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FAIR-TRADE AS A TREND FOR SOCIAL SOLIDARITY ECONOMY
DEVELOPMENT

Yuliia Chortok, PhD., As.Prof.
Solodovnyk Oleksandra, student
Sumy State University, Ukraine

The fair-trade system can be considered one of the most successful real
experiments of alternative economies. However, compared to other economic
approaches, it relies excessively on mass market mechanisms and selling products
through conventional distribution channels and retail. In order to gradually
transform the “unfair” mechanisms of world trade and achieve social and
environmental goals, the fair-trade system needs constant sales growth. It also
means that fair-trade marketing in consumer countries is subject to established
capitalist mechanisms of advertising and demand promotion. Although fair-trade
brand building aims to distinguish itself through the alternative values of
cooperation, trust, and fairness, it also operates within the constraints of simplistic
advertising messages [5].

According to [2], fair trade is an easy way to make an impact on the lives of
the people who grow and create the things we love. In addition, it is about the
users of such things. Therefore, fair trade offers fair for:

- producers. In the global trading system, small rural farmers and workers
are the most marginalized. In the fair-trade concept, they are at the center of
everything. Producers have an equal voice in the running of fair trade, which
makes it unique among certification schemes, and they are involved in all
decisions;

- farmers and workers. Fair trade means: (1) fairtrade prices covering the
average cost of producing the crops in a sustainable way and providing a safety net
when market prices fall; (2) fairtrade premium, i.e. an extra amount of money paid
on top of the sale price that is invested in businesses or projects of communities of
their choice; (3) decent working conditions and prohibition of discrimination,
forced and child labor; (4) access to pre-harvest subscriptions; (5) opportunity to
plan more for the future with greater security and stronger relationships with
buyers;

- consumers. Every fair-trade product a consumer chooses or campaign a
consumer supports helps farmers and workers invest in their lives and take more
control of their future. A “fairtrade” labeled product means that producers and
businesses meet fair trade's strict social, economic, and environmental standards.

The modern global fair-trade system consists of:

- three regional producer networks representing over 2 million farmers
and workers in Africa and the Middle East, Asia, and the Pacific, and Latin
America and the Caribbean (more than 70 countries);
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- over 25 national fair-trade and marketing organizations that promote
fair-trade products in consumer countries;

- an independent non-governmental organization Fairtrade International
that creates international fair-trade standards and coordinates fair-trade activities
worldwide;

- FLOCERT, the main independent fair-trade certifier that verifies
producers and traders for compliance with fair-trade standards [2].

To confirm the compliance with fair-trade principles, many companies
certified their products and activities.

After establishing a fairtrade minimum price for most products, the fair-
trade approach also includes a fairtrade premium. Farmers and workers decide
together how to spend the fairtrade premium to reach their goals, such as
improving their farming, businesses, or health and education in their community
[3].

The top 7 fair-trade products include coffee, cocoa, bananas, sugar, flowers
and plants, tea and cotton, which represent more than 90% of the farmers and
workers in the fair-trade system.

Fair-trade practices in the EU are comprehensive and operate within a
framework that emphasizes ethical, sustainable, and socially responsible trade. The
EU promotes fair trade through various mechanisms, policies, and initiatives
aiming to ensure fair treatment for producers in developing countries, protect the
environment, and raise consumer awareness about ethical consumption.
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