['epMaHChKi MOBH

VK 811.11-112

Ipuna Ywanoecoka
cTapiiuii BUKiaaad kadeapu repMaHchKoi (i1oaorii
(bakyapTeTy 1H03eMHO1 (DUJIONOTIT Ta COLIATBHUX KOMYHIKAI[iH
CyMCBKOTO JE€p:KaBHOTO YHIBEPCUTETY
OCOBJIMBOCTI ®YHKIHIOHYBAHHSA CJIIOTAHA TA ®PA3U-

BIJIJTYHHSI (HA IPMKJIAJII BPEH/IIB KABH)

Y cmammi euxnadeno pezynomamu ananizy cioeama ma Qpasu-i0nyHH.
Hageoeno ixne susnauenns, icmopis 0ocnioxcensv y aiHeg8icmuyi ma ocooiu8ocmi
suxopucmanus. Ilposedeno nopieusivHull ananiz cio2amie ma pasz-eidiyHb ma
8UABTIEHO IXHI munu. Busnaueno ninesicmuuni xapakmepucmuku ma CmuliCmuyHi
iHcmpymenmu 'y ¢hopmysanni cirocanie ma Gpasz-eionyns. Hasedeno npukiaou
KOHBep2eHYll 6epOAIbHUX MA GI3YATbHUX elleMEeHmMi8 MO8U OpeHOy 8 Cl02aHaX Mmda

Ppazax-6ionyHHAX.
Knwuoei cnosa: 6peno, mosa OpeHdy, 6epbanbHa aUOeHMuKda, Cl02aH,

Ppaza-6ionyuHs, NiHe8ICMUYHI IHCMPYMEHMU.

IMocranoBka mnpodiaemu. ChorofHi Bce OUIBII aKTyaJIbHUMHU CTalOTh
JOCIIJKEHHS, 110 3B'A3yI0Th HEBEpOaIbHY CEMIOTHUKY ¥ JIHTBICTUKY B paMKax
Teopii koMyHiKaiii. KoMyHIKallisl BXKe COPUIUMAEThCS K €IHICTh B3aEMOJIIIOUMX 1
B3a€MOJIONIOBHIOIOUMX BepOalbHUX 1 HeBepOadbHMX KOMIOHEHTIB [9, c. 17].
Crioci0, y sikuii OpeH/]1 CIUIKYEThCS 3 ayAIMTOPIEr0, € MOBa OpeH Ty, oro aljieHTHKa
— cucTema BepOaJbHUX Ta HEBEPOAIbHMX CUMBOJIB, SIKI BUKOPUCTOBYIOTHCS IS

KOMYHIKAIIii CYyTHOCTI Ta I[IHHOCTEH OpeH/Ty.
Bubip croxuBadiB 4acTo HE 3aJ€KUTh BiJ IMONEPEAHLOTO JOCBiAY abo

3HaHb MPO TOBapHU YU TMOCITYTH, @ BiJi KOHKPETHUX CEMAaHTUYHUX BIIACTHBOCTEU
MOBH, SIKa OIHCYE SKOCTI, MO MPUTAMaHHI ToBapaM YW Tociayram. BepOambHa
alJICHTHKA Ba)KJIWBA IS CIIOXKHUBAYIB SIK 3aCi0 CIIPUMHSATTS, 3aaM'sTOByBaHHS Ta
3'eHaHHA CHIB 13 OpeHgamu. SIk mpuknan, cioranv Ta ¢ppa3u-BiITyHHsS OpeHIIIB
kaBu: We proudly serve (Starbucks), Good to the last drop! (Maxwell House
Coffee), Espress yourself (Lavazza) abo Don’t go gentle (Iron bean coffee), Wake



the hell up! (Utica coffee roasting co.), Coffee to die for (Deadly grounds coffee)
JIOBOJIATH, 110 OpEH M, BTUICHI B CJIOBAaX, MAIOTh CBOKO 1H/IMBITYaIbHICTh, CTHIIb Ta

I{IHHOCTI.
VYenimHicTh Ta KOHKYPEHTOCIPOMOKHICTh OpEHAY MEBHOIO MIPOIO 3AJIEKUTh

BiJl MOBH, SIKOIO BiH CIIUTIKYETBHCS 31 CBO€IO IUIBOBOIO aymauTopiero. [Ipote, came
JIHTBICTUYHI XapaKTepPUCTHUKU €JIEMEHTIB MOBU OpEeHJAYy HE € JIOCTaTHhO

TIOCIIKEHUMU.
AHaJI3 OCTAHHIX J0CHIIKeHb i myOJikamii. Y JIHMBICTUYHUX CTYIISIX

bpa3a-BiITyHHs] Ta CJIOTaH JOCHIDKEHO B po0OOTax TaKWUX JIHTBICTIB, SK
T. besyrna, 0. bepnaaceka, I. bimok, JI. Bep6a, 1. I'oponmenpka, O. JImiTpieB,
X. Kadpranmkues, H. KoBanenko, I. Mopo3zosa, O. Jlemenko, f. Jlancanceka (Jana

Lapsanska), I. HeroopoBa, H. Pesa, H. Vnitina, O. XpymikoBa Ta iHIIi.
IlocranoBka 3aBaaHHA. bBinbHIiCTh JIHTBICTIB 00’€IHYIOTH CJIOTaH Ta

bpa3y-BiTyHHS TIiJ] OJHUM BU3HAUEHHSM, 1110, HA HAIy AYMKY, HE € TIPaBHJIbHUM.
Takok HeMae 4YITKOrO MO3MIIOHYBAaHHS (Ppa3u-BIIUIyHHS Ta CJIOTaHA B CUCTEMI
OpeHa-KoMyHiKarlii. MeTorw MbhOro JOCIHIKEHHS € TPOBEACHHS IOPIBHSUIBHOTO
aHajizy clora”HiB Ta (¢pas-BiUlyHb, BUSIBJICHHS BIJMIHHOCTEH iXHBOTO
(GYHKITIOHYBaHHS Ta CHCTeMaTu3allis BepOaJbHUX Ta HEBEpOaIbHUX IHCTPYMEHTIB,

10 BUKOPUCTOBYIOTHCS JUIsl IXHBOTO (DOPMYBaHHS.
Buxkiax ocHOBHOro marepiady.
®paza-Biuiynns (fagline) ta cnoran (slogan) o0’emHaHi I BUKOHAHHS

MEBHOI MAapKETUHroBoi (YHKIIi, MpOTe MNOCIAAIOTh pI3HI MO3MIII B OpeH.-
KOMyHiKallii. [XHb0I0 (yHKIIi€I0 € MPUBEPHEHHS YBATH CIOKHBAYIB Ta aleIIOBAHHS
70 TIOUYTTIB, @ METOK — BigoOpakeHHsI CYTHOCTI Ta ¢igocodii OpeHIy MOBOIO

OTO OpeHTy.
3 JIIHTBICTMYHOT MEPCHEKTUBH, (Ppa3a-BIUTyHHS Ta CJIOTaH MOYKHA BBa)KaTU

TEKCTaMH MAaJoro >KaHpy, OCKUIBKH iM BJIACTHBI HEBEIWKHI TEKCTOBUU PO3MIp,
JAKOHIYHICTh, HaaMipHa exoHoMmisi. KokeH BepOajdbHUN KOMIIOHEHTIB Mae
CMUCJIOBE HAaBAHTAKEHHS U XapaKTepHU3yeThCsl MNIMOOKOI0 3MICTOBHICTIO [2, ¢. 79].
Cnoran Tta ¢pa3a-BiITyHHS CKIAJalOThCA 3 OAHIET ab0 MEKUIBKOX EMOIIHO

3apspKeHNX (pas, SKl XapaKTepu3YIOThCS TMOBTOPIOBAHICTIO, Ta 3a0€3IMEUYYyIOTh



3armam'siTOByBaHHs, BAKOPUCTOBYIOTHCS B aTPaKTHUBHIN, MHEMOHIYHIHN, CyTeCTUBHIN

Ta ineHTudikamiinii ¢pynkuisx [10, ¢. 279].
Mu mMoxemMo MMOBIpHO BII3HATH OpeH] 3a TaKUMH (Ppa3aMu-BIITYHHSIMU:

“Just Do It (Nike), “Think Different”(Apple), “Melt in your mouth, not in your
hands”(M&M's), “Don’t leave home without it”’(American express), “The ultimate
driving machine” (BMW), “Because You’re Worth It”(L Oréal Paris) [12], “Good

to the last drop” (Maxwell House).
J1. CkHapeB CTBEpIXKYE, 110 CIOTaH MOKHA Ha3BaTH JAPYTUM IMEHEM OpeH[Ty,

OCKIJIBKH CJIOTaH 4YacTO 3 ABISETHCA MOPYY 13 TpadiyHuM 3HAKOM ¢ipmu abo ii
HazBoro [10, c. 278]. Ilpore, 11e mo3wuilis ppa3u-BiAIyHHS, OCKIILKM CaM€ BOHA
YacTO € CKJIAJHUKOM BepOalibHO-Bi3yadbHOTO Jorotuny Openay. Bcemin 3a
X. KadranmkueBuM MU BBAKAEMO, 1110 B TeJIe- Ta pajio-pekyiaMi (pasza-BiaTyHHS
OTOTOKHIOETBHCS 31 3BYKOBUM JIOTOTHIIOM, IO 3BYYUTh HAIPUKIHII pekiamu [4,
c. 70]. OTxe, OCHOBHOIO BIAMIHHICTIO (hpa3u-BiAJIyHHSI BiJl CJIOTaHa € Te, 10 BOHA
CYNPOBOKYE (TIpoTe 1€ HEOOOB’SI3KOBO) Ha3By OpeH/y, BepOaabHO-Bi3yallbHI Ta

3BYKOBI JIOTOTUIIA OpEeH/TY.
JlocniiMBIIIM aHTJIOMOBHI OpeHJM KaBW, MU MOXEMO 3a3Ha4yMTH, 110 (paza-

BIJITYHHSI HE € 000B’SI3KOBUM €JIEMEHTOM MOBHU OpeHay. Hamu BusiBiieHo, 110 juiie

43,63% (242 6pennu 13 550) MOCTIHHO BUKOPUCTOBYIOTh (Ppa3y-BiJITTyHHS.
®pa3u-BiIyHHS — 11€ KOPOTKI CaMOCTIWHI pEeueHHs, SKi CKIIaJaloThCs 13

ceMu abo MeHIIe CiiB. Y MpOoaHali30BaHUX HaMH MPUKIIAJaX MU BUABWIH (pa3u-
BIJUTYHHSI, K1 MICTATh Bif nBoX: World coffee (Copper moon), Everything matters
(Paradox coffee co.), Always fresh (Tim Hortons) 10 AeB’SITHU KOMITOHEHTIB:
Roasting coffee in the heart of the Willamette valley (Holderness coffee roasters),
Have it your way if your way is fast (Seattle’s best coffee). HaiiGinbmni rpynu
YTBOPIOKOTh TpUKOMIIOHEHTHI: A new world (Neo), We know coffee (Matthew
Algie) Tta ¢dpasu, mo wmictate yotupu kKommoHeHTH: Coffee crafted by Nature
(Nevilles artisan coffee), Nothing comes before coffee (McCafe), Direct from the

plantation (Hula daddy kona coffee).
Bcenig 3a A. Biniep Mu noropkyeMocs, 1o Gppa3u-BiAJIyHHSI MOXKHA MTOAUTATH

Ha Takl TUINU. LMHepamueHi — MICTATb CIOHYKAHHS OO0 Mii, 0ecKpummugHi —

ONMKCYIOTh TIOCIYTH, TPOAYKT abo OpeHi; cynepramugHi — TO3ULIOHYIOThH



KOMITaHIIO K HAaWKpalmly y CBOIM KaTeropii; nposoxamusHi — MAOTh TPUBLA IS
pPO3AyMiB, 4acTo y (hopMi MUTAHHS; cneyugiyni — pO3KPUBAIOTH KaTeToOpito Oi3HECy
[17, c. 25]. Cepen nocnipkeHHX HaMH (Ppa3-BIIJIyHb KAaBOBUX OpEH/I1B HAHOUIbIILY
rpyny yTBOpOOTH neckpuntuBHI (50 %), 3a HUMHU 3a YUCETBHICTIO WIYThH
imniepatuBHi (18%) ta cynepnatusHi (14%), npoBokatuBHi (11%) Ta cneuudiuni

(e 7%).
Iunepamueni Gpa3u-BiIUTyHHsI TOYMHAIOTBCSA 3 JIECIIOBA B HAKa30BOMY

croco01. Ili ¢dpa3u mo3HaueH! JIEKCUYHUMU MapKepaMu, TaKUMH, SK J1€CIOBA
drink, taste, make, brew, stir, 5Kl MOTUBYIOTb JI0 CIIOCOOY BXKWBaHHS KaBW: Drink

great coffee (49 parallel coffee roasters), Taste and see (Mt. Whitney coffee

roasters), Make good coffee (Blue Mountains coffee), Choose. Brew. Enjoy.
(Keurig), Stir it up (Marley coffee), love, like, enjoy, treat — BUCIOBIIOIOTH
CYTECTIIO 1100 OTPUMAaHHS HACOJOJM BiJ BXHUBaHHsS KaBU: Love life with every
cup (Amavida coffee roasters), Enjoy the classic flavor (Fairland), Enjoy better
coffee (Jacobs), Treat yourself (Royal bean coffee). Takoxx yacto TparisitOThCs
niecinoBa wake up, live, stay SKi CHOHYKAalOTh, IMILUTIIIUTHO TOCHJIAIOYMCh Ha
MO3UTUBHY JHit0 KaBu: Wake up with America’s coffee (Black rifle coffee
company), Drink up! Wake up! (Coffee bitch slap), Live passionately (Dash coffee

roasters), Stay awake (Fucking strong coftee).
Heckpunmueni dhpa3u-BiIIyHHS MICTSATh CyOCTAaHTHBHI JIGKCMYHI MapKepH.

binpmicte ¢pa3 wi€i rpynd MO3HAYEHI MapKepaMu HaJIEXKHOCTI 0 KaBOBOI
HIYyCTpil coffee, bean, cup, drop, flavor, batch: Coffee as good as it gets (Crazy
fresh), For those who put coffee first (Eight o’clock coffee), From farm to cup (Big
island coffee roasters), Small batches. Good vibes (Brothers coffee roasters),
Good to the last drop (Maxwell house), True to the bean (True coffee roasters),
Beans to an end (Blue state coffee), 4 world of flavor in every_cup (Endicot

coffee).
Jlesiki neckpunTuBHI (ppa3u-BIAJIYHHSI MO3HAUYEH1 JIEKCeMaMu fresh, roast,

brew: Fresh coffee delivered to your home or business (Abby coffee), Freshly

roasted (Barrington coffee roasting company),_Roasting with Pride (Café Lusso),

Guaranteed fresh because we roast only to order (Noble coyote coffee roasters),



We proudly brew (Peet’s coffee). Takoxk 10 IECKPUIITUBHUX MapKepiB HalIeKaTh

JIOKaTUBHI JIGKCUYHI OJMHUII, K1 MO3HA4YaIOTh MiCIle BUPpOOHUITBA: Roasted for

Michigan and beyond (Craft and Mason roasting co.), A taste of San Francisco

(Hills bros), New Orleans famous (French market coffee) ta umcniBHuKH, sKi

BKa3yloTh Ha pik BUpoOHULTBA: A roaster of distinction since 1979 (Boston’s best
coffee roasters), Established 1900. Seriously. (Boyd’s coffee), New York's coffee

since 1932 (Chock full o’nuts).
Cynepnamuena Tpyna (pas-BiTyHb MMO3HaYCHA a1’ EKTUBHUMHU JICKCHUHUMHU

Mapkepamu the best, the strongest, the rarest, the finest, etc.: The strongest

caffeinated all natural coffee (Shock coffee), The best part of waking up (Folgers),

The world’s finest coffee (Camino coffee roasters), The world’s rarest coffee.

Naturally refined by elephants (Black ivory coffee company); Ta mapkepamu
CYINIEPIATUBHOCTI extra, insanely, too, ultimate, premium, super: Premium coffee
drinks anywhere you are (Black magic coffee), Insanely good coffee (Crazy goat
coffee co.), The ultimate coffee experience (Di Bella coffee), Too good not to share
(Robert Harris coffee roaster), Extra strong coffee (Wake the F. up), Super

caffeinated (Bomb coffee).
Ilposokamusni Qppa3n MaTh CHOHYKaTH JO PO3AYMIB, SK Taki, IO

noOyzoBaHi y (popMi iHTEpOTaTUBHUX peUeHb: Is this the best coffee in the world?
(Difference coffee company), What's that smell? (Costa coffee), Ta kpearuBH1
CTWJIICTUYHO HABAHTAXKEHI PEYEHHS, $AKI BHUKIMKAIOTH 3allIKaBJIEHICTH a0o
3MUBYBaHHs, Hanpuknan: Most mornings aren’t exceptional. Your coffee can be
(Oddly correct), Honor first. Coffee second (Green beans coffee), There’s a lot
behind this coffee (Equal exchange), Nothing comes before coffee (McCafe),
America runs on Dunkin (Dunkin Donuts), Oh yeah (David Lynch coffee), Do not

go gentle (Iron bean coffee).
Haiimenmy rpymy kaBoBuX OpeHAIB (OpMyIoTh creyughiuni  (ppasu-

BIIUTYHHs. Crnienrdika nocigae B TOMy, 10 BOHU XapaKTEPHU3YIOTh CIIOCIO BEICHHS

KaBOBOTO Oi3Hecy, sk, Hampukian, Living cycling culture (10 speed coffee) —

KOMIIaHISI TOEAHYH OOKaplOBaHHS KaBU 13 TMPOJAKEM  BEJIOCHUIICTHOTO

criopsipkeHHs; Mystic monk coffee — real monk, real good coffee (Mystic monk



coffee) — kxaBa, 110 BUPOOJIIETHCS MOHaxaMu abo Releasing the holy spark in each
bean (Roasting rabbi coffee) — kommanisi, ska Opi€EHTOBaHA Ha 1yJIEHCBHKY
ayIUTOPII0 Ta CTBEP/IXKYIO, 110 BUPOOIISIE «KOWEPHY» KaBy. Where coffee meets
science (Function coffee lab) — migkpecnroe HaykoBUU TIAXim 0 KaBU B I
naboparopii; Contact coffee. Passionate about coffee and fitness (Contact coffee
CO.) — KaBOBa KOMIIaHis, 3aCHOBaHA BIMCHKOBUMH BeTEpaHAMH, SKa IOEIHYE

KaBOBHUH O13HEC 31 CHOPTUBHUM 3alioM, Drink coffee. Save animals (Brewing good

coffee company), You drink coffee, we plant trees (Tiny footprint coffee) — i

KOMIIaHIi BHCTYIIAIOTh 3a 3aXHCT HABKOJHUIITHBOIO cepepoBuina abo Buy coffee,

feed the world (Javesca) — KommaHisi, sKa TMEPEPAXOBY€E YACTKy MPUOYTKY Ha

00pOTHOY 3 TOJIOAOM.
JI1si BUBHAYEHHS JIIHTBICTUUHUX XapaKTEPUCTUK (Ppa3-BiAJIyHb MU MPOBEU

¢dboHONOrUHMN Ta CeMaHTHYHUUN aHami3u. Sk Biomo, (GOHETUYHI THCTPYMEHTHU
3/1aTHI 31MCHIOBAaTH MHEMOHIYHUM e(EeKT Ha TMOTEHIIMHUX CIOXHBadiB. 3a
pE3yNILTAaTOM aHai3y, MOXKHA CTBEP/KYBaTH, III0 OCHOBHA Maca KaBOBHX OpEHIB
HE aKTMBHO BHKOPHCTOBYE iX y CBOiii MOBI. HailOimbIl MOMMpPEHUMH BUSBUIIHCS

puma, pumm, animepayis, ACOHAHC Ma KOHCOHAHC.
Puma € 3aco0oM Kpaimioro 3amnam'sTOBYBaHHS, OCKUIBKM BOHA PE3OHYE Y

cBigoMocTi perunieHTiB. KpiM Toro, ¢pyHKIIs puMu B raciax Ta ¢ppa3ax-BiTyHHIX
MOJIATAE B TOMY, II00 Y KpeaTUBHUM crociO mepeaaBaTu mpocTy iHdopmarrito [16,
c. 111]. Orxe, puMa K (HOHETUYHUN IHCTPYMEHT BUKOPUCTAHA JIMILIE B I ATH
BUMNAJKaX, TaKuX, siK: Put some shuffle in your hustle (Shuffle bean coffee), Best
roast on the West coast (Long beach coffee roasters), Craft roasted beans. Ethical

means (Noble coyote coffee roasters).
Haity>xuBanimmii  (GOHETHYHHI  IHCTPYMEHT, SKHM MM BUSBWIA B

mpoaHalizoBaHoMy Mmarepiaii (24 mpukiamu) — 1e pumm. Ciayxadl COpUMarOTh
PUTM Ha MiJICBIIOMOMY PiBHI, HE TTOMIYalOuu WOro. ¥ Takuil crnocid, BiH pOOUTH
raciia rnaM'sTHUMH, IOBTOPIOBaHUMU peueHHsIMH [ 13, ¢. 145]. ¥V ¢pazax-BiyHHIX
PUTM BHKOPUCTOBYETHCSI 3 aTPAKTHUBHOIO MeToro, Hampukian: Skillfully roasted.
Artfully blended (Velton’s coffee roasting company), Live your passion. Love your

coffee (Christopher bean coffee), Alaskan made. Santa approved (North Pole



coffee roasting company), Easy drinking coffee for hard working people (Fire dept.
coffee), Fairly traded. Locally roasted. Originally grown (Jail breaker coffee

roastery), etc.
Mu Takox MOMITH TEHACHII0 10 GOPMYBaHHS (hpazeono2iyHux oOUHUYb y

MOBi KaBOBUX OpEH/IB, sIKI YTBOPEHI 3 BUKOPUCTAHHAM (DOHETUYHUX 1HCTPYMEHTIB
(pumm, acomanc ma animepayis). M MOXEMO CTBEpJDKyBaTH, IO y (pasax-
BIJUTYHHSIX KaBOBUX OpEH/IB HalyacTILIE BKUBAETHCS CIOIYYEHHS  one ... at a
time (OWH ... 3a pa3), sIK€ B MOEIHAHHI 3 MapKepaMu KaBu cup, bean, nHaOyBae
3HaUeHHs «(pUIDKaHKa 3a (QiIbkaHKO» abo «3epHO 3a 3epHOM»: Taste the world

one _cup at a time (Brew brothers coffee), One cup at a time (Philz coffee),

Making a difference one cup at a time (Fresh cup of hope), To help humanity

flourish one bean at a time (Holy Schmidt coffee co.). Ha namy mymky, Taki

(b pazeonoriyHi OAWHUII TOKJIMKAHI MJKPECIUTH 3HaYCHHS NIEBHOTO OpPEeHly KaBH B
KHUTTI CYCHIJIbCTBA, a iXHE (HOHETHUYHE 3a0apBICHHS CTBOPIOE aTPAKTHBHHUMA Ta

MHEMOHIYHUHN €(EeKTH.
Animepayis — ue ¢irypa MOBH, SKa CHOUPAETbCI HA IOBTOPEHHS

MPUTOJIOCHUX 3BYKIB Ha TOYaTKy cJiB a00 B HarojomeHux ckiaagax. [Ipuitom
amitepanii BUKOPUCTOBYETHCS [JIsi CTBOPEHHSI MEBHOTO €MOIIMHOrO0 TOHY, IO
BIJIMTOBIZIa€ 3MICTy BHUCJIOBJICHHS, a TaKOX € JIEBUM 3acO00M BUPA3HOCTI W
oOpa3HOCTI. AJiTepallisi 3ajJa€ TEBHUN PUTM TOBIJOMJICHHIO, HaJIae HOMY
3BYYHOCTI, moJjermye ¢opMmy momaui iHdopMmamii W jgomoMarae JOCATTH
HEBUMYIIIEHOTO 3alaM STOBYBaHHs azapecatoM [6, c. 51-52]. Ile MoxHa
CriocTepiraT B TaKuX Mpukianax: Better coffee. Better for you (Tieman’s fusion
coffee), Right roast. Right taste (Jeremiah’s pick coffee), Know your beans. Know
your coffee. Know your roaster (Bloom coffee roasters), Bravely brewing in the
suburbs (Insomnia coffee co.), etc. [loBTOpeHHS TepIIUX MPUTOJIOCHUX 3BYKIB y

clIoBax poOuTh 1H(pOpMaIlilo TPHUBaOIMBOIO AJIs aJpecara.
Ha BigMiHy BiJ MOETHYHOI, ajiTepalis B raciax 4acTO BIITBOPIOEThCS Ha

(GoH1 HECXOXKICTh Y CMHUCII ¥ TOMY PEIMITIEHT Kpalle CIpUiMae TaKuii KOHTPACT:

Come for coffee, stay for the company (Tried and true coffee co.), Good coffee and



companions (Little wolf coffee), Coffee. Community. Compassion (Old town

roasting), Beans delivered by bus (Back porch coffee), etc.
Hamu takox Oynu BUSIBIICHI MPUKIIAIA BUKOPUCTAHHS dcOHaHcy y ¢pazax-

BIINTYHHAX KaBOBUX OpeHJIB. ACOHaHC — I1I€ TakK 3BaHa «pUMa TOJOCHHUX
CKJIQJIa€ThCSl 3 MOBTOPEHHS MOAIOHMX TOJIOCHUX 3BYKiB, SK IMPaBUJIO, OJU3BKUX
OJIMH JI0 OJIHOTO, II00M A0CATTH 0ocoOnuBUM e(deKT eB(pOHIT (COTOIKOCTI 3BYKY)
[14, c. 58]. AcoHaHC piJIKO TPAIJISETHCA B raciax 1 HOro J0CUTh BaKKO
ineHTudikyBatu. OTxe, MU MOXKEMO CTBEPIKYBATHU JIMIIE TPO IT'STh BHUIMAJKIB
BUKOPUCTAHHS aCOHaHCY, Hampukian: Escape the daily grind (Gloria Jean’s
coffee), Tailor made coffee, expressly for you (Bespoken coffee roasters), Too

good not to share (Robert Harris coffee roaster).
Konconanc — donernynuit cnocid, SKUM JOCUTH PIAKO € BXKHUBAHUM, OYB

171eHTU(PIKOBAaHUM HAMU B MOEJHAHHI 13 PUTMOM JIMIIIE B YOTUPHOX Bumaakax. Ha
Hally AyMKy, e Taki Qpa3u-BianyHHs, sk: Taste it. Feel it (Ethical bean
coffee), Tastes good. does good (Groundwork), When I sip, you sip, we sip

(Happenstance), Their hands. Our hands. Your hands (Portola coffee roasters).
Bumiesragani ¢poHETHYH1 1IHCTPYMEHTH: aiimepayis, ACOHAHC | KOHCOHAHC

BUKOHYIOTh (DYHKIIIIO 3aXOIUICHHS yBaru (attention-grabbing). Boun no3BoisOTH
JIETKO 3amam’siITOBYBaTH BepOalibHy CKJIaJIOBY MOBHM OpeHIy Ta HaJaroTh (ppaszam
gyiTkoro putMmy. Kpim TOro, mi IHCTpyMEHTH [0JalOTh PEYEHHSIM eM(aTuyHOro

CMHCIJIOBOTO HaBaHTa)KEHHSI.
BaxxnuBUM YMHHUKOM, IO BIUIMBA€ Ha €(EKTUBHICTH (Ppa3u-BIIUTYHHS SK

OpeHI-TIOBIIOMJICHHSI — IIe ii eMoIliliHe CTHJIICTUYHE 3a0apBIICHHs, 30KpeMa, Ha
JIEKCUKO-CEeMaHTUYHOMY piBHI. KOHOTAaTUBHE 3HAUEHHS CJIIB JIy>K€ BaXKJIMBE B MOBI1
OpeHnay W 1€ HEOOXITHO BPAxOBYBAaTH, OCKUIBKM PUTOPUYHI IHCTPYMEHTH a0o0
¢birypu MOBU BUKOPUCTOBYETHCSA IJIS TOTO, IIOOW TEpeNaTH MEBHE 3HAUYEHHS B

EMOIIIITHO-KPEATUBHHM CTIOCI0 1 JOCATTH 0COOIUBOTO €EeKTY.
binpiricte kaBOBUX OpeH/IB BUKOPUCTOBYE HEUTpaibHY JIEKCUKY y CBOIi

MoBi. [Iporte, nmeski OpeHmu 30epiraloTh CBiil KpeaTUBHO-EMOIIOHATLHUN CTUJI,
OCKIJIBKM BHOIp CTHJIICTUYHUX TNPUHOMIB 3yMOBJIEHUH OCOOIMBICTIO ayAMTOpIi
CIOKMBaYiB, 1O SKHUX amelolTh i OpeHau. AHam3yroud (Qpasu-BiITYHHS

OpeHIiB KaBW, MU BUSIBWIM, [0 Jjuiie 16,6% (42 3 242) 3anyuunu Taki



CTHJIICTUYHI TIPUHOMH, SIK nepcoHigixayis, memagopa, 2inepbooia ma Kaiamoyp.
Takox 1MOKa30BO, MO HAWOUIbIIE iX BUKOPUCTAHO B JCCKPUIITUBHHUX (pazax-
BIJUTYHHSIX Ta BOHHU BIJCYTHI B CyNEpJAaTUBHUX (X0Ya TYT MOXXKHA CTBEPIKYBaTH,
o BCl CynepnatuBHI (pa3u-BiyyHHS TOOYJIOBaHI HAa BUKOPUCTAHHI TaKOTO

CTHJIICTUYIHOTO MIPUHOMY, SIK enimem).
llepconighixayin — ue yocoOneHHs abo BTUIEHHS MEBHOI SIKOCTI abo

aOCTpakilii; BiJIHECEHHS JIOACHKUX SKOCTEH J0 HEXUBUX TmpeAameTiB [14,
c. 529-530]. Takuii CTWUIICTUYHMM NPUIOM € I[IKABUM, TNPOTE BIH HE YAaCTO
BUKOPUCTOBYEThCS y (hpazax-BiIIyHHIX OpeH/iB KaBH. [lepcoHidikoBanuii 00'eKT
HAJIJISETHCS JIFOJICHBKUMH SKOCTSIMH, IO POOWUTH HMOTro OLIBIN I[IKaBUM, OLIBII
NpUBAOIMBUM Ta OJM3bKUM TOTEHIIHHOMY CIIOKMBa4yeBl. Y Takuil Crocio,
pPELUITIENT Kpalle crapuiiMae mnepcoHiikoBaHUM OO0'€KT 1 JIETIIe 3aramM'siToBye
¢bpa3y abo cioraH, OCKUTbKH OpeH]] a00 peKIaMOBaHUN MPOAYKT EPETBOPIOETHCS

Ha II0Ch peajbHe.
OTtxe, cepen mpoaHadizoBaHUX ¢Gpa3-BiAIyHb MU BUSBWIN TaKi TCHACHII: Y

OUIBIIOCTI MPUKIAAIB MepcoHI(pIKOBaHUM OO’€KTOM BHUCTYMae KaBa (coffee) sk

HaIlli, 110 HaJUICHWH JIOACBKUMM SKOCTIMU: Beautiful coffees from the city of

destiny (Bluebeard coffee roasters), Coffee with character (Grumpy mule coftee),

Coffee with a conscience (Red rooster coffee roasters), Coffee with heart (Just

love coffee), Coffee with a splash of kindness (Greater goods coffee roasters) Ta
peleBaHTHUM 0 KaBHW 00’€KT yamika (cup), Mo HIOUTO BUKOHYE MeBHI Aii: One
cup _invites another (Barronet coffee roasters), Where one cup leads to another

(Cup to cup coffee roasters).
Haifuacrimme BUKOpHUCTaHUN CTHIIICTUYHUN TpUHOM y (dpazax-BiITYHHIX —

ue memaghopa, sika sBisie COOOI0 IMIUTILMUTHE MOPIBHSHHSA, CIPUSE €CTETHUII
OpeHI-TIOBIAOMJIEHHSI Ta MIJKPECITIOE TOJOBHY 17€10, OMUCYIOYM OJUH O00'€KT 13
TOYKHM 30py 1HImoro. Meradopa € I[IHHUM JIHTBICTUYHUM I1HCTPYMEHTOM MOBH
OpeHy, OCKUIbKH MPUITYyCKa€e MPaBUIIbHI €MOIlIMHI acolianii 3 npoaykToM [15, c.
182]. Hampuknan, y Takux dpaszax, sk Happiness is brewing (Coffee bean direct)
Passion in a cup (Lacas coffee co.) kaBa MOpiBHIOETHCS 3 TOUYTTAMH SIK1 1€ HamH

Bukiukae; The flavor of Europe in_every cup (Melitta), A story in every cup.




(Arrowhead coffee company) — ¢inikaHka KaBH IMIUIIIIUTHO O3HAYa€ IEBHI
SBUIIA, aCOIliiioBaHl 13 KaBoro. TakoK IIIKaBUMH TMPHUKIAJaMH € MeTadopHu y

bpazax-BimyHHnsx: Alascan made. Santa approved (North Pole coffee roasting

company) ta America runs on Dunkin (Dunkin’ Donuts), siki B TyMOPUCTHYHHIA

croci0 po3KpUBAIOTh Ta MIAKPIIUIIOIOTH HAa3BY OpEHIY.
Takox MM BUSIBUIIM YOTUPH MPUKIAIA BUKOPUCTAHHS 2inepbonu y KaBOBHX

¢bpazax-BiutyHHAX. ['imepbona — ue ¢irypa MOBH, fKa MICTUTh MEpeOUIbILIECHHS
JUIsE CTBOpeHHs akueHTy [14, c. 346]. Y moBi Openmy rinepOosia Moxe OyTH
BUKOPHCTAaHA 3 TYMOpOM, Hampukian, sik: We eat coffee for breakfast (Coffee
supreme) — BXKMBAHHS KaBU MEPEOUTBIIEHO OMUCYETHCS SK CIOXUBAHHS 1K1 JIS
ICHYBaHHS, a HE HaIloo JJs 3a10BOJIeHHs. Tpu OpeHIu 3 TOXMYpPOIO Ta JJOCUTH HE
KJIACUYHOIO KAaBOBOK 1HJMBIJYQJIBHICTIO BHUKOPUCTAIM TinepOoly y CBOiX
BepOQIBHHUX SPIHKAX caMmMe 3 Takow MeTow: So powerful. It’s a sin (Devil

Mountain coffee co.), Coffee to wake the dead (Burial grounds coffee co.), Coffee

to die for (Deadly grounds coffee) — niobu miaKpecaIuTH MILHICTh KaBH, HAIOIO

HAJIal0ThCS HAaJIMIPHI, HABITh MICTHYHI SKOCTI.
[lle omuH sCKpaBUW CTHIICTUYHUN TpuUiioM — Karamoyp — OyB

i1eHTH(PIKOBaHUY HAMU JIMIIIE B YOTUPHOX BHUIIaJKaX. SIK BijioMo, KajmaMOyp — 1ie
¢dirypa ™MoBu, M0 0Oa3yeTbCs Ha Tpl CIHiB, fSKa YaCTO € TyMOPHCTUYHO
HaBaHTaxeHoto [14, c. 572]. Omxe, kanamOypu, 110 TPYHTYIOTHCS Ha TOJICeMil
BUsIBJIEH1 Yy Ppazax: Escape the daily grind (Gloria Jean’s coffee), Get your grind
on (Brew Ya! coffee company) — nexcema “grind”, mo B KaBOBIM 1HIYCTpIii
O3HAYa€ «MOJIOTH», «IOMEN», y ¢pa3ax BKHUBAETHCS B 3HAUCHHI «HYIbIay,
«pyTtuHay. Ile cTBOprOE aTpakTUBHUM ryMOpUCTUUHUMN epekT. Not just a cup, but a
just cup (Thanksgiving coffee) — nexcema “just” 3’ABISA€TbCS y JBOX 3HAYCHHSIX
OJIHOYACHO “‘just_ a cup” — «mpocto (urikaHka» Ta “a just cup” — «CupaBeIBa
¢binixkanka»y. Takuil mpuUOM CTBOPIOE HECTOIBAaHHM MHEMOHIUYHUN €(EeKT Ha
penumienTiB. Ille omun kamamOyp How you bean_man! (Texas coffee traders)
noOynoBaHuii Ha oMoHiIMII. Jlekcema “bean” — kaBOBe 3epHO (KaBoBuUM 010) €

OMOHIMOM “been” — TpeTboi hopmu aieciioBa “be”, sika BXOAUTH 10 KOHCTPYKIIII.



[e mikaBuii TYMOPUCTUYHUYN MPUHAOM, TIPOTE OOMEKEHHM, KO HEMAE Bi3yalbHO-

rpadigHOTO MiATBEPIKEHHS 111€1 (hpa3u-BIITyHHS.
Ha mymky excriepTiB, (ppasza-BiasiyHHS 1MOB’s3aHa 13 HA3BOIO OPEHJy Ta MOT0

JIOTOTUIIOM. 3a pe3y/lbTaTOMU Hamoro aociikeHHs 13.6% — ue ¢ppasu-BiTyHHS,
0 MICTATh CKCIUTIIWTHI Ta IMIUIIUTHI TIOCWJIAHHS Ha Ha3By OpeHny.
BukopuctanHsi Ha3BU MIJICUIIOE MHEMOHIUYHUN e(peKT BepOaIbHOro SpiiiKa Ta
YTBOPIOE TOABIMHUN CYTr€CTUBHMIA BIUIMB, OCKUIBKM BIJOYBa€ThCA IMpsiMa
Kopensiisa Ppa3u 3 Ha3BOIO OpEHIly, Ta HA3BU 3 MPUITYHICHHSMHU IOJIO0 SKOCTEH
MPOJYKTY, SIKI BHCJIOBJIEHI y dpa3i-BiutyHHi. [Ipote, numie TpetnHa nux ¢pas
MICTUTBh Ha3BYy, TOOTO ii JiekcMuHy Ta (QoHeTHuHy (opmy, SK, Hampukmana: Live
hygge (Hygge coffee co), Mystic monk coffee_— real monk, real good coffee
(Mystic monk coffee), It all starts with Nescafe (Nescafe), America runs on

Dunkin (Dunkin donuts), Jo coffee perfected (Jo coffee) 1 Taki momiOHi.
binemicte ¢pa3 MICTATh IMIUIIIMTHI TOCWJIAHHS HAa Ha3BU OpeHAy,

BUKOPUCTOBYIOUM KpEaTUBHI JIHIBICTUYHI npuiiomu: Flyv _high. Build home

(Cageless bird), Do not go gentle (Iron bean coffee) — dbpaza-BiutyHHs] po3KpUBae
cmucn HasBW; Pedaling the perfect roast (Bicycle coffee), Drink deeply (Wells

coffee co), Leave the_herd behind (Black sheep coffee), So powerful. It’s a sin
(Devil mountain coffee co) — meradopuunmii 3B'S30K 13 HA3BOIO YTBOPCHHH 3
JOMOMOTOI0 BUKOPHUCTAHHS CJIiB 3 OJHOTO 3 Ha3BOI CMUCIOBOro nois (bicycle —
pedaling, wells — deeply, sheep — herd, devil -sin); Make a break for it (Jailhouse

coffee), Wake up and kick ass (Kicking horse coffee) — mikaBuii rymopucTUUHUI

NpuiioM, BUKOPUCTaHHMH SK JUIs yTBOPEHHS HAa3BH, Tak 1 (pa3u-BiUIyHHS, IO
YTBOPIOE 3B'SI30K MK LIUMU BepOanbHuMuU enementamu; Coffee to wake the dead

(Burial grounds coffee), Coffee to die for (Deadly grounds coffee) — nazBa Ta

asa BIUIVHHS JOIIOBHIOIOTH OJIHA OJHY, JOTPUMVIOUKWCH TaK 3BAHOTO “‘creepy’
b

(MOTOpPOIIHOTO) CTHUIIIO.
OCHOBHOIO BIAMIHHICTIO (ppa3u-BIJUTYHHS BiJ CIOraHy — T€, 10 BOHA MOXE

OyTy BepOaTbHOI YACTUHOIO JIOTOTUITYy, T4 HAa BIAMIHY BiJl Ha3BH MOMAETHCS

MaJjieHbKUM mipudroM. Taky TeHeH 1110 MU BUsiBUWIN y 24% ¢pa3 OpeH/IiB.



Hampuknan,  smorotunm  OpeHay — KaBH
Bespoken coffee roasters. Slk mu Gauumo,
bpaza-Biynnst  Tailor made coffee €
YaCTHUHOIO BepOATbHO-BI3yaIbHOTO
JIOTOTHITY, HaITUCAaHA HEBEIIMKUMHU JIITCPAMH,

HIOUTO  BUIIMTUMHU, W0  BiJoOpakae

crienndiky OpeHy.

®paza-Biiynus Make a break for it, 6peHy
Jailhouse coffee  opraHiyHO  JOIOBHIOE
JOTOTHN Ta TMepeAae 1pOHIYHY KOHIIETIIIIIO

IIOTO OpeHTY.

Jlorotun O6penn kaBu Brewing good coffee

company MICTUTh YC1 €JIEMEHTH Y CBOEMY
JIOTOTHINL: Ha3By, (pasy-BiutyHHsa Drink coffee,
save animals Ta CUMBOJI — SIK1 pa30M CTBOPIOIOTh
NEPEeKOHJIMBE  TOBITOMJICHHS Ui CBOIX

PEIUTIIEHTIB.

Sk TOKa3yloTh HaBEJICHI NPUKIAIH,
dpa3a-BiTyHHsI B CKJIaJi BepOaTbHO-BI3yaJIbHOTO JIOTOTHIY 37aTHA HAWOiIBII
e(deKTUBHO BIUIMHYTH Ha CIOXKMBauya JJis 3armaM STOBYBaHHS Ta TEPEKOHAHHS.
[Ipore, ¢pa3u-BiATyHHS MarOTh MEHUIMH TEPMIH ICHYBaHHS, HIXK JIOTOTHUIIH.
[ToniOHO MO pexIaMHUX KamIaHii, BOHM YyTJIMBI O PUHKOBHX BIJHOCHH 1 3MiH
croco0y JKUTTA. 31 CBOEI0 OMAHJIMBOIO MPOCTOTOO, pa3u HE € NOBUILHUMU. BoHu

€ pe3yJIbTaTOM IHTEHCUBHOTO CTPATETIYHOTO Ta TBOPUOTO mporiecy [17, c. 24].
Cnoran — y Teopii Ta MpaKTHUIl pEKJIaMH II€ 3arojOoBOK PEKIAMHOTO

mocjaaHHs. Bix 3BU9aitHOTO 3aroyioBKa Bijl BiAPI3HAETHCS IMIIBUIIICHUM €MOIIHHUM
HaBaHTAKEHHSM, HACHYCHICTIO, CHJIBHUM MiJTEKCTOM, IO 3aKJIHKAa€E J0 BCTYIYy B
KOHTAKT 13 BUPOOHMKOM JAaHOIO TOBapy YW NOKYNKY TOBapy I1HAMBIAYaJbHOTO

npuzHayeHHs [5, ¢. 305]. Ha mymky FO. bepHancbkoi, cioran MoOKHA Has3BaTu



peknamMHoro Gopmyroro dipmu, pekiaMHoi kammanii abo Toapy [1, c. 6]. Bemiz 3a
I. Mopo3oBoro Mu 00paiy BU3HAYEHHS CJIOTaHAa SK KOPOTKOTO CaMOCTIHHOTO
PEKIIAMHOTO NTOBIJOMJIEHHS, IO MOYKE 1ICHYBaTH 130JIbOBAHO BiJI 1HIIHUX PEKJIAMHUX

MIPOYKTIB 1 sIBJIsi€ COOOI0 3TOPHYTHH 3MICT peKJIaMHOT KammaHii [7, ¢. 92].
Ha Binminy Bia ¢pa3u-BiITyHHs, CIOTAaH YacTillleé BUKOPUCTOBYETHCS B MOBI

OpeHny — y Maiike MOJIOBUHI JOCHipKeHUX OpeHaiB kaBu (49,5 %). 3a3HaueHuit
(GakT 3yMOBJIIEHMI 4YacCTUM BHUKOPHCTAHHSM cloraHa sk (pa3u-BiAJyHHS, IO €
MIITBEP/DKEHHSAM TEHJICHIIT 0 MiHiMI3ali BepOaJIbHOTO HAIIOBHEHHS CY4YaCHUX

pekiiaMHuX TeKcTiB [8, ¢. 70].
BiacytHicTh  croraHa Ta ¢pasu-BIIUTYHHS XapakTepHa I Cy4acCHHUX

BIJTHOCHO MOJIOJUX OpPEHIIB KaBH, IO 3aBOMOBYIOTH IITLOBUI PUHOK, Y TOH dYac,
K IIMPOKE BUKOPUCTAHHS CJIOTaHA SIK MapKETUHTOBOTO 1HCTPYMEHTY BIUIMBY
MOMIYEHO came y BiioMux OpenmiB. JlJig aHami3y ciaoraHiB MU 00Opajid Taki BIIOMI
opeunu, sik Black rifle coffee, Dunkin donuts, Eight o’clock coffee, Folgers,
McCafe, Maxwell house, Starbucks (USA), Costa coffee (UK), Tchibo (Germany),

Tim Hortons (Canada), Lavazza, Illy (Italy), Nescafe (Switzerland).
be3nocepenHiii BIUIMB cjloraHa Ha CIOXKMBaya IOJISATa€E B TOMY, IO BiH

IMILTIITUTHO CIIOHYKA€E JI0 MOKYIKU Ta BKa3ye Ha MEpeBard TOBapy 4d MOCIYTH [3,
c. 121]. Crnoranu BUKOPHCTOBYIOTh CTHJIICTUYHO HABAaHTA)XXEHY MOBY, sIKa Ma€ 3a
METy 3MIHUTH Oa)KaHHs, TyMKHU Ta CTaBJICHHs MyOmKu. CTUIICTUYHO HABaHTAXEH1
cioBa Ta (pa3u 3aBXKIM MAOTh CHUJIBHUN E€MOIIMHWA MIATEKCT Ta KOHOTAIIIIO:
Awaken the senses (Tchibo); Your cup of inspiration (Nescafe); It’s uncanny
(Folgers); The heavenly coffee (Chock full o’nuts); It's a new morning. Brew some

good, Your sweet new getaway is just a sip away (Maxwell house); Passion

perfectly poured (Costa coffee), Every cup tells a story (Tim Hortons). Espress
yourself (Lavazza). EMOIIMHO HacHUYylOUd pEKJIaMHUM CJIOTaH, CTUIICTHYHI
MPUIOMHU M1JIBUIYIOTh €KOHOMIUHY e(eKTHBHICTh moBimomienHs [11, c. 129-

130].
Crmoran Mae y KpeaTUBHO-€MOIIHHUNM croci0 mepenard ocoOIUBOCTI

MPOAYKTY B MEpexXi MOAIOHMX MPOAYKTIB Kommadii. Bimomuii amepuKaHCHKHIA

openn Starbucks, sikui, sSIK MU BXK€ 3a3Ha4Yaliv, HE BUKOPUCTOBYE (Ppa3y-BiATyHHS,



CTBOPUB IMIIEPATHBHI, MPOBOKATHBHI Ta JACCKPUNTUBHI CIOTAHU JUIsI PI3HUX
nponykTiB: Starbucks Double Shot. Bring on the day (Starbucks Double Shot),

Work can wait (Starbucks Frappuccino), Great coffee now _has its own currency

(Starbucks Payment Card).
bputancekuit O6penn Costa Coffee Takox pO3pOOWB CIIOTaHH ISl PI3HHUX

pEeKJIaMHUX KaMIlaHIi, I1e MepeBaKHO CyNepJIaTuBHI clioranu: Extra feel good in
every cup (Costa light), The ultimate handcrafted coffee, Come in to Costa for the

perfect coffee Ta imnepatusHi: Try it today, love it forever (Costa flat white).
Haiibinpiie cimoraniB po3pobieHo 6peHnom Nescafe st pi3HUX MPOAYKTIB.

[TepeBarkHa OUIBIIICTh IUX CJOTAHIB JSCKPHUNTHUBHI, TaKl, IO XapaKTEPU3YIOTh

nponykt: Short, dark & intense (Nescafe Espresso), Great Cappuccino just came

home_(Nescafe Cappuccino), For people who truly, madly, deeply love coffee

(Nescafe Alta Rica coffee) Ta mpoBokaTWBHI, Taki, 110 3MYIIYIOTh 3MYIIYIOTb

3amMuciauTuch: Every moment has its flavor (Nescafe Taster's Choice coffee),

Great ideas come from great coffee (Nescafe, instant coffee brand).
Crnoran € HOCIEM YHIKQJIbHOI TOPrOBOI MPOMO3UIli — OCHOBHOI CITOKUBYOL

nepeBard TOBapy INepea KOHKYpEeHTaMH, TOTO, IO BiJPi3HSIE WOTro BiJl 1HIIUX
OpeH/IIB aHAJIOTIYHOTO TOBAapy B OdYax CrokuBaya [7, c. 9]. Y Bumaaxky pexiamu
KaBHu 0e3 Kodeiny, OpeHau MiIKPECIIOTh caMe ITt0 SKICTh: We serve decaf if you

are rude (Starbucks), Live life to the full, the half and the decaf (Nescafe).

OCKIUTBKM CIIOTAaHW € 3HApSIAsIM KOHKYPEHIIll, CYNEpPHHUIITBO JBOX OpEHIIB
Starbucks (USA) ta Costa coffee (UK) 3HaliuIO CBOE BiOOpa)KEHHsI B CJIOTaHi:

Sorry, Starbucks, the people have voted Costa (Costa).

DRINK BLACK COFFEE Bpenn xaBu Black rifle coffee co

pO3pOoOMB  clloTaHW, SKI HE MPOCTO
NpUBaOIIOIOTh yBary Ta MOTHBYIOTH IO
npua0aHHs TOBapy, aje 1 30epirarThb

SHOOT BLACK RIFLES CTHIIb Ta TICPEAA0Th KOHLCILII0 KOMIIaHii:

Drink black coffee, shoot black rifles; Get

out there and fuel your day; Colffee or die.


http://www.bestslogans.com/v/236676/great-coffee-now-has-its-own-currency-starbucks-payment-card/
http://www.bestslogans.com/v/236676/great-coffee-now-has-its-own-currency-starbucks-payment-card/
http://www.bestslogans.com/v/235592/live-life-to-the-full-the-half-and-the-decaf/
http://www.bestslogans.com/v/235591/short-dark-intense/
http://www.bestslogans.com/v/235591/short-dark-intense/
http://www.bestslogans.com/v/235591/short-dark-intense/

BucnoBku. IlpoBenenuii  anami3
MOBHOTO  Marepially  JIO3BOJMB  JIUTH

BHCHOBKY IIpO TEC, IO CJOraH € 3MIHHUM

BepOaTbHUM CKJIQJHUKOM PEKJIAMHOTO TUCKYpPCY Ta PeKJIaMHUX TEKCTiB, TOMI, 5K
¢bpa3za-BiTyHHS — 1€ BepOajibHa KOHCTaHTa MOBU OpPEHIY B YCIX KOMYHIKATHBHUX
CUTyaIlisix Ta eJeMeHT ((akylnbTaTUBHUN) BepOaIbHO-BI3yaJIbHOTO JIOTOTHITY
OpeHmy.
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OCOBEHHOCTHU ®YHKIIMOHUPOBAHUSA CJIIOTAHA U I3XO-®PA3bI

(HA ITPUMEPE BPEH/I0OB KO®E)
B cmamve uznoocenvl pesynomamul ananuza cro2ana u 9xo-gpaswl. [anl ux

onpeoenenus, UCMOPUA UCCIEO008aHUL 6 JIUHSBUCMUKE U  0COOEeHHOCmU
ucnonvzosanus. Illpoeeden cpasHumenvbHvlli AHAIU3 CLO2AHO8 U  9X0-¢hpas,
onucamwvl ux munvl. Onpeoenenvl JNUHCBUCMUYECKUE XAPAKMEPUCMUKU U

CIMUIUCMU4ecKue UHCMpPYMeHmsl 6 (OOPMUPOBAHUU ClO2AHO8 U  IXO0-Ppas.


https://www.intellicraftresearch.com/a-to-z-list-marketing-terms-libraries/

Hpuee@enbz npumepsl KOHeepceHUUuu 6€p6(1]lele U 6U3YATIbHbIX J/1EMEHNMOE 6

CO2aHax u 2xXo-ghpaszax.
Kniouesvie cnoea: openo, sazvik 6penoa, eepdoanvHas andeHmMuKd, Cl02aH,

3x0—qbpa3a, JUHeBUCMUYECKUE UHCMPYMERMDbL.

FEATURES OF SLOGAN AND TAGLINE FUNCTIONING (COFFEE

BRANDS AS A CASE STUDY)
The article presents the results of the analysis of slogan and tagline. The

author gives definitions, history of linguistic research, and features of their use. A
comparative analysis of slogans and taglines is used, and their types are
described. Linguistic characteristics and stylistic tools used to form slogans and
taglines are considered. Examples of successful convergence of verbal and visual

elements in slogans and taglines are drawn.
Keywords: brand, brand language, verbal identity, slogan, echo phrase,

linguistic tools.
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