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Abstract
The rapid expansion of e-commerce has revolutionised glob-
al trade and connectivity, bringing forth both opportunities 
and challenges for sustainable growth in European Union 
(EU) countries. This study aims to investigate the impact of 
e-commerce on key sustainable development goals (SDGs) in 
the EU, specifically focusing on SDG2 (Zero Hunger), SDG12 
(Responsible Consumption and Production), and SDG13 
(Climate Action). To analyse the influence of e-commerce on 
the selected SDGs, this study adopts two distinct approach-
es: the panel-corrected standard error (static estimation) 
approach and the system generalised method of moments 
(dynamic estimation) approach. The investigation yields sig-
nificant insights into the role of e-commerce in shaping the 
achievement of the aforementioned SDGs. The findings indi-
cate that e-commerce has the potential to enhance food dis-
tribution networks, thus improving access to nutritious food 
in certain regions. However, concerns are raised regarding 
increased food waste and its impact on food availability for 
vulnerable populations. Additionally, the study highlights 
the environmental implications of e-commerce, particularly 
in terms of excessive packaging waste and carbon emissions 
from logistics. Based on empirical findings, policymakers, 
businesses, and stakeholders should develop targeted strate-
gies to capitalise on the positive impacts of e-commerce while 
addressing the challenges thereof in the context of sustainable 
development. Recommended measures include optimising 
delivery routes, promoting sustainable packaging practices, 
and integrating green technology into e-commerce operations 
to effectively align e-commerce with the SDGs.

Key words
responsible consumption, responsible production, climate ac-
tion, no hunger, digitalisation, online shopping.
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Introduction
The rapid growth of e-commerce has in-
deed brought significant advancements 
to the global market, offering unparalleled 
convenience and accessibility to consumers 
worldwide (Wang and Liu, 2022; Akimov et 
al., 2021; Titko et al., 2023). However, it has 
also raised concerns about its environmen-
tal and societal impacts, leading to debates 
over its true contribution to sustainable 
development (Stępień et al., 2023; Spicka, 
2018; Spicka et al., 2019). While propo-
nents argue that e-commerce facilitates re-
source efficiency and reduces carbon emis-
sions through the optimisation of logistics 
(Letunovska et al., 2023; Miśkiewicz, 2019), 
critics question its role in promoting over-
consumption (Chen et al., 2021; Arefieva et 
al., 2021), wasteful packaging (Jacobsen et 
al., 2022), and the detrimental effects of last-
mile deliveries on urban congestion (Muriel 
et al., 2022; Engesser et al., 2023) and air 
quality (Zhang et al., 2022).

In the context of the European Union 
(EU), where e-commerce has witnessed 
exponential growth in recent years, the 
balance between economic prosperity and 
sustainable development has become a crit-
ical point of contention (Dementyev et al., 
2021; Trushkina et al., 2020; Miśkiewicz 
et al., 2022; Kwilinski et al., 2022; Jenčová 
et al., 2023). Considering the official re-
port on the attainment of the Sustainable 
Development Goals (SDGs), EU countries 
are weakly positioned in the context of 
SDG2: Zero Hunger, SDG12: Responsible 
Consumption and Production, and SDG13: 
Climate Action. While scholars (Music et al., 
2022; Melnyk et al., 2021; Ben Youssef and 
Dahmani, 2023) argue that e-commerce en-
hances food accessibility and affordability, 
others question whether its emphasis on fast 
delivery and single-use packaging aligns 
with responsible consumption and produc-
tion practices (Jia et al., 2022; Morashti et al., 
2022; Delina et al., 2023; Lopez-Villalobos 

et al., 2022). Thus, it is necessary to identify 
and empirically justify the character of links 
between e-commerce and sustainable devel-
opment. The primary objective of this paper 
is to investigate the implications of e-com-
merce on sustainable development within 
the European Union. This investigation is 
pursued through the utilisation of existing 
research and the creation of econometric 
models, which are tailored to evaluate the 
specific influence of e-commerce on SDG2, 
SDG12, and SDG13. The paper fills the sci-
entific gaps (which outline the originality of 
this study) in attaining SDGs by developing 
an approach to justify the impact of e-com-
merce on SDG2, SDG12, and SDG13 based 
on a combination of the panel-corrected 
standard error (static estimation) and the 
system generalised method of moments (dy-
namic estimation).

The paper is structured as follows. The 
literature review contains an analysis of the 
theoretical landscape on linking e-com-
merce and SDG2, SDG12, and SDG13 to jus-
tify the research hypotheses; the materials 
and methods section explores the variables 
and sources, explaining the selected ap-
proaches to verifying the research hypothe-
ses; the results section describes the empir-
ical results of the study; and the discussion 
and conclusion section contains a summary 
of the research findings and a comparative 
analysis with previous investigations, and 
outlines the policy implications, limitations 
and potential directions for further research.

1. Literature review
Past studies (Cordes and Marinova, 2023; 
Chen et al., 2023; Zhanibek et al., 2022; Di 
Pierro et al., 2023; Criveanu, 2023) confirm 
that the share of enterprises with e-com-
merce sales has a significant impact on 
achieving the Sustainable Development 
Goals (SDGs) in various ways. The adoption 
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and expansion of e-commerce by business-
es positively influence several SDGs, par-
ticularly those related to economic growth, 
innovation, and sustainable consump-
tion (Mazhar et al., 2022; Melnychenko, 
2019; Karnowski and Miśkiewicz, 2021; 
von Braun et al., 2023; Oruma et al., 2021). 
Applying the artificial neutral network and 
cluster analysis, M. Criveanu  (2023) con-
firmed that e-commerce boosts economic 
growth and sustainable development. Von 
Braun et al. (2023) have shown that digi-
talisation impacts a country’s food system 
and reduces hunger. Similar findings are 
presented in a study by Oruma et al. (2021), 
which presents the interdependence of food 
security in Nigeria with Agriculture 4.0 and 
commercial farming. Based on the findings, 
they proved that digital technologies in the 
agri-food supply chain aim to contribute 
to SDGs 2, 3, and 8 for the benefit of Nigeria 
and the global community. Hassani et al. 
(2021) outlined the fact that extending Big 
Data and e-commerce stimulates the trans-
formation of the food supply chain, improv-
ing food security and attaining zero hun-
ger (SDG  2). Studies (Reardon et al., 2021; 
Carpio et al., 2013; Guo et al., 2021) have 
shown that e-commerce platforms facilitate 
direct connections between consumers and 
local food producers, enabling consumers 
to support small-scale farmers and local 
businesses. This contributes to sustainable 
rural development and poverty reduc-
tion, aligning with the objectives of SDG2. 
Scholars (Musa et al., 2023; Oláh et al., 2018; 
Chen et al., 2020; Sousa et al., 2021) have 
shown that e-commerce platforms enable 
producers and retailers to reach a broader 
customer base, including consumers who 
prioritise sustainable and ethically sourced 
products. This encourages more businesses 
to adopt sustainable production practices 
and offer eco-friendly food options, contrib-
uting to SDG2’s target of ensuring sustain-
able food production. At the same time, oth-
er research (Lin et al., 2021; Apostolopoulos 

et al., 2021) has revealed that e-commerce, 
particularly in the food industry, contrib-
utes to food wastage through excessive 
packaging, short shelf-life products, and 
inefficient supply chains. It may also pri-
oritise cost and speed over sustainability, 
leading to an emphasis on processed and 
non-nutritious foods rather than promot-
ing access to healthy and nutritious options 
(Letunovska et al., 2022). Additionally, the 
reliance of e-commerce on long-distance 
shipping and refrigeration increases the car-
bon footprint of food transportation, fur-
ther impacting food security and availability 
(Lin et al., 2021; Apostolopoulos et al., 2021). 
Based on this, the following hypothesis is 
proposed:

Hypothesis 1: The effect of e-commerce on 
attaining SDG2: Zero Hunger.
Altarturi et al. (2023) outlined that the share 
of enterprises with e-commerce sales in-
clines consumer behaviour toward more 
responsible consumption. E-commerce 
platforms have the potential to promote 
sustainable products, provide information 
on eco-friendly options, and encourage con-
sumers to make conscious choices, reducing 
the overall environmental impact. Ji et al. 
(2023) examined China’s efforts to achieve 
the sustainable development goals by re-
ducing carbon emissions and utilising dig-
italisation. Additionally, the research high-
lights that digitalisation plays a crucial role 
in driving sustainable development. Chiu 
et al. (2020) underlined that by providing 
consumers with access to sustainable and 
eco-friendly products, e-commerce influ-
ences purchasing decisions and encourages 
responsible consumption practices that di-
rectly relate to SDG 12. Based on the ques-
tionnaire from 421 respondents, Nogueira 
et al.  (2021) concluded that demographic 
characteristics impact the decision to buy 
green products via e-platforms. At the same 
time, they outlined that sustainable pro-
duction and consumption require relevant 
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digital knowledge (Kwilinski et al., 2020; 
2022; Melnychenko, 2021a; 2021b; Kwilinski, 
2019; Trzeciak et al., Dzwigol, 2019; 2021; 
2022a; 2022b; 2023; Dzwigol et al., 2023), 
competencies, and infrastructure. Using 
survey data (among EU and African coun-
tries) and applying cluster analyses and 
ANOVA tests, Kwilinski et al. (2019) showed 
that e-commerce policy is crucial in extend-
ing responsible consumption and produc-
tion. At the same time, they outlined that 
EU countries more actively implement rele-
vant policies on the spread of digitalisation 
than African countries.

Scholars (Xie et al., 2021; Ji et al., 2023) 
have proven that e-commerce contributes 
to overconsumption and unnecessary pur-
chases due to easy access to a wide range of 
products. Such consumer behaviour leads 
to increased waste generation and resource 
depletion. Moreover, the use of single-use 
packaging and inefficient product returns in 
e-commerce add to the environmental bur-
den. Thus, the second research hypothesis is 
outlined as follows:

Hypothesis 2: The effect of e-commerce on 
attaining SDG12: Responsible Consumption 
and Production.
Based on the results of the literature review, 
Siikavirta et al. (2002) outline that e-com-
merce, specifically e-grocery home delivery 
services, presents an opportunity to reduce 
greenhouse gas (GHG) emissions in the food 
production and consumption system by 18% 
to 87% compared to traditional in-store 
shopping. However, the current market 
potential for emission reduction is limited 
to approximately 0.3% to 1.3% due to low 
market share. Achieving significant GHG 
reductions would necessitate system-level 
innovations and more research to assess the 
effectiveness of e-commerce and e-grocery 
in this context. Liang et al. (2021) explored 
the correlation between e-commerce and 
carbon dioxide emissions by means of panel 
data from various Chinese cities spanning 

2001-2017. The results indicated that great-
er trade openness leads to reduced carbon 
emissions, while increased foreign direct 
investment (FDI) and market size are asso-
ciated with higher emissions. Furthermore, 
the research supports a quadratic-shaped 
carbon Kuznets curve (CKC) for China, 
Eastern China, and Western China and 
a cubic-shaped CKC for Central China, of-
fering significant insights for formulating 
e-commerce regulations at regional and 
national levels to mitigate carbon emissions 
(Liang et al., 2021). Tiwari and Singh (2021) 
investigated the environmental effects of 
e-commerce, highlighting the importance 
of raising awareness about its potential con-
sequences. Although e-commerce has be-
come a lucrative industry with significant 
revenue generation, its rapid expansion has 
had both beneficial and detrimental impacts 
on the environment, underscoring the ne-
cessity for agencies and industries involved 
in its development to prioritise sustainabili-
ty measures. Using panel data from Chinese 
cities between 2006 and 2016 and the stag-
gered difference-in-differences method, 
Wang et al. (2023) examined the impact of 
e-commerce pilot policies on carbon emis-
sions. The results indicate that an e-com-
merce pilot policy leads to a significant re-
duction in carbon emissions, especially in 
non-old industrial and non-resource-based 
cities, achieved through the optimisation of 
resource allocation, a reduction in energy 
consumption, and industrial structure up-
grades. Furthermore, the e-commerce pilot 
policy demonstrates positive synergies with 
other carbon reduction measures, provid-
ing empirical evidence for reducing carbon 
emissions and implications for fostering 
sustainable urban development. However, 
scholars (Khrais, 2020; Jiménez-Rodríguez 
et al., 2022; Pérez-Martínez et al., 2023) have 
proven that the impact of e-commerce on 
SDGs is not always uniformly positive. In 
regions with limited internet access and 
digital literacy, certain communities and 
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populations are left behind, exacerbating 
existing inequalities. While e-commerce 
promotes responsible consumption, it also 
leads to increased packaging waste and en-
ergy consumption due to transportation and 
logistics. In addition, e-commerce growth 
could raise concerns about labour practices 
and working conditions, particularly in the 

gig economy, where workers face precarious 
employment. The third research hypothesis 
is as follows:

Hypothesis 3: The effect of e-commerce on 
attaining SDG13: Climate Action.
The research framework of this study is 
shown in Figure 1.

Figure 1. Theoretical framework of the investigation

E-commerce

SDG2: Zero
Hunger

SDG13: Climate
Action

SDG12: Responsible
Consumption and Production

H1 H2 H3

Source: own elaboration

2. Materials and methods
This paper aims to explore the impact of 
e-commerce on sustainable development 
in the European Union. To achieve this, 

the study leveraged existing research and 
devised econometric models focused on 
assessing the influence of e-commerce on 
SDG2, SDG12, and SDG13:

𝑆𝑆𝑆𝑆𝑆𝑆2�� � 𝑏𝑏�𝐸𝐸𝐸𝐸𝑜𝑜𝑜𝑜𝑜𝑜𝑜𝑜𝑜𝑜𝑜𝑜𝑜𝑜�� � 𝛿𝛿�𝑋𝑋�� � 𝜀𝜀��   (1)

where SDG2it – the SDG2 Index Score of 
country i at time t; Ecommerceit – the level of 
e-commerce of country i at time t; Xjt – the 
set of control variables for country i at time 
t; b1 – the estimator associated with the e-com-
merce variable; δj – the estimator associated 
with the control variables; and εit – the resid-
ual term representing the error in the model.

SDG2 primarily deals with food security 
and sustainable agriculture. It aims to en-
sure that everyone has access to sufficient, 

safe, and nutritious food while also promot-
ing sustainable farming practices. The link 
between SDG2 and e-commerce may not be 
direct, as e-commerce sales are more related 
to trade and business practices. However, in 
the context of agriculture and food supply 
chains, e-commerce platforms play a role in 
facilitating the distribution and sales of agri-
cultural products, especially for smallhold-
er farmers. E-commerce gives them access 
to larger markets and fair prices, ultimately 
contributing to food security.

𝑆𝑆𝑆𝑆𝑆𝑆12�� � ��𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸�� � ��𝑋𝑋�� � ���       (2)   (2)

where SDG12it – the SDG12 Index Score of 
country i at time t; b2 – the estimator associ-
ated with the e-commerce variable.

SDG12 focuses on sustainable con-
sumption and production patterns. It 
aims to ensure that economic growth is 
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decoupled from resource use, environmen-
tal degradation, and negative ecosystem 
impacts. E-commerce could be a tool by 
means of which to promote sustainable con-
sumption by enabling businesses to adopt 
more efficient and eco-friendly production 

processes. It also facilitates the develop-
ment of sharing economies and the circular 
economy, reducing waste and promoting the 
reuse of products. By encouraging e-com-
merce that prioritises sustainable practices, 
SDG12 objectives could be advanced.

𝑆𝑆𝑆𝑆𝑆𝑆13�� � ��𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸𝐸�� � ��𝑋𝑋�� � ���       (3)   (3)

where SDG13it – the SDG13 Index Score of 
country i at time t; b3 – the estimator associ-
ated with the e-commerce variable

SDG13 is centred around climate action 
to combat the impacts of climate change. It 
involves efforts to reduce greenhouse gas 
emissions, build resilience to climate-relat-
ed hazards, and promote sustainable prac-
tices. E-commerce can contribute to SDG13 
by reducing the carbon footprint associated 
with traditional retail. Online shopping can 
be more energy-efficient, as it eliminates 
the need for physical stores and can opti-
mise transportation routes for deliveries.

In equations (1) to (3), the dependent vari-
ables SDG2, SDG12, and SDG13 are mea-
sured on a scale ranging from 0 (indicating 
worst performance) to 100 (indicating best 
performance) (Sachs et al., 2022). Consistent 
with previous studies (Zhu et al., 2023; 
Dharmawansa et al., 2023), the explanatory 
variable used to describe the level of e-com-
merce in these models is the percentage of 
enterprises with e-commerce sales account-
ing for at least 1% of their turnover.

The following control variables were in-
cluded in the models to account for other 
factors that may influence the relationship 
between e-commerce and the SDGs:
	• Trade openness (TO), which measures 

the degree of a country’s integration 
into the global economy, can influence 
both the adoption of e-commerce and 
the attainment of SDGs (Hussain et 
al., 2021; Szczepańska-Woszczyna et al., 
2022; Kharazishvili and Kwilinski, 2022; 
Karnowski and Rzońca, 2023). Countries 
with a higher level of trade openness 

might have greater exposure to interna-
tional markets, affecting the supply of and 
demand for e-commerce. Moreover, trade 
openness can impact a country’s abili-
ty to achieve certain SDGs, particularly 
SDG12 (Responsible Consumption and 
Production) and SDG13 (Climate Action).

	• Government expenditure on environ-
mental protection (GovEnv) reflects 
a country’s commitment to addressing 
environmental challenges and mitigating 
climate change (Hu et al., 2022; Bashir et 
al., 2022; Fremstad & Paul, 2022). It cap-
tures the level of support and investment 
in sustainable practices, which can in-
fluence both e-commerce strategies and 
progress toward climate-related SDGs.

	• Government efficiency (WGI) reflects 
how effectively and transparently a coun-
try’s government operates. Countries 
with more efficient governments might 
be better at implementing policies that 
support e-commerce adoption and 
achieving SDGs. Including this control 
variable helps account for the institu-
tional and governance context that may 
influence the relationships under investi-
gation (Kryshtanovych et al., 2022; Ahi et 
al., 2023). The assessment of WGI serves 
as an aggregate average indicator en-
compassing six overarching dimensions 
of governance: voice and accountability; 
political stability and absence of violence/
terrorism; government effectiveness; reg-
ulatory quality; rule of law; and control of 
corruption. The assessment scale ranges 
from -2.5 (indicating poor governance 
performance) to 2.5 (reflecting strong 
governance performance).
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The research employed a panel data ap-
proach to empirically estimate the regression 
model using annual data from EU countries 
gathered between 2009 and 2021, sourced 
from Eurostat and the World Bank. However, 
e-commerce data for Belgium, Bulgaria, 
Greece, and Malta were unavailable for the 

chosen period. As a result, the number of 
cross-sectional units (N) exceeded the time 
period (T). Specifically, N was 23, and T was 
13. All variables in the models were expressed 
in logarithmic form. Table 1 shows the vari-
ables utilised in the study, accompanied by 
their associated descriptive statistics.

Table 1. Descriptive statistics of the variables

Variable Units Source Mean CV Min Max

SDG2 Index Score Sachs et al. (2022) 68.120 0.071 57.816 77.571

SDG12 Index Score Sachs et al. (2022) 67.728 0.141 46.705 85.595

SDG13 Index Score Sachs et al. (2022) 63.422 0.187 33.333 87.866

Ecommerce
Percentage of 

enterprises
Eurostat (2023) 16.205 0.537 1.100 47.200

TO % of GDP World Bank (2023) 123.259 0.504 45.419 388.120

GovEnv % of GDP Eurostat (2023) 0.705 0.424 0.100 1.700

WGI Index Score World Bank (2023) 1.082 0.431 0.087 1.873

Notes: CV – Coefficient of variation; Min – minimum value; Max – maximum value; Mean – average value. 

Source: own elaboration

Given the nature of the dataset, which 
exhibits an imbalanced panel structure 
with more cross-sectional units than time 
periods, two distinct estimation approach-
es were applied to address its specific 
characteristics.

The panel-corrected standard error 
(PCSE) approach (static estimation) was 
chosen to address heteroscedasticity and 
within-group correlation in the panel data 
(Rodríguez‐Pose and Ketterer, 2012; Jiang 
and Zheng, 2023). While well-suited to stat-
ic estimation in balanced panels, this meth-
od may not be the best choice for handling 
the imbalanced panel structure present in 
this study. However, the PCSE approach was 
still employed to compare its performance 
with the dynamic estimation approach.

To effectively account for the challenges 
posed by the imbalanced panel structure 
and to address potential endogeneity issues 
arising from unobserved heterogeneity, 
the System GMM estimator was employed 

(Wawro, 2002; Agan and Balcilar, 2023; Saha, 
2023). This dynamic estimation approach is 
specifically designed to handle datasets with 
more cross-sectional units than time peri-
ods. By utilising instrumental variables, the 
system GMM estimator provided a robust 
framework for analysing the dynamics of 
the variables in the panel data. The validity 
of the instruments utilised in GMM estima-
tion was assessed by employing Hansen and 
Arellano‒Bond’s AR(2) tests for autocorrela-
tion (Saidi and Hammami, 2017; Omri and 
Kahouli, 2014; Hansen, 1982; Arellano and 
Bond, 1991; Roodman, 2006).

Before using the panel-corrected stan-
dard error (PCSE) approach for static es-
timation and the system GMM estimator, 
the following tests were utilised to assess 
assumptions and address potential issues in 
the data and model:
	• Modified Wald and Breusch‒Pagan/

Cook-Weisberg heteroscedasticity test 
(Baptista et al., 2013; Roy and Rayhan, 
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2011): These tests were used to check 
for heteroscedasticity, which occurs 
when the variance of the error terms 
is not constant across observations. 
Heteroskedasticity can lead to inefficient 
and biased parameter estimates. If these 
tests detect heteroscedasticity, it indi-
cates that the traditional standard errors 
might not be appropriate, and the PCSE 
approach can be utilised to correct for 
heteroscedasticity and obtain consistent 
estimates;

	• Wooldridge test for autocorrelation 
(Wooldridge, 1990): This test was em-
ployed to detect the presence of autocor-
relation in the error terms, which implies 
that the error terms are correlated across 
time periods. Autocorrelation violates 
the assumption of independently and 
identically distributed errors, leading 
to biased and inefficient estimators. If 
autocorrelation is detected, the System 
GMM estimator, which can handle dy-
namic panel data with autocorrelated er-
rors, might be more suitable;

	• VIF test for multicollinearity (Lin et al., 
2011; Curto and Pinto, 2011): The vari-
ance inflation factor (VIF) test was used 
to assess multicollinearity, which occurs 
when independent variables are highly 

correlated. Multicollinearity can lead 
to unstable and unreliable coefficient es-
timates. If significant multicollinearity is 
detected, it is essential to address it to ob-
tain accurate coefficient estimates;

	• Cross-sectional dependence test by 
Pesaran: The cross-sectional depen-
dence test developed by Pesaran (2007) 
and Baltagi and Pesaran (2007) was 
used to assess whether a cross-sectional 
correlation exists in the data. The PCSE 
approach is more appropriate when 
cross-sectional dependence exists, as it 
provides consistent standard errors that 
account for cross-sectional correlation.

3. Results
The outcomes shown in Table 2 unveil no-
table diminutions in correlation coeffi-
cients observed among the variables, with 
the most elevated coefficient being docu-
mented at 0.527. As delineated by studies 
(Kwilinski et al., 2023), a robust correla-
tion becomes evident when the coefficient 
exceeds the threshold of 0.80. Employing 
this criterion established by Kennedy, it is 
possible to deduce that the present study re-
mains unburdened by concerns pertaining 
to multicollinearity.

Table 2. Correlation matrix

Variable Ecommerce TO GovEnv WGI

Ecommerce
const

1.000
 

p value

TO
const 0.133

1.000
 

p value 0.021

GovEnv
const 0.040 0.063

1.000
 

p value 0.496 0.281

WGI
const 0.527 0.222 0.247

1.000
p value 0.000 0.000 0.000

Source: own elaboration
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Furthermore, the variance inflation fac-
tor (VIF) falls below 10, suggesting the non-
existence of multicollinearity among the 

independent variables, as noted by Lin et al. 
(2011) and Curto and Pinto (2011). The em-
pirical results of VIF are shown in Table 3.

Table 3. The empirical results of the multicollinearity test (VIF)

Variable Ecommerce TO GovEnv WGI

SDG2 1.45 1.07 1.13 1.61

SDG12 1.45 1.07 1.13 1.61

SDG13 1.45 1.07 1.13 1.61

Source: own elaboration

The results of the diagnostic tests (Table 
4) suggest the presence of heteroskedas-
ticity, autocorrelation, and cross-sectional 
dependence in the model. For the depen-
dent variable SDG2, the modified Wald 
statistic is highly significant at 0.000, in-
dicating the presence of heteroskedasticity. 
The Breusch‒Pagan/Cook-Weisberg test 
also shows significance at a level of 0.037, 
further confirming the presence of het-
eroskedasticity. Similarly, the Wooldridge 
test highlights autocorrelation with a sig-
nificant statistic of 2.309 and a p value of 
0.011. The Pesaran test for cross-sectional 
dependence yields a statistic of 2.802 and 
a p value of 0.005, indicating the presence 
of cross-sectional dependence for SDG2.

For the variable SDG12, the modi-
fied Wald statistic is highly significant at 
0.000, indicating heteroscedasticity. The 

Breusch‒Pagan/Cook-Weisberg test con-
firms this with a significant statistic of 4.55 
and a p value of 0.032. The Wooldridge 
test suggests the presence of autocorrela-
tion, with a statistic of 3.961 and a p value 
of 0.000. Additionally, the Pesaran test in-
dicates cross-sectional dependence, with 
a statistic of 19.969 and a p value of 0.000 
for SDG12.

For the variable SDG13, the modi-
fied Wald statistic is highly significant at 
0.000, indicating heteroscedasticity. The 
Breusch‒Pagan/Cook-Weisberg test sup-
ports this with a significant statistic of 8.11 
and a p value of 0.004. The Wooldridge test 
suggests autocorrelation with a statistic of 
3.756 and a p value of 0.000. Similarly, the 
Pesaran test indicates cross-sectional de-
pendence, with a statistic of 11.986 and a p 
value of 0.000 for SDG13.

Table 4. Heteroskedasticity, autocorrelation and cross-sectional dependence 
diagnostic tests

Variable
Modified Wald

Breusch-Pagan/
Cook-Weisberg

Wooldridge Pesaran

Statistic p value Statistic p value Statistic p value Statistic p value

SDG2 4389.79 0.000 4.33 0.037 2.309 0.011 2.802 0.005

SDG12 1176.75 0.000 4.55 0.032 3.961 0.000 19.969 0.000

SDG13 3534.35 0.000 8.11 0.004 3.756 0.000 11.986 0.000

Source: own elaboration
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To ensure the robustness of the regression 
results, the method of sequentially introduc-
ing control variables for regression analysis 
in models (1)-(3) was employed. It may be 

observed from Table 5 that irrespective of 
the number of control variables added, the 
coefficient of SDG remained consistent and 
significant.

Table 5. Benchmark regression results

Variable
SDG2

Coef. p value Coef. p value Coef. p value Coef. p value

Ecommerce 1.518 0.000 1.275 0.000 1.004 0.000 0.878 0.000

TO – – 0.005 0.000 0.004 0.000 0.003 0.000

GovEnv – – – – 1.380 0.000 1.468 0.000

WGI – – – – – – 0.298 0.036

R-Squared 0.935 0.943 0.955 0.955

Adj R-squared 0.935 0.942 0.954 0.954

SDG12

Ecommerce 1.506 0.000 1.274 0.000 0.981 0.000 0.931 0.000

TO – – 0.005 0.000 0.003 0.000 0.003 0.001

GovEnv – – – – 1.488 0.000 1.523 0.000

WGI – – – – – – 0.119 0.443

R-Squared 0.926 0.932 0.946 0.946

Adj R-squared 0.925 0.931 0.945 0.945

SDG13

Ecommerce 1.480 0.000 1.280 0.000 0.980 0.000 0.969 0.000

TO – – 0.004 0.000 0.002 0.006 0.002 0.008

GovEnv – – – – 1.525 0.000 1.533 0.000

WGI – – – – – – 0.027 0.863

R-Squared 0.925 0.930 0.945 0.945

Adj R-squared 0.924 0.929 0.944 0.944

Source: own elaboration

The empirical outcomes derived from 
PCSE (Table 6) show the associations of 

e-commerce with SDG2, SDG12, and 
SDG13.
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Table 6. The empirical results of PCSE (static estimation)

Variable
SDG2 SDG12 SDG13

Coef. p value Coef. p value Coef. p value

Ecommerce 0.490 0.000 0.477 0.000 0.540 0.000

TO 0.006 0.000 0.007 0.000 0.006 0.000

GovEnv 0.835 0.000 0.770 0.000 0.869 0.000

WGI 1.149 0.000 1.130 0.000 0.958 0.000

R-Squared 0.914 0.894 0.897

Observation 299 299 299

Source: own elaboration

In the context of SDG2, the coefficient of 
0.490 with a p value of 0.000 reveals a sta-
tistically significant and positive correlation 
between e-commerce and advancements in 
hunger reduction. This suggests that e-com-
merce practices potentially contribute to the 
enhancement of food distribution networks, 
facilitating access to nourishing sustenance. 
At the same time, concerning SDG12, the co-
efficient of 0.477 with a p value of 0.000 re-
veals a substantial and positive link between 
e-commerce and responsible consumption 
and production. This implies that while 
e-commerce may offer convenience and ac-
cessibility, it could concurrently foster sus-
tainable consumption behaviours. Likewise, 
for SDG13, the coefficient of 0.540 with a p 
value of 0.000 establishes a noteworthy and 
positive connection between e-commerce 
and climate action. This hints at the poten-
tial influence of e-commerce strategies on 
initiatives aimed at mitigating carbon emis-
sions and advancing environmental sustain-
ability. The positive coefficients exhibited 
by TO, GovEnv, and WGI across all three 
SDGs, coupled with their low p values, un-
derline their constructive associations with 

progress toward the respective SDGs. This 
implies that increased trade openness, ro-
bust governance and environmental regula-
tions, and favourable governance indicators 
collectively contribute to the advancement 
of these sustainability objectives. The sub-
stantial R-squared values (0.914, 0.894, and 
0.897) confirm that a significant proportion 
of the variability in the dependent variables 
(SDG2, SDG12, and SDG13) could be eluci-
dated by the independent variables featured 
in the model.

The results of Table 7 indicate that in 
the context of the European Union, the 
variables of e-commerce, trade openness, 
government expenditure on environmen-
tal protection, and government efficiency 
are positively associated with the achieve-
ment of SDG2 (Zero Hunger), SDG12 
(Responsible Consumption and Production), 
and SDG13 (Climate Action). The lagged 
value of each SDG is also important in ex-
plaining its current value. Additionally, the 
Arellano‒Bond tests for autocorrelation and 
the Hansen test for overidentification sug-
gest that the assumptions of the model and 
the instruments are valid.
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Table 7. Results of system GMM (Dynamic Estimation)

Variable
SDG2 SDG12 SDG13

Coef. p value Coef. p value Coef. p value

L1.SDG 0.169 0.062 0.915 0.000 0.865 0.000

Ecommerce 0.012 0.000 0.002 0.000 0.001 0.022

TO 0.027 0.000 0.009 0.000 0.025 0.000

GovEnv 0.017 0.000 0.003 0.000 0.007 0.001

WGI 0.011 0.000 0.016 0.000 0.022 0.007

Arellano–Bond test for AR(1) -1.91 0.056 -1.82 0.069 -2.45 0.014

Arellano–Bond test for AR(2) 1.25 0.212 1.06 0.290 1.62 0.105

Hansen test of overid restrictions 11.82 0.223 10.38 0.407 17.15 0.104

Group 23 23 23

Instruments 15 16 17

Source: own elaboration

The results for SDG2 demonstrate that 
e-commerce, trade openness, government 
expenditure on environmental protection, 
and government efficiency all exhibit posi-
tive and statistically significant coefficients 
(p value = 0.000), indicating a significant 
positive relationship with the SDG2 index 
score. This implies that an increase in e-com-
merce activity, greater trade openness, more 
government investment in environmental 
protection, and more efficient governance 
are associated with improved performance 
in terms of food security and sustainable 
agriculture. Additionally, the lagged value 
of SDG2 has a positive effect on its current 
value, although with a marginally significant 
statistical level (p value = 0.062), suggesting 
that past achievements in SDG2 might influ-
ence its current attainment. The emphasis 
placed by the EU on fostering e-commerce 
and trade openness, along with policies pro-
moting environmental protection and effi-
cient governance, can contribute to improv-
ing access to nutritious food and sustainable 
farming practices within the region.

In the context of SDG12 (responsible 
consumption and production), the nota-
ble positive coefficients associated with 

e-commerce, trade openness, government 
expenditure on environmental protection, 
and government efficiency underscore 
their potential to serve as driving forces 
behind the promotion of responsible con-
sumption and production patterns within 
the European Union. The statistical signif-
icance of these coefficients (p value = 0.000) 
strengthens the credibility of this relation-
ship. The positive coefficient for the lagged 
value of SDG12 further indicates the lasting 
impact of past achievements on current out-
comes. These findings hold particular sig-
nificance for EU development policies. First, 
the positive link between e-commerce and 
SDG12 implies that the EU’s efforts to foster 
sustainable e-commerce practices, such as 
encouraging online platforms that prioritise 
eco-friendly products and packaging, can 
lead to more responsible consumer choices 
and reduced environmental impact. Second, 
the positive association with trade open-
ness suggests that EU trade policies which 
emphasise sustainability considerations 
can encourage responsible production prac-
tices both domestically and abroad. This 
alignment with trade openness can facili-
tate the exchange of sustainable goods and 
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services, contributing to the goals of SDG12. 
Moreover, the positive relationship between 
government expenditure on environmental 
protection and SDG12 highlights the pivotal 
role of governmental support in advancing 
responsible consumption and production 
practices. The EU commitment to investing 
in initiatives that promote sustainable pro-
duction methods, encourage recycling and 
waste reduction, and facilitate the circular 
economy aligns directly with the objectives 
of SDG12. Additionally, the positive coeffi-
cient for government efficiency underscores 
the importance of effective governance in 
driving responsible consumption and pro-
duction. Policies that streamline regulato-
ry processes, promote transparency, and 
ensure efficient resource allocation can 
facilitate the adoption of sustainable prac-
tices by businesses and consumers alike. 
Furthermore, the highly significant positive 
effect of the lagged value of SDG12 empha-
sises the lasting impact of previous achieve-
ments in promoting responsible consump-
tion and production within the EU. This 
suggests that the EU’s historical dedication 
to sustainable practices has laid the founda-
tion for ongoing progress in this area.

Within the framework of SDG13 
(Climate Action), the positive coefficients 
observed for e-commerce, trade openness, 
government expenditure on environmen-
tal protection, and government efficiency, 
all of which are statistically significant at 
p value = 0.000, underscore their crucial 
roles in advancing climate mitigation and 
resilience objectives within the European 
Union. These findings align seamlessly with 
the essence of SDG13, which seeks to combat 
the adverse impacts of climate change. The 
results substantiate the instrumental role 
played by the EU in curbing the far-reaching 
effects of climate change through strategic 
policies that effectively balance economic 
growth with environmental stewardship. By 
prioritising sustainable e-commerce prac-
tices, fostering eco-friendly trade policies, 

investing significantly in environmental 
protection initiatives, and ensuring efficient 
governance, the EU can effectively contrib-
ute to the reduction of greenhouse gas emis-
sions, enhance the resilience of its commu-
nities and ecosystems, and pave the way for 
a more sustainable future.

4. Discussion
The empirical results confirm the research 
hypotheses regarding the effect of e-com-
merce on attaining SDG2: Zero Hunger 
(Hypothesis 1), SDG12: Responsible Con
sumption and Production (Hypothesis  2), 
and SDG13: Climate Action (Hypothesis 3).

The results reveal a robust link between 
e-commerce, trade openness, government 
environmental spending, and governance 
efficiency, all contributing to improved 
food security and sustainable agriculture. 
The highly significant coefficients (p val-
ue = 0.000) underscore their crucial roles in 
achieving SDG2, which is also confirmed in 
the research (Reardon et al., 2021; Carpio et 
al., 2013; Guo et al., 2021). This highlights 
the potential of the EU in terms of utilising 
e-commerce and trade openness to enhance 
food distribution networks, facilitating ac-
cess to nutritious food and sustainable farm-
ing practices (Reardon et al., 2021; Carpio et 
al., 2013; Guo et al., 2021). The positive con-
nection between e-commerce and SDG12 
indicates that encouraging sustainable on-
line platforms and eco-friendly packaging 
steer environmentally conscious consumer 
behaviour. The link between trade openness 
and SDG12 supports the hypothesis that EU 
trade policies stimulate responsible produc-
tion both domestically and internationally 
(Dau et al., 2021; Jakob, 2021). The positive 
relationship with government environmen-
tal spending underscores the role of govern-
mental support in promoting responsible 
practices, while the governance efficiency 
coefficient highlights the role of effective 
governance. The notable effect of the lagged 
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value of SDG12 further underscores the EU’s 
historical dedication to responsible con-
sumption and production, fostering contin-
ued progress. As in past studies (Zhang et al., 
2022; Rao et al., 2023), our empirical findings 
also show positive coefficients for e-com-
merce, trade openness, government environ-
mental spending, and governance efficiency 
for SDG13. These outcomes resonate with 
the essence of SDG13, affirming the EU’s 
commitment to balancing economic growth 
and environmental stewardship. By priori-
tising sustainable e-commerce, advocating 
eco-friendly trade policies, investing in envi-
ronmental protection, and ensuring efficient 
governance, the EU could significantly con-
tribute to reducing greenhouse gas emissions, 
bolstering community and ecosystem resil-
ience, and shaping a sustainable future.

Conclusions
The paper investigated the intricate relation-
ship between e-commerce and sustainable 
development within the European Union. 
The study utilised a novel approach, blend-
ing existing research insights and the con-
struction of tailored econometric models 
to comprehensively assess the specific influ-
ence of e-commerce on SDG2, SDG12, and 
SDG13 by adopting a combined methodolo-
gy of the panel-corrected standard error and 
the system generalised method of moments. 
By investigating the potential positive and 
negative consequences of e-commerce, the 
study contributes to a nuanced understand-
ing of how this dynamic sector either aligns 
with or deviates from the objectives of sus-
tainable development. Furthermore, the 
adoption of advanced econometric models 
bolsters the robustness of the findings, en-
hancing the credibility of our conclusions. 
Considering the empirical results, the fol-
lowing policy implications can be outlined:

It may be worth encouraging internation-
al trade agreements that integrate sustain-
able e-commerce practices, thus fostering 

cross-border collaborations that not only fa-
cilitate economic growth but also prioritise 
responsible production, consumption, and 
delivery methods. By aligning these practic-
es with SDG12, which emphasises respon-
sible consumption and production, such 
agreements create a global framework for 
e-commerce operations that are mindful of 
their environmental impact. This approach 
would not only bolster economic activity 
but also propel the sustainable development 
agenda forward by ensuring that the bene-
fits of e-commerce are harnessed without 
compromising the well-being of the plan-
et (Letunovska et al., 2022; Kwilinski et al., 
2022; Oláh et al., 2023).

The implementation of stringent environ-
mental standards for packaging and shipping 
methods within the e-commerce sector con-
stitutes a crucial step toward achieving sus-
tainable development. By mandating the use 
of eco-friendly materials and energy-efficient 
delivery practices, these regulations demon-
strate a commitment to both SDG12 and 
SDG13. Such standards not only minimise 
the environmental footprint of e-commerce 
operations but also foster a culture of sustain-
ability within the industry. This comprehen-
sive approach ensures that the convenience 
of online shopping is harmonised with the 
broader goals of environmental preservation 
and the responsible utilisation of resources, 
paving the way for a more sustainable future 
(Miśkiewicz et al., 2022; Kwilinski et al., 2023; 
Melnyk et al., 2021; 2022).

Developing comprehensive regulations 
that hold e-commerce platforms accountable 
for the entire lifecycle of products is an essen-
tial stride toward embracing the principles of 
a circular economy. By extending their re-
sponsibilities to encompass post-consumer 
waste management, these regulations pow-
erfully address SDG12. By advocating for 
sustainable practices that prioritise not just 
the initial sale but also the entire lifecycle of 
products, these measures not only contrib-
ute to environmental conservation but also 



CEEOL copyright 2023

CEEOL copyright 2023

101E-Commerce and Sustainable Development in the…

ensure that the e-commerce sector aligns 
with the broader SDGs. This approach not 
only enhances transparency but also encour-
ages innovation in product design, resource 
utilisation, and waste reduction, ultimately 
fostering a more resilient and sustainable 
economic ecosystem.

Rolling out comprehensive digital litera-
cy programmes represents a pivotal strategy 
in educating and empowering consumers 
to navigate the intricate landscape of on-
line shopping with an environmental lens 
(Kwilinski et al., 2020; Trzeciak et al., 2022; 
Dzwigol, 2022a; 2022b; 2023). By imparting 
knowledge about the profound environmen-
tal repercussions of their choices, these pro-
grammes equip consumers with the tools 
to make informed decisions that are harmo-
niously aligned with responsible consump-
tion and production. Empowered with this 
awareness, consumers proactively opt for 
eco-friendly products, evaluate the sustain-
ability credentials of e-commerce platforms, 
and ultimately steer the industry toward 
practices that prioritise environmental in-
tegrity. This virtuous cycle of education and 
action not only elevates individual consum-
er agency but also lays the groundwork for 
collective efforts to drive the e-commerce 
sector toward a more sustainable trajectory.

To advance SDGs within the European 
Union, it is imperative to foster strategic 
partnerships among e-commerce platforms, 
governmental bodies, and environmental 
organisations. Such collaborations stand 
as catalysts for innovation and knowledge 
sharing, enabling the exchange of best prac-
tices that endorse sustainable operations. By 
collectively developing voluntary industry 
standards for e-commerce that are environ-
mentally conscious, these partnerships are 
poised to drive positive change and positive-
ly impact SDG2, SDG12, and SDG13.

Establishing uniform regulations and 
standards across EU member states is 
crucial to cultivating a unified and con-
ducive environment in which sustainable 

e-commerce practices could flourish. This 
initiative, aimed at mitigating fragmenta-
tion caused by varying regulations, paves the 
way for a consistent framework that incen-
tivises conscientious operations throughout 
the industry. Consequently, this endeavour 
fortifies the advancement of SDG2, SDG12, 
and SDG13, benefiting from a harmonious 
regulatory milieu that nurtures sustainabil-
ity while concurrently enhancing economic 
growth and environmental conservation.

While this study offers valuable insights 
into the intricate relationship between 
e-commerce and SDGs within EU countries, 
it is important to acknowledge certain lim-
itations that warrant consideration. First, 
the scope of this research primarily focuses 
on three specific SDGs, namely, SDG2: Zero 
Hunger, SDG12: Responsible Consumption 
and Production, and SDG13: Climate 
Action. While these goals are undoubtedly 
significant, the exclusion of other relevant 
SDGs might limit the comprehensive assess-
ment of the broader impact of e-commerce 
on sustainable development in the EU. The 
study does not delve into the perspectives 
and experiences of key stakeholders such as 
consumers, businesses, and policymakers, 
which could provide nuanced insights into 
the challenges and opportunities encoun-
tered in the real-world implementation of 
e-commerce strategies. Furthermore, vari-
ations in socioeconomic factors, regulato-
ry environments, and cultural dynamics 
across different EU regions might influence 
the transferability of findings to other global 
contexts, thus limiting the generalisability 
of the study’s conclusions beyond the EU.

References
Agan, B., Balcilar, M. (2023), Unraveling the Green 

Growth Matrix: Exploring the Impact of Green 
Technology, Climate Change Adaptation, 
and Macroeconomic Factors on Sustainable 
Development, Sustainability, 15, 8530. https://
doi.org/10.3390/su15118530.



CEEOL copyright 2023

CEEOL copyright 2023

Forum Scient iae Oeconomia • Volume 1 1  (2023) • No. 3102

Ahi, A.A., Sinkovics, N., Sinkovics, R.R. (2023), 
E-commerce policy and the global econo-
my: A path to more inclusive development?, 
Management International Review, 63(1), 27-56.

Akimov, O., Karpa, M., Parkhomenko-Kutsevil, O., 
Kupriichuk, V., Omarov, A. (2021), Entrepre
neurship education of the formation of the 
e-commerce managers professional qualities, 
International Journal of Entrepreneurship, 25(7), 
1-8.

Altarturi, H.H., Nor, A.R. M., Jaafar, N.I., Anuar, N.B. 
(2023), A bibliometric and content analysis of 
technological advancement applications in ag-
ricultural e-commerce, Electronic Commerce 
Research, 1-44. https://doi.org/10.1007/s10660- 

-023-09670-z.

Apostolopoulos, N., Ratten, V., Petropoulos, D., 
Liargovas, P., Anastasopoulou, E. (2021), Agri‐
food sector and entrepreneurship during the 
COVID‐19 crisis: A systematic literature review 
and research agenda, Strategic Change,  30(2), 
159-167.

Arefieva, O., Polous, O., Arefiev, S., Tytykalo, V., 
Kwilinski, A. (2021), Managing sustainable 
development by human capital reproduction 
in the system of company`s organizational 
behavior, IOP Conference Series: Earth and 
Environmental Science, 628(1), 012039. https://
doi.org/10.1088/1755-1315/628/1/012039.

Arellano, M., Bond, O. (1991), Some tests of specifi-
cation for panel data. Monte Carlo evidence and 
an application to employment equations, Review 
of Economic Studies, 58, 277-97.

Baltagi, B.H., Pesaran, M. (2007), Heterogeneity and 
cross-section dependence in panel data models: 
theory and applications introduction, Journal of 
Applied Econometrics, 22(2), 229-232.

Baptista, C., Matias, F., do Valle, P.O. (2013), The 
moderating role of strategy and environment on 
the relationship between corporate liquidity and 
investment: evidence from panel data, Tourism 
& Management Studies, 9(1), 85-91.

Bashir, M.F., Benjiang, M.A., Hussain, H.I., Shahbaz, 
M., Koca, K., Shahzadi, I. (2022), Evaluating en-
vironmental commitments to COP21 and the 
role of economic complexity, renewable energy, 
financial development, urbanization, and energy 
innovation: empirical evidence from the RCEP 
countries, Renewable Energy, 184, 541-550.

Ben Youssef, A., Dahmani, M. (2023), Examining 
the Drivers of E-Commerce Adoption by 
Moroccan Firms: A Multi-Model Analy
sis, Information, 14(7), 378.

Carpio, C.E., Isengildina-Massa, O., Lamie, R.D., 
Zapata, S.D. (2013), Does e-commerce help 
agricultural markets? The case of MarketMaker, 
Choices, 28(4), 1-7.

Chen, Y., Kwilinski, A., Chygryn, O., Lyulyov,  O., 
Pimonenko, T. (2021), The Green Competi
tiveness of Enterprises: Justifying the Quality 
Criteria of Digital Marketing Communication 
Channels, Sustainability, 13, 13679. https://doi.
org/10.3390/su132413679.

Chen, Y., Lyulyov, O., Pimonenko, T., Kwilinski, A. 
(2023), Green development of the country: 
Role of macroeconomic stability, Energy & 
Environment, 0(0). https://doi.org/10.1177/ 
0958305x231151679.

Chen, Z., Cao, H., Xu, F., Cheng, M., Wang, T., Li, Y. 
(2020), Understanding the role of intermediar-
ies in online social e-commerce: an exploratory 
study of beidian, Proceedings of the ACM on 
Human-Computer Interaction, 4(CSCW2), 1-24.

Chiu, A.S., Aviso, K.B., Baquillas, J., Tan, R.R. (2020), 
Can disruptive events trigger transitions to-
ward sustainable consumption?, Cleaner and 
Responsible Consumption,  1, 100001. https://
doi.org/10.1016/j.clrc.2020.100001.

Cordes, D.L., Marinova, D. (2023), Systematic lit-
erature review of the role of e-commerce in 
providing pathways to sustainability for pover-
ty alleviation in Sub-Saharan Africa, Discover 
Sustainability,  4(1), 7. https://doi.org/10.1007/
s43621-022-00109-3.

Criveanu, M.M. (2023), Investigating Digital 
Intensity and E-Commerce as Drivers for 
Sustainability and Economic Growth in the EU 
Countries, Electronics, 12(10), 2318. https://doi.
org/10.3390/electronics12102318.



CEEOL copyright 2023

CEEOL copyright 2023

103E-Commerce and Sustainable Development in the…

Curto, J.D., Pinto, J.C. (2011), The corrected vif (cvif), 
Journal of Applied Statistics, 38(7), 1499-1507.

Dau, L., Moore, E., Doh, J., Soto, M. (2021), Does 
global integration stimulate corporate citizen-
ship? The effect of international trade agree-
ments and regulatory quality on state and pri-
vate firm adoption of CSR standards, Journal of 
International Business Policy, 5(3), 328-352.

Delina, L. L., Perez, O. A., Afable, S. B., Steuer, B. 
(2023), Do global public health crises change 
people’s behaviors toward sustainability? 
Evidence of the COVID-19 and sustainabil-
ity nexus from Hong Kong, Cleaner and 
Responsible Consumption, 100132.

Dementyev, V., Dalevska, N., Kwilinski, A. (2021), 
Innovation and Information Aspects of the 
Structural Organization of the World Political 
and Economic Space, Virtual Economics, 4, 54-
76. https://doi.org/10.34021/ve.2021.04.01(3).

Dharmawansa, A. D., Balasooriya, B., Madhuwanthi, 
R. (2023), Evaluating the use of e-com-
merce for the performance of the SME sector, 
International Journal of Information, Business 
and Management, 15(2), 1-14.

Di Pierro, R., Frasnetti, E., Bianchi, L., Bisagni, M., 
Capri, E., Lamastra, L. (2023), Setting the sus-
tainable development targets for restaurants 
and Italian HoReCa sector, Science of The 
Total Environment,  855, 158908. https://doi.
org/10.1016/j.scitotenv.2022.158908.

Dzwigol, H. (2019), Research Methods and 
Techniques in New Management Trends: 
Research Results, Virtual Economics, 2019, 
2(1), 31–48. https://doi.org/10.34021/
ve.2019.02.01(2).

Dzwigol, H. (2021), The Uncertainty Factor in the 
Market Economic System: The Microeconomic 
Aspect of Sustainable Development, Virtual 
Economics, 4(1), 98–117. https://doi.org/ 
10.34021/ve.2021.04.01(5).

Dzwigol, H. (2022a), Comparing Idiographic and 
Nomothetic Approaches in Management 
Sciences Research, Virtual Economics, 5(4), 27–
49. https://doi.org/10.34021/ve.2022.05.04(2).

Dzwigol, H. (2022b), Research Methodology in 
Management Science: Triangulation,  Virtual 
Economics,  5, 78-93. https://doi.org/10.34021/
ve.2022.05.01(5).

Dzwigol, H. (2023). The Quality Determinants of 
the Research Process in Management Sciences, 
Virtual Economics, 6(2), 35–54. https://doi.
org/10.34021/ve.2023.06.02(3)

Dzwigol, H., Kwilinski, A., Lyulyov, O., Pimonenko, 
T. (2023), Renewable Energy, Knowledge 
Spillover and Innovation: Capacity of 
Environmental Regulation, Energies, 16(3), 
1117. https://doi.org/10.3390/en16031117.

Engesser, V., Rombaut, E., Vanhaverbeke, L., 
Lebeau, P. (2023), Autonomous Delivery So
lutions for Last-Mile Logistics Operations: 
A Literature Review and Research Agenda, 
Sustainability,  15(3), 2774. https://doi.org/ 
10.3390/su15032774.

Eurostat (2023), retrieved from: https://ec.europa.eu/
eurostat (accessed on 11 April 2023). 

Fremstad, A., Paul, M. (2022), Neoliberalism and 
climate change: How the free-market myth 
has prevented climate action, Ecological 
Economics, 197, 107353.

Guo, H., Liu, Y., Shi, X., Chen, K.Z. (2021), The 
role of e-commerce in the urban food system 
under COVID-19: Lessons from China, China 
Agricultural Economic Review, 13(2), 436-455.

Hansen, L.P.  (1982), Large sample properties of 
generalized method of moments estimators’, 
Econometrica, 50,1029-54.

Hassani, H., Huang, X., MacFeely, S., Entezarian, 
M.  R. (2021), Big data and the united na-
tions sustainable development goals (UN 
SDGs) at a glance, Big Data and Cognitive 
Computing,  5(3), 28. HTTPS://DOI.ORG/ 
10.3390/bdcc5030028

Hu, K., Sinha, A., Tan, Z., Shah, M. I., Abbas, 
S. (2022), Achieving energy transition in OECD 
economies: Discovering the moderating roles 
of environmental governance,  Renewable 
and Sustainable Energy Reviews,  168, 112808. 
https://doi.org/10.1016/j.rser.2022.112808.



CEEOL copyright 2023

CEEOL copyright 2023

Forum Scient iae Oeconomia • Volume 1 1  (2023) • No. 3104

Hussain, H.I., Haseeb, M., Kamarudin, F., Dacko-
Pikiewicz, Z., Szczepańska-Woszczyna, K. (2021),  
The role of globalization, economic growth and 
natural resources on the ecological footprint 
in Thailand: Evidence from nonlinear causal 
estimations, Processes, 9, 1103. https://doi.org/ 
10.3390/pr9071103. 

Jacobsen, L.F., Pedersen, S., Thogersen, J. (2022), 
Drivers of and barriers to consumers’ plas-
tic packaging waste avoidance and recy-
cling–A systematic literature review, Waste 
Management, 141, 63-78.

Jakob, M. (2021), Climate policy and interna-
tional trade–A critical appraisal of the litera-
ture, Energy Policy,  156, 112399. https://doi.
org/10.1016/j.enpol.2021.112399. 

Jenčová, S., Vašaničová, P., Miškufová, M. (2023), 
Multidimensional Evaluation of EU and Slovakia 
in the Context of Digital Transformation, 
Central European Business Review, 12(1), 65–95. 
https://doi.org/10.18267/j.cebr.313.

Ji, X., Xu, J., Zhang, H. (2023), Environmental ef-
fects of rural e-commerce: A case study of 
chemical fertilizer reduction in China, Journal 
of Environmental Management,  326, 116713. 
https://doi.org/10.1016/j.jenvman.2022.116713.

Ji, Z., Gao, T., Li, W., Niu, D., Wu, G., Peng, L., Zhu, 
Y. T. (2023), he critical role of digital technology 
in sustainable development goals: A two-stage 
analysis of the spatial spillover effect of carbon 
intensity, Journal of Renewable and Sustainable 
Energy, 15(3), 035903. 

Jia, S. S., Gibson, A. A., Ding, D., Allman-Farinelli, 
M., Phongsavan, P., Redfern, J., Partridge, S. R. 
(2022), Perspective: are online food delivery ser-
vices emerging as another obstacle to achieving 
the 2030 united Nations sustainable develop-
ment Goals?, Frontiers in Nutrition, 9, 295.

Jiang, H., Zheng, C. (2023), Will the Structure 
of Food Imports Improve China’s Water-
Intensive Food Cultivation Structure? A Spatial 
Econometric Analysis, Water, 15(15), 2800.

Jiménez-Rodríguez, E., Vázquez-Cano, E., Cebrián-
Hernández, Á., López-Meneses, E. (2022), In
fluence of Computer Knowledge and Level 
of Education on Spanish Citizens’ Propensity 
to Use E-Commerce, Social Science Computer 
Review, 40(6), 1376-1392.

Karnowski, J., Miśkiewicz, R. (2021), Climate 
Challenges and Financial Institutions: An 
Overview of the Polish Banking Sector’s 
Practices, European Research Studies Journal, 
XXIV (3), 120-139. https://doi.org/10.35808/
ersj/2344.

Karnowski, J., Rzońca, A. (2023), Should Poland join 
the euro area? The challenge of the boom-bust 
cycle, Argumenta Oeconomica, 1(50), 227-262. 
https://doi.org/10.15611/aoe.2023.1.11.

Kharazishvili, Y., Kwilinski, A. (2022), Methodology 
for Determining the Limit Values of National 
Security Indicators Using Artificial Intelligence 
Methods, Virtual Economics, 5, 7-26. https://doi.
org/10.34021/ve.2022.05.04(1).

Khrais, L. T. (2020), Role of artificial intelligence 
in shaping consumer demand in E-commerce, 
Future Internet, 12(12), 226.

Kryshtanovych, M., Akimova, L., Shamrayeva, V., 
Karpa, M., Akimov, O. (2022), Problems of 
European integration in the construction of EU 
security policy in the context of counterterror-
ism, International Journal of Safety and Security 
Engineering, 12(4), 501-506.

Kwilinski, A. (2019), Implementation of Blockchain 
Technology in Accounting Sphere, Academy 
of Accounting and Financial Studies Journal, 
23(SI2), 1-6.

Kwilinski, A., Volynets, R., Berdnik, I., Holovko, 
M., Berzin, P. (2019), E-Commerce: Concept 
and Legal Regulation in Modern Economic 
Conditions, Journal of Legal, Ethical and 
Regulatory Issues, 2019, 22(Special Issue 2), 1-6.

Kwilinski, A., Lyulyov, O., Pimonenko, T. (2023), 
Environmental Sustainability within Attaining 
Sustainable Development Goals: The Role 
of Digitalization and the Transport Sector, 
Sustainability, 15, 11282. https://doi.org/10.3390/
su151411282.

Kwilinski, A., Lyulyov, O., Pimonenko, T., Dzwigol, 
H., Abazov, R., Pudryk, D. (2022), International 
Migration Drivers: Economic, Environmental, 
Social, and Political Effects, Sustainability, 14(11), 
6413. https://doi.org/10.3390/su14116413.



CEEOL copyright 2023

CEEOL copyright 2023

105E-Commerce and Sustainable Development in the…

Kwilinski, A., Slatvitskaya, I., Dugar, T., Khodakivska, 
L., Derevyanko, B. (2020), Main Effects of 
Mergers and Acquisitions in International 
Enterprise Activities, International Journal of 
Entrepreneurship, 24, 1-8.

Letunovska, N., Abazov, R., Chen, Y. (2022), Framing 
a Regional Spatial Development Perspective: 
The Relation between Health and Regional 
Performance, Virtual Economics,  5, 87-99. 
https://doi.org/10.34021/ve.2022.05.04(5).

Letunovska, N., Offei, F.  A., Junior, P.  A., Lyulyov, 
O., Pimonenko, T., Kwilinski, A. (2023), Green 
Supply Chain Management: The Effect of 
Procurement Sustainability on Reverse Logistics, 
Logistics,  7, 47. https://doi.org/10.3390/
logistics7030047.

Liang, C., Liu, Z., Geng, Z. (2021), Assessing e-com-
merce impacts on China’s CO2 emissions: 
Testing the CKC hypothesis, Environmental 
Science and Pollution Research,  28(40), 
56966-56983.

Lin, D., Foster, D. P., Ungar, L. H. (2011), VIF re-
gression: a fast regression algorithm for large 
data.  Journal of the American Statistical 
Association, 106(493), 232-247.

Lin, H., Li, R., Hou, S., Li, W. (2021), Influencing 
factors and empowering mechanism of partici-
pation in e-commerce: An empirical analysis on 
poor households from Inner Mongolia, China, 
Alexandria Engineering Journal, 60(1), 95-105.

Lopez-Villalobos, A., Bunsha, D., Austin, D., Caddy, 
L., Douglas, J., Hill, A., Kubeck, K., Lewis, P., 
Stormes, B., Sugiyama, R. (2022), Aligning to the 
UN Sustainable Development Goals: Assessing 
Contributions of UBC Botanical Garden, 
Sustainability, 14, 6275. https://doi.org/10.3390/
su14106275.

Mazhar, S., Sher, A., Abbas, A., Ghafoor, A., Lin, G. 
(2022), Empowering Shepreneurs to achieve the 
sustainable development goals: Exploring the 
impact of interest‐free start‐up credit, skill devel-
opment and ICTs use on entrepreneurial drive, 
Sustainable Development, 30(5), 1235-1251.

Melnychenko, O. (2019), Application of artificial 
intelligence in control systems of economic ac-
tivity. Virtual Economics, 2, 30-40. https://doi.
org/10.34021/ve.2019.02.03(3).

Melnychenko, O. (2021a). The Prospects of Retail 
Payment Developments in the Metaverse. 
Virtual Economics, 4(4), 52–60. https://doi.
org/10.34021/ve.2021.04.04(4)

Melnychenko, O. (2021b), Energy Losses Due 
to Imperfect Payment Infrastructure and Pay
ment Instruments, Energies, 14(24), 8213. 
https://doi.org/10.3390/en14248213.

Melnyk, L., Kubatko, O., Piven, V., Klymenko, 
K., Rybina, L. (2022), Digital and Economic 
Transformations for Sustainable Development 
Promotion: A Case of OECD Countries, 
Environ. Econ., 12, 140–148.

Melnyk, L., Matsenko, O., Kubatko, O., Balatskyi, Y., 
Serdyukov, K. (2021), Transformation of the hu-
man capital reproduction in line with Industries 
4.0 and 5.0, Problems and Perspectives in 
Management, 19(2), 480-494.

Miśkiewicz, R. (2019), Challenges facing manage-
ment practice in the light of Industry 4.0: The 
example of Poland, Virtual Economics, 2, 37-47. 
https://doi.org/10.34021/ve.2019.02.02(2).

Miśkiewicz, R., Matan, K., Karnowski, J. (2022), 
The Role of Crypto Trading in the Economy, 
Renewable Energy Consumption and Ecological 
Degradation,  Energies,  15, 3805. https://doi.
org/10.3390/en15103805.

Morashti, J. A., An, Y., Jang, H. (2022), A systemat-
ic literature review of sustainable packaging in 
supply chain management, Sustainability, 14(9), 
4921.

Muriel, J. E., Zhang, L., Fransoo, J. C., Perez-Franco, 
R. (2022), Assessing the impacts of last mile de-
livery strategies on delivery vehicles and traffic 
network performance, Transportation Research 
Part C: Emerging Technologies, 144, 103915.

Musa, S. F. P. D., Haji Besar, M. H. A., Anshari, M. 
(2023), COVID-19, local food system and dig-
italization of the agri-food sector, Journal of 
Indian Business Research, 15(1), 125-140.

Music, J., Charlebois, S., Toole, V., Large, C. (2022), 
Telecommuting and food E-commerce: Socially 
sustainable practices during the COVID-19 
pandemic in Canada, Transportation Research 
Interdisciplinary Perspectives, 13, 100513.



CEEOL copyright 2023

CEEOL copyright 2023

Forum Scient iae Oeconomia • Volume 1 1  (2023) • No. 3106

Nogueira, G. P. M., de Assis Rangel, J. J., Shimoda, E. 
(2021), Sustainable last-mile distribution in B2C 
e-commerce: Do consumers truly care?, Cleaner 
and Responsible Consumption, 3, 100021.

Oláh, J., Kitukutha, N., Haddad, H., Pakurár, M., 
Máté, D., Popp, J. (2018), Achieving sustain-
able e-commerce in environmental, social and 
economic dimensions by taking possible trade-
offs, Sustainability, 11(1), 89.

Omri, A., Kahouli, B. (2014), Causal relationships 
between energy consumption, foreign direct in-
vestment and economic growth: Fresh evidence 
from dynamic simultaneous-equations models, 
Energy Policy, 67, 913–922.

Oruma, S. O., Misra, S., Fernandez-Sanz, L. (2021), 
Agriculture 4.0: an implementation framework 
for food security attainment in Nigeria’s post-
Covid-19 era, IEEE Access 2021, 9, 83592-83627.

Pérez-Martínez, J., Hernandez-Gil, F., San Miguel, 
G., Ruiz, D., Arredondo, M. T. (2023), Analyzing 
associations between digitalization and the ac-
complishment of the Sustainable Development 
Goals, Science of The Total Environment, 857, 
159700.

Pesaran, M. H. (2007), A simple panel unit root 
test in the presence of cross‐section depen-
dence,  Journal of applied econometrics,  22(2), 
265-312.

Rao, A., Talan, A., Abbas, S., Dev, D., Taghizadeh-
Hesary, F. (2023), The role of natural resources 
in the management of environmental sustain-
ability: Machine learning approach, Resources 
Policy, 82, 103548.

Reardon, T., Heiman, A., Lu, L., Nuthalapati, C. S., 
Vos, R., Zilberman, D. (2021), “Pivoting” by 
food industry firms to cope with COVID‐19 in 
developing regions: E‐commerce and “copiv-
oting” delivery intermediaries,  Agricultural 
Economics, 52(3), 459-475.

Rodríguez‐Pose, A., Ketterer, T. D. (2012), Do local 
amenities affect the appeal of regions in Europe 
for migrants?, Journal of Regional Science, 52(4), 
535-561.

Roodman, D. (2006), How to do xtabond2: An intro-
duction to “Difference” and “System” GMM in 
Stata”, Center for Global Development Working 
Paper, 103. https://doi.org/10.2139/ssrn.982943.

Roy, M., Rayhan, M. I. (2011), Trade flows of 
Bangladesh: A gravity model approach,   
Economics Bulletin, 31(1), 950-959.

Sachs, J., Lafortune, G., Kroll, C., Fuller, G., Woelm, F. 
(2022), From Crisis to Sustainable Development: 
the SDGs as Roadmap to 2030 and Beyond, 
Sustainable Development Report, Cambridge: 
Cambridge University Press. 

Saha, S. K. (2023), Does the Impact of the Foreign 
Direct Investment on Labor Productivity 
Change Depending on Productive Capacity?, 
Journal of the Knowledge Economy, 1-33.

Saidi, S., Hammami, S. (2017), Modeling the causal 
linkages between transport, economic growth 
and environmental degradation for 75 countries, 
Transportation Research Part D: Transport and 
Environment, 53, 415–427.

Siikavirta, H., Punakivi, M., Kärkkäinen, M., 
Linnanen, L. (2002), Effects of e‐commerce 
on greenhouse gas emissions: a case study of 
grocery home delivery in Finland, Journal of 
Industrial Ecology, 6(2), 83-97. 

Sousa, P. R. D., Barbosa, M. W., Oliveira, L. K. D., 
Resende, P. T. V. D., Rodrigues, R. R., Moura, M. 
T., Matoso, D. (2021), Challenges, Opportunities, 
and lessons learned: Sustainability in Brazilian 
omnichannel retail, Sustainability, 13(2), 666.

Spicka, J. (2018), How Do Agricultural Biogas 
Investments Affect Czech Farms?, Central 
European Business Review, 7(4), 34-60. https://
doi.org/10.18267/j.cebr.205.

Spicka, J., Hlavsa, T., Soukupova, K., Stolbova, M. 
(2019), Approaches to estimation the farm-lev-
el economic viability and sustainability in 
agriculture: A literature review, Agricultural 
Economics, 65(6), 289-297. https://doi.
org/10.17221/269/2018-AGRICECON.

Stępień, S., Smędzik-Ambroży, K., Polcyn, J., 
Kwiliński, A., Maican, I. (2023), Are small farms 
sustainable and technologically smart? Evidence 
from Poland, Romania, and Lithuania, Central 
European Economic Journal, 10(57), 116-132. 
https://doi.org/10.2478/ceej-2023-0007.



CEEOL copyright 2023

CEEOL copyright 2023

107E-Commerce and Sustainable Development in the…

Szczepańska-Woszczyna, K., Gedvilaitė, D., Nazarko, 
J., Stasiukynas, A., Rubina, A. (2022), Assessment 
of Economic Convergence among Countries 
in the European Union, Technological and 
Economic Development of Economy, 28, 1572-
1588. https://doi.org/10.3846/tede.2022.17518.

Titko, J., Tambovceva, T., Atstāja, D., Lapinskaitė, 
I., Solesvik, M. Z., Svirina, A., Uzule, K. (2023), 
Attitudes Toward Sustainable Entrepreneurship 
among Students: A Pilot Study in Latvia 
and Lithuania, TalTech Journal of European 
Studies, 13(1), 107-132.

Tiwari, S., Singh, P. (2011), E-commerce: prospect or 
threat for environment, International Journal of 
Environmental Science and Development, 2(3), 
211.

Trushkina, N., Abazov, R., Rynkevych, N., Bakhaut
dinova, G. (2020), Digital Transformation of 
Organizational Culture under Conditions of the 
Information Economy, Virtual Economics,  3, 
7-38. https://doi.org/10.34021/ve.2020.03.01(1).

Trzeciak, M., Kopec, T.P., Kwilinski, A. (2022), 
Constructs of Project Programme Management 
Supporting Open Innovation at the Strategic 
Level of the Organization, Journal of Open 
Innovation: Technology, Market, and Com
plexity, 8, 58. https://doi.org/10.3390/
joitmc8010058.

von Braun, J., Afsana, K., Fresco, L. O., Hassan, M. 
H. A. (2023), Science for transformation of food 
systems: opportunities for the UN Food Systems 
Summit, Science and Innovations for Food 
Systems Transformation, 921.

Wang, H., Li, Y., Lin, W., Wei, W. (2023), How does 
digital technology promote carbon emission 
reduction? Empirical evidence based on e-com-
merce pilot city policy in China,  Journal of 
Environmental Management, 325, 116524.

Wang, H., Liu, B. (2022), A role of production on 
e-commerce and foreign policy influencing One 
Belt One Road: Mediating effects of internation-
al relations and international trade, Frontiers in 
Psychology, 12, 793383.

Wawro, G. (2002), Estimating dynamic pan-
el data models in political science, Political 
Analysis, 10(1), 25-48.

Wooldridge,  J. M. (1990), A unified approach 
to robust, regression-based specification 
tests, Econometric Theory, 6, 17–43.

World Data Bank (2023), retrieved from: https://data.
worldbank.org (accessed on 11 April 2023).

Xie, G., Huang, L., Apostolidis, C., Huang, Z., Cai, 
W., Li, G. (2021), Assessing consumer prefer-
ence for overpackaging solutions in e-com-
merce, International Journal of Environmental 
Research and Public Health, 18(15), 7951.

Zhang, C., Khan, I., Dagar, V., Saeed, A., Zafar, 
M. W. (2022), Environmental impact of in-
formation and communication technology: 
Unveiling the of education in developing coun-
tries,  Technological Forecasting and Social 
Change, 178, 121570.

Zhang, Z., Sun, Z., Lu, H. (2022), Does the e-com-
merce city pilot reduce environmental pollution? 
Evidence from 265 cities in China, Frontiers in 
Environmental Science, 10, 813347.

Zhanibek, A., Abazov, R., Khazbulatov, A. (2022), 
Digital Transformation of a Country’s Image: 
The Case of the Astana International Finance 
Centre in Kazakhstan, Virtual Economics, 5, 71-
94. https://doi.org/10.34021/ve.2022.05.02(4).

Zhu, F., Shi, Q., Balezentis, T., Zhang, C. (2023), The 
impact of e-commerce and R&D on firm-level 
production in China: Evidence from manufac-
turing sector, Structural Change and Economic 
Dynamics, 65, 101-110.

Aleksy Kwilinski, Ph.D., Sc.D. in Economics, is a researcher, economist, and entrepreneur. 
He is a Research-Professor at the London Academy of Science and Business. Moreover, he 
is the author of more than 300 scientific publications, a member of boards of international 
scientific journals, an expert in economic, parliamentary, government and local government 
teams, and a member of research teams engaged in international scientific projects. His sci-
entific interests include the information economy, artificial intelligence, strategic manage-
ment, development strategies, sustainable development, energy management, and migration 
policy. https://orcid.org/0000-0001-6318-4001.


