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EKOHOMIYHI MPOBJIEMU CYYACHOIO CYCIINIbCTBA TA LUNAXU IX NOOONAHHA
®IHAHCOBO-EKOHOMIYHI MPOLIECW: MPOBNEMU TEOPIT TA MPAKTUKW
TEOPISA TA MPAKTUKA MOOATKOBOI TA OBJIIKOBOI NMOMNITUKU YKPAIHA
YMNPABNIHHA TA MOAETIFOBAHHA COLUIAITbHO-EKOHOMIYHNX CUCTEM
MPUKNALHI ACMEKTW OCNIMKEHHA PO3BUTKY HALIOHAINBHOI TA CBITOBOI EKOHOMIKM

CYYACHI OOCNIMKEHHA NPABO3HABYUX MPOBJIEM
AKTYANbHI MPOBNEMW TEOPII, ICTOPIT OEP>XABW | MPABA TA MI>)KHAPOLHOIO MPABA
AKTYAINbHI MMTAHHA KPUMIHAJTbBHOT O MNPABA, NMPOLIECY TA KPUMIHAJTICTUKA
AKTYAJTbHI MATAHHA 3ABE3NEYEHHA MYBNIYHNX | MTPUBATHUX IHTEPECIB MNPU NMPABOBOMY PEIYIIOBAHHI
CyCninbHMX BIAHOCUH

MEXAHI3MW | TEXHOMOTIT NYBNIYHOIO YNPABIHHA TA MEHEDKMEHTY 1 IX IHGOPMALIMHE 3ABE3MNEYEHHSA
B YKPAIHCbKUX PEAIAX TA CBITI
MPOBJIEMU TA MEPCMEKTUBU PO3BUTKY MEHEIXMEHTY B CYYACHWX YKPAIHCBbKX PEAJIIAX
HAYKOBO-TPAKTUYHI ACMNEKTWU OEP>XABHOIO YTMPABJTIHHA TA MICLIEBOIO CAMOBPAOYBAHHA
CYYACHI IHOOPMALIVIHI CUCTEMU TA TEXHONOT 1T

CYYACHI BUKITUKN TA NPIOPUTETU CYCNIJIbHOIO PO3BUTKY B 'YMAHITAPHOMY, AYXOBHOMY
TA NEQATOriMHOMY BUMIPAX
NYMAHITAPHI MPOBJIEMU CYCIIJIbCTBA TA POJIb LIEPKBW | OEPXKABU Y IX BUPILWEHHI
MEPCMNEKTWBHI KOHLIEMTW PO3BUTKY OCBITHBOI TA YIMPABIHCLKOI FANY3I
B YMOBAX ABTOHOMIT 3AKINAZIB OCBITU
CYYACHUIN ON3ANH Y CBITOBOMY KOHTEKCTI XYAOXXHbO-MPOEKTHOI KYNbTYPU

DITONONYHI HAYKM Y XXI CT.: MPOBJIEMU TA NMEPCMNEKTUBU
AKTYAJIbHI MPOBJIEMU CYYACHOI JIHIBICTUKW, NIHFBOKYJIbTYPOJONIT TA NEPEKNALY
JITEPATYPHI CTYAII XXI CT.: TEHOEHLII TA MEPCIEKTUBU

COUIANBbHI KOMYHIKALIT B TMOBANBLHOMY CBITI
TEHOEHLIT PO3BUTKY 3ACOBIB MACOBOI IHOOPMALLIT B COLIO-KOMYHIKATUBHUX MPOLIECAX
YKPAIHCBKA MOBA: AKTYAJIbHI MPOBIEMU ®YHKLIIOHYBAHHS TA PO3BUTKY
AKTYANBHI NPOBNEMW COLIANBHOI POBEOTW B MEPIO PE®OPMYBAHHS YKPAIHCBKOIO CYCHIIbCTBA
AKTYAIbHI MPOBNEMW NMCUXOOMNYHOI OCBITU

NMPOBNEMHI ACMEKTU ®I13MYHOIO BUXOBAHHSA, PEABINITALIT, 340POB’A NIOAUHWU, CMIOPTY TA TYPU3MY
CYYACHUIN CTAH ®I3UNYHOT KYNbTYPU | CMTOPTY PI3HUX FPYMN HACENEHHA
CYYACHI MPOBJIEMM ®I3UYHOT TEPAMIT, EPFOTEPANIT TA 30OPOB’SA NMIOAVHN
AKTYAJIbHI MPOBIEMU TYPW3MY TA TOTENIbHO-PECTOPAHHOI CMPABW.
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hand, big data technologies and atrtificial intelligence are transforming user experience and dramatically increasing
profits. This means the emergence of new tasks for external communicators: marketers, PR specialists and sales
specialists. External communication becomes not just positive or negative — it becomes «Smart».
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Sumy State University
Scientific advisor — Candidate of Social Communication Zaitseva S. S.

ECONOMIC PROBLEMS OF TOURISM INDUSTRY
DEVELOPMENT DURING THE COVID-19 PANDEMIC

The purpose of this study is to concentrate on the problems facing tourism industries and all its branches
also how can we overcome these problems? We are going to go through most of the issues affecting tourism
industry worldwide but especially in Africa and Tanzania. Tourism is a product of modern social arrangements,
beginning in Western Europe in the 17th century, although it has antecedents in Classical antiquity. In 195 countries
that the world contains some countries are giants in the tourism industry, these countries leads in the number of
tourists coming in per year also how fast their economy grow through tourism undoubtedly and these countries are
France, Spain, USA, China, Italy, Turkey, Mexico, Germany, Thailand and last but not the least United Kingdom.
The United Nations World Tourism Organization (UN WTO) estimates that internationally, there were just 25 million
tourist arrivals in 1950. 68 years later, this number has increased to 1.4 billion international arrivals per year. This
is a 56-fold increase. This means tourism in the world is increasing rapidly [1].

After the COVID-19 pandemic hit, the revenue gap of many tourist countries flopped from their actual reve-
nue. Just reminding you the tourism was growing rapidly from the 1950s to 2019 it seemed to increase to 1.5 billion
people visiting different countries worldwide, but this number decreased rapidly during the pandemic. For example
in Barbados the arrivals this past July was 90% down relatively to the previous years. Since the start of COVID-19,
there have been some development challenges in countries depending on tourism to run their day-to-day develop-
ment activities, especially sub-Saharan countries in Africa. This is due to the fact that these countries depends on
foreign currency from tourists around the world to boost their economy and by boosting their economy these coun-
tries are able to develop themselves through infrastructure, personal income (jobs), and the macroeconomy has
whole. For example during the pandemic the development situation in Zanzibar Island in Tanzania was in its worse,
the island development actives technically stopped [2]. It is very hard for tourism dependent countries to adjust to
a new normal, because of how fast this pandemic hit the world. It is really hard to change the way of life to a new
way of life, this leads to some countries deciding on applying new COVID-19 rules like keeping visitors in quarantine
for 14 days before they start their leisure and letting in people from countries with lower risk of the virus. All this is
to try to adjust to the new way of life with the virus in it, some countries for example Fiji have introduced «blue
lanes» which means that will allow seafaring visitors to arrive at yachts and quarantine at sea before they unleash,
countries have also created a «regional travel bubble» that eliminates testing and quarantine for people traveling
from countries within the bubble. Due to the flop of the tourism industry in the world because of the lockdowns in
different countries, the GDP might fall by 1.5%. COVID-19 led to cut off funding for biodiversity conservation be-
cause of lack of tourists in different destinations which means this amount of money was not relevant anymore but
in real sense it is still relevant.

Conclusion. Conclusively we have to move ahead together, as countries gradually tries to come back to their
old way of life and bringing tourism back to life they also have to consider health first before everything else. Tourism
industry can only come back to its normal routine if we fight this pandemic with all our efforts and make sure it is
not a threat no more to the world. Then after tourism will gradually develop economically and become even better
than before.
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