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ANALYSING THE DEMAND OF AGRITOURISM FOR INTERNATIONAL TOURISTS IN ARMENIA

Abstract. This paper summarises the arguments and counterarguments in the frame of the scientific discussion
on the issue of agritourism development in Armenia. The research aims at analysing the demand of agritourism
development for international tourists in Armenia, find out their needs. The analysis of the available literature sources
and approaches shows the essence of agritourism, its activities, functions, needs of tourists. Armenia has a rich
history and culture, beautiful nature, delicious cuisine, Armenian villages have a traditional way of life and ethnic
diversity. All these factors are important for developing agritourism in rural places offering various activities for tourists:
participation in agricultural activities, farming, animal care, hunting, fishing, horseback riding, beekeeping, carpet
weaving, handicrafts, harvesting, winemaking, making national dishes, baking bread, also visiting historical and
cultural places, participation in various festivals, etc. Investigation of the topic in the paper is carried out in the following
rational arrangement. The essence and significance of agritourism in the literature are discussed, then a survey is
done among international tourists to find out their needs. The results of the empirical analysis are presented in the
paper, which shows that Armenia is considered as a quiet and beautiful place for tourists who wish to rest in Armenian
rural places, participate in many activities. The Pearson Chi-square testing shows some significant relationship
between some factors. Mainly unmarried people want to rest in rural places alone or with friends, and they are willing
to pay more than married people who have children. The tourists have also made some suggestions for agritourism
development in Armenia: making everything more natural and fresher, doing good marketing, organizing pieces of
training for local people and farmers, etc. The research results may be useful for developing agritourism in rural areas
by organizing good strategies and marketing plans.
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Introduction. The main purpose of this research is to evaluate the demand for agritourism services
for international tourists and find out the main needs of agritourists in Armenian rural places. The research
object is agritourism in rural areas. The regions of Armenia have beautiful nature, forested mountains and
deep canyons, healthy air and healing waters, historical and architectural monuments. Armenian villages
have a traditional way of life and ethnic diversity. All this may contribute to the development of cultural,
religious, health, urban, agri-, eco-, adventure, sports, festival, and gastronomic tourism. The development
of agritourism is of special importance for the revitalization of life in rural areas, the development of

Cite as: Tovmasyan, G., Avetisyan, S., Tatosyan, K., Mirijanyan, L., Galustyan, I., & Rushanyan, A. (2020).
Analysing the Demand of Agritourism for International Tourist in Armenia. Marketing and Management of
Innovations, 4, 90-101. http://doi.org/10.21272/mmi.2020.4-07

90


http://doi.org/10.21272/mmi.2020.4-07
https://doi.org/10.21272/mmi.2020.4-07

G., Tovmasyan, S., Avetisyan, K., Tatosyan, L., Mirijanyan, I., Galustyan, A., Rushanyan. Analysing the Demand of
Agritourism for International Tourist in Armenia

profitable entrepreneurship with relatively small investments and the fuller use of the tourism resources of
the regions. Agritourism includes several activities: participation in agricultural activities, farming, animal
care, hunting, fishing, horseback riding, beekeeping, carpet weaving, handicrafts, harvesting, winemaking,
making national dishes, baking bread, visiting historical and cultural places, participation in various
festivals, etc. The sustainable development of agritourism is an excellent way to ensure the flow of people
from cities to villages, which will contribute to the inflow of financial resources to rural areas. Agritourism
will contribute to the development of rural communities, employment, reduction of emigration, nature
conservation, preservation and appreciation of cultural values of rural communities, development of
infrastructure. For developing agritourism, it is important to find out the needs of tourists, their preferences,
evaluate the demand of agritourism, which is done in this paper. The analysis shows that tourists prefer
many types of tourism in case of visiting Armenia, also reveals that mainly young people like to rest in
rural places, who are unmarried. The agritourists also mentioned some problems concerning marketing,
language barriers, infrastructures, etc. So, the results of the research can be useful for policymakers of
rural areas.

Literature review. The literature review is the summary of some aspects of the essence of
agritourism, its functions, etc. The words agritourism and agrotourism have the following origin. The prefix
agri- derives from the Latin term ager (agri — genitive), which means «field». Herewith, the prefix agro-
comes from the Greek term agros, which means «soil», and agronomos, which refers to a person
managing a land estate. In turn, the prefix tourism is a form of active recreation away from one’s place of
residence that is inspired by cognitive, recreational and sport needs — it comprises all forms of voluntary
changes of one’s place of staying (Sznajder et al., 2009). Agritourism is such a kind of tourism when
tourists go to rural places to take part in farm or village activities, which includes animal and crop care,
cooking, handicrafts and entertainments (Agritourism, Dictionary). According to Wicks and Merrett (2003),
agritourism merges the elements of two complex industries — agriculture and tourism, thus opening up
new and profitable markets for farm products and services and providing travel experience for a large
regional market. Agritourism is the provision of touristic opportunities on rural farms (Wall, 2000).
According to Privitera (2010), agritourism is a good mean to preserve rural lifestyles and landscape
providing «sustainable» or «green» tourism. Agritourism includes a variety of activities, which are offered
by farmers and rural people to attract tourists to rural places to gain extra money for their businesses
(Gannon, 1994). Agritourism is considered as a mean to ensure both human health and the «health» of
the environment and rural settlements to achieve the sustainability of the rural environment (Ciolac et al.,
2019). The main functions of agritourism are:

1. Socio-psychological (gaining new skills, experiences and professions, learning foreign
languages, gaining entrepreneurial skills, activation of the rural community, encouragement of social
initiatives or new opportunities for rural people, meeting new people and new contacts, exchange of
experiences or attitudes, broadening of knowledge on the world and other people on the part of the farm,
owners, encouragement to develop hobbies and interests, a possibility to revive rural traditions, promoting
respect and revival of folk traditions and culture, the development of culture in rural areas, fuller utilization
and revival of certain objects in villages (community centres, sports facilities, etc.), also agritourism offers
an opportunity for tourists to be creative, participation in farm work, learning a folk craft, etc.), contributes
to good health (climatic conditions, food, exercise).

2. Economic (extension of accommodation facilities, maintenance of existing production, creation
of employment and reduction of unemployment rates, obtaining additional sources of income for farmers,
communities, local governments, associations, overcoming economic recession, promotion of the socio-
economic development of underprivileged areas, diversification of economic activity in rural areas, creating
conditions and opportunities for the development of other types of activity in rural areas).
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3. Spatial and environmental (enhanced care for the environment, nature protection, creating a
more friendly environment for guests and visitors, the development of local infrastructure (water supply,
sewage systems, sewage treatment plants, roads, public transport, recreation facilities), care for the
aesthetic value of villages, houses, streets and other public spaces — aesthetic enhancement of villages,
the utilization of old buildings, which may contribute to the preservation of the rural cultural heritage,
countering mass migration from rural areas (mainly of young and educated people) and the depopulation
of rural areas) (Sznajder et al., 2009).

Agritourism brings economic benefits. According to a study (Jeczmyk et al., 2015), the average income
from agritourism accounted for about one-third of overall household income of farmers in Poland. Another
research was done in Missouri, Pennsylvania, and Texas, to find out the features of agricultural
landscapes that are more appealing to current and potential agritourists. The results showed that the most
preferred features that agritourists would like to see are wildlife, water resources, historical elements, and
farm animals. Also, there are differences in landscape preferences across gender, levels of agritourism
experience, and agricultural attachment. That means that different marketing implications should be done
by farmers offering agritourism opportunities (Gao et al., 2013). Another study in Oklahoma showed that
landscapes do not affect the demand for single-day sites, but local land use plays a role in the demand for
overnight destinations (Melstrom and Murphy, 2017). The demand for recreational activities on farms has
increased. A study was conducted to evaluate the Memorability, Distinctiveness, Relevance and Flexibility
and overall preference of eight typical names associated with recreation on farms among farmers and
visitors. The results show, that «Agritourism» appears suitable to brand recreation on farms given its
Distinctiveness, Relevance, and Flexibility, however, there is a need for further efforts for educating the
public about its meaning (Barbieri et al., 2015). Another study was done in the North West of England,
which showed that whilst farmers value a range of managerial skills. They lack many of the additional
business and entrepreneurial competencies required for success (Phelan and Sharpley, 2012). A study
done by Lagravinese (2013) in Italy proves that rural tourism activities generate additional income and
foster greater sensitivity to the environment and land conservation. Rural tourism is a good source of
employment, particularly for women and young people. Agritourism may also serve as a good tool to
increase local food consumption as it often includes opportunities to purchase local food on-site (Brune et
al., 2020). A recent study in Croatia suggests that rural tourism experience dimensions are positively and
significantly associated with happiness, so tourists are happy with their rural experience (Loureiro et al.,
2019). Thus, understanding the needs and demand of tourists is very important in order to provide good
agritourism services.

Methodology and research methods. The article aims to evaluate the demand for agritourism
services for international tourists and find out the main needs of agritourists in Armenian rural places. In
the frame of this research, the following methods were used: analysis and synthesis, systematic method,
survey, graphical methods, cross-tabulation, and Pearson Chi-Square coefficient testing. The method of
analysis allows to divide the whole research into parts and analyse separately. The method of synthesis
allows to integrate the analysed parts into one whole. That means the different questions of the survey
results were analyzed by separate parts and integrated at the end for drawing logical conclusions and
recommendations. The systematic method was used by analyzing agritourism as a system of different
activities, their relations and impact on agritourists and rural places.

A sociological survey was done among international tourists in Armenia, during June-July, 2020, via
the internet. In turn, the survey sample amounts 70 international tourists. The results were analysed via
SPSS software. Herewith, the survey questionnaire is in Table 1. The questionnaire consists of 23
questions and includes open, closed and semi-open alternative answers to choose. The main survey
results were illustrated using graphical methods.
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Table 1. Survey questionnaire: Agritourism in Armenia

1. Your nationality and place of residence
2 What is your age?
Under 18 years old 31-45 years old 65 and high
19-30 years old 46-64 years old
3.  Gender: Male Female
4. Education
Secondar Incomplete higher
Vocational Higher
5. Your occupation
Pupil Employee Unemployed
Student Retired Self-employed Other
6.  Your monthly income
Up to § 500 $ 1501- $2000 $ 2001 or over
$501-$ 1000 $1001- $ 1,500 | have no income
7.  Family status: Unmarried Married Other
8.  How many children do you have?
| do not have children 2 children Other
a child 3 children
9.  How often do you go on vacation?
Once a year Twice ayear  More than twice a year Once in 2 years
10. What is your favourite time of year to take a vacation?
spring autumn summer winter
11. Where do you prefer to live during your holidays? (You may choose up to 3 options)
Hotel Holiday home ~ Camp Tent settlement
Hostel Guesthouse  Residential house Other
12.  What kind of holidays do you prefer (you may choose up to 5 options)
Visiting historical sites Rest in nature
Visiting churches, chapels and other Beach vacation
sanctuaries
Sports rest Adventure rest
Visiting natural reserves and parks Participation in ethnographic holidays and festivals
Rest in a quiet rural area Other
13. Do you like rural vacations (rest in a rural area)? Yes | do not know No
14. If yes, what admires you in rural vacation (you may choose up to 5 options)
Beautiful nature Field walks, mountaineering Church and ethnographic ceremonies
Rural peace Clean air and water Collecting wild fruits and vegetables
Natural food Participation in agricultural activities Other
15. What conditions do you prefer for rural rest? (You may choose up to 5 options)
Comfortable and clean accommodation Opportunity to visit historical, architectural and natural
monuments
Mobile and Internet access Opportunity to participate in ethnographic rituals and
celebrations
Fas_e of communicating with local people in a Opportunity to make national dishes at home
oreign language
Opp(_)r_tunity to participate in agricultural Opportunity to do fishing
activities
Opportunity to care for farm animals Other
16. Have you ever been to Armenia? Yes No
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Continued Table 1
17. What type of tourism would you prefer if you visit Armenia?
Historical and cultural Spa- Resort other
Agritourism
Adventure Eco-tourism Educational tourism
18.  Would you like to relax in Armenian rural areas? Yes No Itis difficult to
answer
19. How many days would you prefer to spend your vacation in a rural area?
Up to 7 days 15-22 days
Other
7-14 days 23-30 days
20. Which of the following actions would you like to take part in during the Armenian agritours (mention up to
10 options)?
horseback riding Tractor ride Craftsmanship, for example, pottery, blacksmithing, etc.
sleigh ride carriage ride Collggting medicinal plants and making herbal
medicines
snowmobile ride ]Ic-rlji?;estmg different Collecting field flower
Making souvenirs Grass haying Collecting mushrooms, gathering berries and vegetables
Livestock activities ~ Agricultural works Preparation of various national dishes
Tree planting gm:gnd sheep fruit, grape picking, and wine making
Sheep shearing Elilggg lavash and Training on farming
Cheesemaking Beekeeping embroidery, carpet weaving
Hunting Fishing other
21.  With whom would you prefer to participate in agritours?
Alone With my friends
With my family Other
22.  How much money would you pay for each person daily in case of a rural vacation in Armenia? (B&B)
Upto$10 $21-$ 30 other
$11-$20 $31-$ 40

23.  What suggestions do you have regarding the organization and development of agritourism in Armenia?
Sources: developed by the authors.

For analysing the survey results and the main findings, cross-tabulation and Pearson Chi-Square
efficient testing (setting significance level a= 0.05) were done to find out if there is any significant
relationship between some factors. The Chi-Square statistic value provides a test on whether there is a
statistical relationship between the variables in the cross-classification table.

Results. Tourism is one of the main sectors of the economy in Armenia. In 2019 1,894,377 tourists
visited Armenia (14,7% growth compared to last year) (The socio-economic situation in 2019 January-
December). In Armenia, the total contribution of Travel & Tourism to GDP was USD 1.6 billion, 11.8% of
GDPin 2019. The total contribution of Travel & Tourism to employment, including jobs indirectly supported
by the industry, was 12.5% of total employment (124600 jobs) (WTTC, Armenia 2019). The travel subindex
of the Balance of payments of Armenia was 101. 3 million USD in 2019 (credit 1534.9 million USD and
debit 1433.6 million USD) (Balance of payment of the RA, 2019). That means that if to divide the sum of
credit on the number of incoming tourists, the average sum that one tourist spends in Armenia will be
clear, that is 810 USD. The number of hotel facilities in Armenia was 702 in 2019, 413 of which were in
Yerevan. So, the other 289 were in 10 regions, the most in Tavush, Kotayk, Syunik (RA marzes and
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Yerevan by figures, 2019). There are many agricultural festivals and farmer’s fairs which attract tourists to
Armenian villages. Every year festivals are organized in Armenia such as: «Dolma» festival, «Barbeque
(Khorovats)» festival, Wine festival, «Gata» festival, etc. There are 10 regions, 502 communities, 955
villages, 49 cities in Armenia (Armenia in figures, 2019). The total population in Armenia is 2965.3
thousand people, from which rural population counts 1070.4 thousand people (The Demographic
Handbook of Armenia, 2019). Gross agricultural output by farms counted 888.1 billion AMD in 2019 in the
RA (13.5% of the GDP of Armenia) (The socio-economic situation in 2019 January-December). There are
some tour agencies in Armenia including agritourism activities in their tours, such as participating in
preparing national dishes or in the preparation of «lavash», the traditional Armenian bread, staying in
farms, doing gardening with local people, gathering fruits, feeling the village life, etc.

However, there is a lack of statistical information about the number of agritourists, the sum of money
they spend during a tour, and what activities they most prefer. Moreover, there are many obstacles for
agritourism development. Agritourism development will contribute to the regional development of the RA.
Thus, tourism has a direct and total contribution to GDP; brings money from visitor expenses and has a
multiplier effect; creates new jobs and contributes to poverty decrease; enables new investments and
develops infrastructures; contributes to the maintenance of the environment and rational use of natural
resources; contributes to the development of other sectors of the economy as well (trade and services,
education, technologies, construction, agriculture, etc.) (Tovmasyan, 2019). The survey was conducted
among foreign tourists to find out their preferences in the field of agritourism and the main factors
contributing to their visit to Armenia. Of the 70 foreign tourists surveyed, 52 (or 75%) were female and 15
(or 22%) were male. In turn, the respondents share from Russia was 19%, 16% — Germany, 13% — Syria,
9% — the USA, 9% — France, 3% — Spain, 3% — Brazil, 3% — Kyrgyzstan, 2% — Uzbekistan, 2% — Australia,
2% — Canada, 2% — Estonia, 2% — Ukraine, 2% — Japan, 2% — India. More than half of the respondents
(65%) have visited Armenia, and 33% — have never been to Armenia (table 2).

Table 2. Respondents by the previous visit to Armenia
Have you ever been to Armenia?

No answer No Yes Total
No answer 1 0 1 2
Gender Female 0 17 35 52
Male 0 6 9 15
Total 1 23 45 69

Sources: developed by the authors.

Most of the tourists visiting Armenia were from Russia. It should note that a large number of them was
from the Armenian diaspora. They visit Armenia, organize vacations near historical and cultural sites, and
participate in tours with friends. Tourists from European countries — Germany, France, Spain, Estonia -
consider Armenia not only a country of adventure tourism but also think that there are good resources for
organizing agritourism - clean air, beautiful nature, clean food. 43% of the respondents were 19-30 years
old, 29% were up to 18 years old, 18% were 31-45 years old, 7% were 46-64 years old, and 3 % were 65
years old and elder. The figure 1 below shows how tourists prefer to have a vacation.

Foreigners, who like rural tourism and rural environment, have not been in Armenia and are under 18
years old. They have a great desire to relax and discover the rural tourist attractions of Armenia. 80% of
the respondents expressed a desire to spend their vacation in Armenia, 1.5% did not want to spend their
vacation in Armenia, and 17% do not know whether they would like to have a rest in Armenia or not.
Unmarried foreign tourists prefer to relax in rural areas more than married people. 73% of unmarried
people answered yes to the question of whether they would like to relax in rural areas, and only 26% of
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married people prefer to spend their vacation in rural areas. Moreover, the age of unmarried foreign tourists
is 19-30 and 31-45. It turns out that unmarried foreigners like to relax in the village, enjoy nature.
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Figure 1. Preferred type of vacation of foreign tourists, %
Sources: developed by the authors.

Moreover, this age group prefers to spend up to 7 days in rural areas, and the 46-64 age group has
expressed a desire to spend more time in rural areas. The figure 2 shows that the main types of tourism
preferred by tourists are historical and cultural, adventure, etc.
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Figure 2. Preferred types of tourism to visit Armenia, %
Sources: developed by the authors.

Among the main reasons for choosing Armenia as a place for organizing agritourism were mentioned:
beautiful nature (91%), clean air and water (89%), natural food (48%), the tranquillity of rural areas (41%),
field walks and mountaineering (38%), collection of fruits and vegetables (25%), opportunities to
participate in agricultural activities (13%). Table 3 shows that people mainly prefer to participate in
agritourism with their family and friends.

Table 3. Participation in agritourism

With whom would you prefer to participate in agritourism?

No answer Alone With_ my With_my With my Total
boyfriend family friends
No answer 1 0 0 0 1 2
Gender Female 1 1 1 26 23 52
Male 0 4 0 7 4 15
Total 2 5 1 33 28 69
Sources: developed by the authors.
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The tourists preferring agritourism and vacation in a group are ready to pay an average of $25 per
person. Foreign tourists up to the age of 30 are willing to pay up to $30 per person (breakfast overnight).
Thus, 46% of 19-30 years old people are ready to pay $11-20, 65% — $21-30, and 14% — $31-40. 22% of
this age group is ready to pay up to $10. As the potential tourists visiting Armenia are mainly under 45
years old, when developing a pricing policy, it is necessary to consider their purchasing power in terms of
organizing vacations in rural areas. It is advisable to develop a pricing policy of up to $30-35. In turn, the
price preferences of 31-45-year-olds indicate that 33% of them plan to pay up to $10, while 43% — $31-
40. Such a price difference is due to the number of tourists going on vacation. For example, tourists under
the age of 30 are partially unmarried, who are even more financially sound, as they mostly go on vacation
alone or with friends. Older tourists are married, 43% of married people want to spend their vacation with
their family, 67% want to relax in rural areas of Armenia, and only 29% of married people. Married people
plan to pay for several people, for which they plan to spend less money in Armenia. Therefore, in the case
of families or groups, discounts are expected from tourists on the provided services and goods. If to
consider the unmarried as a potential tourist, then 70% of the latter rest on average twice a year, which
can help Armenia to become a tourist destination for them. Thus, the majority of those who love rural
tourism are unmarried, and they prefer the beautiful nature, clean air-water, the presence of historical and
cultural objects, mountaineering, gathering fruits and berries. They prefer adventure tourism, visiting
historical and cultural sites. Tourists who prefer to stay at guesthouses during agritourism consider more
importantly comfortable and clean conditions (84%). One of the conditions for tourists who prefer to spend
the night in holiday homes is the opportunity to communicate with the locals in a foreign language (40%),
the opportunity to participate in agricultural activities (26%), as well as the opportunity to participate in
ethnographic rituals and celebrations (37%). For tourists who prefer to stay ovemight in hotels, the priority
is clean and comfortable conditions, the possibility of preparing national food in the hotel, the possibility of
taking care of farm animals (34%), the availability of telephone and internet (59%). For foreign tourists
who want to spend their vacation in resorts, are important all the conditions mentioned above. Unmarried
tourists prefer hotels and holiday homes. Most married tourists prefer to spend their rural holidays in hotels.
Young people who come to rural areas with friends, love agritourism, are willing to spend money on their
leisure, they also want to be active in the village, participating in various rural activities. 60% of tourists
prefer to stay for up to 7 days, 30% prefer 7-14 days, 9% prefer 15-22 days and only 1% — 23-30 days.
Most of those who want to spend their vacation in rural areas prefer to stay up to 7 days or 7-14 days.
According to the duration of the holidays, foreign tourists prefer different types of leisure. Tourists who
prefer to spend their vacation up to 14 days, 36% of them like to relax in nature. They love to relax in rural
areas, combining sports, adventure tours, nature reserves, and parks. 33% of the surveyed tourists, in
addition to the fact that they like to relax in nature, also prefer to visit historical and cultural sites — churches,
chapels, sanctuaries. The rest of the tourists (12 tourists or 31% of the respondents) are more active in
adventure tourism. They like to take part in ethnographic festivals, festivals, and sports tours. The
preferred activities for tourists who prefer to participate in agritours in Armenia are: harvesting different
fruits, collecting mushrooms, gathering berries and vegetables (46%), tree planting (41%), collecting
medicinal plants and making herbal medicines (24%), Agricultural works (10%), Grass haying (6%),
training on farming (17%), milking of cows and sheep (11%), sheep shearing (6%), beekeeping (4%),
preparation of national dishes, baking lavash and bread (50%), cheese making (37%), special cultural
activities — making souvenirs (34%), embroidery, carpet weaving (pottery) (16%), fishing (21%), animal
hunting (19%), horseback riding (59%), snowmobile ride (27%), sleigh ride (11%), carriage ride (16%),
tractor ride (13%).

Table 4 shows the cross-tabulation between monthly income of respondents and the money they are
willing to pay for agritourism services. The obtained results showed that 20% of respondents have no
source of income. In turn, about 22% of respondents have a monthly income of less than $500. It should
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note that 17% of the respondents have a monthly income of $501-1000, 16% — $1001-1500, 3% — $1501-
2000, and 11.6% — above $2000. 44% of respondents have a rest once a year, 17% - twice a year, and
25% — more than twice a year. For example, for 1.4% of respondents, the organization of recreation
depends on savings.

Table 4. Monthly income and willingness to pay
How much money would you pay for each person daily in case of a
rural vacation in Armenia? (B&B)

No Total
answer $11-$ 20 $21-$ 30 $31-$40  Upto $10
No answer 1 3 0 2 1 7
$1001-$1,500 0 5 4 1 1 11
$1501-$2000 0 1 1 0 0 2
Monthly  $2001 or over 0 2 2 4 0 8
income  $501-$1000 0 5 3 0 4 12
| have no 3 6 5 0 0 14
income
Up to $500 0 6 5 1 3 15
Total 4 28 20 8 9 69

Sources: developed by the authors.

For the tourists with a monthly income of up to $500, the necessary amenities when organizing a
vacation in rural areas are classified in the following order: comfortable, clean facilities, telephone and
Internet access, knowledge of the languages of the hosts to ensure minimal communication, opportunities
to visit nearby historical and cultural sites, facilities for animals.

Tourists with such a level of monthly income prefer the types of historical-cultural, adventure-
educational tourism when visiting Armenia. 74% of tourists with such income or 11 tourists are ready to
pay up to $30 per person for spending their vacation in rural tourist places of Armenia. The tourists with a
monthly income of $500-1000, in addition to comfortable, clean conditions, prefer facilities that allow them
to cook national cuisine, as well as the opportunity to participate in ethnographic rituals and celebrations.
These tourists love historical and cultural tourism, eco-tourism, spa tours and educational tourism. Most
are willing to pay up to $30 more. Tourists with a monthly income of $1000-1500 are interested in fishing.
They would prefer to have fishing opportunities in rural areas in addition to the minimum conditions.
Historical and cultural tourism is preferable. They are ready to pay up to $30 more.

The needs of tourists with a monthly income of more than $1,500 are not so different from the previous
ones. They just prefer to do agricultural work together with rest in rural areas. In addition to the amount of
monthly income, it is important to understand the preferences of foreign tourists, depending on their status.
For example, tourists who are employees, during their visit to Armenia prefer to visit historical and cultural
sites, take part in adventure tours, organize leisure in eco-tourism areas, or visit Armenia for educational
purposes. Tourists who are students, first of all prefer to have an adventure vacation. It should note that
82% of the surveyed employees and 80% of the surveyed students expressed a desire to spend their
vacation in rural areas of Armenia. Table 5 below shows the significant relationship between some factors.

Table 5. Pearson Chi-square significance value between some factors

N Pearson Chi-
Factors Significance
square Value
Age * Preference of rural rest 0.00003 47.487
Age * Desire to relax in Armenian rural areas 0.00006 45.446
Gender * Preferred tourism type in case of visiting Armenia 0.001 101.318
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Continued Table 5
Gender * The amount of money which tourists are ready to pay for each  0.003 26.942
person daily in case of a rural vacation in Armenia?
Occupation * Desire to relax in Armenian rural areas 0.0001 385.927
Monthly income * Preferred tourism type in case of visiting Armenia 0.021 26.942
Family status * Desire to relax in Armenian rural areas 0.000 160.839
Family status * Attractive factors of rural places 0.014 147.313
Family status * Preference of participating in agritours alone or with  0.015 30.595
others

Sources: developed by the authors.

Conclusion. The results of the survey showed that the Russians more recognize Armenia as a tourism
country and as a place of rural tourism. It is interesting that the Germans, who like to relax in rural areas,
are not so inclined to come to Armenia to organize a vacation in rural areas. 33% of Germans surveyed
do not know whether they would like to come to Armenia or not, and 70% of Russians want to come and
get acquainted with the peculiarities of Armenian villages. Visiting Armenia, the tourists prefer historical
and cultural tours, agritourism, eco-tourism, spa tours, as well as educational tourism. The primary
motivation for foreign tourists to visit Armenia is adventure tourism, especially among «students» and
young people. After adventure tours, they prefer to take part in cognitive tours and excursions, considering
Armenia a country with a rich historical and cultural heritage. The results of the survey showed that women
are more interested in participating in agritours in Armenia than men. Moreover, most of them are
unmarried or married couples who do not have children. The main interested group was tourists under 18
(26%) and 18-35 years old (47%). The majority of respondents — 56% or 39 tourists who like rural tourism
— are under 30 years old. The main accommodation for leisure abroad are hotels, that is why foreign
tourists in Armenia are more willing to spend the night in hotels (78%). After hotels, resorts (36%), followed
by vacation homes (36%) are among the other most popular overnight facilities for tourists. 67% of the
surveyed female tourists visited Armenia to take part in tours. Meanwhile, half of the men have not been
in Armenia. That is the reason for the negative responses of men to organize further vacations in Armenia,
which are twice as many as the negative responses of women. That is because most men visit Armenia
for business purposes, do not have time to travel, in addition, men prefer to relax with family and women
with both family and friends. As a result, women have more opportunities to choose recreation, which
contributes to the desire to visit Armenia and participate in agricultural tours. 35-year-old unmarried tourists
expressed a desire to spend their holidays with friends or alone in nature, combining sports with them if
possible. This category of tourists likes to visit historical places, churches, as well as participate in festivals.
They like to relax in the sea. Moreover, they prefer active and entertaining ingredients. Tourists who prefer
these leisure types prefer the historical-cultural, adventure, agritourism types when visiting Armenia, and
in fewer cases prefer to come to Armenia for spa relaxation or educational purposes. In terms of
seasonality, foreign tourists prefer summer (84%), followed by spring (27%), autumn (25%) and winter
(19%). When asked how much they are willing to pay for each person using bed and breakfast, most of
them mentioned the $11-30 limit. Thus, 42% of women are willing to pay $11-20, and about 31% — $21-
30. Note that 33% of men are willing to pay $31-40. Considering that more women in Armenia have
expressed a desire to participate in agritours, the latter is willing to pay an average of $25 per person. In
general, the majority of foreign tourists believe that Armenia has great prospects for the development of
agritourism. The tourists also have made some recommendations for agritourism development in Armenia:

1. Inevery rural area, there should be someone who could communicate with a foreign language at
least, to understand and to be understood by the tourists. Rural people must take care of their
homes/hotels/hostels and whatever that they are renting for tourists in order the person can be pleased
with the amount of money they are paying. Regarding the food, there is nothing to say because everything
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is natural and fresh and healthy. But some organizations can do pieces of training or volunteering for rural
people and teach them some types of foods that are much different from theirs because not all people like
vegetables, fruits and not all people like Armenian cuisine. Plus, the attitude of rural people is much more
polite than the local people’s.

2. Keep everything clean and fresh.

3. Make it as natural as possible.

4. Organizing activities for tourists, which help to learn more about the Armenian culture.

5. More advertisement abroad and good marketing.

The analysis shows that tourists prefer many types of tourism in case of visiting Armenia, also reveals
that mainly young people like to rest in rural places, who are unmarried. The research may be useful for
knowing the main needs of tourists by age and gender, and other categories, and organizing marketing
policy for different groups of tourists.
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TasiHe ToemacsH, Ph.D., Akademis depxaeHoeo ynpaeninHsa Pecnybniku Bipmeris, Bipmenis

Cameen AsemicsH, Dr.Sc., npogecop, BipmeHcbkuli OepxasHull eKoHomidHUU yHigepcumem, BipmeHis

Kpicmin TamocsiH, BipmeHcbkuli depxasHuli eKOHOMIYHUL yHigepcumem, BipmeHis

Jlycss MipudssiH, BipmeHcskuli depxagHuli ekoHoMiYHUL yHigepcumem, Bipmeis

IHza FanycmsiH, BipmeHcbKull OepxagHull eKoHOMiYHU yHigepcumem, Bipmenis

ApeiHe PywaHsiH, BipmeHcbkull OepxasHull ekoHoMiYHUL yHigepcumem, Bipmeis

AHani3 nonuTy Ha arpoTypUCTMYHI Nocnyrv cepea TypucTiB: Ha npuknaai Bipmeii

Y pamkax cmammi asmopamu cucmeMamu308aHO apeyMeHmu ma KoHmpapeyMmeHmu 6 pamkax Haykogoi Ouckycii uwjodo
numaxb pPo3gUMKY azpomypusmy y Bipmenii. MonosHow memoto 00CHiOKeHHS € aHasia nonumy Ha azpomypucmuyHi nocryeu ma
8U3Ha4eHHs nompeb iHo3eMHUX mypucmie. Aemopamu 8idmiveHo, Wo BipmeHisi Mae 8UCOKULl piseHb MypucmuU4YHO20 NoMeHuiany,
AKul 3abesneyyembcs HU3KOK hakmopig, a came: 6acamor icmopUYHO-KYbMYPHOK CNadWUHO, Kpacol npupodu, cMayHor
KyXHer, 36epexeHo0 emHIyHO camMobymHicmio 8 CilbCbkux Micyeeocmsix mowio. [pu ybomy 3asHayeHi suwe hakmopu
cnpusiomb CMpIMKOMY PO3BUMKY a2pomypusMy 8 CinbChKili Micuesocmi. Y cmammi Ha2onoweHo, wo agpomypucmuqHull nakem
cknadaembCs 3 HAaCMynHUX nocrye: y4acmb 8 ciflbcbkozocnodapeekili disnsHocmi, 3emnepobemeo, doensd 3a meapuHamu,
nomoganHs, pubanka, eepxoga i3da, 6OXinmbHUYMEO, KunmuMapcmeo, pemecna, 36ip 8poxat, 8UHOPObCMeo, 2omysaHHs
HaulioHabHUX cmpae, euniyka xniba, eideidygaHHs1 iCMOPUYHUX | KybMypHUX MicUb, y4acme 6 pisHUX hecmugasnsx mouwio. Y
pamkax 0aH020 A0CTIOXEHHS NpoaHanizogaHo ma cucmemMamu308aHo Haykoguli opoBOK 3 MEMOK0 y3aearbHeHHs HU3KU nidxodie
00 8U3HAYeHHsi cymHocmi ma 3HayeHHs: aepomypusmy. Kpim moeo, y xodi docrioxeHHs agmopamu nposedeHO onumyeaHHs
iHO3eMHUX mypucmig Onsi gu3HayeHHs ix nompeb wodo aspomypucmuyHux nociye. OmpumaHi pe3ynbmamu emnipuyHo20
0ocniOxeHHs 3acgi04unu, Wwo iHo3eMHi mypucmu cnputiMaroms CinbCbKy Micyesicmb BipMeHis, sik 3amuwiHe ma npusabnuge micye
0151 8i0noYyuHKY. 3a pesynbmamamu mecmygaHHs kpumepito [1ipcoHa 8cmaHo8IeHo icmomHuli 38’930k MiX chakmopamu-eniugy
Ha pigeHb CNPULHAMMSA a2pomypucmuYHUX nocye iHo3eMHUMU mypucmamu. Y cmammi asmopamu 008edeHo, Wo, HEoOPYXeHi
8i0noyusalomb 6 Cinbebkili Micuegocmi nooduHui abo 3 Opy3smu ma 2omosi namumu 6inbuwie, Hix 00pyxeHi nodu, y SKUX € dimu.
Ha ocHosi ompumarux OaHux 6yno chopmogaHo cucmemy 3axodig Wodo yOOCKOHaNEHHs azpomypusmMy 8 Bipmenis, a came:
ydockoHanumu mapkemureosy OisnbHicms wo00 NPOMOUIl a2pomypuUCMUYHUX NOCIye, OpeaHidyeamu mpeHiHeu dns micyesux
Xumenie i ¢hepmepie mowo. Pesynbmamu OOCTIOKEHHS Malomb npakmu4He 3Ha4YeHHs i MOoXymb 6ymu npuliHsmi 00
8NpogadXKeHHs 3 Memoto Po3pobIIeHHs echekmusHUX cmpamezili ma MapkemuHeo8ux niaHig wWodo Po3sUMKY azpomypuamy 8
CinbebKiti micuegocmi.

Knto4oBi croa: arpoTypuam, arpoTypUCTUYHA BisiNbHICTb, MAPKETUHT, CiflbCika MiCLEBICTb, TYPU3M.
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