu Marome 8nue Ha pieeHb ogipu o Mmicuegux easnom. TakuMm YUHOM, pecnodeHmu
yorosiyoi cmami ma npaujgHuku 3 6inbwum docsidom pobomu Marome HWKYUl piseHb dosipu Ao micyesux eanom. Y cmammi
asmopamu 008e0eHO, WO NpuduHaMu makux eioMiHHocmel Moxyms 6Gymu pi3Hull pieeHb oceimu, pigHi cnpuliHsmms ma
npudiHAmms, iHcmuHKmu ma ocobucmi iHmepecu nomeHuiliHUX Kopucmysauig y micuegux eamomax. Pesynsmamu docnioxeHHs
Marmb NpakmuyHe 3Ha4eHHs 0Nl ycmaHos, opeanizauiti, ypsdy ma cneyianicmie ma Moxymb 6ymu posensiHymi npu NOWUPEHH|
micyesux 8aom 8 Yinsix nid8ULLEHHS PigHST KOHKYPEHMOCNPOMOXHOCMI MEHL PO3BUHEHUX PE2ioHig.

Kntouosi criosa: ceigomicTs, Yelwmn Cinesbkoro perioHy, BantoTa, Uugposa BantoTa, CTaTb, MicLieBa BaroTa, [OBipa, AOCBI]
poboTu.
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