MEDIA ADVERTISING

Artem Avlasovych, MK-71
The media is a powerful thing - the average person spends an enormous amount of
their life consuming it in one form or another, and will spend a significant
percentage of that time looking at, listening to or watching advertisements. If you
want to use the power of the media, though, you need to know what you're doing
otherwise your investment will be a financial disaster. Listed below are the most
common forms of media advertising. No doubt you can think of others as well.
Advertising in Newspapers and Magazines
There are two kinds of advertising you can get in newspapers and magazines:
classified and display. Classifieds are the small ads towards the back of the
publication, while display ads can be almost any size, from a small corner of a
page to a massive double-page spread.
There is, however, an exception: niche and trade magazines. If you've ever looked
around in a newsagent, you will have seen just how many magazines there are out
there, filling every conceivable gap in the market. You need to find the magazine
that people who are interested in your services might read. For example, if you're a
wedding photographer, look for a magazine called 'Your Wedding', 'Bride’, or
something similar. Advertising in these magazines will be far cheaper than placing
an ad in a general-audience publication, and far more likely to actually get some
responses.
Advertising on the Radio
Wherever you are, the chances are that there's a local radio station. Once your
home business grows to a decent size, you might consider buying some time on it.
Really, though, the only kind of home business that can benefit enough from radio
ads to justify the cost is one that does anything to do with cars. Since radio is
almost entirely limited to use as in-car entertainment now, you know that almost
everyone your ad reaches will be a car-owner, and so might be interested in what
you're offering. If you offer something that people need cheaply or even for free,
you can get a big response.
Unfortunately, that response could be a little too big - thanks to the time-sensitivity
of radio, you'll get mobbed the next day, and then everyone will forget you again.
Radio advertising offers the listener no opportunity to keep your ad and refer to it
later, or to find it again in the future. You will find that any ads involving a phone
number are spectacularly useless,
Advertising on the Television
Unless your business is getting pretty big, this would be quite a bad idea. You'd
have trouble producing and airing an ad even on local cable channels for less than
$10,000. Of course, if there's a market for your product and you've got the budget
for this, you could take a gamble and make a mint. The home businesses that tend
to do best out of TV ads are ones that have a 'unique and useful invention' product
with easy-to-demonstrate benefits - think infomercial. Research shows that you can
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sell almost anything given a 60-second ad, a free phone number and a price point
of $19.95.
Advertising on Billboards
Here's one that gets overlooked pretty often, but can be very effective if you do it
right. Billboard ads are relatively expensive, but they do generally stay up for a
long time, and they can be very specifically targeted to an area - the one where
they're physically located. You'll have the best results with this if you can put one
near enough to your business that it could say 'turn left at the next junction’, or
something like that. Phone numbers are, again, pretty useless, although you could
have some luck putting a website address up there.
Advertising at the Movies

Finally, here's one that often gets overlooked. If you turn up to the cinema
early, you might have seen that before the big-budget ads, ads for local businesses
are run. This can be a great place to advertise relatively inexpensively in quite a
high-profile way, and it works especially well for takeaway food businesses.
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SOCIALIZATION
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Socialization is the process by which children and adults learn from
others. We begin learning from others during the early days of life; and most
people continue their social learning all through life.

Sometimes the learning is fun, as when we learn a new sport, art or
musical technique from a friend we like. At other times, social learning is painful,
as when we learn not to drive too fast by receiving a large fine for speeding.

Natural socialization occurs when infants and youngsters explore, play
and discover the social world around them. Planned socialization occurs when
other people take actions designed to teach or train others -- from infancy on.

Natural socialization is easily seen when looking at the young of almost
any mammalian species. Planned socialization is mostly a human phenomenon;
and all through history, people have been making plans for teaching or training
others.

Both natural and planned socialization can have good and bad features: It
is wise to learn the best features of both natural and planned socialization and
weave them into our lives.

Positive socialization is the type of social learning that is based on
pleasurable and exciting experiences. We tend to like the people who fill our social
learning processes with positive motivation, loving care, and rewarding
opportunities.
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