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PEKJIAMHA AIANbHICTb TOB <XKUTOMUPBIOIMPOAYKT»
(HA NPUKNALI TM «AH-HYLLUKA»)

IOnin Conosiiosa,

KaHJ. HayK i3 COIl. KOMYHIK., TOLEeHT, HarliloHabHui yHIBEpCUTET XapuoOBUX TEXHOJIOTH;
Anina Mas3yp,

CTyAeHTKa, HallioHambHMI yHIBEPCUTET XapuyOBUX TEXHOJIOTIN

Anomauin. Haykosa po3gioka npucesiueHa O00CHiOHNCeHHI0 Ma AHANi3y PeKlaMHOI OisnbHOCmI
HAYK0BO-8UPOOHUYO20 MOBAPUCINEA 3 0OMedCeHOI0 Ionosioanvhicmio «Kumomupbionpooykmy, TM
«An-nywkay. s ycniuuHo2o 00csieHeHHs NOCMABIeHoi Memu npu 00CiodiceHi ingopmayii npo 6peno
DO32NAHYMO MeopemuyHi ma NpaKkmudHi mamepianu, a came: MexHONO02iI0 8U2OMOBIEeHHA NPOOYKYIL
RIONPUEMCMBA,; MEXHONLO2IYHI PO3POOKU, OOCIIONCEHO CIAMUCIMUKY PEeKIaAMHUX Mamepianie OpeHoy y
coyianvHux mepedicax Instagram ma Facebook, amaniz xonxypenma 6Openoy ma tio2o KOHmMeHmMy 8
COYIAbHUX MePeANcax, 00CII0NCEHO YiNbo8Y ayOumopiio ma ixHe NO3UYiOHY8AHHS U000 OPEHO).

Pesynomamom awnanizy cmano 3pozymino, wo Opendy «Au-nHywka» nompiono i Haoaui
BUKOPUCMOBY8AMU COYIATbHI Mepedci 0l NOOAIbUOT PeKIaMHOI KAMNAHKIL, A MAKOXC HALAWMY8amu
Mapeemosamny pekiamy Ois 3aLy4eHHs HOBUX NOMEHYIIHUX KILIEHMIS.

Knrwouoei cnosa: pexnamna KOMyHiKayis, 6UuOU peKIamu, COYiAIbHI MePexrci, NO3UYIOHYBAHHS.

ADVERTISING ACTIVITIES OF "ZHYTOMYRIBIOPRODUKT" LLC
(ON THE EXAMPLE OF "AN-NUSHKA" TM)

Yulia Solovyova,

Ph.D. of social sciences Commun., associate professor, National University of Food Technologies;
Alina Mazur,

student, National University of Food Technologies

Abstract. This scientific article is devoted to the research and analysis of the advertising campaign
of the scientific and production company with limited liability "Zhytomyrbioproduct", trademark "An-
nushka". In order to successfully achieve the set goal, while researching information about this brand,
theoretical and practical materials were considered, namely: the production technology of this
enterprise's products, technological developments, the statistics of the brand's advertising materials on
social networks Instagram and Facebook were studied; analysis of the brand's competitor and its content
in social networks, the target audience and their positioning to the brand were researched.

As a result of the analysis, it became clear that the "An-nushka" brand needs to continue using
social networks for further advertising campaigns, as well as set up targeted advertising to attract new
potential customers.

Keywords: advertising communication, types of advertising, social media, positioning.

OCHOBHUM  HampssMOM  pOOOTH  HAyKOBO-BUPOOHHYOTO  TOBApHCTBA 3  OOMEXKCHOIO
BiAmoBinanpHICTIO  «Kutomupbionpoaykr», TM  «AH-Hymka», € OTpPUMaHHS  HAWBUIIOI
6ioeHeproinpopmaniifHoi SKOCTI MPOAYKIi, OTPUMAHOI 3 POCIMHHOI CHUPOBMHHU JUIsl BUKOPUCTAHHS
JFOAMHOIO — JUISL €KOJIOTT4HOi OE3MeKH 3/10pOB’s, rapaHTOBAHOI SKOCTI MPOQIIAKTUKYA 3aXBOPIOBAHb Ta
03710pOBJIeHHA. JIJIS BOTO MiANMPUEMCTBOM 3aMPOBAHKEHO MPUHIIUIIOBO HOBI TEXHOJOTIYHI MPOIECH
nepepoOKH CUPOBUHU 1 OTPUMAHHS PI3HUX XapYOBHUX MPOAYKTIB CHEIIaTbHOTO TPU3HAYCHHS.

«IHHOBaIItHI PO3pOOKH, BIPOBAKEHI HA MiJNPUEMCTBI, HAJIEKATh IO HU3BKOTEMIIEPATYPHUX

texHosoriii. Tooro, BepxHiit mopir temneparypu +40C Ha BUpOOHHUYUX TEXHOJIOTIYHUX TpoLecax — Bif
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CYIIiIHHS CHUPOBHHHU 10 30epiranHs roToBoi mponykiii. lle momomarae 3amuimatu BCi KOMIIOHEHTH
MPONYKIIi Yy IpUpOoAHUX (popmax, 10 0COOIUBO BaXKIMBO MPU OTPUMAaHHI POCIMHHUX ONiH, Y SKHX 32
BUCOKHX TEMIIEpaTyp MOXYThb YyTBOpioBatucs TpaHckupu» [1]. Hapasi mponykmis HB TOB
«KutoMupO10MpOIyKT» YIIEBHEHO 3aifHsIa CBOIO HIIly HA PUHKY Xap4yOBUX MPOIYKTIB CIEIiaJIbHOTO
JIETUYHOTO 1 (PYHKIIIOHATBHOTO MPU3HAUCHHS.

MeTta HayKOBOi pO3BiIKM — aHaJIi3, OOTPYHTYBAHHS Ta PO3pPOOJIEHHS MPOEKTY PEKIaMHOT KaMmaH1i
JUTS OJTiH OpeHTy « AH-HYIIIKa» Ha OCHOBI MMPOBEACHOTO JOCIIIDKEHHS Ta aHATI3Y MTOMEPEIHBOI peKIaMHOT
noistbHOCTI  mignpueMcTBa. OO0’ekT  mochmipkeHHs —  pekiamHa  gismieHicTh  HB - TOB
«KutoMupOionpoayKT.

Enementn ¢ipmMoBoro crumo OpeHAy po3poOsIiNCh 13 BpaxyBaHHSM TO3UIIOHYBaHHA. Y
JIOTOTHII1 3aCTOCOBAHO 3€JICHUI KOJIIP, 10 XapaKTEPHU3y€E EKOJOTIYHICTh, PUPOIHICTh Ta HATYPAIBHICTD.
KonwsopoBa rama — 1ie 6exeBi Ta moMapaHyeBi BiITIHKH.

«inpoBa aynuTopist OpeHay — e MepeBaXKHO KIHKHU BiJ 25 POKiB 10 55 pOKiB, 110 CTAHOBISAThH
80% LA, Ta yonoBiku BikoM Bix 35 1o 60 pokiB, mo ctaHoBIATE 20%. Miciie po3rantyBaHHs — YKpaiHa
Ta HeBeIUKui BigcoTok — [lompmay [2].

HB TOB <« KutoMupOionpoayKkT» 3aIMCHIOE pEKJIaMHY KOMYHIKaIll0 pi3HOTO (QopMary:
nojirpadiuHa mpoaykuis (ZOBIAHMK, Opourypu, OykinetH, (uaepu), pekigama B ApyKoBHUX 3MI,
30BHIIIHA IU(pOBa pekjiama B anTekax, BUCTABKH, KOH(EpeHlii, a Ha MOoYaTKy JABOXTUCSYHUX Oyna
pexiiama Ha Th. Takox HemomaBHO OpeHJ MOYaB aKTHBHO PO3BHUBATHCH Y COIAJIBHUX MEPEKax,
30kpema, Mae ctopinku y Facebook Ta Instagram.

VYes apykoBaHa pekiaMa Mae CBii BII3HABAaHWM CTHIIb, IO XapaKTEPU3YETHCS KOJIHOPOBOIO
ramMol0 B KOPHYHEBO-0€XKeBUX, ONAKUTHO-OLTNX, 3€JCHUX BIATIHKaX Ta JEKOPATUBHUMHU E€IEMEHTaMU
CHPOBHUHH, KA BUKOPUCTOBYETHCS Y BUPOOHHIITBI, Ta (POTO MPOAYKIIIT /IS MI3HABAHOCT] Ha TOJMIIIX
MarasuHiB Ta anTekK.

Takox A1 KOMyHIKaIlii 3 IJIbOBOIO ayAUTOPi€I0 OpEeHIy 3aCTOCOBYBaJIach APYyKOBaHA PEKIaMa B
KypHai «310poB’s», A€ MyOiiKyBasach iHpopMalis Mpo BHUPOOHHITBO Ta HOBUH HPOAYKT — Tellb
COpOEHT.

Y wMepexax nekubkox antek y JKuromupcwkiii, KuiBchkiit, JIbBiBChKill oOmacTsx Oyio
po3pobiieHo Quaepu 3 iH(MOPMALIEI0 TMPO KPEM Ta TPOBEIACHO OMHUTYBAaHHS 3 METOI0 PO3YMIHHS
ynoao0aHp KIIEHTIB Ta MOKJIMBHX 3MiH y POAyKuii a00 B OpeHi.

Oxkpeme Miclie B KOMyHIKaIlli OpeHay 31 crokuBauaMu 3aiimae cait [1]. Bin po3poOnenwuii y
¢bipMOBOMY CTHIII 13 JOTPUMAHHSM BiJITOBIIHOT KOJHOPOBOi ramu. Ha TOJOBHINA CTOPIHIII MOXKHA
no0aunTH aHIMOBaHUH OaHep, Ha SKOMY 300paXKeHO MPOAYKIIIO Ta AeTalbHy iH(pOpMaIlio Ipo Hei.

B okpemux BKJIagkax po3mimieHa iHpopMallis Mpo eTany BUTOTOBJICHHS MPOAYKIII Ta Bifeo 3

MpoliecamMu MaKyBaHHA Ta GacyBaHHs mpoaykiii. Y Bkiami «llopagu gikaps» migiopaHo KOMOIHYBaHHS
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IPOAYKIIT BiJl THX M IHIIMX 3aXBOPIOBaHb Ta JUIs 3pyYHOCTI BiJjpazy MOXHA 0()OPMHUTH 3aMOBIICHHS 13
MOTPIOHUM JIJIs1 KITI€EHTA KOMIUJIEKCOM MPOyKIlii. Takoxk Ha cailTi MOYXKHA OKPEMO MPUI0ATH MPOIYKIIIO
Ta 0()OPMHUTH TOCTABKY, IO € 3PYYHHUM JIJIsI CIIOKMBAYIB.

Hapasi komyHikamis OpeHay 31 CBOEIO ILIUJILOBOIO ayIUTOPI€I0 BiAOyBa€ThCS 3a JIOMIOMOTOIO
couianbHUX Mepex — Facebook ta Instagram. 3anydeHHs Ta CHIIKyBaHHS 3 KIIIEHTaMH BiZJOyBaeThCs 32
JIOTIOMOTOF0 PEKJIaMHHUX MaTepialliB:

reels;

stories;

- JIOTINCH;

OMUTYBaHHS Y KOMEHTapSIX.

CTuib KOHTEHTY:

300pa’keHHS MPOIYKTY;

- MIPABWJIBbHICTh Ta JOIUIBHICTD 3aCTOCYBAHHS MPOIYKITii;

- KOPHUCHI BJIACTUBOCTI MTPOTYKIIIT;

- 1ikaBi (HaKTH PO MPOIYKIIIFO;

- pEIeNTH, B IKHX MOKHa BUKOPUCTOBYBATH TPOIYKIIiIO;

- HATYPaJIbHUN JOTJISIT 32 OOJIMYUYSIM Ta BOJIOCCSAM i3 BUKOPUCTAHHIM MPOAYKIIii OpeHy;

- HAaYKOBI CTaTTi TOILO.

Oco6muBocti pexinamu npoaykiii HB TOB «KutomupOionpoaykT» momsrae y BioOpakeHHi
HaTypaJibHOI, €KOJIOTIYHO YHCTOi, KOPHUCHOI, mpupoaHoi mpoaykiii Openmy. lle BimOyBaeThcs 3a
JIOTIOMOT 010 TEKCTY, /1€ PO3MOBIAA€THCS PO KOPHCHI BIACTUBOCTI MPOAYKLII JUIsl OpraHi3My JIOAWHU, a
TaKOX 3a JONOMOTO0 BiZieo Ta (POTO, Jie 3aCTOCOBYETHCS €IEMEHTH MPUPOJH, HATypaIbHUX POCIHH,
CHPOBHHH, 3 SIKOT BUTOTOBJICHA MTPOAYKIIis, @ TAKOXK €Tl BUPOOHUIITBA.

3a I0MOMOTOI0 BUIIEBKa3aHUX OCOOIUBOCTEN pekIaMHOI AisTbHOCTI TM «AH-HYIITIKa» OTPUMYE
JIOBIpY BiJ] CIIO’KMBAYiB, 3aKPIIUIIOE y iX CBITOMOCTI TOJI0C OpEeH/y Ta MO3UII0HYBaHHS.

JUis 1iTicHOT Ta TMPaBWIBHOI MOJANIBIIOT KOMYHIKAIii 3 I[UIBOBOIO ayIUTOPil0 TOTPIOHO
3aCTOCOBYBATH Ta TEpeaaBaTH TOJI0C OpeHay, KUl MoKa3ye HaTypaldbHICTh, €KOJOTIYHICTh, 3I0POBHA
Croci0 KHUTTA, APYKEIOOHICTh, MAcTs, JO00B 10 cebe, HAYKOBICTh, O00I3HAHICTh, MIUPICTh, abu Y
CHOXHBayiB (POPMYBaIOCH MPABUIIbHE TIO3ULIIOHYBaHHS OpeHy.

Takox npaBuJIbHE BUCBITICHHS MMO3UIIIOHYBAaHHS OPEHy TOTIOMOXeE 1 HaJalll IPUBEPTaTH yBary
MOTEHIIIHHUX CIOKMBA4YiB Ta YyTPUMYBATH YyBary MOCTIMHHMX KJi€HTiB. J|jisi mporo moTpiOHO 1 Hamami
BHUCBITJIFOBAaTH CBOI NEpeBard Ta JIOIUIHHICTh BUKOPHCTAHHS CaMe IIbOTO OPEHIy cepea KOHKYPEHTIB.
Hanpuknan, Bupobnuk opraniuaux npoaykris Golden Kings of Ukraine mae cxoxxy nmpoykifito, a came
Xap4oBi pociauHHI omii. [{ng B3aemonii 3 Kili€HTaMHU BOHU TaKOK BUKOPHCTOBYIOTH COLIaJIbHI MEpexi —

Instagram ta Facebook. « CTuib iXHbOTO KOHTEHTY — 11€ IEMOHCTpAIIisl PEIEITIB Ta TPUTOTYBAHHS PI3HUX
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CTpaB, JIc¢ MO’KHA BUKOPUCTOBYBATHU JIaH1 OJii; OTJISAM Ta MOPIBHSAHHS 3 IHIIMMHU OJNIsIMU KOHKYPEHTIB;
mikaBi (axtu» [3]. B3aemomis crmokuBadiB 13 KOHTEHTOM BHIIE CEPEIHBOTO: BEIHKAa KIJIbKICTh
OXOIUUICHHSI Ta BMOJOOAHHS Ta 1HKOJIM KOMEHTapi. Takox Iiei OpeHJ BHKOPHCTOBYE TapreTOBaHY
pekamy, mIo JoroMarae 3aTy9iTH HOBHX MOTEHI[IHHUX KJIIEHTIB 3a JOMOMOTOI0 I[IKaBOTO Ta SKICHOTO
KOHTEHTY.

«Y cBowo uepry TM «AH-HyIIKa» Ha CTOpPIHKAaX COMIJIBHUX MEPEX IEMOHCTPYE IMPOIECH
BUPOOHMIITBA, IiKaBl (paKTU MPO MPOMYKIIIO, MEepeBard MPOIYKIii Ta SK MPaBUIBLHO BXWUBATU Ta
3acTocoBYBaTH ix» [4]. s momanbmioro 3adydeHHs NOTEHIIMHUX KIIEHTIB OpeHay «AH-HYIIKa»
noTpiOHO HaNaITYyBaTH TapreTHHr Ta pO3pOOMTH SKICHMHA KOHTEHT, Je OyAe BHCBITIIOBAaTHCH
MO3UIIIOHYBaHHSI Ta TOJIOC OpeH/Ty.

AHa3yI04YM CTaTHUCTHKY pE3yJbTaTiB pekiaamMHuX matepianiB y Facebook, Moxna 3pobutn
BUCHOBOK, II0 B OLIbIIOCTI (pOpMAT KOHTEHTY — II€ Bifeo, reels, momuc i3 IiKaBOIO Ta KOPUCHOIO
iH(popMariero mpo BUpoOHUITBO Ta mpoaykuito. Ha cropinmi y Facebook 6penn mae 209 mianucHUKIB.
Ixonka mpodinto — jorotun Ta Ha 3aaHbOMY (oH1 TPOayKIlis TM «AH-HYIIKaY.

CrarucTuka IEMOHCTPYE HAsIBHICTh B3a€EMOJIi 3 pEKIaMHMMH MarepiajaMu Ta JIOCTaTHIO
KUIBKICTh TIEPETJISAIB, aje BiJICYTHS BEJMKA KUTHKICTH HOBUX MIJIIMHUCOK, IO BKa3ye Ha BiJICYTHICTH
HaJIAIITyBaHb TApreTy, OCKUIBKA KOHTEHT MOTPAIUISE Y 3arajibHy CTPIuKYy, 1 IEIKUM KOpPHCTyBayaMm Ii€i
colianbHOT MepexXi He LikaBui el npoxykT [2]. 3a ocraHHil Micslbs BeneHHs cropiHku y Facebook
Ma€eMO Taki pe3yJbTaTu: oxorieHHs — 1,2 tuc. + 79%; B3aemonist — 362 + 54%; npupict yurayiB 8 +
33%; 3-cexynani neperisiau Bineo 1,3 tuc. + 90%.

Ha cropinmi B Instagram 6penn «AH-HymIKa» Mae 129 niqnucHuKiB. ABatap npoQiiaro — JOTOTHI
OpeHay. AHami3yruM CTaTHCTUKY B Instagram, 6auuMo MOCTaTHE OXOIUICHHSI OOJIIKOBHX 3alUCIB Ta
30UTBIIICHHS] TIANUCHHUKIB, a OT B3aemofis 13 [IA Bmama. Ile mMoke OyTu MOB’S3aHO 3 MEHIIUM
nyOiKyBaHHSIM KOHTEHTY, HiX y Facebook Ta 3MeHIIEHHAM NPHUCYTHOCTI stories, Ji¢ CHOXKHBaui
B3aEMOJIIFOTh 3 HUMH. 3a OCTaHHIA MICSAIb BBEJICHHS CTOPIHKW B Instagram maeMo Taky CTaTHUCTHKY:
oxoruteHl o0OmikoBi 3amucu: 480 + 99,2%, oOmikoBi 3ammcu, 1o B3aemomisia 21 — 4,5%, 3araiabHa
KITBKICTE ynTauiB 112 + 8,7%.

Takox 3ayBaXMMO, IO BHUKOPHCTOBYEThCS BHKIIOYHO OpraHiuHa pekjama, ToO0To 0e3
HaJAIITYBaHb Y PEKJIaMHOMY KaOiHETI Taprery.

3rimHo 31 cratucTukoo Bigmainy mapketuary HB TOB «KutomupbionpoaykTy, HaOUIbII
JOLITBHOI0 € peKiaMa OpeHay B COIAJbHUX Mepexax, Ha KOH(EepeHIisX, BHCTaBKax Ta
PO3MOBCIOKEHHS (PIIa€EpiB B anTeKax.

TM «An-Hymka» moTpiOHO 1 Hajali po3BUBATH CBOI corliasibHi cTopiHkH B Facebook ta Instagram

1 MATPUMYBATH 3B’S30K 3 KIIEHTAMH Yepe3 Il MEpeki, OCKUIBKH II€ JoromMarae OpeHay 301IbIIyBaTu
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Tpadik, 3aTydaTu KIi€HTIB, OPMYBATH JOSAIBHICTh, IPOCYBATH CBOI TOBApH Ta MOCIYTH 1, IK pe3yJbTarT,
OTpUMYBaTH (PIHAHCOBY BUHArOPOY.

[Tonynsipaum ipotykToM TM « AH-HYTIKa € Xap4yoBi 0111, III0 BUTOTOBJICHI HA POCITMHHINA OCHOBI
3a HU3bKOTEMIIEPATypPHOI TEXHOJIOT] 13 3aCTOCYBAaHHSIM XOJIOJHOTO BiJICTOIOBaHHS.

Jlnst 301IbIICHHS TPOJIaXKiB OJIi BapTO MOCHIIMTH PEKJIaMHY KOMYHIKAI[IO Ii€e] TOProBO1 MapKH.
BBaxkaeMo OLIUIBHUM 3aCTOCYBAaHHS TapreTOBAaHOI PEKIaMH, CIPSIMOBAHOI Ha I[UUIbOBY ayAUTOPIIO, sKa
I[IKaBUTBCSI CXOKUM KOHTEHTOM Ta Mpojykiieo. el Bua pexnamu € He 10porum, ane epeKTUBHHUM,
OCKUIBKH OUTBIIICT JIFOJICH MI3HAIOTHCS PO OPEH]T 32 IOTIOMOTOI0 PEKJIAMH B COIIAIbHIUX MEpEKax.

Takox AOITBHUM JUIs BipyCHOT peKJIaMu Xap4oBoi oJ1ii « AH-Hy1IKa € i1 po3minieHHs B Tik Toxk,
JI€ OTJISIAM Ha MPOJTYKTH, IiKaBi (PaKTH 00 HUX JOMOMOXKYTb IPUBEPHYTH YBary Ta 3aJlydYUTH YUMAITY
KUIBKICTh IUJIbOBOI ayauTopii. Pexmamy xapdoBoi oii Ha POCIWHHIA OCHOBI BapTO PO3MICTUTH B
JPYKOBaHMUX Meia, IO TIOB’s3aHI 3 TEMAaTHKOIO 3JI0pOB’S, CIOPTY, NPAaBMUIBHOTO Xap4dyBaHHS,
HyTpHLiosorii Tomo. Ile qonoMoske miABUIIMTH BIi3HABaHICTh OpEHY.

[TincymoBytouM Bulll€3a3HAYEHE, HAMOJIOCUMO, 10 I MOAAIBINOT nomyaspu3anii npoaykuii HB
TOB <« KutoMupO10IpOayKT» PEKOMEHAYETHCS 30CEPEIUTHCh Ha PO3BUTKY cTopiHOK Facebook Ta
Instagram Ta 3amyCTUTH TapreTOBaHy peKJiaMy JJisi OLTBIIOT0 OXOIJICHHS MOTCHIIIMHUX KITI€HTIB. Takox
3anmycTUTH BipycHy peknamy y Tik Tok y cTuii iHTEpB’I0 3 BiJOMHUM HYTPHIIIOJIOTOM, 1€ HaJalOThCS
nopaau Ta LikaBi (akTu Ipo MPOIYKIiIO Ta 1i BAKOPUCTAHHS. 3aCTOCOBYIOUHM 1 Hajami Takui dopmar
KOHTEHTY, OpEH/I 3MOKE OXOIMUTH HOBUX MOTEHIIMHUX KII€HTIB, OCKIIBKU OUIBIIICTB JTFOJICH ITOYNHAIOTh

[[IKaBUTHUCh HATYPAIBHOIO Ta OPTaHIvYHOIO MTPOIYKIIIETO.
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