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Abstract 

The devastating truth for young people in the education sector, particularly at the tertiary level, is that they 
will have no job after finishing their degrees. It is still challenging to find work, making starting and running 
your own business an attractive and necessary alternative source of income. Thus, an avenue out of poverty 
exists in Africa's critical need to be discovered and establishing a business may hold the key. This study 
sought to assess students' perspectives on entrepreneurship in the South African higher education sector. 
Data was collected from 332 students using a probability sampling approach. Specifically, a simple random 
sampling technique was adopted to identify the respondents. A quantitative and descriptive study was 
undertaken using a Likert Scale questionnaire to ascertain students' feelings towards entrepreneurship. Data 
were analyzed through the statistical package for social sciences (SPSS) version 24 using descriptive 
statistics. Tables, percentages and frequency distribution were used to present the findings of this study. The 
results reveal an overwhelming agreement among students that various factors, viz. personal attitude, 
perceived behavior control, self-efficacy, subjective norms, and entrepreneurial intention, are the significant 
determinants of entrepreneurship. Therefore, institutional managers should provide a supportive structure 
and atmosphere to foster the growth of entrepreneurial behaviour. This could boost individual confidence 
and the sense that completing tasks is simple, hence promoting perceived behaviour control. The findings of 
this study could assist higher education institution managers in developing initiatives that can create and 
entrench entrepreneurial skills and mindsets in students such that they are well prepared to face the 
unpredictable and ever-changing world. This study has contributed to the literature on entrepreneurship in 
the higher education and the developing world. Future research should focus on a qualitative research design 
to understand the challenges students encounter in establishing startups. 
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Introduction 

Young people in the education sector, especially at the tertiary level, face a disastrous reality about their 
future after completing their degrees. The challenge of finding employment remains a problem, thereby 
making entrepreneurship a viable and alternative activity for survival. South Africa is one of the leading and 
large economies in the African continent. However, in the past five years, it has suffered economic setbacks, 
which have subsequently resulted in the downgrading of the economy into a non-investment grade, known as 
“junk status”, by top rating agencies, namely, Moody's, Fitch, and Standard and Poor's (S&P) Global Ratings 
(Wallace, 2019). Another challenge is that young South Africans are schooled and equipped to enter 
professions from preschool through to university graduation, yet this training frequently ignores the 
principles of entrepreneurship. This imbalance in South Africa's educational system prevents aspiring 
entrepreneurs from obtaining the skills required when beginning a firm. It presents an opportunity for 
experienced entrepreneurs and organizations to provide foundational training programs for students in their 
communities who seek core entrepreneurial training, mentorship, and help through their business 
development initiatives. Thus, young, eager entrepreneurs should enrich their knowledge and skills under the 
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tutelage of a seasoned business person who can provide them with information, mentorship, and advice to start 
successful business ventures (Mjadu, 2018). According to Shaik (2019), the business environment has evolved 
recently. There has been a disruption in how work is done due to increased machinery and artificial 
intelligence usage to drive business. It is a challenge to sections of the population looking for employment in 
the labour market, and students in higher education institutions are not an exception. Nickels, McHugh, and 
McHugh (2010) noted that entrepreneurship is an important element of economic growth, productivity, and 
social development. Furthermore, the authors believe that students who have the privilege to learn 
entrepreneurship and business education at an early stage enjoy several benefits, such as freedom in 
decision-making, higher self-esteem, and a greater sense of control. However, Leshilo and Lethoko (2017) 
believe that young entrepreneurs face immense hurdles owing to a lack of access to finance, business 
education and training, market possibilities, and awareness of government activities, all of which are 
worsened by stringent government laws and restrictions. 

Similarly, Sibisi (2018) averred that Africa is in desperate need of a path out of poverty, and business could 

be the key. It has the potential to create millions of employment opportunities in Africa, and young 

entrepreneurs may be the catalyst for the positive change that is notably required. While many young people 

consider starting a business, the sector faces numerous hurdles, including a lack of information, funding, 

networking, and mentoring. These four pillars are essential for modern-day entrepreneurship and establishing 

a virtual presence in the digital economy. Everything around people is connected, and, to succeed in future 

smart cities, entrepreneurs must inhabit the virtual world. This study evaluated students' perspectives towards 

entrepreneurship in the South African higher education sector. Specifically, the study analysed the following: 

➢ Students' perception of personal attitude. 

➢ Students’ perception of perceived behaviour control.  

➢ Students’ perception of self-efficacy. 

➢ Students’ perception of subjective norms.  

➢ Students’ perception of entrepreneurial intention. 

Literature Review. The Theoretical Background of Entrepreneurship  

The concept of entrepreneurship should not be merely understood or seen as something that happens by 

chance. It is a process that must be taken seriously because it requires one to be patient, have the desire, be 

able to take risks, be consistent, and abide by principles of proper design and originality (Al-Awlaqi, Aamer, 

& Habtoor, 2018). It means that everything starts from having positive intentions to working on a concept or 

an idea that might be implemented for the business to start. Therefore, an entrepreneur is a person who has a 

high ambition to succeed, is self-confident, and has the capabilities to transact and take risks using 

knowledge and learning prospects and to become involved in intentional preparation and participate in active 

business (Al-Ani, Musawi & Osman, 2020). Many scholars and policymakers have lauded entrepreneurship 

as a tool that offers an opportunity to create wealth and social value in society (Welter, Baker, Audretsch, & 

Gartner, 2017; Chandra & Shang, 2017).  

This study is based on the theory of planned behaviour (TPB). The TPB has been used and tested in different 
sectors of the working environment. For instance, Ru, Wang, and Yan (2018) revealed that the TPB had been 
used regularly to predict the intentions of pro-environment and comportment. Despite the positive 
contribution of TPB in elucidating factors related to pro-environmental behaviour, various other studies have 
enriched the TPB philosophy. Therefore, it is important to highlight the factors that drive an individual's 
inner intention to become an entrepreneur, and these should be prioritized and encouraged. In terms of 
education, entrepreneurship education can stimulate students to think of putting in place a business or corporation. 
Thus, the likelihood of success for individuals or students who get trained in entrepreneurship is higher than for 
those who have not received such training and knowledge (Global Entrepreneurship Monitor, 2016). The TPB 
comprises subjective norms, perceived behaviour control, attitude, and intention. The TPB claims that three 
factors impact behavioural purposes: attitude towards the behaviour, subjective norms regarding the 
behaviour, and perceived behavioural control. This theory suggests that a favourable attitude and a 
supportive subjective norm motivate individuals to engage in the action; however, the intention is formed 
only when perceived control over the conduct is strong enough (Ajzen, 1991). 

Entrepreneurial Intention. Extant research has shown that several factors trigger or determine the 
behaviour of individuals towards entrepreneurship, and emphasis on or attention to students' perception of 
entrepreneurship has been given in entrepreneurship intention. Thus, a person's foundation in 
entrepreneurship intentions has been presented by utilizing many psychological models (Gelderen, 2016). 
Therefore, there is a need to understand how successful businesses are established from the conception of a 
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novel free enterprise/business to their successful development. It means having an explicit description and 
understanding of people's intentions to be involved in entrepreneurial activities (Kirkley, 2016) is important. 

In recent times, the role of education in the entrepreneurship sector has been well documented in the 
literature as a contributing factor in helping youth find some opportunities (Entrialgo & Iglesias, 2016; 
Fayolle & Gailly, 2015). The TPB has been used to gauge or predict students' entrepreneurship intentions 
(Saraih, Aris, Mutalib, Ahmad, & Amlus, 2018). Yi (2020) asserted that entrepreneurial intention (EI) is how 
individuals depict their intention to inaugurate a novel project or idea and serve as a tool used to create a 
means for survival other than regular employment. Similarly, Ladd, Hind, and Lawrence (2019) considered 
EI as an intention that deals with students' behaviour in tertiary institutions in formulating business ideas at 
the end of their studies. However, in South Africa, one of the major obstacles hindering the setting up a new 
business, especially among young people from a disadvantaged background, is access to startup capital. 
Furthermore, young people in business are also confronted with the challenge of access to expansion capital 
that can help them as young entrepreneurs grow their business from its current state to reach new heights 
(Gwija, Chuks, & Iwu, 2014). 

Self-Efficacy. Recent and current research has emphasized the SE concept as a tool used to evaluate 

entrepreneurial activities (Palmer, Niemand, Stöckmann, Kraus, & Kailer, 2019). Thus, motivated 

individuals displaying high self-efficacy behaviour trust their capacities and remain confident of achieving 

their planned responsibilities. SE helps one who intends to start making proper choices and understand the 

effort needed to invest in the planned intention. It has been discovered that SE has a significant impact on the 

performance of entrepreneurial activities (Bouncken & Reuschl, 2018) and a positive effect on the 

performance of a newly implemented business (McGee & Peterson, 2019). In organizational structures with 

robust leadership, self-efficacy is believed to inspire creative and innovative behaviour (Maran, Furtner, 

Kraus, Liegl, & Jones, 2019; Brand, Tiberius, Bican, & Brem, 2019).  

Self-efficacy is defined as a person's conviction in their ability to act. Furthermore, someone with strong self-
efficacy is very confident in acting. As a result, self-efficacy is required to motivate employees to believe in 
their abilities to attain goals or expected outcomes (Rahmi, Yusuf, & Priyatama, 2014). According to 
Ghufron and Risnawita (2010), self-efficacy is a person's conviction in their capacity to cope with a wide 
variety of living conditions. SE suggests that someone's belief is connected to their power to set up a 
business. As such, self-efficacy is a predictor of EI. It is also important to highlight those individuals who 
can become entrepreneurs may not do so if they believe that entrepreneurship will not assist them in 
achieving or fulfilling their needs (Hsu, Wiklund, & Cotton, 2017). Thus, individuals with a high level of 
self-efficacy show a profound certainty in their capabilities and confidence about their capacity to complete 
given tasks (Palmer et al., 2019). Crespo, Belchior, and Costa (2018) asserted that SE drives individuals to 
have the desire to become an entrepreneur. 

Personal Attitude. Many scholars in different contexts have defined an attitude. Another school of thought 
suggests that attitude is an evaluation of things or objects, which may constitute a positive or negative 
behaviour. An individual's attitude towards a particular behaviour leads to a stronger intention to perform the 
behaviour (Lin, Goodsite, & Sanderson, 2015). Personal development aimed at developing favourable 
attitudes towards entrepreneurship should be supported in higher education frameworks alongside incubators 
that improve individual attitudes towards entrepreneurship. Personal growth and incubators may also aid in 
the formation of social networks that will assist the entrepreneur in their endeavour. Therefore, the 
development of incubators where the entrepreneur may receive balanced support and a holistic strategy is 
advocated (Fenech, Baguant, & Ivanov, 2019).  

Attitude behaviour is “the degree to which a person has a favourable or unfavourable evaluation or appraisal 
of the behaviour in question” (Ajzen, 1991). Attitude is a multidimensional concept comprising affective or 
experiential attitude and instrumental or cognitive attitude. Affective attitude refers to feelings or emotions 
such as joy, anger, and satisfaction, which are vital in driving behaviour, whereas cognitive attitude refers to 
arguments, beliefs, and thoughts (Ajzen, 1991; Fernandes, & Proença, 2013). Thus, higher education 
institutions offering entrepreneurship education programmes should offer a variety of courses and not only 
focus on management courses offered, in most cases, by a business school and aimed at increasing students' 
business skills or competence but also focus on developing self-confidence and creating positive emotions 
towards entrepreneurship (Vamvaka, Stoforos, Palaskas, & Botsaris, 2020). From both the points of view of 
rhetoric and practice, entrepreneurship requires one to acquire knowledge or educational elements that can 
influence success. Thus, achieving a certain level of education affects individual characteristics to plan for a 
significant role in the entrepreneurial sector. Some factors or features that contribute positively to an 
individual's entrepreneurial career and success are inventiveness, determination, concern, promise, 
persuasion, self-assurance, and confidence (Kaur & Bains, 2013). 
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Perceived Behaviour Control. People with a high perceived level of behavioural control are more likely to 
be motivated to engage in the action at hand and to continue doing so. People who have less perceived 
behavioural control, on the other hand, should be less motivated to participate in the activity, and their efforts 
should be brief. Because of the perceived behavioural control construct, we have better understood the 
fundamentals of behaviour development and modulation (Yzer, 2012). Other scholars have suggested that 
PBC should also be seen as an individual capacity to convey a particular behaviour. It is also used in 
different contexts, such as to predict wedding intent (Shahrabadi, Karimi-Shahanjarini, Dashti, Soltanian, & 
Garmaroudi, 2017), succession exchanging goal (Lois, Mariano, & Rondinella, 2015), and people looking 
for work (Tsang, Wang, & Ku, 2015). Previous research has investigated students' perceptions of PBC and 
EI (Benachenhou, Fethi, & Djaoued, 2017; Marire, Mafini, & Dhump, 2017; Saraih et al., 2018), and the 
results found have shown mixed relationships. Some studies have revealed the existence of a positive 
relationship between attitude towards behaviour and EI (Fantaye, 2019), whereas others have reached a 
conclusion showing that the relationship between PBC and EI is not significant (Kadir et al., 2012). 
Entrepreneurial PBC has a considerable influence on EI. Entrepreneurial PBC states that when people think 
they are in control of their behaviour, they are more likely to act on their desires. Given that entrepreneurial 
PBC has a significant influence on EI, it follows that entrepreneurship is a protracted process of accomplishing 
corporate goals (Lim, Kim, & Kim, 2021). 

Subjective Norms. Subjective norms have been a subject of debate among academics and practitioners in 
understanding individuals' entrepreneurship intentions (Canestrino, Ćwiklicki, Magliocca, & Pawelek, 2020). 
Thus, subjective norms are widely viewed as the driver of EI (Hockerts, 2015). Many theoretical prototypes 
are being developed to understand SN to a large extent. An assessment of SN backgrounds has also been 
conducted to understand different ways of handling SN in a practical context in entrepreneurship and other 
areas. SN is connected to individual disposition, such as proactive personality (Chipeta & Surujlal, 2017), 
including characteristics of communal demography such as gender, and is a predictor of entrepreneurial 
intentions (Chipeta, Surujlal, & Koloba, 2016). A society with evident collectivistic tendencies indicates that 
the social framework is prioritized significantly. As a result, family, friends, and several other linked sub-
groups influence individual decision-making (Tiwari, Bhat, & Tikoria, 2017). Subjective norms refer to 
perceived societal pressure to engage in or refrain from engaging in a particular behaviour; as a result, this 
factor becomes the primary reflection of social and cultural values. An estimation of the subjective norm is 
obtained by analyzing two variables: beliefs about how other significant people believe the individual should 
behave (normative beliefs), and motivation, which refers to the general tendency that exists in complying 
with the norms of a group taken as a reference (Shook & Bratianu, 2010). According to Tiwari, Bhat, and 
Tikoria (2017), subjective norms influence social EI. However, it has been highlighted that the findings 
involving subjective norms are counterintuitive to Ernst's (2011) earlier study, which found that subjective 
norms had no significant link with EI. Therefore, the role of subjective norms should be investigated further 
in collectivist nations with strong family ties. This is because pressure from key individuals and the 
immediate surroundings impacts decision-making. 

Methodology and Research Methods 

This study adopted a quantitative and descriptive research design. Descriptive research is a form of analysis 
that uses methodologies to describe the variables that form the subject of the research investigation. The 
focal point of this method is the “what” of the research rather than the “why”. Descriptive research is a 
quantitative research method that utilizes variables to address a market problem using a quantitative research 
tool (Blumberg, Cooper, & Schindler, 2014). The data used in this study was collected from 332 out of the 
envisaged 400 respondents. It represents an 83% response rate, deemed an acceptable threshold as suggested 
by Fincham (2008). The researcher adopted a simple random sampling technique. Thus, a simple random 
sample is a randomly selected element of a population. Using this sampling approach, every member of the 
population has an equal chance of being selected. This approach is considered more accessible than other 
probability approaches. Any research conducted using this sampling approach has good validity because the 
samples are identified randomly (Taherdoost, 2016). A Likert scale ranging from strongly disagree = 1, agree = 2; 
uncertain = 3, disagree = 4, and strongly agree = 5 was used to gauge students feeling of personal attitude, 
subjective norms, self-efficacy, perceived behaviour control, and entrepreneurial intention. Data were 
analyzed using descriptive statistics using the statistical package known as SPSS. 

Results  

Demographic Profile of Participants. Table 1 shows the demographic profile of students that participated 

in this study. The data shows that 50.9% of the respondents were female, while 49.1% were male. From the 

data, the ratio of males to females is approximately the same. In terms of age, more than half of the 
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respondents, 51.2%, were below 24 years, 38.3% were between 25 and 29 years, 9.6% were between 30 and 

34 years, and three were 35 years and above. From the analysis, the majority (89.5%) of the respondents 

were young adults (from below 24 to 29 years). 29.2% of the respondents were in their second year, 28.9% − 

in their third year, 25.3% − in their first year, and 16.6% − in their fourth year. The analysis suggests that the 

respondents in the second year slightly dominated the sample frame. 

Table 1. Demographic Profile of Participants  

 Description Frequency Percentage 

Gender Male 163 49.1% 

Female 169 50.9% 

Total  332 100 

Age group Below 24 170 51.2% 

25–29 127 38.3% 

30–34 32 9.6% 

35 and above 3 0.9% 

Total  332 100 

Level of study 1st Year 84 25.3% 

2nd Year 97 29.2% 

3rd Year 96 28.9% 

4th Year 55 16.6% 

Total  332 100 

Source: Developed by the author 

Reliability and Validity. The two most important constructs for measuring the integrity of the research 

process are reliability and validity. Several items on the same constructs are used to calculate reliability. In 

general, reliability with a coefficient alpha score of greater than 0.7 is regarded as adequate (Schrepp, 2020). 

Cronbach's alpha was used to examine the reliability of this study, and all the constructs had a reliability 

coefficient above the acceptable threshold, as indicated in Table 2. On the other hand, validity determines if 

the items measure the same constructs. The validity of this study was determined by the convergent and 

discriminant values (Zinbarg et al., 2018). An exploratory factor analysis was performed to ascertain if the 

items were loading into the same defined constructs. As shown in Table 2, all items loaded heavily in their 

various hypothesized latent constructs, implying that the constructs were valid. In summary, all the 

parameters to ascertain the reliability and validity of the data were met, thus warranting the researcher to 

analyze the data further. 

Table 2. Construct Reliability and Validity 

Constructs Codes Factor loading Chronbach Alpha 

Entrepreneurial 

intention 

EI1 0.817 
 

EI2 0.772 
 

EI3 0.798 0.877 

EI4 0.781 
 

EI5 0.770 
 

EI6 0.780 
 

Personal attitude PA1 0.767  

PA2 0.666 0.767 

PA3 0.813  

PA4 0.814  

Perceived behaviour Control PBC1 0.745 
 

PBC2 0.764 
 

PBC3 0.760 0.858 

PBC4 0.776 
 

PBC5 0.770 
 

PBC6 0.774 
 

Self-efficacy SE1 0.774 
 

SE2 0.811 0.803 

SE3 0.811 
 

SE4 0.774 
 

Subjective norms SN1 0.804 
 

SN2 0.809 0.820 

SN3 0.791 
 

SN4 0.821 
 

Source: Developed by the author  
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Descriptive Analysis. Students' perceptions of personal attitude, behaviour control, self-efficacy, subjective 

norms, and entrepreneurial intention are discussed in the following sections. Positive statements (strongly 

agree and agree) were interpreted as agreement, while negative statements (disagree and strongly disagree) 

were interpreted as disagreement. The mean value was used to show the levels of agreement and 

disagreement. A value less than 2.5 is disagreement, while a value greater than 3.5 is considered agreement. 

A neutral value ranges from 2.5 to 3.49 (Wekeza & Sibanda, 2019).  

Personal Attitude Towards Entrepreneurship. According to the data in Table 3, a significant number 

(83.8%) of the respondents agreed (agree=278) that being an entrepreneur implied more advantages than 

disadvantages to themselves, yielding a mean result of M=4.19±0.939; p<0.001. Similarly, a significant 

number (75.9%) agreed (agree=252) that a career as an entrepreneur is attractive, with the result given as 

M=4.00±1.124; p<0.001. There was significant agreement (agree=240) among respondents (72.2%) stating 

that if they had the opportunity and resources, they would like to start a firm, with the mean value given as 

M=3.87±1.185; p<0.001. Equally, 74.1% of the respondents agreed (agree=246) that being an entrepreneur 

would entail great satisfaction, with the result given as M=3.99±1.117; p<0.001. It was found that the first 

statement, referring to being an entrepreneur implying more advantages than disadvantages for oneself, was 

a core influence on entrepreneurship. 

Table 3. Frequency Distribution of Perceived Attitude Towards Entrepreneurship 

  Disagree Uncertain Agree Mean Std P-value 

Code Personal Attitude       

PA1 
Being an entrepreneur implies more 

advantages than disadvantages to me. 
21 (6.3%) 33 (9.9%) 278 (83.8%) 4.19 0.939 0.000 

PA2 
A career as an entrepreneur is 

attractive to me. 
42(12.6%) 38 (11.4%) 252 (75.9%) 4.00 1.124 0.000 

PA3 
If I had the opportunity and resources, 

I’d like to start a firm. 

55 

(16.5%) 
37 (11.1%) 240 (72.2%) 3.87 1.185 0.000 

PA4 
Being an entrepreneur would entail 

great satisfaction for me. 

43 

(12.9%) 
43 (13%) 246 (74.1%) 3.99 1.117 0.000 

Source: Developed by the author  

Perception of Self-Efficacy Towards Entrepreneurship. According to the data in Table 4, a significant 

number (66.9%) of the respondents agreed (agree = 222) that they thought they had the skills to detect 

business opportunities in the market, yielding a mean result of M = 3.73±1.142; p<0.001. A significant 

number (73.4%) agreed (agree = 244) that professionally, they considered themselves much more persistent 

than others, with the result given as M = 3.94±1.074; p<0.001. There was significant agreement (agree = 243) 

among respondents (73.2%) stating that they always find creative solutions to the problems that they 

encounter, with the mean value given as M = 3.85±1.086; p<0.001. Equally, 70.7% of the respondents agreed 

(agree = 235) that they performed duties correctly, respecting the deadlines set, with the result as M = 

3.90±1.098; p<0.001. The analysis of the attitudes indicates that the respondents viewed themselves as 

having self-efficacy toward entrepreneurship. It was found that the second statement, “Professionally, I 

consider myself much more persistent than others”, had the most support for self-efficacy toward 

entrepreneurship. 

Table 4. Frequency Distribution of Perceived Self-Efficacy Towards Entrepreneurship 

  Disagree Uncertain Agree Mean Std P-value 

Code Self-Efficacy       

SE1 
I think I have the skills to detect 

business opportunities in the market. 
56 (16.8%) 54 (16.3%) 222 (66.9%) 3.73 1.142 0.000 

SE2 
Professionally, I consider myself 

much more persistent than others. 
45 (13.5%) 43 (13%) 244 (73.4%) 3.94 1.074 0.000 

SE3 
I always find creative solutions to the 

problems I encounter. 
51 (15.3%) 38 (11.4%) 243 (73.2%) 3.85 1.086 0.000 

SE4 
I perform my duties properly, 

respecting the deadlines set. 45 (13.5%) 52 (15.7%) 235 (70.7%) 3.90 1.098 0.000 

Source: Developed by the author  

Perception of Perceived Behaviour Control Towards Entrepreneurship. According to the data in Table 

5, a significant number (72.2%) of the respondents agreed (agree = 240) that starting a firm and keeping it 

working would be easy for them, yielding a mean result of M = 3.92±1.113; p<0.001. There was significant 

agreement (agree = 239) among the respondents (71.9%) that they were prepared to start a viable firm, with 
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the result given as M = 3.91±1.090; p<0.001. There was significant agreement (agree = 227) among the 

respondents (68.4%) that they could control the creation process of a new firm, with the mean value given as 

M = 3.81±1.095; p<0.001. In terms of the statement “I know the necessary practical details to start a firm”, a 

significant majority (72.9%) of the respondents agreed (agree = 242) that they knew the necessary practical 

details to start a firm, with the result given as M = 3.93±1.112; p<0.001. Nevertheless, only 67.4% believed 

(agree = 224) that they knew how to develop an entrepreneurial project, yielding a result of M = 3.80±1.114; 

p<0.001. In addition, 70.1% agreed (agree = 233) that if they tried to start a firm, they would have a high 

probability of succeeding. The analysis of PBC indicates that the respondents held a positive behaviour 

towards entrepreneurship. It was found that the fourth statement, “I know the necessary practical details to 

start a firm”, had the most support for entrepreneurship. 

Table 5. Frequency Distribution of Perceived Behaviour Control Towards Entrepreneurship 

  Disagree Uncertain Agree Mean Std P-value 

Code Perceived Behaviour Control       

PBC1 
To start a firm and keep it working 

would be easy for me. 
47 (14.1%) 45 (13.6%) 240 (72.2%) 3.92 1.113 0.000 

PBC2 I am prepared to start a viable firm. 45 (13.5%) 48 (14.5%) 239 (71.9%) 3.91 1.090 0.000 

PBC3 
I can control the creation process 

of a new firm. 
49 (14.7%) 56 (16.9%) 227 (68.4%) 3.81 1.095 0.000 

PBC4 
I know the necessary practical 

details to start a firm. 
50 (15%) 40 (12%) 242 (72.9%) 3.93 1.112 0.000 

PBC5 
I know how to develop an 

entrepreneurial project. 
46 (13.8%) 62 (18.7%) 224 (67.4%) 3.80 1.114 0.000 

PBC6 

If I tried to start a firm, I would 

have a high probability of 

succeeding. 

52 (15.7%) 47 (14.2%) 233 (70.1%) 3.86 1.102 0.000 

 Source: Developed by the author  

Perception of Subjective Norms Towards Entrepreneurship. According to the data in Table 6, a 

significant number (70.6%) of the respondents agreed (agree = 234) that they believed that their closest 

family thought they should be self-employed, yielding a mean result of M = 3.89±1.158; p<0.001. There was 

significant agreement (agree = 247) among the respondents (74.4%) that they believed that their closest 

friends thought that they should be self-employed, with the result given as M = 3.96±1.090; p<0.001. There 

was significant agreement (agree = 241) among the respondents (72.5%) that they believed that their closest 

colleagues and coursemates thought that they should be self-employed, with the mean value given as M = 

3.90±1.132; p<0.001. There was significant agreement (agree = 240) among the respondents (72.3%) that 

they believed that people who were important to them thought that they should be self-employed, with the 

mean value given as M = 3.95±1.088; p<0.001. The analysis of the influence of subjective norms revealed 

that the second statement, “I believe that my closest friends think I should be self-employed”, had the most 

subjective norm influence.  

Table 6. Frequency Distribution of Perceived Subjective Norms on Entrepreneurship 

  Disagree Uncertain Agree Mean Std P-value 

Code Subjective Norms       

SN1 
I believe that my closest family 

think I should be self-employed. 
53 (15.9%) 45 (13.6%) 234 (70.6%) 3.89 1.158 0.000 

SN2 
I believe that my closest friends 

think I should be self-employed. 
47 (14.1%) 38 (11.4%) 247 (74.4%) 3.96 1.090 0.000 

SN3 

I believe that my closest colleague 

and coursemates think I should be 
self-employed. 

56 (13.8%) 45 (13.6%) 241 (72.5%) 3.90 1.132 0.000 

SN4 
I believe people who are important 
to me think I should be self-

employed. 

43 (12.9%) 49 (14.8%) 240 (72.3%) 3.95 1.088 0.000 

 Source: Developed by the author  

Perception of Entrepreneurship Intention. According to the data in Table 7, a significant number (73.2%) 

of the respondents agreed (agree = 243) that they were ready to do anything to be an entrepreneur, yielding a 

mean result of M = 3.96±1.079; p<0.001. There was significant agreement (agree=237) among the 

respondents (71.4%) that their professional goal was to become an entrepreneur, with the result given as M = 

3.89±1.086; p<0.001. There was significant agreement (agree = 246) among the respondents (74.1%) that 
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they would make every effort to start and run a firm, with the mean value given as M = 3.94±1.096; p<0.001. 

There was significant agreement (agree = 250) among the respondents (75.3%) that they were determined to 

create a firm in the future, with the mean value given as M = 4.04±1.059; p<0.001. Furthermore, there was 

significant agreement (agree = 246) among the respondents (74.1%) that they had very seriously thought of 

starting a firm, with the mean value given as M = 3.94±1.064; p<0.001. More so, a significant number 

(76.2%) of the respondents agreed (agree = 253) that they had the firm intention to start a firm someday, with 

the mean value given as M = 3.97±1.061; p<0.001. The analysis of EI revealed that the respondents held a 

positive intention towards entrepreneurship. It was found that the fourth statement, “I am determined to 

create a firm in the future”, was the strongest motive for the respondents' EI. 

Table 7. Frequency Distribution of Entrepreneurial Intention 

  Disagree Uncertain Agree Mean Std P-value 

Code Entrepreneurial Intention       

EI1 
I am ready to do anything to be an 
entrepreneur. 

42 (12.6%) 47 (14.2%) 243 (73.2%) 3.96 1.079 0.000 

EI2 
My professional goal is to become 
an entrepreneur. 

50 (15%) 45 (13.6%) 237 (71.4%) 3.89 1.086 0.000 

EI3 
I will make every effort to start 
and run my firm. 

57 (17.2%) 29 (11.7%) 246 (74.1%) 3.94 1.096 0.000 

EI4 
I am determined to create a firm in 
the future. 

43 (13%) 39 (11.7%) 250 (75.3%) 4.04 1.059 0.000 

EI5 
I have very seriously thought of 
starting a firm. 

37 (11.1%) 49 (14.8%) 246 (74.1%) 3.94 1.064 0.000 

EI6 
I have the firm intention to start a 
firm someday. 

41 (12.3%) 38 (11.4%) 253 (76.2%) 3.97 1.061 0.000 

Source: Developed by the author  

Discussion  

This study sought to understand students' perspectives on entrepreneurship in the South African higher 

education sector. Five key concepts related to the theory of planned behaviour, viz. personal attitude, self-

efficacy, perceived behaviour control, subjective norms, and entrepreneurial intention, were analyzed. The 

findings of this study showed an overwhelming agreement among students that personal attitude is one of the 

determinants of entrepreneurship. According to Hassan, Sade, and Rahman (2020), as one of the primary 

objectives of the entrepreneurship course, further practical exposure should be fostered as momentum to 

shape entrepreneurial mentality by pushing students to develop not only a proposal but also a prototype and 

to implement the concept. A knowledge-sharing session between students and successful businesses would 

be more effective as a motivator. Although certain schools and postsecondary institutions have adopted these 

programmes, they have never been made necessary for all students, particularly at the tertiary level. Overall, 

it is sufficient to state that the respondents had a positive attitude towards entrepreneurship. The findings of 

this study further show that most of the students agreed on the importance of self-efficacy towards 

entrepreneurship. According to Wijangga and Sanjaya (2019), there is a need to develop entrepreneurship 

skills programmes for university students to increase students' entrepreneurial self-efficacy, thereby 

enhancing their desire to start their firms. Thus, by having entrepreneurial goals, university students will 

have to display entrepreneurial behaviour to satisfy the country's expectations after graduating later or while 

still in college. 

This study further sought to gauge students' perception of perceived behaviour control. The findings show 

that most students agree on perceived behaviour control towards entrepreneurship. According to Ndovela 

and Chinyamurindi (2021), past experiences will always influence one's behaviour; as a result, lecturers must 

delve deep to uncover students' entrepreneurship experiences or perspectives and then support them. 

Students will be able to focus on the future rather than the past if they develop an entrepreneurial mindset. 

Further analysis of students' perception of subjective norms revealed that most of the students agreed on the 

importance of subjective norms towards entrepreneurship. Norms influence people as they travel through and 

interact with others around them in social situations. People’s willingness to embrace entrepreneurship is 

influenced by the degree to which they are presented with norms either supporting or opposing their 

decisions (Utami, 2017). Respect for the opinions of elders and individuals in one's immediate circle is an 

essential value in society. Thus, family, community, and religious leaders are thought to be a storehouse of 

vast knowledge and wisdom, and their advice is generally highly valued. As a result, if family members 

encourage the respondents to start a business, they are more likely to accept such advice (Asiedu & Donkor, 
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2018). Lastly, the results showed that most students agreed on entrepreneurial intention. According to Bhasin 

and Gupta (2017), higher education should strive to improve entrepreneurship education for all students, 

particularly those studying technological disciplines. The education sector can assist aspiring entrepreneurs 

in recognizing opportunities and searching for resources by giving adequate and appropriate education. The 

higher education industry must comprehend the factors that have acted as roadblocks in the path of young 

people, preventing them from acquiring an entrepreneurial mindset and intention. 

Conclusions 

This study sought to understand students' perspectives towards entrepreneurship in the South African higher 

education sector. The findings of this study showed an overwhelming agreement among students that 

personal attitude, self-efficacy, subjective norms, and perceived behaviour control are the determinants of 

entrepreneurship intention. Based on the findings, it is recommended that higher education institutional 

managers find better ways of improving the social environment. Thus, exposing students to social 

interactions with prominent or successful businesspeople who can share their experiences regarding what it 

entailed to reach where they are today. In addition, educational institutions can expose and connect students 

to individuals who should act as mentors. There is also a need to create a supporting structure and 

environment to enhance the development of entrepreneurship behaviour. It could improve individual confidence 

and the belief that carrying out tasks is easy and, in so doing, promote perceived behaviour control. 

Furthermore, institutions are advised to provide resources and assure students of the availability of the 

market for their businesses to enhance PBC. Higher education institutions should also provide more 

information on available entrepreneurship opportunities and startup capital to influence students' decisions in 

embracing entrepreneurship or developing entrepreneurship intentions. In addition, universities should create 

incubation hubs to support entrepreneurship. The study had limitations that must be considered. The study 

was conducted at a public higher education institution; therefore, the findings cannot be applied 

indiscriminately to other institutions in South Africa and beyond the African continent. Future research 

should focus on a qualitative approach to establish the challenges students face in pursuing entrepreneurship. 

It will help institutional managers understand the extent of the challenges and develop a mechanism to 

support students’ entrepreneurial intentions. 

Funding. This research received no external funding. 

References 

1. Ajzen, I. (1991). The theory of planned behaviour. Organisational Behaviour and Human Decision 

Processes, 50(2), 179-211. [Google Scholar] [CrossRef] 

2. Al-Ani, W.T., Musawi, A.S.A., & Osman, M.E.T. (2020). Development of a Scale for Measuring 

University Students' Attitudes toward Entrepreneurship in Oman. SSRG International Journal of 

Humanities & Social Science, 7(1), 2394-2703. [Google Scholar] [CrossRef] 

3. Al-Awlaqi, M.A., Aamer, A.M., & Habtoor, N. (2018). The effect of entrepreneurship training on 

entrepreneurial orientation: Evidence from a regression discontinuity design on macro-sized businesses. 

The International Journal of Management Education, 19(2021), 1-19. [Google Scholar] [CrossRef] 

4. Asiedu, G.B. & Donkor, E. (2018). Family life education: A Ghanaian perspective. In Robila, M. and 

Taylor, A. (Eds.) Global perspectives on family life education. (pp. 165-167) Springer. [CrossRef] 

5. Benachenhou, M.S., Fethi, A., & Djaoued, O.B. (2017). The influencing of Attitude, Subjective Norms 

and Perceived behavioural control on Entrepreneurial intentions: case of Algerian Students. American 

Journal of Economics, 7(6), 274-282. [Google Scholar]  

6. Bhasin, J. & Gupta, M. (2017). Entrepreneurial Intentions of Students in Higher Education Sector. Amity 

Journal of Entrepreneurship, 2(2), 25-36. [Google Scholar] 

7. Blumberg, B.F., Cooper, D.R., & Schindler, P.S. (2014). Business Research Methods, 4thed. Berkshire: 

McGraw-Hill Education. 780 p. [Google Scholar]  

8. Bouncken, R.B. & Reuschl, A.J. (2018). Coworking-spaces: how a phenomenon of the sharing economy 

builds a novel trend for the workplace and for entrepreneurship. RMS, 12(1), 317-334. [Google Scholar] 

[CrossRef] 

9. Brand, M., Tiberius, V., Bican, P.M., & Brem, A. (2019). Agility as an innovation driver: towards an 

agile front end of innovation framework. RMS, 35(4), 468. [CrossRef] 

10. Canestrino, R., Ćwiklicki, M., Magliocca, P., & Pawelek, B. (2020). Understanding social 

entrepreneurship: A cultural perspective in business research. Journal of Business Research, 110, 132-143. 

[Google Scholar] [CrossRef] 

https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=1.%09Ajzen%2C+I.+%281991%29.+The+theory+of+planned+behaviour.+Organisational+Behaviour+and+Human+Decision+Processes%2C+50%282%29%3A+179-211&btnG=
https://doi.org/10.1016/0749-5978(91)90020-t
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=2.%09Al-Ani%2C+W.T.%2C+Musawi%2C+A.S.A.%2C+%26+Osman%2C+M.E.T.+%282020%29.+Development+of+a+Scale+for+Measuring+University+Students%27+Attitudes+toward+Entrepreneurship+in+Oman.+SSRG+International+Journal+of+Humanities+%26+Social+Science%2C+7%281%29%2C+2394-2703&btnG=
https://doi.org/10.14445/23942703/ijhss-v7i1p101
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=3.%09Al-Awlaqi%2C+M.A.%2C+Aamer%2C+A.M.%2C+%26+Habtoor%2C+N.+%282018%29.+The+effect+of+entrepreneurship+training+on+entrepreneurial+orientation%3A+Evidence+from+a+regression+discontinuity+design+on+macro-sized+businesses.+The+International+Journal+of+Management+Education%2C+19%282021%29%2C+1-19&btnG=
https://doi.org/10.1016/j.ijme.2018.11.003
https://doi.org/10.1007/978-3-319-77589-0_11
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=5.%09Benachenhou%2C+M.S.%2C+Fethi%2C+A.%2C+%26+Djaoued%2C+O.B.+%282017%29.+The+influencing+of+Attitude%2C+Subjective+Norms+and+Perceived+behavioural+control+on+Entrepreneurial+intentions%3A+case+of+Algerian+Students.+American+Journal+of+Economics%2C+7%286%29%2C+274-282&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=6.%09Bhasin%2C+J.+%26+Gupta%2C+M.+%282017%29.+Entrepreneurial+Intentions+of+Students+in+Higher+Education+Sector.+Amity+Journal+of+Entrepreneurship%2C+2%282%29%2C+25-36&btnG=
https://books.google.co.za/books?id=9sovEAAAQBAJ&lpg=PA1&ots=2CZ6Z5MhyC&dq=Blumberg%2C%20B.F.%2C%20Cooper%2C%20D.R.%2C%20%26%20Schindler%2C%20P.S.%20(2014).%20Business%20Research%20Methods%2C%204thed.%20Berkshire%3A%20McGraw-Hill%20Education&lr&hl=nl&pg=PT57#v=onepage&q&f=false
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=8.%09Bouncken%2C+R.B.+%26+Reuschl%2C+A.J.+%282018%29.+Coworking-spaces%3A+how+a+phenomenon+of+the+sharing+economy+builds+a+novel+trend+for+the+workplace+and+for+entrepreneurship.+RMS%2C+12%281%29%2C+317-334&btnG=
https://doi.org/10.1007/s11846-016-0215-y
https://doi.org/10.1007/s11846-019-00373-0
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=10.%09Canestrino%2C+R.%2C+%C4%86wiklicki%2C+M.%2C+Magliocca%2C+P.%2C+%26+Pawelek%2C+B.+%282020%29.+Understanding+social+entrepreneurship%3A+A+cultural+perspective+in+business+research.+Journal+of+Business+Research%2C+110%2C+132-143&btnG=
https://doi.org/10.1016/j.jbusres.2020.01.006


    Business Ethics and Leadership, Volume 6, Issue 2, 2022 

                                                                                                                                       ISSN (online) – 2520-6311; ISSN (print) – 2520-6761 

21 

11. Chandra, Y. & Shang, L. (2017). Unpacking the biographical antecedents of the emergence of social 

enterprises: a narrative perspective. Voluntas. Available at: [Link]  

12. Chipeta, E.M. & Surujlal, J. (2017). Influence of Attitude, Risk Taking Propensity and Proactive 

Personality on Social Entrepreneurship Intentions. Polish Journal of Management Studies, 15(2), 27-36. 

[Google Scholar] [CrossRef] 

13. Chipeta, E.M., Surujlal, J., & Koloba, H.A. (2016). Influence of Gender and Age on Social 

Entrepreneurship Intentions among University Students in Gauteng Province, South Africa. Gender and 

Behaviour, 14(1), 6885-6899. [Google Scholar]  

14. Crespo, N.F., Belchior, R., & Costa, E.B. (2018). Exploring individual differences in the relationship 

between entrepreneurial self-efficacy and intentions. Journal of Small Business and Enterprise 

Development, 27(1), 1-30. [Google Scholar] [CrossRef] 

15. Entrialgo, M. & Iglesias, V. (2016). The moderating role of entrepreneurship education on the antecedents 

of entrepreneurial intention. International Entrepreneurship Management Journal, 12, 1209-1232. [Google 

Scholar] [CrossRef] 

16. Ernst, K. (2011). Heart over Mind – an Empirical Analysis of Social Entrepreneurial Intention Formation 

on the basis of the Theory of Planned Behaviour. Doctoral dissertation, Universitat Wuppertal, Fakultat 

fur Wirtschaftswissenschaft/Schumpeter School of Business and Economic. Available at: [Link] 

17. Fantaye, M.D. (2019). Factors Affecting Entrepreneurial Intention Among Graduating Students at Debre 

Berhan University, Ethiopia. Journal of Investment and Management, 8(1), 25-31. [Google Scholar] 

[CrossRef] 

18. Fayolle, A. & Gailly, B. (2015). The impact of entrepreneurship education on entrepreneurial attitudes 

and intentions: Hysteresis and persistence. Journal of Small Business Management, 53(1), 75-93. [Google 

Scholar] [CrossRef] 

19. Fenech, R., Baguant, P., & Ivanov, D. (2019). Entrepreneurial attitudes, self-efficacy, and subjective 

norms amongst female Emirati entrepreneurs. International Journal of Entrepreneurship, 23(1), 1-11. 

[Google Scholar] 

20. Fernandes, T. & Proença, J. (2013). Reassessing relationships in consumer markets: Emotion, cognition, 

and consumer relationship intention. Journal of Relationship Marketing, 12(1), 41-58. [Google Scholar] 

[CrossRef] 

21. Fincham, J.E. (2008). Response rates and responsiveness for surveys, standards, and the Journal. 

American Journal of Pharmaceutical Education, 72(2), 1-3. [Google Scholar] [CrossRef] 

22. Gelderen, M. (2016). Entrepreneurial autonomy and its dynamics. The International Association of 

Applied Psychology, 65(3), 541-567. [Google Scholar] [CrossRef] 

23. Ghufron, M.N. and Risnawita, S. (2010). Theories of psychology. Jakarta, Indonesia: Gramedia. 

Available at: [Link] 

24. Global Entrepreneurship Monitor (2016). GEM 2015/2016 Global Report. New Delhi, India: Global 

Entrepreneurship Monitor. Available at: [Link] 

25. Gwija, S.A., Chuks, E.E., & Iwu, C.G. (2014). Challenges and prospects of youth entrepreneurship 

development in a designated community in the Western Cape, South Africa. Journal of Economics and 

Behavioral Studies, 6(1), 10-20. [Google Scholar] [CrossRef] 

26. Hassan, H., Sade, A.B., & Rahman, M.S. (2020). Shaping entrepreneurial intention among youngsters in 

Malaysia. Journal of Humanities and Applied Social Sciences, 2(3), 235-251. [Google Scholar] 

[CrossRef] 

27. Hockerts, K. (2015). The Social Entrepreneurial Antecedents Scale (SEAS): a Validation Study. Social 

Enterprise Journal, 11(3), 260-280. [Google Scholar] [CrossRef] 

28. Hsu, D.K., Wiklund, J., & Cotton, R.D. (2017). Success, failure, and entrepreneurial reentry: An 

experimental assessment of the veracity of self-efficacy and prospect theory. Entrepreneurship Theory 

and Practice, 41(1), 19-47. [Google Scholar] [CrossRef] 

29. Kadir, M., Salim, M., & Kamarudin, H. (2012). The Relationship Between Educational Support and 

Entrepreneurial Intentions in Malaysian Higher Learning Institution. Procedia – Social and Behavioral 

Sciences, 69(2012), 2164-2173. [Google Scholar] [CrossRef] 

30. Kaur, H. & Bains, A. (2013). Understanding the concept of entrepreneur competency. Int. J. Bus. Manag. 

Soc. Res., 2, 31-33. Available at: [Link] 

31. Kirkley, W. (2016). Creating ventures: decision factors in new venture creation. Asia Pacific Journal of 

Innovation and Entrepreneurship, 10(1), 151-167. [Google Scholar] [CrossRef] 

https://link.springer.com/article/10.1007/s11266-017-9860-2
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=12.%09Chipeta%2C+E.M.+%26+Surujlal%2C+J.+%282017%29.+Influence+of+Attitude%2C+Risk+Taking+Propensity+and+Proactive+Personality+on+Social+Entrepreneurship+Intentions.+Polish+Journal+of+Management+Studies%2C+15%282%29%2C+27-36&btnG=
https://doi.org/10.17512/pjms.2017.15.2.03
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=13.%09Chipeta%2C+E.M.%2C+Surujlal%2C+J.%2C+%26+Koloba%2C+H.A.+%282016%29.+Influence+of+Gender+and+Age+on+Social+Entrepreneurship+Intentions+among+University+Students+in+Gauteng+Province%2C+South+Africa.+Gender+and+Behaviour%2C+14%281%29%2C+6885-6899&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=14.%09Crespo%2C+N.F.%2C+Belchior%2C+R.%2C+%26+Costa%2C+E.B.+%282018%29.+Exploring+individual+differences+in+the+relationship+between+entrepreneurial+self-efficacy+and+intentions.+Journal+of+Small+Business+and+Enterprise+Development%2C+27%281%29%2C+1-30&btnG=
https://doi.org/10.1108/jsbed-03-2017-0105
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=15.%09Entrialgo%2C+M.+%26+Iglesias%2C+V.+%282016%29.+The+moderating+role+of+entrepreneurship+education+on+the+antecedents+of+entrepreneurial+intention.+International+Entrepreneurship+Management+Journal%2C+12%2C+1209-1232&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=15.%09Entrialgo%2C+M.+%26+Iglesias%2C+V.+%282016%29.+The+moderating+role+of+entrepreneurship+education+on+the+antecedents+of+entrepreneurial+intention.+International+Entrepreneurship+Management+Journal%2C+12%2C+1209-1232&btnG=
https://doi.org/10.1007/s11365-016-0389-4
http://elpub.bib.uni-wuppertal.de/servlets/DerivateServlet/Derivate-2825/db1103.pdf
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=17.%09Fantaye%2C+M.D.+%282019%29.+Factors+Affecting+Entrepreneurial+Intention+Among+Graduating+Students+at+Debre+Berhan+University%2C+Ethiopia.+Journal+of+Investment+and+Management%2C+8%281%29%2C+25-31&btnG=
https://search.crossref.org/?q=17.%09Fantaye%2C+M.D.+%282019%29.+Factors+Affecting+Entrepreneurial+Intention+Among+Graduating+Students+at+Debre+Berhan+University%2C+Ethiopia.+Journal+of+Investment+and+Management%2C+8%281%29%2C+25-31&from_ui=yes
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=18.%09Fayolle%2C+A.+%26+Gailly%2C+B.+%282015%29.+The+impact+of+entrepreneurship+education+on+entrepreneurial+attitudes+and+intentions%3A+Hysteresis+and+persistence.+Journal+of+Small+Business+Management%2C+53%281%29%2C+75-93&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=18.%09Fayolle%2C+A.+%26+Gailly%2C+B.+%282015%29.+The+impact+of+entrepreneurship+education+on+entrepreneurial+attitudes+and+intentions%3A+Hysteresis+and+persistence.+Journal+of+Small+Business+Management%2C+53%281%29%2C+75-93&btnG=
https://doi.org/10.1111/jsbm.12065
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=19.%09Fenech%2C+R.%2C+Baguant%2C+P.%2C+%26+Ivanov%2C+D.+%282019%29.+Entrepreneurial+attitudes%2C+self-efficacy%2C+and+subjective+norms+amongst+female+Emirati+entrepreneurs.+International+Journal+of+Entrepreneurship%2C+23%281%29%2C+1-11&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=20.%09Fernandes%2C+T.+%26+Proen%C3%A7a%2C+J.+%282013%29.+Reassessing+relationships+in+consumer+markets%3A+Emotion%2C+cognition%2C+and+consumer+relationship+intention.+Journal+of+Relationship+Marketing%2C+12%281%29%2C+41-58&btnG=
https://doi.org/10.1080/15332667.2013.763719
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=21.%09Fincham%2C+J.E.+%282008%29.+Response+rates+and+responsiveness+for+surveys%2C+standards%2C+and+the+Journal.+American+Journal+of+Pharmaceutical+Education%2C+72%282%29%2C+1-3&btnG=
https://doi.org/10.5688/aj720243
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=22.%09Gelderen%2C+M.+%282016%29.+Entrepreneurial+autonomy+and+its+dynamics.+The+International+Association+of+Applied+Psychology%2C+65%283%29%2C+541-567&btnG=
https://doi.org/10.1111/apps.12066
http://repo.unikadelasalle.ac.id/index.php?p=show_detail&id=5006&keywords=
https://www.gemconsortium.org/report/gem-2015-2016-global-report
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=25.%09Gwija%2C+S.A.%2C+Chuks%2C+E.E.%2C+%26+Iwu%2C+C.G.+%282014%29.+Challenges+and+prospects+of+youth+entrepreneurship+development+in+a+designated+community+in+the+Western+Cape%2C+South+Africa.+Journal+of+Economics+and+Behavioral+Studies%2C+6%281%29%2C+10-20&btnG=
https://doi.org/10.22610/jebs.v6i1.465
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=26.%09Hassan%2C+H.%2C+Sade%2C+A.B.%2C+%26+Rahman%2C+M.S.+%282020%29.+Shaping+entrepreneurial+intention+among+youngsters+in+Malaysia.+Journal+of+Humanities+and+Applied+Social+Sciences%2C+2%283%29%2C+235-251&btnG=
https://doi.org/10.1108/jhass-02-2020-0029
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=27.%09Hockerts%2C+K.+%282015%29.+The+Social+Entrepreneurial+Antecedents+Scale+%28SEAS%29%3A+a+Validation+Study.+Social+Enterprise+Journal%2C+11%283%29%2C+260-280&btnG=
https://doi.org/10.1108/sej-05-2014-0026
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=28.%09Hsu%2C+D.K.%2C+Wiklund%2C+J.%2C+%26+Cotton%2C+R.D.+%282017%29.+Success%2C+failure%2C+and+entrepreneurial+reentry%3A+An+experimental+assessment+of+the+veracity+of+self-efficacy+and+prospect+theory.+Entrepreneurship+Theory+and+Practice%2C+41%281%29%2C+19-47&btnG=
https://doi.org/10.1111/etap.12166
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=29.%09Kadir%2C+M.%2C+Salim%2C+M.%2C+%26+Kamarudin%2C+H.+%282012%29.+The+Relationship+Between+Educational+Support+and+Entrepreneurial+Intentions+in+Malaysian+Higher+Learning+Institution.+Procedia+%E2%80%93+Social+and+Behavioral+Sciences%2C+69%282012%29%2C+2164-2173&btnG=
https://doi.org/10.1016/j.sbspro.2012.12.182
https://citeseerx.ist.psu.edu/viewdoc/download?doi=10.1.1.403.3169&rep=rep1&type=pdf
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=31.%09Kirkley%2C+W.+%282016%29.+Creating+ventures%3A+decision+factors+in+new+venture+creation.+Asia+Pacific+Journal+of+Innovation+and+Entrepreneurship%2C+10%281%29%2C+151-167&btnG=
https://doi.org/10.1108/apjie-12-2016-003


Business Ethics and Leadership, Volume 6, Issue 2, 2022   
ISSN (online) – 2520-6311; ISSN (print) – 2520-6761 

22 

32. Ladd, T., Hind, P., & Lawrence, J. (2019). Entrepreneurial orientation, Waynesian self-efficacy for 

searching and marshaling, and intention across gender and region of origin. Journal of Small Business & 

Entrepreneurship, 31(5), 391-411. [Google Scholar] [CrossRef] 

33. Leshilo, A. & Lethoko, M. (2017). The contribution of youth in Local Economic Development and 

entrepreneurship in Polokwane municipality, Limpopo Province. Skills at Work: Theory and Practice 

Journal, 8(1), 45-58. [Google Scholar]  

34. Lim, J.Y., Kim, G.M., & Kim, E.J. (2021). Predictors of Entrepreneurial Intention of Nursing Students 

Based on Theory of Planned Behavior. Journal of Multidisciplinary Healthcare, 14, 533-543. [Google 

Scholar] [CrossRef] 

35. Lin, S., Goodsite, M., & Sanderson, H. (2015). Raising Public Awareness: The Role of the Household 

Sector in Mitigating Climate Change. International Journal of Environmental Research and Public 

Health, 12, 13162-13178. [Google Scholar] [CrossRef] 

36. Lois, D., Moriano, J.A., & Rondinella, G. (2015). Cycle commuting intention: a model based on theory of 

planned behaviour and social identity. Transportation Research: Part F, 32, 101-113. [Google Scholar] 

[CrossRef] 

37. Maran, T., Furtner, M., Kraus, S., Liegl, S., & Jones, P. (2019). Entrepreneurial leadership: an 

experimental approach investigating the influence of eye contact on motivation. J. Small Bus. Strat., 

29(3), 16-32. [Google Scholar] 

38. Marire, E., Mafini, C., & Dhurup, M. (2017). Drivers of entrepreneurial intentions amongst Generation y 

students in Zimbabwe. International Journal of Business and Management Studies, 9(2), 17-34. [Google 

Scholar] 

39. McGee, J.E. & Peterson, M. (2019). The long-term impact of entrepreneurial self-efficacy and 

entrepreneurial orientation on venture performance. Journal of Small Business Management, 57(3), 720-737. 

[Google Scholar] [CrossRef] 

40. Mjadu, G. (2018). How to address common entrepreneurial challenges in SA. Available at: [Link]  

41. Ndovela, M. & Chinyamurindi, W.T. (2021). Entrepreneurial careers: Factors influencing entrepreneurial 

intentions using a sample of undergraduate exit students. South African Journal of Higher Education, 

35(3), 146-162. [Google Scholar] 

42. Nickels, W.G., McHugh, J.M., & McHugh, S.M. (2010). Understanding Business. 10th ed. New York, 

NY: McGraw-Hill Inc. Available at: [Link] 

43. Palmer, C., Niemand, T., Stöckmann, C., Kraus, S., & Kailer, N. (2019). The interplay of entrepreneurial 

orientation and psychological traits in explaining firm performance. J. Bus. Res., 94, 183-194. [Google 

Scholar] [CrossRef] 

44. Rahmi, E.R., Yusuf, M., & Priyatama, A.N. (2014). Relationship between intrinsic motivation and self-

efficacy with employment engagement in employees convection section. Scientific Journal of Candrajiwa 

Psychology, 2(5). [CrossRef] 

45. Ru, X., Wang, S., & Yan, S. (2018). Exploring the effects of normative factors and perceived behavioural 

control on individual's energy-saving intention: an empirical study in eastern China. Resource 

Conservation and Recycling, 134, 91-99. [Google Scholar] [CrossRef] 

46. Saraih, U.N., Aris, A.Z.Z., Mutalib, S.A., Ahmad, T.S.T., & Amlus, M.H. (2018). Examining the 

relationships between attitude towards behaviour, subjective norms and entrepreneurial intention among 

engineering students. In MATEC Web of Conferences (Vol. 150, p. 05011). EDP Sciences. [CrossRef] 

47. Saraih, U.N., Aris, A.Z.Z., Mutalib, S.A., Ahmad, T.S.T., Abdullah, S., & Amlus, M.H. (2018). The 

influence of self-efficacy on entrepreneurial intention among engineering students. In MATEC Web of 

Conferences (Vol. 150, p. 05051). EDP Sciences. Available at: [Link] 

48. Schrepp, M. (2020). On the Usage of Cronbach's Alpha to Measure Reliability of UX Scales. Journal of 

Usability Studies, 15(4), 247-258. [Google Scholar] 

49. Shahrabadi, R., Karimi-Shahanjarini, A., Dashti, S., Soltanian, A., & Garmaroudi, G. (2017). Predictors 

of intention to marriage based on theory of planned behaviour among university students in Iran. 

Electronic Physician, 9(4), 4090-4095. [Google Scholar] [CrossRef] 

50. Shaik, A. (2019). Higher education institutions need to unpack the link between education, employability 

and entrepreneurship. Available at: [Link]  

51. Shook, C.L. & Bratianu, C. (2010). Entrepreneurial intent in a transitional economy: an application of the 

theory of planned behavior to Romanian students. International Entrepreneurship and Management 

Journal, 6(3), 231-247. [Google Scholar] [CrossRef] 

52. Sibisi, S. (2018). 4 challenges facing young entrepreneurs and what to do about them. Available at: [Link]  

https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=32.%09Ladd%2C+T.%2C+Hind%2C+P.%2C+%26+Lawrence%2C+J.+%282019%29.+Entrepreneurial+orientation%2C+Waynesian+self-efficacy+for+searching+and+marshaling%2C+and+intention+across+gender+and+region+of+origin.+Journal+of+Small+Business+%26+Entrepreneurship%2C+31%285%29%2C+391-411&btnG=
https://doi.org/10.1080/08276331.2018.1459016
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=33.%09Leshilo%2C+A.+%26+Lethoko%2C+M.+%282017%29.+The+contribution+of+youth+in+Local+Economic+Development+and+entrepreneurship+in+Polokwane+municipality%2C+Limpopo+Province.+Skills+at+Work%3A+Theory+and+Practice+Journal%2C+8%281%29%2C+45-58&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=34.%09Lim%2C+J.Y.%2C+Kim%2C+G.M.%2C+%26+Kim%2C+E.J.+%282021%29.+Predictors+of+Entrepreneurial+Intention+of+Nursing+Students+Based+on+Theory+of+Planned+Behavior.+Journal+of+Multidisciplinary+Healthcare%2C+14%2C+533-543&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=34.%09Lim%2C+J.Y.%2C+Kim%2C+G.M.%2C+%26+Kim%2C+E.J.+%282021%29.+Predictors+of+Entrepreneurial+Intention+of+Nursing+Students+Based+on+Theory+of+Planned+Behavior.+Journal+of+Multidisciplinary+Healthcare%2C+14%2C+533-543&btnG=
https://doi.org/10.2147/jmdh.s288532
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=35.%09Lin%2C+S.%2C+Goodsite%2C+M.%2C+%26+Sanderson%2C+H.+%282015%29.+Raising+Public+Awareness%3A+The+Role+of+the+Household+Sector+in+Mitigating+Climate+Change.+International+Journal+of+Environmental+Research+and+Public+Health%2C+12%2C+13162-13178&btnG=
https://doi.org/10.3390/ijerph121013162
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=36.%09Lois%2C+D.%2C+Moriano%2C+J.A.%2C+%26+Rondinella%2C+G.+%282015%29.+Cycle+commuting+intention%3A+a+model+based+on+theory+of+planned+behaviour+and+social+identity.+Transportation+Research%3A+Part+F%2C+32%2C+101-113&btnG=
https://doi.org/10.1016/j.trf.2015.05.003
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=37.%09Maran%2C+T.%2C+Furtner%2C+M.%2C+Kraus%2C+S.%2C+Liegl%2C+S.%2C+%26+Jones%2C+P.+%282019%29.+Entrepreneurial+leadership%3A+an+experimental+approach+investigating+the+influence+of+eye+contact+on+motivation.+J.+Small+Bus.+Strat.%2C+29%283%29%2C+16-32&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=38.%09Marire%2C+E.%2C+Mafini%2C+C.%2C+%26+Dhurup%2C+M.+%282017%29.+Drivers+of+entrepreneurial+intentions+amongst+Generation+y+students+in+Zimbabwe.+International+Journal+of+Business+and+Management+Studies%2C+9%282%29%2C+17-34&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=38.%09Marire%2C+E.%2C+Mafini%2C+C.%2C+%26+Dhurup%2C+M.+%282017%29.+Drivers+of+entrepreneurial+intentions+amongst+Generation+y+students+in+Zimbabwe.+International+Journal+of+Business+and+Management+Studies%2C+9%282%29%2C+17-34&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=39.%09McGee%2C+J.E.+%26+Peterson%2C+M.+%282019%29.+The+long-term+impact+of+entrepreneurial+self-efficacy+and+entrepreneurial+orientation+on+venture+performance.+Journal+of+Small+Business+Management%2C+57%283%29%2C+720-737&btnG=
https://doi.org/10.1111/jsbm.12324
https://www.news24.com/citypress/voices/how-to-address-common-entrepreneurial-challenges-in-sa-20180626
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=41.%09Ndovela%2C+M.+%26+Chinyamurindi%2C+W.T.+%282021%29.+Entrepreneurial+careers%3A+Factors+influencing+entrepreneurial+intentions+using+a+sample+of+undergraduate+exit+students.+South+African+Journal+of+Higher+Education%2C+35%283%29%2C+146-162&btnG=
https://za1lib.org/book/2517207/63b0f1
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=43.%09Palmer%2C+C.%2C+Niemand%2C+T.%2C+St%C3%B6ckmann%2C+C.%2C+Kraus%2C+S.%2C+%26+Kailer%2C+N.+%282019%29.+The+interplay+of+entrepreneurial+orientation+and+psychological+traits+in+explaining+firm+performance.+J.+Bus.+Res.%2C+94%2C+183-194&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=43.%09Palmer%2C+C.%2C+Niemand%2C+T.%2C+St%C3%B6ckmann%2C+C.%2C+Kraus%2C+S.%2C+%26+Kailer%2C+N.+%282019%29.+The+interplay+of+entrepreneurial+orientation+and+psychological+traits+in+explaining+firm+performance.+J.+Bus.+Res.%2C+94%2C+183-194&btnG=
https://doi.org/10.1016/j.jbusres.2017.10.005
doi:%2010.18231/2454-9150.2018.1276
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=45.%09Ru%2C+X.%2C+Wang%2C+S.%2C+%26+Yan%2C+S.+%282018%29.+Exploring+the+effects+of+normative+factors+and+perceived+behavioural+control+on+individual%27s+energy-saving+intention%3A+an+empirical+study+in+eastern+China.+Resource+Conservation+and+Recycling%2C+134%2C+91-99&btnG=
https://doi.org/10.1016/j.resconrec.2018.03.001
https://doi.org/10.1051/matecconf/201815005011
https://www.researchgate.net/publication/322200084_The_Influence_of_Self-Efficacy_on_Entrepreneurial_Intention_among_Engineering_Students_in_Malaysia
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=48.%09Schrepp%2C+M.+%282020%29.+On+the+Usage+of+Cronbach%27s+Alpha+to+Measure+Reliability+of+UX+Scales.+Journal+of+Usability+Studies%2C+15%284%29%2C+247-258&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=49.%09Shahrabadi%2C+R.%2C+Karimi-Shahanjarini%2C+A.%2C+Dashti%2C+S.%2C+Soltanian%2C+A.%2C+%26+Garmaroudi%2C+G.+%282017%29.+Predictors+of+intention+to+marriage+based+on+theory+of+planned+behaviour+among+university+students+in+Iran.+Electronic+Physician%2C+9%284%29%2C+4090-4095&btnG=
https://doi.org/10.19082/4090
https://www.bizcommunity.com/Article/196/499/186312.html
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=51.%09Shook%2C+C.L.+%26+Bratianu%2C+C.+%282010%29.+Entrepreneurial+intent+in+a+transitional+economy%3A+an+application+of+the+theory+of+planned+behavior+to+Romanian+students.+International+Entrepreneurship+and+Management+Journal%2C+6%283%29%2C+231-247&btnG=
https://doi.org/10.1007/s11365-008-0091-2
https://www.bizcommunity.com/Article/196/500/183294.html


    Business Ethics and Leadership, Volume 6, Issue 2, 2022 

                                                                                                                                       ISSN (online) – 2520-6311; ISSN (print) – 2520-6761 

23 

53. Taherdoost, H. (2016). Sampling methods in research methodology; how to choose a sampling technique 

for research. International Journal of Academic Research in Management (IJARM), 5(2), 18-27. [Google 

Scholar] 

54. Tiwari, P., Bhat, A.K., & Tikoria, J. (2017). An empirical analysis of the factors affecting social 

entrepreneurial intentions. Journal of Global Entrepreneurship Research, 7(1), 1-25. [Google Scholar] 

[CrossRef] 

55. Tsang, S., Wang, W., & Ku, H. (2015). The intention of job seekers to apply for jobs in small and 

medium-sized coastal enterprises based on the theory of planned behavior. Journal of Coastal Research, 

73(1), 665-675. [Google Scholar] [CrossRef] 

56. Utami, C.W. (2017). Attitude, subjective norms, perceived behaviour, entrepreneurship education and 

self-efficacy toward entrepreneurship intention of university students in Indonesia. European Research 

Students Journal, 20(2), 475-495. [Google Scholar] [CrossRef] 

57. Vamvaka, V., Stoforos, C., Palaskas, T., & Botsaris, C. (2020). Attitude toward entrepreneurship, 

perceived behavioral control, and entrepreneurial intention: dimensionality, structural relationships, and 

gender differences. Journal of Innovation and Entrepreneurship, 9(4), 1-26. [Google Scholar] [CrossRef] 

58. Wallace, P. (2019). The price SA will pay for being downgraded to junk. Available at: [Link]  

59. Wekeza, S.V. & Sibanda, M. (2019). Factors influencing consumer purchase intentions of organically 

grown products in shelly centre, port shepstone, South Africa. International Journal of Environmental 

Research and Public Health, 16(6), 956. [Google Scholar] [CrossRef] 

60. Welter, F., Baker, T., Audretsch, D.B., & Gartner, W.B. (2017). Everyday entrepreneurship − a call for 

entrepreneurship research to embrace entrepreneurial diversity. ET&P, SAGE Publications Inc, 1-11. 

[Google Scholar] [CrossRef]  

61. Wijangga, J. & Sanjaya, E.L. (2019). The Relationship between Entrepreneurial Self-Efficacy and 

Entrepreneurial Intention among University Students. Journal of Entrepreneur and Entrepreneurship, 

8(1), 19-24. [CrossRef]  

62. Yi, G. (2020). From green entrepreneurial intentions to green entrepreneurial behaviors: The role of 

university entrepreneurial support and external institutional support. International Entrepreneurship and 

Management Journal, 17(2), 963-979. [Google Scholar] [CrossRef] 

63. Yzer, M. (2012). Perceived behavioral control in reasoned action theory: A dual-aspect interpretation. The 

annals of the American academy of political and social science, 640(1), 101-117. [Google Scholar] 

[CrossRef] 

64. Zinbarg, R.E., Pinsof, W., Quirk, K., Kendall, A., Goldsmith, J., Hardy, N., He, Y., Sabey, A., & Latta, T. 

(2018). Testing the convergent and discriminant validity of the systemic therapy inventory of change 

initial scales. Psychotherapy Research, 28(5), 734-749. [Google Scholar] [CrossRef] 

https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=53.%09Taherdoost%2C+H.+%282016%29.+Sampling+methods+in+research+methodology%3B+how+to+choose+a+sampling+technique+for+research.+International+Journal+of+Academic+Research+in+Management+%28IJARM%29%2C+5%282%29%2C+18-27&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=53.%09Taherdoost%2C+H.+%282016%29.+Sampling+methods+in+research+methodology%3B+how+to+choose+a+sampling+technique+for+research.+International+Journal+of+Academic+Research+in+Management+%28IJARM%29%2C+5%282%29%2C+18-27&btnG=
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=Tiwari%2C+P.%2C+Bhat%2C+A.K.%2C+%26+Tikoria%2C+J.+%282017%29.+An+empirical+analysis+of+the+factors+affecting+social+entrepreneurial+intentions.+Journal+of+Global+Entrepreneurship+Research%2C+7%281%29%2C+1-25&btnG=
https://doi.org/10.1186/s40497-017-0067-1
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=55.%09Tsang%2C+S.%2C+Wang%2C+W.%2C+%26+Ku%2C+H.+%282015%29.+The+intention+of+job+seekers+to+apply+for+jobs+in+small+and+medium-sized+coastal+enterprises+based+on+the+theory+of+planned+behavior.+Journal+of+Coastal+Research%2C+73%281%29%2C+665-675&btnG=
https://doi.org/10.2112/si73-115.1
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=56.%09Utami%2C+C.W.+%282017%29.+Attitude%2C+subjective+norms%2C+perceived+behaviour%2C+entrepreneurship+education+and+self-efficacy+toward+entrepreneurship+intention+of+university+students+in+Indonesia.+European+Research+Students+Journal%2C+20%282%29%2C+475-495&btnG=
https://doi.org/10.35808/ersj/654
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=57.%09Vamvaka%2C+V.%2C+Stoforos%2C+C.%2C+Palaskas%2C+T.%2C+%26+Botsaris%2C+C.+%282020%29.+Attitude+toward+entrepreneurship%2C+perceived+behavioral+control%2C+and+entrepreneurial+intention%3A+dimensionality%2C+structural+relationships%2C+and+gender+differences.+Journal+of+Innovation+and+Entrepreneurship%2C+9%284%29%2C+1-26&btnG=
https://doi.org/10.1186/s13731-020-0112-0
https://www.businesslive.co.za/bd/economy/2020-03-31-the-price-sa-will-pay-for-being-downgraded-to-junk/
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=59.%09Wekeza%2C+S.V.+%26+Sibanda%2C+M.+%282019%29.+Factors+influencing+consumer+purchase+intentions+of+organically+grown+products+in+shelly+centre%2C+port+shepstone%2C+South+Africa.+International+Journal+of+Environmental+Research+and+Public+Health%2C+16%286%29%2C+956&btnG=
https://doi.org/10.3390/ijerph16060956
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=60.%09Welter%2C+F.%2C+Baker%2C+T.%2C+Audretsch%2C+D.B.%2C+%26+Gartner%2C+W.B.+%282017%29.+Everyday+entrepreneurship+%E2%88%92+a+call+for+entrepreneurship+research+to+embrace+entrepreneurial+diversity.+ET%26P%2C+SAGE+Publications+Inc%2C+1-11&btnG=
https://doi.org/10.1111/etap.12258
https://doi.org/10.37715/jee.v8i1.1113
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=62.%09Yi%2C+G.+%282020%29.+From+green+entrepreneurial+intentions+to+green+entrepreneurial+behaviors%3A+The+role+of+university+entrepreneurial+support+and+external+institutional+support.+International+Entrepreneurship+and+Management+Journal%2C+17%282%29%2C+963-979&btnG=
https://doi.org/10.1007/s11365-020-00649-y
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=63.%09Yzer%2C+M.+%282012%29.+Perceived+behavioral+control+in+reasoned+action+theory%3A+A+dual-aspect+interpretation.+The+annals+of+the+American+academy+of+political+and+social+science%2C+640%281%29%2C+101-117&btnG=
https://doi.org/10.1177/0002716211423500
https://scholar.google.com/scholar?hl=ru&as_sdt=0%2C5&q=Zinbarg%2C+R.E.%2C+Pinsof%2C+W.%2C+Quirk%2C+K.%2C+Kendall%2C+A.%2C+Goldsmith%2C+J.%2C+Hardy%2C+N.%2C+He%2C+Y.%2C+Sabey%2C+A.%2C+%26+Latta%2C+T.+%282018%29.+Testing+the+convergent+and+discriminant+validity+of+the+systemic+therapy+inventory+of+change+initial+scales.+Psychotherapy+Research%2C+28%285%29%2C+734-749&btnG=
https://doi.org/10.1080/10503307.2017.1325022

