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PACKAGE LABELING AND SUSTAINABLE DEVELOPMENT  
 

Yuliia Lukianova, PhD student, 

Sumy State University, Ukraine 

 

The challenge and imperative of sustainable development lie in the fact that 

even now humanity, by much overspending and without limiting the use of natural 

resources, can cause irreparable damage to the global system. Humanity has only 

two paths: a) sustainable development, in which national governments successfully 

cope with the task of effective resource management; b) unstable, unsustainable 

development, which inevitably leads to both national and global catastrophe. 

Transitioning from these environmental concerns, it’s clear that language 

plays a pivotal role in addressing sustainability challenges. As Ploof (2016) and 

Ezeh (2020) suggest, language – whether it is indigenous, universal, or politicized 

– can profoundly influence global sustainability initiatives. It achieves this by 

connecting with individuals on factual and emotional levels, molding personal and 

community convictions regarding sustainable ecological practices. 

Without language, the concept of the Sustainable Development Goals 

(SDGs) would be inconceivable, highlighting its crucial role in conceptualizing 

and achieving these goals. Language experts contend that development is 

impossible without language, underscoring its importance in carrying out SDGs. 

Words, like individual species, or elements, are essential to the composition 

and conservation of the world’s endangered ecological niches and, equally 

important. The language, be it indigenous universal, or politicized, can effectively 

shape the future of global sustainability by engaging audiences on both factual and 

emotional levels.  

Language is the foundation of sustainable economic development. 

Language is the basis of the skills, communication, and participation through 

which populations can play an active role in socio-economic development (Cheffy, 

Djité, and Mufwene) [2]. 

Language is essential in developing a sense of place and must be utilized 

effectively to foster sustainable choices' widespread appeal. Much like people 

“defend what they love,” human nature tends to resist change unless that change is 

directly beneficial or otherwise wholly attractive to it. Sustainability has, until 

recently, carried the unattractive stigma of compromise. Recycled and eco-friendly 

products are frequently less comfortable, ineffective, and expensive [5]. 

"Packaging" means a process or method used to protect goods, facilitate 

their preservation, transport, sale, and provide information to consumers. In a 

scientific context, packaging research often focuses on developing more 

sustainable or innovative solutions to reduce environmental impact, improve 

product biosafety, and optimize logistics and storage. 

The connection between sustainable development and packaging is quite 

close, as the choice of packaging materials and their processing methods affects the 
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ecological footprint of products. Here are a few ways packaging can contribute to 

sustainability: 

1. Use of sustainable materials: By choosing biodegradable or renewable 

materials for packaging, such as paper, cardboard, or plant-based plastics, 

companies can reduce their negative impact on the environment. 

2. Minimizing the use of materials: Developing packaging that requires 

fewer materials without losing the effectiveness of protecting the product helps 

reduce waste and energy costs in production. 

3. Improving the recycling of packaging: Designing packaging that can be 

easily disassembled into recyclable or reusable components supports the circular 

economy. 

4. Innovation in packaging: Development of new packaging technologies 

that reduce environmental impact or improve packaging efficiency, for example 

through the use of smart packaging that can monitor product freshness and reduce 

food waste 

5. Communication with the consumer: Offering information on packaging 

about proper disposal methods or its environmental advantages can educate 

consumers to be more responsible and conscious of sustainable consumption. 

These methods lessen the adverse effects of packaging on the environment and 

engage consumers in sustainable development through their daily decisions. 

Business owners must commit to running their operations sustainably – 

powering stores and factories with renewable energy, using sustainably harvested 

raw materials, etc. – to provide consumers with “beautiful, functional, affordable, 

sustainable products” that enhance, rather than compromise efficiency [3]. Using 

language to change consumers' perspectives is crucial to maximize the impact of 

these business shifts. Sustainable products alone will be ineffective if people do not 

feel enticed or compelled to purchase them.  

Studying the system of social values reflected on the packaging, it is 

possible to highlight the following components: health as a value, safety as a value, 

ecological values, social values, and geographical values. 

Thanks to its exceptionally well-argued and informative potential of 

packaging, it has become the number of marketing element communication, 

therefore it has become the task of specialists in various fields identification, 

classify, and analyze the main indicators and elements of packaging, among which 

product labeling has a special place [4]. 

Labeling is a text, conventional designations (pictures) that are applied to 

the packaging and goods, as well as other auxiliary means that are intended for 

identifying the goods (its individual properties), proving information (about the 

manufacturer (executor), quantitative/ product quality characteristics, etc.) to the 

consumer [6]. 

Text as a form of written information is the most common element of 

production and trademarking. It signifies a high level of accessibility to product 

information for all market participants. The text can do all the basic labeling 
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functions, but to the greatest extent inherent to it, it is informative and identifying. 

In a text element, all forms of written information can be used for labeling: letter, 

digital, and verbal. 

Sustainable labeling is the procedure of using informative labels on 

products that provide data on the environmental, social, and economic impact of 

products throughout their life cycle. This labeling allows consumers to make more 

informed choices based on sustainable development criteria. It may include 

information on resource use, greenhouse gas emissions, material disposal, and 

corporate social responsibility. Sustainable labeling can encourage producers to 

adopt more environmentally friendly and socially responsible practices. 

Sustainability labeling is important because it helps consumers make more 

responsible choices. Here are some key aspects to look out for:  

1. Sources of Ingredients: Labeling that indicates sustainable or organic 

sources of supplement ingredients can certify that they were produced without 

harming the environment. For instance, vitamins are made with organic plant 

extracts or derived from sustainably pure sources.  

2. Certification and production responsibility: Certified labeling, for 

example, according to USDA Organic (for products grown in the USA) or EU 

Organic (for products grown in Europe) standards, ensures that products are 

produced using methods that support the ecosystem and reduce chemical load. 

3. Packaging and its disposal: Labeling that indicates environmentally 

friendly or recyclable packaging is crucial for consumers who want to minimize 

their environmental impact. 

Using packaging that is easily recycled or biodegradable contributes to the 

circular economy.  

4. Production transparency: Clear labeling demonstrating where and how 

vitamins were produced helps consumers make informed choices. Labels 

indicating the ethical sourcing of ingredients, or the execution of eco-friendly 

production techniques can sway consumer choices. A key aspect of all these 

practices is raising consumer awareness and encouraging them to make more 

sustainable lifestyle choices. 

Sustainability has become one of the main business and society topics. 

Translating sustainable principles into real behavior requires integrating them into 

society and business ideology as a core value. It takes time, investment, and 

consistency in all stages. A sustainable labeling management perspective is an 

effective approach that can bring sustainability to life and provide multiple benefits 

for consumers and companies. 

The labeling communicates with its audience with the help of language – a 

set of verbal and non-verbal tools. Sustainable labeling is labeling that undertakes 

sustainable practices in the working of businesses and champions them. They use 

label communication tools to convey these benefits to their end consumer, enabling 

them to make conscious decisions while being associated with or buying from 
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those goods. Sustainable labeling, an emotionally influential communication tool, 

is powerful in achieving sustainable development goals.  
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