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OCOBJIMBOCTI NOBEJAIHKHU CITIOKUBAYIB B YMOBAX COVID-19:
BIBJIIOMETPUYHUIA AHAJII3!
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Hooii, euxnukani COVID-19, ¢ oduicio 3 naubinbw 3Hauywux i Henepeobauyganux nooii OCMAaHHIX POKIG.
Kooicna kpaina, exonomixa ma cgpepa mo0cvkoi OisnbHocmi He MO2nU i2HOPY8amu NAHOEMiIO, AKA PO32OPHYIACS HA
nouamky 2020 poky. I, 6e3cyMHI6HO, 60HA CUTLHO 6NAUHYAA HA NOBEOTHKY CRONCUSAUIE. Y YuX YMOBAX OCHOBHUMU
NCUXONOZIMHUMY (haKmopamu, wjo 6NIUBaIOMb HA NOBEOIHKY CROJMCUBAUIB, CIMAU MPUE02A i CMPAx, a MaKoxc
BUKTUKAHA HUMU NAHIKA. 306HIWHI Ma 6HYMpiwHi 0OMedNCceHHs NIONPUEMHUYLKOT Ma CNOJACUBYOI AKMUBHOCHII,
no8'a3ami 3 NaHOeMI€I0 KOPOHABIPYCY, 3YMOBUTIU MUMHACOSE SHUMCEHHS BUPOOHUYMEA | CHONCUBAHHS 8 EKOHOMIY.
3axoou no coyianbHomy OuCmanyilo8annIo, Camoiz3oNAYis, KAPAHMUH, NPUUHAMI 6 6a2amvbox Kpainax, ma iHwi
YUHHUKY CIMBOPUNY HOBI CROJICUBY] meHOeHyil, saKki nompebyioms demanizayii. Bionogiono memoio 0ocniodicents
CMano eU3HA4EHHs Cymi HAyKOBUX 00CTIOJCeHb Y chepl 6NIU6Y NaHOeMil Ha NOBEOIHKY CROANCUBAIE, ONYONIKO BAHUX
Y BUOAHHAX, WO THOEKCYIOMbCA NPOGIOHOI HAYKOMEMPUUHOIO 6a3010 OaHUX Scopus.

B pezyivmami 6ibniomempuunozo ananizy 1007 nyonikayii, npoiHOeKco8aHUX HAYKOMEeMPUUHOIO 6A3010 OAHUX
Scopus npomsicom 2020-2021 pp., npucesyenux numaHHam 6naAuUsy NaHoemii Ha No6ediHKY CHOXCUsayis, 0yno
BUOKpeMIeHO 4 HAOINbUL NOMYIHCHI KIACMeEPU.: 8NU6 NAHOEMIl HA 3MIHY CHONCUBAYLKUX 36UHOK HACENEeHHS Y 8CIX
chepax dcummeoianbHOCMI; XAPAKMEPUCUKA CROJICUBHUX CINAGIEHb, 300P08 s PISHUX KAmMe2opiil HACeNeHHsA;
BUBUEHHSI HACTIOKIG OJIsl OP2AHIZMY, CNPUNUHEHUX KOPOHABIPYCHOIO IHgeryieio. Manodocniodjcenumu 3anumarnmscs
NUMANHS 6UIHAYEHHs 6NIUGY 3MIHU CHOJICUBAYLKUX 3ANUMIE 3 MOYKU 30pY OOCASHEHHS NIONPUEMCMBAMU Md
0eparcasam eKOHOMIYHUX I 8ION0GIOHO COYIANbHUX Yiell.

Hocnioocenns eeocpaghiunoi npunanesjicHocmi agmopie HayKosux podim 3a OAHUM HANPAMKOM NOKA3AL0, WO
Haulbinbwa Kinvkicms nyonikayii euoana euenumu 3 CLLUA, Kumaro, Benuxodopumanii, Inoii, Imanii, Icnanii,
ITigoennoi Kopei ma Ascmpanii. Ilpu yvomy xinexicme nyonixayiv y B[ Scopus, onyonikogaHumu eimuusHsHuMU
agmopamis NopiGHAHO HEe3HAUHA, WO uje paz Niomeepoul0 Manio0oCIiONCeHICIMb MAa C8OEYACHICIb 30IUCHIOBAN020
docniodcenHs 8 YKpaiHi.

Inmepec 0o memu € cmabinbho 3pocmarouum, adce npobrema samuiaemvcs eiokpumoio — Covid-19
NPOOOBIHCYE 3MIHIOBAMU HCUMMA TH00€U 8 YCbOMY C8Iimi, 3MIHIOIOYU He MINbKU CHOMCUBAYBKY, XApY08y i m.O.
NOBEOIHKY HACENEeHHs MA NPUHYUNU 6e0eHHs OI3HeCy, ane GopMye HOGi i HOBI Yilli CMANo2o PO3GUMKY CYCRIIbCMEA.

Knrouoei cnosa: noseodinka cnoscusauis, Covid-19, ennue, 6ioriomempuunuii ananiz
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I3 moumpennsim COVID-19 Gesniu srozeit y CBIiTI 3a3HaIN 3HAYHHUX 3MiH Y TIOBCSKACHHOMY
JKUTTI, @ pa3oM i3 HUIMH i 3MiH y ICHYFOUHX 3BHYKAX Ta PilIEHHSAX. 3MiHUIIACH PEabHICTD, a
OTXKe 3 HUMH 1 IIIHHOCTI, TOTpeOH, 3alUTH MIOI0 TOBAPIB i MoCIyr. BupoOHUKaM TOBOIUTHCS
aJlanTyBaTUCS 0 HOBOT PEATbHOCTI Ta INMYKATH HOBI IUIIXM 3al[iKABIECHHS Cy4aCHOTO
CrokuBaya. 3iTKHYBIIMCH 13 HEBU3HAYCHOK, PHU3MKOBAHOI CHUTYAI[i€l0, BUPOOHUKH HE
MOXYTh TIOBHOIO MIpOI0 KOHTPOJIIOBaTH CIIOXKMBadYiB. BiNMoOBiZHO BUHWKAE HEOOXiTHICTH
YITKOTO PO3YMIHHS TEHICHIIN 3MiH Yy MOBEMIHII criokuBadiB. [liamprueMcTBa, sKi HE MarOTh
TAKOTO YSBJCHHsS 1 HE 3aCTOCOBYIOTh 3aXOIIB IMOJAO0 aJamlTaIlii 10 «HOBOI pPEabHOCTI»,
3aJIMIIATRCS 11031y THX, KOMY BIACThCS 3aBOIOBATU YBAary, JIOSUIBHICTh Ta MOBAry Cy4acHUX
CIIO)KUBAYiB

AHAJII3 OCTAHHIX JIOCJIIJKEHD TA ITYBJIIKALII
JocmikeHHsT ITaHp BIDIMBY ITaHAEMii Ha CHOXHBAdiB, Cy0’ €KTiB TOCHOJApIOBaHHS,
CYCIIUTBCTBO B IIJIOMY TUTBKH HaOupae o0epTiB, BPaxOBYIOUH TIOPIBHSHO HEBEIUKY
TPUBAIIICTD iCHYBaHHs mpobiemu. [Ipu nboMy 3/iCHEHHAM OLIHIOBaHHs Haciakie Covid-
19 nns exoHOMIYHOi CTaOiTBPHOCTI Nep)KaBH 3aiiMAlOTHCSA TakKi BITYM3HSHI BUCHI, SK

! Nocrmimxenns (biHaHCYeThCS 32 paXyHOK TI'paHTy MiHicTepcTBa OCBITH i HayKH YKpaiHM Ha BUKOHAHHS HayKOBO-
nocnigaoi pobotu "ImiTaniiiHe MOETIOBaHHS TPAEKTOPIT BILUIMBY MOBEIIHKOBUX aTPAKTOPIB HA MAKPOEKOHOMIYHY
CTablIbHICTh TPAHCIIAPEHTHOCTI Ta cycminbHOT roBipu” (Ne 0121U100469)
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Tonono6oga O. [1], I'purrok H. [2], Minuenko M. [3], Cmistnos B. [4], Bacunsesa T. [5] Ta
iH. 3MIHCHIOIOTH JOCIIKCHHS BIUIMBY TaHJACMil Ha CIOXXHMBALbKY MOBEIIHKY Y PI3HUX
chepax moncbkoi skutTemisibHOCTI Bouko O. [6], Babko H. [7], ®emux M. [8],
PaxmanoB @. [9] ta in. [Ipu upoMy (akTUUHO BiJACYTHI Mpalli, IPUCBSYCHI B3a€EMOB3B’A3KY
3MIHM CHOXHMBAIbKUX 3BHYOK, CIPHYMHEHHX KOPOHAKPH30l0, Ta E€KOHOMIYHHX IaTCpHIB
PO3BUTKY MiJIPUEMCTB Ta HAI[IOHAIEHUX CKOHOMIK B LIJIOMY.

I[TIOCTAHOBKA 3ABJIAHHA
Mertoro cTaTTi € BU3HAUSHHS CyTi HAYKOBHUX JOCIIKEHb y cdepi BIUIMBY MaHAeMii Ha
MOBEJIHKY CII0)KWBAYiB, OIyOJNiKOBAaHWX y BHIAHHAX, IO IHACKCYIOTHCS IPOBIIHOIO
HayYKOMETPHYHOIO 023010 JaHUX SCOPUS.

METOJU JOCJI>KEHHA
Y mpoueci NOCHIIKEHHS 3aCTOCOBYBAJIMCS TaKi METOJIM: JIOTIYHOTO Yy3arajJbHEHHS,
aHali3y, CHHTE3y, TpyNyBaHHs, TNOpPIBHSIHHS, CHCTeMaTH3alis. I[HcTpymMeHTOM Juist
6i6miorpagiuHoro aHaji3y ciryryBaio nporpamae 3abesnedenns VOSviewer 1.6.16.

PE3VYJIbTATU JOCJIIJPKEHHSA

Omxe 3 METOI BH3HAUCHHS KJIIOYOBHX JeTepMiHAHT BBy mnanaemii Covid Ha
MOBE/IIHKY CIIOYKHBAYiB T OCHOBHHUX TCHACHIIIM HAYKOBHX JOCIIKCHb Y JJAHOMY HAMPSAMKY
Ha TEepIIOMY €Talli HaMH 3JiHCHEHO aHalli3 HayKOBOTO IHTEpEeCy MO IOHSITTS «IOBEIiHKA
CIIO)KMBAYIBY BIAIIOBIIHO 0 IOCIIITOBHOCTI, HaBeAeHOI B Ta0aumi 1.

Jist 3a6e31medeHHsT KOMIDIEKCHOCTI Ta MUTICHOCTI JOCIIKEHHS OYJI0 BUKOPHCTAHO TI0JIE
MOIIYKY «Ha3Ba, aHOTAllis, KIIOYOBI cioBa». OCKIIbKH TeMa JOCHIIKCHHS € JOCHTh
MOMYJISIPHOI0 Ta HOCHTh MYJIBTHAMCIUILTIHAPHUIA XapakTep, OyJI0 BBEICHO OOMEKCHHS
010 BiIOOPY BIAMOBIAHUX MaTepiasiB ajs 610J1iOMETPUYHOTO aHaATi3y. TaKuM YHHOM, JIJIs
MOJANIBIIIOTO PO3MIISAAY OyJu BigiOpaHi JIMIE CTATTI, HAMMCAHI aHTJICEKO0 MOBOIO. KpiM
TOTO, BBEJICHO 0OMEXEHHS 11010 chepH T0CITIKEHHS (Y IEHTpP1 yBard BUIAHHS, 110 MICTATh
CKOHOMIYHY CKJIAJIOBY) Ta TepMiHYy BUXOAy. TaKko mepeBipka mokasania, o Bei myOsikarii
BIJITIOBIZIAOTh MPOOJIEMi JOCTIHKEeHHS. TakuM YUHOM, BPaxOBYIOUM BCi OOMEXKCHHS, IS
MOJANBIIOTO po3TIIny Oyio Bimiopano 1007 myOmikariii.

Tabnuysa 1 — ocnioognicme 30ilicHeHHA 6iOII0OMEMPUYUHO20 AHANIZY O/ BUBYEHHS NUMAHHS
8NIUBY NAHOEeMIT Ha NOB8EOIHKY CnoXCu8ayis

Eran OOMexeHHs PesynbraT
Bubip BianoBigHUX HKEpeT
1 | DHOIP BIALOBLL Aoxep Baza ganux Scopus
iHopmari
BusnaueHHs oIS MOIIYKY B . .
2 . Ha3sga, aHoTallisl, KJIFOYOBI CII0Ba
0asi gaHux
Bu3HaueHHS KITIOYOBHX CIIiB . . . N
3 «ToBeiHKa crioxkuBavisy, Covid-19 1 755 myGmikamiit
TOLIYKY
4 | Bu3HayeHHs TUIY BUIAHHS HaykoBi cTaTTi B NepioAMYHUX BUAAHHAX 1 496 my6umikariit
5 | Bubip MoBH AHriiiceka 1 475 nyGmnikaiit
Biznec, meHemKMeHT, 00ik; ComianbHi HAyKH;
. Exonomika, ekoHoMeTpuKa Ta inancu; Hayku mpo
Bubip TEMaTHIHOTO N > P ¢ ; DAy P A
6 L MPUHHATTA pileHb; OXOpOHAa HABKOJIUIITHLOTO 1117 my6mnikarii
HaIpsIMKY ITyOJtikamii . . .
cepenosuia; Enepretuka, MynpTHIUCIUIUTIHAPHI
HAYKH
BusHaueHHst nepio, L
7 aent PIOTY | 2020-2021 pp. 1007 my6nixauiit
nyOutikanin
8 | JlomaTkoBa mepeBipka AHai3 my06iikamiii 3 TOYKH 30py iX aKTyaJbHOCTI 1 007 myGmikamiit

Jocmimkyoun myOiKamiifHy aKTHBHICTh, MOXKHA CIIOCTEpIraTH 3pOCTaHHSA KLIBKOCTI
myOJikamid Ta IMTYBaHb 3a JIaHOKO TEMAaTHKOK. BpaxoBylouM IOpIBHSAHO HE3HAYHY
TPUBAJIICTB MaH/eMii KOPOHABIPYCY Ta BIACYTHICTb YiTKHX MIPOTHO3IB 00 PO3BUTKY MOIH
Ha TJIi HaNpaBJIEHOCT] CYCHUJILCTBA BOJHOYAC Ha JOCSATHEHHS €KOHOMIYHMX Ta COLaTbHUX
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IMIel, B TOMY YHCIi LiJeH CTaJoro PO3BHTKY, MOXXEMO TOBOPUTH PO IIPOJOBXKECHHSI
TEHJICHLI] 3pOCTaHHs HAyKOBOTO IHTEPECY A0 JaHOTO IUTAaHHS.

3icTaBieHHS NpEeIMETHHX oOJlacTeil y MOCHIPKCHHI NMHUTaHHSA BIUIMBY MaHIeMii Ha
MOBEJIIHKY CIIOXKMBaviB HaBEJIEHO Ha PUCYHKY 1. Pe3ynbpTaT cBiI4aTh Mpo MpeBallOBaHHS
ynpasniHcekux (business, management and accounting) Ta comianeHuXx Hayk (Social
sciences). Yactka BHIaHh 3 Ta EKOHOMIUHHX (economics, econometrics and finance)
JOCIIJDKEHb € JIOCHTh BUCOKOI. TakoX CIIOCTepiraeThCs TEHASHMLis N0 30UIbIIEHHS IX
KisbKocTi. [Ipy bOMYy TOCHTH 3HaYHA 0TI Iy OJIiKaIliil 32 TEMaTHKOIO B Taily3i €eHEPTeTHKH
Ta eKOJIOTii, IO MiATBEPAKY€E MIKIUCIUIUTIHAPHICTh TEMH JOCITIHKSHHS.

Engineering .
18% Business,
Management and
Agricultural and
Biological Sciences \
Medicine
5%
Energy Social Sciences

8% 19%

Economics, Econometrics

and Finance Environmental Science

Pucynox 1 - Ilybrixayii' y cghepi eniugy nandemii Ha nogedinKy cnoxcugayis, 8ioiopami 3a
Hanpamamu 00Caioxcents (Ha ocHosi basu oanux Scopus)

He 3Bakarouyt Ha KOPOTKHUI TepMiH BUBYCHHS IHUTAHHS BIUIMBY NaHIEMIil HA TIOBEIIHKY
CTHOXXKMBAUiB Ta MPUUAHATTS HUMHU pilieHb Tpo mpumdanHs npoaykiii (2020-2021 pp.),
KIJIbKICTh LIMTYBaHb OKPEMHUX MyOJikauiii € pocuth 3HauHOW. Tak, cepen 10 HaiOimbII
UTOBaHUX MyOiikamid 8 mporwroBani Oinpmie 100 pasis (Tabm. 2), mo 4YeproBuil pa3s
MIIKPECIIIOE HAsSBHICTh HAYKOBOI TUCKYCIT Ta aKTyaJIbHICTh IINTaHHS.

3arajibHUI BEKTOP TOCTIKCHb, C(HOPMOBAHUX B UCPBOHHI KJIACTEP, - 11C BIUIUB MaHACMIl
Ha 3MiHY CIIO)KMBAaI[bKUX 3BMYOK HACEJIEHHS Y BCiX cepax KUTTEMISUIBHOCTI.

Tabnuysa 2 — 10 naubinow yumosanux nyoaikayiil y cghepi 0ocniodcents eniugy nanoemii Ha

n08ediHKY cnodcusayis (cpopmosano na ocrnosi b6asu danux Scopus)

K-t . . S
Ne wTyBans Haspa craTTi AsTop Kypran/pik my6mixanii
- : Canadian Journal of
Food supply chains during the : .
1 329 COVID-19 Pandemic [10] Hobbs, J.E. Agrlculturza(;zEOconomlcs,
Impact of Covid-19 on consumer -
2 274 | behavior: Will the old habits return Sheth, J. Journal of Business
. Research, 2020
or die? [11]
Unusual purchasing behavior during
the early stages of the COVID-19 Laato, S., Islam, 1 30 mal of Retailing and
3 159 : . . A.K.M.N,, Faroog, A., .
Pandemic: The stimulus-organism- Dhir A Consumer Services, 2020
response approach [12] P
- - —
Cqmpe’tmg during a pandemlc. Pantano, E., Pizzi, G., Journal of Business
4 147 Retailers’ ups and downs during the Scarpi. D.. Dennis. G Research. 2020
COVID-19 outbreak [13] PL D & '
I'll trade you diamonds for toilet
paper: Consumer reacting, coping . o Journal of Business
5 145 and adapting behaviors in the Kirk, C.p., Rifkin, L.S. Research, 2020
COVID-19 Pandemic [14]
COVID-19 virus outbreak L . Environment,
6 145 lockdown: What impacts on g(')b" us| DB enDIjtr)Ezlt:,i H|_'|’ Development and
household food wastage? [15] ggut, B, T Sustainability, 2020
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https://www.scopus.com/record/display.uri?eid=2-s2.0-85084484029&origin=resultslist&sort=cp-f&src=s&st1=%d1%81oncumer+behavior&nlo=&nlr=&nls=&sid=d534d038085b134a14f23c37459b70dd&sot=b&sdt=cl&cluster=scosubtype%2c%22ar%22%2ct%2bscolang%2c%22English%22%2ct%2bscosubjabbr%2c%22BUSI%22%2ct%2c%22SOCI%22%2ct%2c%22ENVI%22%2ct%2c%22ECON%22%2ct%2c%22ENER%22%2ct%2c%22DECI%22%2ct%2c%22MULT%22%2ct%2bscopubyr%2c%222021%22%2ct%2c%222020%22%2ct&sl=35&s=TITLE-ABS-KEY+%28+consumer+behavior+%29&ref=%28Covid-19%29&relpos=0&citeCnt=329&searchTerm=
https://www.scopus.com/record/display.uri?eid=2-s2.0-85084484029&origin=resultslist&sort=cp-f&src=s&st1=%d1%81oncumer+behavior&nlo=&nlr=&nls=&sid=d534d038085b134a14f23c37459b70dd&sot=b&sdt=cl&cluster=scosubtype%2c%22ar%22%2ct%2bscolang%2c%22English%22%2ct%2bscosubjabbr%2c%22BUSI%22%2ct%2c%22SOCI%22%2ct%2c%22ENVI%22%2ct%2c%22ECON%22%2ct%2c%22ENER%22%2ct%2c%22DECI%22%2ct%2c%22MULT%22%2ct%2bscopubyr%2c%222021%22%2ct%2c%222020%22%2ct&sl=35&s=TITLE-ABS-KEY+%28+consumer+behavior+%29&ref=%28Covid-19%29&relpos=0&citeCnt=329&searchTerm=
https://www.scopus.com/authid/detail.uri?origin=resultslist&authorId=7202114481&zone=
https://www.scopus.com/record/display.uri?eid=2-s2.0-85030721949&origin=resultslist&sort=cp-f&src=s&nlo=&nlr=&nls=&sid=9d5bd09e54222d12108512a34952d556&sot=a&sdt=cl&cluster=scopubyr%2c%222021%22%2ct%2c%222020%22%2ct%2c%222019%22%2ct%2c%222018%22%2ct%2c%222017%22%2ct%2c%222016%22%2ct%2c%222015%22%2ct%2c%222014%22%2ct%2c%222013%22%2ct%2c%222012%22%2ct%2c%222011%22%2ct%2c%222010%22%2ct%2bscosubjabbr%2c%22SOCI%22%2ct%2c%22ECON%22%2ct%2c%22BUSI%22%2ct%2c%22ENVI%22%2ct%2c%22ENER%22%2ct%2c%22EART%22%2ct%2c%22AGRI%22%2ct%2c%22MULT%22%2ct%2bscolang%2c%22English%22%2ct%2bscosubtype%2c%22ar%22%2ct%2c%22cp%22%2ct&sessionSearchId=9d5bd09e54222d12108512a34952d556&relpos=1&citeCnt=295
https://www.scopus.com/record/display.uri?eid=2-s2.0-85030721949&origin=resultslist&sort=cp-f&src=s&nlo=&nlr=&nls=&sid=9d5bd09e54222d12108512a34952d556&sot=a&sdt=cl&cluster=scopubyr%2c%222021%22%2ct%2c%222020%22%2ct%2c%222019%22%2ct%2c%222018%22%2ct%2c%222017%22%2ct%2c%222016%22%2ct%2c%222015%22%2ct%2c%222014%22%2ct%2c%222013%22%2ct%2c%222012%22%2ct%2c%222011%22%2ct%2c%222010%22%2ct%2bscosubjabbr%2c%22SOCI%22%2ct%2c%22ECON%22%2ct%2c%22BUSI%22%2ct%2c%22ENVI%22%2ct%2c%22ENER%22%2ct%2c%22EART%22%2ct%2c%22AGRI%22%2ct%2c%22MULT%22%2ct%2bscolang%2c%22English%22%2ct%2bscosubtype%2c%22ar%22%2ct%2c%22cp%22%2ct&sessionSearchId=9d5bd09e54222d12108512a34952d556&relpos=1&citeCnt=295
https://www.scopus.com/record/display.uri?eid=2-s2.0-85030721949&origin=resultslist&sort=cp-f&src=s&nlo=&nlr=&nls=&sid=9d5bd09e54222d12108512a34952d556&sot=a&sdt=cl&cluster=scopubyr%2c%222021%22%2ct%2c%222020%22%2ct%2c%222019%22%2ct%2c%222018%22%2ct%2c%222017%22%2ct%2c%222016%22%2ct%2c%222015%22%2ct%2c%222014%22%2ct%2c%222013%22%2ct%2c%222012%22%2ct%2c%222011%22%2ct%2c%222010%22%2ct%2bscosubjabbr%2c%22SOCI%22%2ct%2c%22ECON%22%2ct%2c%22BUSI%22%2ct%2c%22ENVI%22%2ct%2c%22ENER%22%2ct%2c%22EART%22%2ct%2c%22AGRI%22%2ct%2c%22MULT%22%2ct%2bscolang%2c%22English%22%2ct%2bscosubtype%2c%22ar%22%2ct%2c%22cp%22%2ct&sessionSearchId=9d5bd09e54222d12108512a34952d556&relpos=1&citeCnt=295
https://www.scopus.com/sourceid/20550?origin=resultslist
https://www.scopus.com/sourceid/20550?origin=resultslist

K-t . . R
Ne o —— Hasga crarti ABTOp Kypran/pik my6mikarii
Challenges and strategies for .
7 132 effective plastic waste management Y{aréapal;lelilr,]jl;R\.,/ iha(rm)a ' Science of the Total
during and post COVID-19 - IS Environment, 2021
; Dubey, B.K., Goel, S..
pandemic [16]
Reducing perceived health risk to
attract hotel customers in the International Journal of
8 101 COVID-19 pandemic era: Focused Shin, H., Kang, J. Hospitality Management,
on technology innovation for social 2020
distancing and cleanliness [17]
9 86 Beyond panic buying: consumption | Hall, M.C., Prayag, G., Journal of Service
displacement and COVID-19 [18] Fieger, P., Dyason, D. Management, 2021
Evidence from internet search data Bento, A L., Nguyen, T Proceedings of the
10 85 shows information-seeking Wing C ( ") Ahn Y Y National Academy of
responses to news of local COVID- ' Slmon K ' 7" " Sciences of the United
19 cases [19] T States of America, 2020

Haii6GinpIn murToBaHOO cepell aHami3oBaHHWX MyOikarii € crarts J[x. Xo66ca «Food
supply chains during the COVID-19 pandemic» [10], y sikiii paHHIO OILIHKY HACIiIKiB
nanaemii COVID-19 st naHIoriB moctadyaHHs XapyoBUX MPOAYKTIB. ABTOD OIKCY€ BILUIHB
PIIOKOBHX (haKTOPIB Ha JIAHIIOKKU ITOCTAYaHHS XapuOBHX IPOAYKTIB, BKIIOYAIOUH MTaHIuYHY
MOBEJIIHKY CIOXHBaYiB IIPY MOKYII KIIOYOBUX TOBApiB, a TAKOXK PANTOBY 3MiHY MoJeen
CIIOKMBAHHS BiJ] CEKTOpY TIPOMAJChKOrO XapuyBaHHs 10 CTpaB, sKi TOTYIOThCS Ta
CII0’KUBAIOTHCSI BIOMA.

Ha npyromy micui my6mikamis «Impact of Covid-19 on consumer behavior: Will the old
habits return or die?» [11], aBropowm sikoi € JIxk. Iller, sikuii onucye HOBi 3BUYKH CIIOXKHUBAYiB,
BUKJIMKaHI KApPaHTHHHUMH 0OMEKCHHIMH.

Tpete miclie 3a KUTBKICTIO UTYBaHb IIOCIIA€ CTATTS aBTOPCHKOTo KosekTusy Jlaaro C.,
Icnam A.K.M.H., ®apyk A., [lip A. «Unusual purchasing behavior during the early stages of
the COVID-19 pandemic: The stimulus-organism-response approach» [12]. Asropu
OINUCYIOTH BIUIMB TI€PEHACHYEHHs IHTEPHET-/PKepesaMH Mij 4ac i30JsiLii Ha CXWIBHICTH
pOOUTH HE3BUYHI TTOKYIIKH.

Jnist GibIl AeTambHOTO aHajli3y HalpaBiIeHOCTI HAYKOBHX JOCHIIKEHb 32 JOIOMOTO0
nporpamuoro 3abesneuenus VOSviewer 1.6.16 6ymo chopmopano 9 kimactepis (puc. 2), ki
00’ €IHYIOTh ITOHATTS 32 MMPUHIMIIOM CYTHICHOT OJIU3BKOCTI.

Ha#t0ip11 noTyKHHI KTacTep — YSPBOHOTO KOJIBOPY — BKITIOYAE B cebe 158 KimrouoBux
ciiB i chopmoBanmii HaBkoso Covid-19. HacTynHi 3a BENMYHMHOIO MOHSTTS «CHOXKHUBYA
TIOBE/IIHKa», «IMOBEAIHKA CIIOKUBada», «CIPHUUHATTSI», «COLIAIbHI MeZia», «eIeKTpOHHA
KOMEPIIis», «CTIOXKABAY», «CTATHHA PO3BUTOKY, KKOPOHABIPYCY», «p03ApiOHA TOPTiBIL» Ta iH.
Hpyruii («3eneHuid») Kiactep XapaKTepU3ye CHOXHBYI CTaBJICHHs, L0 BiIoOpa)aroTh
CHPUATINBI 200 HECTIPUATINBI OIIHKK TOBApy, MOCIYTH, TOPTOBOi MapKH, IiHA, PEKIaMH,
PUHKY 200 OYJIb-SKOTO 1HIIIOTO ACTIEKTY CITOKUBaHHS.

«CHHI» KJIacTep € TPETIM 3a BEIHYUHOIO 1 B CBOIH OCHOBI MICTUTH MOHSTTS «JIFOINY.
BiH Bruitouae 40 KIIIOYOBHX CIIIB, CYTh SKUX II0B’sI3aHa 13 JOCHIIKEHHIM (HaKTopy 30POB’s
PI3HMX KaTeropiii HaCeJIeHH:.

YerBepTHii («KOBTHIN») KIIacTep TICHO MEPEILTITAETHCS 13 TPETIM, a/)Ke TAKOXK BKITIOUAE
BUBYCHHS HACJIJKIB I OPraHi3My, COIPUYMHEHUX KOPOHABIPYCHOIO IHPEKILIE.

Pemra m’sTh KIacTepiB € HabaraTo MEHIIMMH 32 BEIHYHHOIO — Bix 2 10 16 KIIIOYOBHX
CIIiB, ITOB’s3aHi i3 COIIaIbHOI0, Xap4YOBOIO MOBEIIHKOK Ta MOCTIKCHHSIM MPEBEHTHBHHUX
3ax0JiB OOpOTHOH 3 BipyCOM.

B minomy, OUTBIIICTE TOCIIKEHD IPUCBIYCHI IBOM KITFOYOBHAM acCIeKTaM: JOCIIKEHHS
IICUXOJOTIYHUX aCIEKTIB MOBENIHKHA CIIOKMBAYiB ITiJ BIUIMBOM IaHAEMil Ta BHU3HAYEHHS
HACIIAKIB JJIS OpraHi3My OKpeMoi IIOAWHU Ta 3I0pOB’S CycCHiIbcTBA B Iimomy. Citifg
3a3HAYUTH, IO B T.4. dYepe3 IMOpIBHIHO HE3HAYHWI TNepiof iCHyBaHHS mpobieMy,
MaJIOJIOCII/DKEHUMU 3aJTHIIAIOTHCS. MTUTAHHS BH3HAYEHHs BIUIMBY 3MIHHM CIIOKHBALbKUX
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3alUTIB 3 TOYKU 30pY MAOCSTHEHHS MIANPUEMCTBAMU Ta Jep)KaBaMHU EKOHOMIYHUX
BIAIIOBIHO COLAJILHUAX LILJIEH.
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Pucynok 2 — Bizyanizayitina kapma Haykogux nyoaikayii y cgepi 00caioxHceHHs 6naugy
nanoemii Ha No8ediHKY cnodcusauie (cpopmosarno agmopom Ha ocHogi B/ SCOpUS 3
suxopucmannsm VOSviewer)

OxpeMoi yBaru ciij HajgaTh aHallizy reorpadiqHoi MPUHAJIEKHOCTI aBTOPIB HAYKOBHX

poOit 3a naHuM HanpsMKoM. Tak, Ha PUCYHKY 3, IPEACTABICHO BiTHOCHHH MK BUCHUMH Ta
JIOCJIIHUKaMH BIUTMBY MaHAEMil Ha MOBE/IHKY CIIOKMBAYiB 3 pi3HUX KpaiH
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OTxe, 3TiIHO 3 OTPUMAHUMH pe3yJIbTaTaMH, JIIUPYIOUl MO3WIii 3a MmyOmikariiHoi
aKTHBHICTIO HAyKOBLIB y cdepi y cdepi HOCHIIKEHHS BIUIMBY HaHAEMIl Ha IOBEIIHKY
crioxuBauiB 3aiiMatorh Taki kpainu: CLIA (246 nyOnikauiit), Kurait (143 myOmikamii),
Benuko6putanis (101 my6nikaris), [aais (96 nyonikauiit), Itanis (75 mybnikauiit), Icnanis
(65 my6mikauii), [liBnenna Kopest (56 my6umikariii), Asctpanis (51 my6nikaitis). IIpu upomy
KijbKicTh myOmikaniii y BJ] Scopus, omy01ikoBaHUMH BITYN3HSHUMH aBTOpaMy MOPIBHSHO
He3HayHa — 8 myOuikaliif, 0 TOBOPHTh NPO MAJOAOCITI/DKEHICTh Ta CBOEYACHICTBH
3IiHCHIOBAaHOTO TOCTIIKEHHS B YKpaiHi.

BHUCHOBKU

B pesymprari 6i6miomerpmuHoro anamizy 1007 myOmikamid, mMpoiHIEKCOBaHUX
HayKOMETPHYHOIO 0a3010 manux Scopus mpoTsrom 2020-2021 pp., mpUCBSUESHIX THTAHHIM
BIUIMBY TaHAEMii Ha TOBEMIHKY CIOXHBadiB, OyIO BHOKpeMIIEHO 4 HaiOLIBIOI MOTYXKHI
KJIacTepH. BIUIMB MaHIEMii Ha 3MiHY CIIOKMBAI[bKMX 3BHYOK HACENICHHS y BCiX cdepax
KUTTEISUIBHOCTI; XapaKTePUCTHKA CIOXXKUBYMX CTaBJCHb, 3J0pOB’Sl PI3HUX KaTeropiu
HaceJICHHS; BHMBYCHHS HACHIJIKIB [UIi OpraHi3aMy, CHPUYMHEHHX KOPOHaBIpYCHOIO
iHpekuiero. MaJomociUKEeHUMH 3aJIMIIAIOTECSl NMUTAaHHS BHU3HAYCHHS BIUIMBY 3MIiHU
CIOXXKMBAIIBKUX 3alUTIB 3 TOYKH 30py MAOCATHEHHS IIJNPHEMCTBAMH Ta JepiKaBaMH
€KOHOMIYHUX 1 BiJIITOBITHO COLabHUX HiTeH.

IHTEpec 10 TeMU € CTabLIBHO 3POCTAIOYUM, aJDKe MpobiieMa 3aITHIIAETHCS BIIKPUTOIO —
Covid-19 mpomoBkye 3MIHIOBATH JKUTTS JIIOJICH B yChbOMY CBiTi, 3MIHIOIOYH HE TLIbKU
CIIOXKHMBAILIBKY, Xap4oBY 1 T.A. MOBEOIHKY HACEJICHHS Ta NPUHLUIM BEICHHA Oi3Hecy, ajie
(hopMye HOBI 1 HOBI HiJIi CTAJIOTO PO3BUTKY CYCIILIBCTBA.

SUMMARY
Kolesnyk D. Peculiarities of consumer behavior in Covid-19 conditions: bibliometric analysis.

The events caused by COVID-19 are among the most significant and unpredictable events of recent years. Every
country, economy, and human sphere could not ignore the Pandemic that unfolded in early 2020. And, of course, it
has strongly influenced consumer behavior. Under these conditions, the main psychological factors influencing
consumer behavior were anxiety and fear and the panic they caused. External and internal restrictions on business
and consumer activity associated with the coronavirus pandemic have led to a temporary decline in production and
consumption in the economy. Measures for social distancing, self-isolation, quarantine, adopted in many countries,
and other factors have created new consumer trends that need to be detailed.

Accordingly, the article aimed to determine the essence of research in the pandemic impact on consumer
behavior, published in publications indexed by the leading database Scopus.

As a result of bibliometric analysis of 1007 publications indexed by the Scopus database for 2020-2021 on the
impact of the Pandemic on consumer behavior, four most potent clusters were identified: the impact of the Pandemic
on changing consumer habits in all spheres of life; characteristics of consumer attitudes; health of different
categories of the population; study of the effects on the body caused by coronavirus infection. Determining the
impact of changes in consumer demand in terms of achieving economic and social goals by enterprises and states
remains little studied.

A study of the geographical affiliation of authors of scientific papers in this area showed the most significant
number of publications published by scientists from the United States, China, Britain, India, Italy, Spain, South
Korea, and Australia. At the same time, the number of publications in the Scopus database published by domestic
authors is relatively insignificant, which once again confirmed the lack of research and timeliness of the study in
Ukraine.

Interest in the topic is constantly growing. Because the problem remains open — Covid-19 continues to change
the lives of people around the world, changing not only consumer, food, etc. behavior of the population and the
principles of doing business, but forms new and new goals of sustainable development of society.

Keywords: consumer behavior, Covid-19, influence, bibliometric analysis.
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